EDITOR  &  PUBLISHER 

The  Fourth  Estate 


NEW  YORK,  N.Y.,  JUNE  8,  1929 


10c  Per  Copy 


I  N.  Y.  City  Publishers  Organize  Bureau 
to  Stem  Deluge  of  Puffery 

^ndrew  Ford,  Former  Managing  Editor  of  the  Telegram,  Named  to  Direct  Protective  Service — First 
Survey  Show^s  Woman’s  Pages  Most  Favored  Target  for  Publicity  Agents 
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growth  of  free  publicity  bureaus 
afd  the  swelling  flood  of  comrnercial 
■..paganda  pouring  over  the  editorial 
St-ks  of  newspapers,  the  Publishers’ 
^jociation  of  New  York  City  recently 
%med  a  special  free  publicity  commit- 
(  to  deal  with  the  problem  and  ap- 
ainted  Andrew  Ford,  former  managing 
''  gitor  of  the  Ncu>  York  Telegram,  as  a 
j  ^d  secretary  to  devote  his  entire  time  to 
i  tjilvzin.g  and  forestalling  space-grabbing 
I  igiiiipts  in  an  effort  to  stem  the  growing 
ail. 

Through  the  work  of  Mr.  Ford  and 
’  1ft  committee  an  effort  is  being  made 
'  *weed  out  any  possible  real  news  from 
ift  hundreds  of  publicity  handouts  re- 
ceved  by  editors  daily.  In  many  in- 
*nc(s  the  flow  of  puffs  is  spotted  at  the 
IBirce  and  warnings  sent  to  the  city 
fcWs  before  the  deluge. 

The  increase  in  publicity  activities  has 
iBvirne  so  great,  Edwin  S.  Friendly, 
manager  of  the  AVto  York  Sun 
m\  chairman  of  the  publicity  committee, 
laid  Editor  &  Publishkr  that  some 
illC.iiite  action  was  made  necessary  to 
Wl'C  with  it. 

"Not  only  has  the  grist  of  free  publicity 
■filer  multiplied  enormously,"  he  said, 
jit  the  number  of  bureaus  putting  out 
m  material  for  commercial  organizations 
il  i-leadily  growing.  New  ones  are  being 
fcnied  every  day.  Many  of  the  hand- 

Sis  sent  out  by  these  bureaus  are  so 
.erly  disguised  that  it  is  sometimes 
l^rd  to  perceive  the  publicity  tieup.  With 
Wditioiis  assuming  this  aspect  the  New 
Yfcrk  City  publishers  realized  something 
•i't  be  done,  and  so  the  free  publicity 
W  niittee  was  formed  and  Mr.  Ford 
Uls  appointed. 

Of  course,  as  in  all  new  ventures, 
Wt  don’t  knew  yet  just  what  we  can 
to  accomplish  through  this  work, 
expect  to  spot  some  of  the  free 
glicity  plans  before  they  are  put  in 
•riiiiiiti.  Mr.  Ford  has  already  done 
I  fts  in  some  cases.  We  also  are  trying 
1  llseparate  anything  of  real  news  value 
Ifcm  the  general  run  of  material.  We 
y’t  want  to  miss  any  real  news. 
»w>fiaper  readers  are  entitled  to  all 
and  editors  try  to  give  it  to  them 
•d  usually  succeed. 

,  The  work  will  be  allowed  to  develop 
■  its  own  way.  No  time  limit  has  been 
Mr.  Ford  is  allowed  to  carry  on 
»  work  as  he  .sees  fit.  This  sort  of 
» 1?  has  never  before  been  done  in  New 
T"ik  and  we’ll  probably  learn  a  lot  as 
!  W  go  along.” 

I  Mr.  Friendly  said  the  bulletins  sent 
I  by  the  Publishers’  .VssfKriation  of  New 
\  t  rk  City  on  free  publicity  go  to  all 
ft  other  publishers’  associations  in  the 
yiirr  cities  of  the  country  as  well  as 
1  the  regional  groups.  Questioned  as 
ft  the  advisability  or  possibility  of  other 
ft'»-iations  undertaking  such  work,  he 
ft'd: 

'  It  isnt  our  place  to  say  what  other 
’rmtmns  should  do,  but  of  course 
y'hing  that  can  be  done  to  curtail 
?™fting  attempts  ought  to  he  done 
ft.x<liately.  It  would  ccrtainlv  he  a 
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wise  thing  for  groups  of  publishers  in  nearly  every  line  of  commercial  manu- 
other  cities  to  organize  against  com-  lacture. 

mercial  propaganda,  but  in  many  cities  The  principal  seekers  for  free  rides  on 
the  work  cammt  conveniently  be  done,  the  feature  pages,  according  to  Mr.  I'ord, 


Edwin  S.  Friendly 

due  to  insufficient  funds  or  other 
reasons.” 

With  the  new  system  in  operation  but 
five  weeks,  survey  of  press  agents’  efforts 
by  Mr.  Ford  has  turned  the  spotlight 
on  the  mountain  of  publicity  material 
and  given  the  committee  a  knowledge 
of  the  kinds  and  methods  of  space  grab¬ 
bing  with  which  they  are  forced  to  con¬ 
tend.  This  survey  showed  that  the 
woman’s  household  and  fashion  pages 
are  the  shining  target  for  the  rain  of 
free  publicity  darts,  Mr.  Ford  told  this 
reporter. 

In  the  examination  of  the  mass  of  free 
puffs  sent  to  dailies  in  the  New  York 
metropolitan  district  by  more  than  100 
space  grabliers,  it  was  found  that  65  per 
cent  were  directed  at  the  household  fea¬ 
ture  columns  and  the  special  woman’s 
pages.  They  heralded  the  advantages  to 
the  modern  woman  of  owning  or  using 
everything  from  a  new  style  of  kitchen 
sink  to  a  well  known  brand  of  facial 
creams  and  cosmetics. 

The  material  came  from  both  manu¬ 
facturers  and  advertising  or  publicity 
agents.  The  results  of  this  survey  were 
made  known  to  members  of  the  associa¬ 
tion  as  well  as  to  the  general  offices  of  the 
.American  Newspaper  Publishers’  .Asso¬ 
ciation,  Southern  Newspaper  Publishers’ 
.Association  and  associations  in  Connec¬ 
ticut,  Chicago.  .San  Francisco,  St.  I.ouis 
and  other  sections  of  the  country  in  a 
bulletin  sent  out  by  the  New  York  grotip. 
These  bulletins,  it  was  stated  by  Mr. 
Ford,  will  be  a  regular  weekly  service 
of  the  free  publicity  committee.  Five 
have  already  been  sent  out,  warning 
members  to  be  on  the  lookout  for  puffs 
from  a  large  number  of  concerns  in 
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are  the  Swiss  and  Irish  Linen  Industries, 
Toledo  Scale  Company,  silverware  manu¬ 
facturers,  Triplex  Safety  Glass  Com¬ 
pany,  Marraine  de  Pinaud  (beauty  ex¬ 
pert),  Sealcone  Milk  Containers  and  a 
number  of  Paris  dress-making  concerns. 
Puffs  for  all  these  organizations  are  sent 
out  by  the  Riis  and  Bonner  News  Serv¬ 
ice  of  New  York,  which  also  attempts  to 
describe  in  free  space  the  necessity  of 
owning  a  Monroe  Calculating  Machine. 
Linked  arm  in  arm  with  this  group  in  the 
never-ending  parade  upon  the  household 
departments  are  the  Plumbing  and  Heat¬ 
ing  Industries  Bureau  of  Chicago,  which 
is  an  advocate  of  modern  kitchen  sinks 
and  other  plumbing  accessories,  and  the 
Carlsbad  Prorlucts  Company  which  not 
only  ref|ucsted  newspapers  to  print  their 
“ facetious! V  written”  articles  but  would 
like  the  editorial  and  advertising  depart¬ 
ments  to  cooperate  in  sending  out  book¬ 
lets  describing  the  company’s  bath  salts 
and  receive  and  forward  to  it  letters  from 
readers  inquiring  about  the  “famous  re- 
flucing  salts.”  This  company  sends  out 
its  articles  with  the  suggestion  that  they 
be  rewritten  bv  the  editorial  department 
to  suit  local  conditions. 

Warnings  have  been  sent  out  by  the 
free  publicity  committee  advising  editors 
and  particularly  w'oman’s  page  editors  to 
watch  out  for  the  intensive  drive  planned 
bv  the  Ribbon  Division  of  the  .Silk  .Asso¬ 
ciation  of  .America  to  tie  up  the  sale  of 
hair  bows  with  National  Children’s  Day. 
June  1.5.  The  drive  will  start  June  16 
and  last  until  the  1.5th.  Circulars  de¬ 
scribing  the  plan  have  been  sent  to  lO.OflO 
retail  stores.  Mr.  Ford  stated.  These 
circulars  are  captioned  “How  to  Sell 
More  Hair  Rows  for  National  Hair  Bow 


W  eek"  and  give  instructisMis  as  to  the 
best  metluids  by  which  ‘‘selling  aid  can 
be  obtained  free  from  all  the  news¬ 
papers  in  your  city.”  Mats  are  being 
sent  to  newspapers  and  it  is  stated  by 
the  association  that  National  Children’s 
Day  is  being  sponsored  by  the  Childhood 
League,  New  York. 

Another  attempt  to  create  "news”  in 
connection  with  National  Children’s  Day, 
it  was  revealed  by  the  free  publicity 
committee,  is  the  proposal  made  by  the 
.National  Confectii>ners’  .Association  to 
the  candy  dealers  of  the  country  that  a 
jar  of  candy  be  placed  in  every  police 
station  on  June  15  to  furnish  comfort 
and  consolation  for  lost  children. 

The  various  seasons,  as  well  as  the 
various  holidays,  of  course  each  give 
birth  to  their  own  particular  braml  of 
l)ublicity  matter,  emanating  from  a 
'ource  depending  on  the  season  or  holi¬ 
day  for  its  big  drive  every  year.  With 
the  blooming  of  mountain  greenery  and 
the  approach  of  the  annual  vacations,  the 
tourist  agencies  and  summer  resorts  are 
rushing  to  tell  of  the  beauties  and  com¬ 
forts  of  their  hotels  or  the  fascination 
of  foreign  travel. 

Chief  among  these  ambitious  estab¬ 
lishments,  Mr.  Ford  places  Thomas  Cook 
it  Son,  selling  European  and  round-the- 
world  cruises ;  the  Italy-.America  Society, 
describing  the  splendid  automobile  roads 
and  tourist  accommodations  of  sunny 
Italy;  the  German  Tourist  Information 
•Service,  carrying  on  the  same  eager  ef¬ 
forts  for  the  seaside  aiul  mountain  re¬ 
sorts  of  Germany:  Earl  Hooker  Eaton, 
explaining  the  advantages  of  Canada’s 
economic  conditions  in  the  interest  of  the 
Canadian  Pacific  Railway;  M.  1.  Wright, 
who  seeks  mention  in  the  news  columns 
for  the  Lake  Placid  Club,  the  I^ke 
Placid  Athletic  Association  and  the  Rid¬ 
ing  Association,  all  holding  attractions 
for  the  summer  vacationist,  by  stressing 
the  fact  that  Lake  Placid  has  been  chosen 
as  the  site  for  the  19.52  winter  Olympic 
games. 

The  arrival  of  the  motoring  season 
has  been  seized  by  Erwin,  Wasey  &  Co., 
Chicago  advertising  agency,  as  a  ripe 
time  to  send  out  news  stories  about  the 
Wahl  Two-Wav  Hydraulic  Shock  Ab¬ 
sorber,  a  Publishers’  Association  bulletin 
reveals.  The  appeal  addressed  to  editors 
which  accompanies  the  “news”  reads  as 
follows : 

“Because  the  Wahl  Two-Way  Hy¬ 
draulic  Shock  .Ab.sorbcr  is  a  new  prorhtet 
in  the  automobile  accessory  market,  with 
features  of  interest  to  the  motoring  pub¬ 
lic.  we  hope  you  will  agree  with  that 
something  from  the  attacheil  news  sheet 
is  worthy  a  place  on  your  regular  motor 
I)age.” 

.A  wide  and  inviting  opening  for  the 
free  spare  grabbers  has  been  created  by 
the  publication  of  radio  programs  by 
daily  newspapers,  Mr.  Ford  said,  and 
the  national  advertisers,  who  use  r.idio 
as  part  or  all  of  their  campaign,  are 
quick  to  seize  the  opportunity  as  a  lever 
to  pry  their  free  puffs  into  the  radio 
columns.  Advice  as  to  their  activities  in 
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this  line  was  recently  sent  out  in  a  bul¬ 
letin  by  the  Publishers’  Association 
which  read  as  follows; 

“Taking  advantage  of  the  fact  that 
newspaper  publishers  in  New  York 
practically  are  comi^lled  to  give  free 
publicity  in  their  radio  programs  various 
concerns  are  flooding  newspaper  oflices 
with  tons  of  additional  free  publicity 
matter.  Among  those  particularly  active 
are;  Thomas  R.  Shipp,  Inc.,  for  At¬ 
water  Kent ;  Colgate-Palmolive-Peet 
Company,  for  Palmolive  Soaps  and  other 
toilet  products;  W.  H.  Rankin,  for  the 
Merlin  Products  Corporation;  Eveready 
Company  for  Eveready  Radio  Batteries. 

One  of  the  most  naive  bits  of  pub¬ 
licity  sorted  out  of  the  conglomerate 
mass  “news”  and  “features”  corralled  by 
the  Publishers’  .Association’s  publicity 
committee  was  put  out  by  Paris  &  Peart, 
New  York  advertising  agency,  informing 
a  palpitating  public  that  Colonel  Charles 
Augustus  Lindbergh  would  pretty  surely 
prefer  to  serve  India  tea  rather  than  any 
other  brand  al)oard  planes  oi)erated  by 
the  air  line  firm  of  which  he  is  a  director. 
Thus  was  this  “news"  conveyed ; 

“There  is  much  speculation  among  tea 
experts  as  to  the  kind  of  tea  Colonel 
IJndliergh  will  approve  for  his  air  Le¬ 
viathans.  However,  it  is  likely  that  India 
Tea  will  be  cho.sen,  as  it  is  known  that 
the  Colonel  is  always  a  stickler  for  the 
best  of  everything.” 

Among  the  concerns,  l)oth  tiational  ajid 
local,  which  burden  the  mail  carrier  with 
glowing  descriptions  of  their  beneficent 
services  to  mankind,  the  following  have 
I»een  named  in  the  five  bulletins  already 
sent  out  by  the  New  York  free  publicity 
committee ; 

Sweeney  and  James  Co.,  for  Ionian 
and  Peerless  motor  cars ;  BriarclifF 
I.od.ge  Sports  Club;  Hot  Salt  Water 
Ikiths  .Association  of  Coney  Island; 
Thomas  A.  Edison,  Inc.;  Pittsburgh 
Plate  Glass  Company ;  K.  N.  Grisewood 
for  the  Vitaglass  Corporation;  the 
Crowell  Publi.shing  Company;  Louis  P. 
Berne,  plastic  surgeon;  Montgomery 
Ward  A'  Co.;  the  Jewxders  National 
Service  Bureau  of  Newark.  X.  j.;  .Ar¬ 
mour  &  Co. ;  h^stman  Kodak  Company ; 
Portland  Cement  .Association. 

The  W'ilson-W'esteni  .Sporting  Go<k1s 
C.omj)any  of  Chicago;  I'okker  .Air  Craft 
Corporation  of  .America;  I'nited  States 
Playing  I'ard  ('omi>any;  N.  W.  .Ayer  for 
Pord  Motor  Cars,  Curtis-Caproni  .A\ia- 
tion  Corporation;  Cannon  Mills.  Inc.; 
C.  H.  Wagoner  for  General  Electric 
Company  ;  I’hotot<lay  ^^a<|aziw.  The  l  or- 
wm,  Chil'dren — the  Parents  Mofiacine; 
Time;  Successful  I-annin<i ;  People's 
Home  Journal;  Proctor  &  Gamble;  and 
the  lndu.strial  Newspaper  Syndicate  for 
the  Carrier  Engineering  Corporation, 
Hair  Tonic  Preparations,  Studebaker 
Motf)r  Cars,  Mavis  (.Tiocolate,  W’etsel 
Market  Bureau,  Budd  Wheel  Company 
and  H.  R.  Mallinson  &  Co.’s  velvets. 

Others  named  are  the  American 
Housewife’s  Bureau ;  W’illiam’s  Oil-O- 
Matic  Heating  Corporation ;  Financial 
Press  Service  for  Western  Union,  Postal 
Telegraph  and  Cable;  Union  Carbide  and 
Carti^.  F.  W.  Woolworth,  S.  S.  Kresge 
Chain  Stores,  ('orn  Products  Refining 
Company  and  Gillette  Safety  Razor  Com- 
nany;  Vincent  Lopez  Orchestra;  New 
Lincoln  Bath  Houses  of  Saratoga  Spa, 
N.  Y. ;  California  Fruit  Growers; 
Canadian  National  Railways ;  Southern 
Pacific  Company. 

The  Modern  Science  Institute  of 
Toledo;  Mitten  Management  of  Phila¬ 
delphia  for  the  Pennsylvania  Railroad ; 
United  Tractor  and  Equipment  Corp. ; 
New  York  State  Committee  on  Public 
Utility  Information ;  Cheney  Silks ;  the 
White  Rock  Company ;  Westinghouse 
Electric  Company ;  Association  of  Ice 
Cream  Manufacturers  of  New  York 
State;  Dorryv-ale  Linen  Company;  Tex¬ 
tile  Color  Card  Association;  J.  Walter 
Thompson  for  Andrew  Jergens  Company 
<Woodbury  Soaps  and  Toilet  Articles)  ; 
United  States  Sugar  Association ;  Do¬ 
mestic  Sugar  Producers’  Association. 

United  Florists’  Trades;  University 
Travel  Association;  E.  I.  Du  Pont  de 
Nemours  &  Co.,  and  Metropolitan  Life 
Insurance  Company. 

Edward  L.  Bernays  and  the  Inter- 
Oocan  Syndicate  are  also  named. 


CANADIANS  GO  ABROAD 


Pay  Reciprocal  Visit  to  Newspaper 
Organisations  in  Europe 

(By  Telegraph  to  Editos  &  Publishes) 

Moxtrkal,  Quf..,  June  6. — Representa¬ 
tives  of  Canadian  newspapers  left  Mont¬ 
real  today  aboard  the  .SS.  Montclare  for 
Eurojie,  on  a  reciprocal  visit  to  various 
newspaper  organizations. 

The  party  will  arrive  at  Cherbourg  on 
June  14,  and  will  go  to  Paris  by  special 
train.  The  next  day  will  be  sjient  in 
sightseeing.  The  Interallied  Club  w'ill  be 
used  as  headquarters.  On  June  16  an  ex¬ 
cursion  will  be  made  to  Vimy  Ridge, 
where  the  Canadian  corps  was  immor¬ 
talized. 

They  will  leave  Paris  on  June  19  for 
\'ienna.  where  they  will  be  welcomed  by 
the  President  of  the  Austrian  republic 
and  the  Prime  Minister  who  will  later 
hold  a  reception  in  their  honor. 

There  will  lie  a  civic  luncheon  on  June 
21  at  Berlin,  and  a  visit  to  the  Temple- 
liof  airdrome.  A  reception  will  follow 
by  the  chief  of  the  government  press  de¬ 
partment,  and  a  dinner  by  the  (jerman 
National  Press  Association. 

On  June  .10  they  will  be  entertained  at 
The  Hague  by  the  Foreign  Correspond¬ 
ents’  .Association,  and  will  then  take  the 
night  Ixiat  for  London. 

On  July  1  they  will  lx;  welcomed  by 
the  newspaper  society  and  the  party  will 
then  proceed  to  the  home  of  Hon.  P.  C. 
Larkin,  Canadian  high  commissioner  in 
London. 

They  will  return  to  Canada  alxiard  the 
SS.  Duchess  of  Bedford,  sailing  on 
July  19. 


LAWSON  APPOINTED  IN  HOUSTON 

Succeed*  Goodrich  a*  Circulation 
Manager  of  Pres* 

Arthur  T.  Lawson,  director  of  circu¬ 
lation  for  the  Pallas  Dispatch,  was  this 
week  appointed  circulation  inana<’er  of 
the  Houston  Press,  succeeding  Charles 
G<»odrich.  it  was  announced  by  the 
.Scriiips-Howard  Newspapers.  No  an- 
announcement  has  yet  Ix-en  made  of  Mr. 
(i<«)drich’s  new  post. 

Mr.  Lawson  has  Ik-cii  in  circulation 
work  since  boyhood.  In  I'XD  be  worked 
for  the  Xezv  Orleans  Item.  He  was  cir¬ 
culation  manager  of  the  Clei'eland  Pre.ts 
for  several  months  in  1921  and  1922  and 
then  returned  to  the  New  Orleans  Item. 
Five  years  ago  he  joined  the  Dallas  Dis¬ 
patch.  where  he  has  remained  until  his 
present  aiqiointinent. 


EDITOR  &  PUBLISHER 
CALENDAR 

June  11-13 — American  Newspaper 
Publishers’  Assn.,  mechanical  con¬ 
ference,  Hotel  Statler,  BuiTalo,  N.  Y. 

June  12-14 — North  Carolina  Pre:  s 
Assn.,  annual  convention,  Elizabeth 
City,  N,  C. 

June  13-15 — Texas  Press  Assn., 
“golden  jubilee,”  Mineral  Wells, 
Tex. 

June  14-16 — Northern  Minnesota 
Editorial  Assn.,  outing,  Breezy 
Point,  Minn. 

June  15-19“  Fourteenth  District, 
I.A.A.,  meeting,  Newcastle-on-Tyne, 
England. 

June  16-19 — Pacific  Coast  Adver¬ 
tising  Clubs’  Assn.,  12th  District, 
I.A.A.,  Oakland,  Cal. 

June  17-19-- Canadian  Women’s 
Press  Club,  triennial  convention, 
St.  John,  N.  B. 

June  17 — International  Circula¬ 
tion  Managers’  golf  tournament, 
Ottawa,  Canada. 

June  18-20  International  Circu¬ 
lation  Managers’  Assn.,  convention, 
Ottawa,  (.anada. 

June  20-21 — Indiana  Republican 
Editorial  Assn.,  summer  session, 
Bedford,  Ind. 

June  24-27 — Assn,  of  Newspaper 
(Classified  Advertising  Managers, 
convention,  Louisville,  Ky. 


KLEIN  TALKS  TO  BERLIN 


Editor  of  German  Paper  Sent  Greet¬ 
ing*  to  Chicagoer  Herold 

lulius  Klein,  managing  editor  of  the 
Chicaiioer  llerohl,  was  on  the  receiving 
end  of  a  telephone  call  from  Berlin,  {Ger¬ 
many.  last  week  when  oflicials  of  the 
P-Z  Morninn  .Millag,  Berlin  daily,  sent 
greetingv  to  (ierman  .Americans  on  the 
occasion  of  the  celebration  of  German 
Day  in  conncctif)n  with  the  Carl  Schurtz 
centennial. 

.Satisfaction  over  the  .American  atti¬ 
tude  toward  reiiarations  was  expressed 
by  the  Berlin  editors. 

“How  is  the  beer  in  Germany?”  Mr. 
Klein  asked  at  the  close  of  the  conver¬ 
sation. 

“This  minute  we  are  drinking  the  stein 
of  Muencher  to  your  health,  Mr.  Col¬ 
league,”  was  the  answer. 


SPONSORING  RIVER  CRUISE  TO  FEATURE  AD  SCHOOL 


The  Chicago  Tribune  will  conduct  its 
second  canoe  cruise  and  camping  expe¬ 
dition  for  Chicago  lioys  on  the  Muskegon 
river,  in  Michigan,  starting  June  30. 
Bol)  Becker  of  the  Tribune  will  again 
conduct  the  cruise  this  year. 


A  two-day  advertising  school  will 
feature  the  summer  meeting  of  the  South 
Dakota  Press  Association  to  be  held  at 
Lake  Kampeska  August  2  and  3.  A 
number  of  out-of-state  speakers  will  ad¬ 
dress  the  meeting. 
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FOOD  MEN  TRAIN  FIRE  f 
ON  BILLBOARD  ADS  I 

Committee  Shifts  Attack  on  “Lucky" 
Copy  After  Victory  in  Drive 

Against  Radio  Broadcast ■ 

War  to  Continue  i 


Victorious  in  its  attempt  to  take  tht 
“anti-sweet”  slogan  out  of  the  .Ameri¬ 
can  Tobacco  Company’s  radio  broadcast 
advertising  of  Lucky  Strike  cigarettes 
the  National  Food  Products  Protective 
Committee  this  week  concentrated  its 
fire  on  the  “tainted  testimonial”  billboard 
copy  of  the  tobacco  company. 

In  a  letter  to  the  Federal  Radio  Com¬ 
mission,  in  which  it  withdrew  its  de¬ 
mand  that  the  commission  revoke  the  li¬ 
censes  of  38  radio  stations  broadcasting 
the  Lucky  programs,  the  Committee 
said; 

“CurM  on  the  air  by  public  opinion, 
the  vicious  cigarette  campaign  has  now 
spread  itself  in  full  force  on  the  bill¬ 
boards  of  the  country.  The  battle  lx-  I 
tween  food  and  cigarette  interests,  will 
continue  unabated  until  cigarette  inter-  ■ 
ests  have  withdrawn  their  attack  upon  [ 
public  health  by  urging  young  women 
to  diet  by  the  nicotine  method. 

“Although  modifications  have  been 
forced  on  the  air,  the  fact  remains  that  a 
stupendous  effort  is  still  in  progress 
through  the  medium  of  the  printed  and 
the  spoken  word  urging  millions  of 
young  women,  to  maintain  a  slender  fig¬ 
ure  by  the  nicotine  method  of  dieting.” 


REPORTER-ORATOR  WINS  PRIZE 

Unable  to  Take  Two  Day*  Off,  News  c 
Man  Flie*  to  Conte*t  ( 

Unable  because  of  i)ress  of  duties  to  L 
take  two  days  off  to  particiiiate  in  the  I 
.Anglo- .American  Goodwill  Society  ora-  ■ 
torical  contest  in  Washington  recently,  ‘ 
Frnest  Kramer,  reporter  for  the  Long 
Island  City  (N.A'.)  Daily  .Star,  after 
finishing  his  day’s  work  on  a  Friday 
noon,  got  in  an  airplane  at  Newark, 

N.  J.,  and  arrived  in  Washington  in 
time  to  sneak  before  the  .sessions  closed 
for  the  day.  He  was  awarded  second 
prize. 

Then  with  his  trophy  he  boarded  an¬ 
other  airplane  and  went  back  home,  via 
Newark,  appearing  at  the  office  at  8:30 
Friday  night  in  time  for  a  night  assign¬ 
ment. 


MRS.  HARRIET  H.  McCLURE 


Wife  of  Editor  and  Syndicate 
Founder  Die*  After  Short  lllne**  • 

Mrs.  Harriet  Hurd  McClure,  wife  of 
S.  S.  McClure,  magazine  editor  and 
newspaper  syndicate  pioneer,  died  this 
week  in  her  seventy-fourth  year,  in 
Waterbury,  Conn.,  after  a  short  illness. 

Pri  ate  services  were  held  in  Water¬ 
bury.  The  body  was  to  be  removed  to 
Galesburg,  Ill.,  for  burial. 

Mrs.  McClure  was  the  daughter  of 
Professor  Albert  Hurd  of  Knox  Col¬ 
lege  at  Galesburg,  and  was  married  to  ^ 
Mr.  McClure  in  1883,  a  year  after  his  H 
graduation  from  that  institution.  She  is  | 
survived  by  her  husband,  a  sister,  two  I 
sons,  Robert  L.  and  Henry ;  three  daugh-  [1 
ters,  Mrs.  E.  McClure,  Mrs.  Cameron  y 
MacKenzie  and  Mrs.  Robert  Lyon,  and  | 
by  nine  grandchildren.  S 


ADDRESSES  SUN  STAFF 


Kenneth  Collin*,  Macy  Publicity  Head, 

Defines  Ad  Solicitor’*  Job  ^ 

Kenneth  Collins,  executive  vice-presr  | 
dent  and  publicity  director  of  R-  H- 
Mack  &  Company,  spoke  before  the  ad¬ 
vertising  staff  of  the  Nezv  York  Sus, 
May  29,  on  the  value  and  importance  of 
newspaper  advertising  solicitors  under¬ 
standing  their  newspaper  and  the  busi¬ 
ness  problems  of  its  clients. 

Edwin  S.  Friendlv,  business  managet 
of  the  Sun,  introduced  Mr.  Collms. 
Gilbert  T.  Hodges,  of  the  exccutiTt  ; 
board,  also  spoke.  /■ 
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HALL,  LAVARRE  CHALLENGE  P.  O.  ORDER 

Publishers  Say  They  Will  Stand  By  Statements  of  April  1,  Not  Naming  I.  P.  as  Stockholder — Trade 

Commission  Calls  Two  Alabama  Witnesses 


(By  Telegraph  to  Kditor  &  Publisher) 

ASHINGTON,  June  6.  —  Federal 
requirements  as  to  publicity  of  news¬ 
paper  ownership  held  the  power^ress  Record  Co.  stock  had  been  entered  into, 
stage  in  Wa.shington  this  week.^  Three  au^j  j  am  not  making  any  correction  in 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


Three 

prime  movements  were  recorded  in  this 
connection,  as  follows : 

Assumption  by  Harold  Hall  and 
William  I.aVarre  of  the  right  to  inter¬ 
pret  the  postal  regulations  as  they  see  fit. 

.Adoption  by  the  Senate  of  the  Walsh 
resolution  with  its  implication  of  drastic 
future  legislation. 

Introduction  by  Senator  Phipps  of 
Colorado,  chairman  of  the  Postoffice 
Committee,  of  a  bill  empowering  the  post¬ 
master  general  to  regulate  newspaper 
ownership  statements. 

In  addition  to  the  ownership  publicity 
phase.  Senator  Norris’  denunciation,  in 
the  report  of  the  Agriculture  Committee 
on  the  Muscle  Shoals  bill,  of  public  utility 
propaganda ;  his  acknowledgement  in  the 
Senate  that  the  Utica  Press  appears  un¬ 
controlled  by  power;  and  summoning  by 
the  Trade  Commission  of  two  Alabama 
witnesses  were  notable  developments. 

These  witnesses  are  Joseph  F.  Mc- 
Ciowin,  Mobile  lumberman,  who  savs  he 
furnished  $100,000  with  which  R.  R. 
Chandler  was  enabled  to  start  the  MnhUc 
Press,  ami  Victor  Hanson,  publisher  of 
the  Pirmhtnhani  Nat's  and  Apc-IIcrald. 
who  first  introduced  Chandler  to  T.  M. 
Stevens.  .Alabama  counsel  for  the  Inter¬ 
national  Paper  Company  and  promoter 
of  the  new  paper  at  the  suggestion  of 
Thomas  W.  Martin,  president  of  the 
Alabama  Power  Company. 

William  I.aVarre  and  Harold  Hall 
declined  to  amend  the  statements  fur¬ 
nished  the  Postoffice  Department  showing 
ownership  of  the  St'artanhurq  Herald  and 
Journal,  Aunusta  Chronicle  and  Columbia 
Record,  and  not  mentioning  the  Interna¬ 
tional. 

The  two  young  publishers  have  ad¬ 
mitted  that  all  of  the  cash  with  which 
these  new'spapers  were  purchased  was 
advanced  bv  the  I.  P.  The  sum  w’as 
$870,000.  They  maintain,  however,  that 
the  statements  as  of  .April  1  are  correct, 
since  the  stock  of  the  papers  was  in  their 
hands  and  had  not  been  made  over  to 
the  paper  company. 

I^Varre  is  not  content  with  this,  how¬ 
ever.  He  goes  on  to  say,  in  a  letter  to 
the  postmaster  at  Columbia,  through 
whom  Postmaster  General  Brown  had 
requested  the  amended  statement : 


the  .April  1  statement  because  of  any 
change  that  might  have  happened  in  this 
company  after  April  1.  On  the  1st  of 
September,  I  am  responsible  for  swearing 
at  that  time  to  the  condition  of  the 
Record  Publishing  Co.  as  of  that  date, 
which  I  will  do  when  September  1 
arrives. 

“.All  of  the  stock  of  the  Record  Pub¬ 
lishing  Co.  is  not  held  hy  the  Interna¬ 
tional  Paper  Co.  as  your  paragraph  No. 
2  states.  All  of  the  stock  of  the  Record 
Co.  is  in  the  name  of  William  I,aVarre 
and  is  held  by  me  in  my  safe-deposit 
bo.x  in  Columbia,  S.  C." 

“The  present  postoffice  statement  form 
as  submitted  to  all  publishers  by  the 
government,  has  no  authority  to  demand 
a  statement  by  such  publishers  as  to 
where  they  may  have  put  their  personal 
stock  as  security  for  private  or  other 
loans  and  how  much  money  they  may 
have  borrowed.” 

Harold  Hall,  in  a  letter  of  Mav  20. 
two  days  before  the  letter  to  LaVarre 
quoted  alxive.  declares  in  regard  to  the 
.Augusta  Chronicle  “there  were  no  boiyl- 
holders.  mortgages  or  other  security 
holders,  as  stated.”  This  letter,  which 
was  also  in  response  to  a  second  demand 
from  the  postoffice  department,  re.ads.  in 
part : 

“It  appears  from  the  inclosure  that 
the  department  concluded  that  borrowing 
money  on  the  stock,  as  collateral,  con¬ 
stituted  a  change  in  ownership  of^  the 
stock.  The  facts  are  that  Mr.  LaVarre 
and  I  did  not  dispose  of  the  stock.  We 
are  still  the  owners  of  the  stock,  as  set 
forth  in  the  ownership  statement.  There 
were  no  bondholders,  mortgages  or  other 
security  holders,  as  stated. 

“Since  it  appears  that  the  use  of  the 
stock  as  collateral  has  resulted  in  some 
confusion  in  consideration  of  the  owner¬ 
ship  statement,  I  will  add  this  state¬ 
ment  of  fact  for  your  information  and 
that  of  the  department : 

“On  April  1,  1929,  Mr.  I,aVarre  and  I. 
owners  of  the  stock  of  the  .Augusta 
Chronicle  Publishing  Co.,  .as  set  forth 
in  the  statement  of  ownership  for  April 
1,  1929,  were  in  entire  possession  of  tin- 
stock  referred  to  and  had  not  at  that 


"The  present  postoffice  statement  form,  time  or  prior  thereto  used  it  as  collateral 


as  submitted  to  all  publishers  by  the 
government,  has  no  authority  to  demand 
*  slstoment  by  such  publishers  as  to 
where  they  mav  have  put  their  personal 
stock  as  security  for  private  or  other 
loans  and  how  much  monev  they  may 
have  borrowed.” 

In  a  previous  letter  to  the  postmaster, 


for  the  loan  mentioned  in  the  depart¬ 
ment’s  letter  of  the  16th  instant,  or  for 
any  loan.  The  stock  was  not  pledged  on 
the  loan  referred  to  bv  the  (lepartment. 
or  anv  other  loan,  until  .April  27.  1929." 

In  regard  to  the  two  Spartanburg 
papers.  Hall  and  LaVarre  left  the  reply 
to  W.  W.  Holland,  business  manager. 


LaVarre  says  that  $27,000  of  the  total  who  corrected  a  typographical  error  in 

KrytyA  le-r. . ^  .  .  .  x _ I  a! _ *  I  . 


^nd  issue  outstanding  on  the  Columbia 
Kword  has  been  sold  through  I-TImund 
Walker  Co.  of  New  AAirk,  anrl  that  R. 

former  editor,  owns 
».  11.000  Worth.  In  the  next  letter  he  ex¬ 
presses  his  sitrprise  that  the  postoffice 
nep.irtment  wanted  the  official  statement 
"hat  connections  he  has  with 
the  International.  The  letter  reads,  in 
part,  as  follows; 

.  I-rom  the  first  correspondence  I 
judged  that  you  were  interested  in  break- 
i"”  tracing  the  individual 

Pnndholders  who  might  have  been  repre- 
«ntcd  by  the  bonds  sold  to  the  Edmund 
Walker  (  o.  It  was  for  that  reason  that 
went  to  considerable  pains  to  try  and 
trace  these  bonds  for  you.  If,  however, 
as  It  now  appears,  your  only  interest  is  in 
naving  me  change  the  statement  to  sav 
an  of  the  stock  of  the  Record  Publishing 
o.  was  or  is  held  bv  the  International 
security  for  a  loan  of 
r  to  the  ow-ners  of  the  stock 

u  the  Record  Co.,  this  I  will  not  do. 
^rst  of  all,  on  April  1.  1929,  no  such 
1  ,  pn  ficen  signed  atid  no  such  col- 
eral  agreement  with  regard  to  the 


the  former  statement  and  then  said  :  “The 
Spartanburg  Herald.  Spartanburg  Jour¬ 
nal  and  Carolina  Spartan  were  sold  after 
April  1,  to  Mr.  William  LaVarre  and 
Mr.  Harold  Hall,  but,  as  stated,  this  was 
done  after  the  date  of  .April  1.” 

These  letters  resulted  from  a  request 
bv  the  Postoffice  Department,  on  its  own 
initiative,  for  amended  statements  as  to 
the  ownership  of  the  papers,  following 
adoption  hy  the  Senate  of  the  resolution 
of  Senator'Walsh  of  Montana  asking  that 
the  original  statements  be  submitted  to 
the  .Senate. 

The  department  complied  with  the 
resolution.  Then,  by  direction  of  Post¬ 
master  General  Walter  F.  Rrown.  it 
requested  all  of  the  papers  involved  to 
submit  revised  statements  of  their  owner¬ 
ship  as  of  .April  1. 

.All  of  them  complied  with  the  excep¬ 
tions  mentioned,  but  meanwhile  Senator 
Walsh  had  introduced  another  resolution, 
which  the  Senate  passed  by  unanimous 
consent,  sending  all  of  the  statements 
to  the  Attorney  General  with  a  request 
that  he  “advise  the  Senate  what  legisla¬ 
tion,  if  any,  is  necessary  in  his  judgment 


to  make  completely  effective”  the  pro¬ 
visions  regarding  publication  of  owner¬ 
ship  and  submission  of  such  statement  to 
the  Postoffice  Department. 

Senator  Phipps  did  not  wait,  however, 
for  Attorney  General  Mitchell’s  judg¬ 
ment  but  introduced  the  next  day  a  bill 
described  as  follows  in  a  statement  posted 
in  the  Senate  press  gallery : 

“The  new  measure  would  amend  the 
present  law  requiring  the  certification  of 
ownership  of  publications  so  that  in  ad¬ 
dition  to  the  names  of  stockholders,  bond¬ 
holders.  or  other  security  holders,  the 
department  may  insist  upon  ‘such  addi¬ 
tional  information  concerning  the  interest, 
direct  or  indirect,  of  any  person  in  such 
publication  or  its  stock  or  securities  as 
the  Postmaster  General  shall  by  regula¬ 
tion  require.’ 

“The  Colorado  Senator  believes  that 
such  an  amendment  would  make  the 
present  law  more  effective  and  carry  out 
the  real  intent  of  Congress.  He  has 
called  attention  to  the  fact  that,  while 
postoffice  officials  now-  attempt  to  ascer¬ 
tain  the  real  ownership  in  cases  where 
the  stockholders  or  security  holders  ap¬ 
pear  upon  the  company’s  books  as  trus¬ 
tees  or  in  some  other  fiduciary  relation, 
such  information  is  not  required  by  law. 
He  believes  that  the  suggested  change, 
authorizing  and  sanctioning  such  in¬ 
quiries,  will  have  a  most  beneficial  effect.” 

The  other  statements,  except  that  of 
the  Chicaqo  haily  Ne^es,  submitted  to 
the  ivistoffice  deixartment  following  its 
request,  all  mention  the  International 
PajK-r  and  Power  Co.  The  original 
statements  of  the  Boston  Herald  and 
Traveler  listed  the  Publishers’  Invest¬ 
ment  Corporation  as  one  of  the  owners, 
stating  that  a  beneficial  interest  in  its 
st<x-k  is  owned  by  the  International 
Securities  Co.,  "affiliated  with  the  In¬ 
ternational  Paper  Co.” 

\fter  this  phrase,  the  revised  state¬ 
ment  adds  that  the  I.  P.  &  P.  is  the  only 
owner  of  1  per  cent  or  more  of  the  stock 
of  the  International  Paper  Co. 

A  letter  from  Walter  A.  Strong,  pub¬ 
lisher  of  the  Chicago  Daily  News,  states 
in  regard  to  a  postoffice  department  let¬ 
ter  on  .A.  R.  (iraustein’s  individual  own¬ 
ership  of  stock : 

“We  have  nothing  except  your  state¬ 
ment  and  the  recent  public  statement  of 
Mr.  (iraustein  himself,  published  in 
newspap<‘rs  since  .April  1,  1929.  to  indi¬ 
cate  that  Mr.  Graustein  has  not  been 
full  owner  of  this  stock.  Mr.  Graustein 
was  one  of  the  ciriginal  subscribers  to 
the  stock  of  the  Chicago  Daily  News 
( Inc.'l.  at  the  time  said  company  was 
organized  in  January,  1926.  purchasing 
slightly  over  4  per  cent  of  its  preferred 
'tock  and  L2.s  per  cent  of  its  common 
^tock.  We  have  never  been  informeil 
that  this  was  other  than  a  personal  in¬ 
vestment  and  the  stock  has  always  stoo<l 
in  bis  personal  name  on  our  Ixioks,  and 
dividends  and  other  communications  have 
been  directeil  to  him  personally." 

Minor  amendments  of  the  original 
I  laily  News  statement  were  made  but 
they  were  in  no  apparent  way  related  to 
the  p^iwer  angle. 

The  news  statements  of  the  three 
papers  owned  by  S.  E.  Thomason  and 
bilm  Stewart  Bryan— T/ic  Chicano 
'■'iirnal.  The  Green.cboro  Record  and  The 
Tampa  Tribune — all  stated  the  power 
c  onnections  to  which  Thomason  testifieil 
before  the  commission. 

William  .\.  S.  Mulligan,  formerly- 
listed  merely  hy  his  name  as  a  stock¬ 
holder,  “Holds  stock  as  agent  for  the 
International  Paper  Co.”,  the  revised 
statement  shows.  He  is  the  owner  of  the 
preferred  stock  of  the  Rryan-Thomason 
Newspapers  nnc.)  and  one-third  of  the 
common  stock  of  the  Journal  Co.,  says 
the  new  statement. 

This  revision  also  states  that  the  1.  P. 


&  P.  owns  the  Paper  Company,  and  that 
“the  known  debenture  holder  of  Bryan- 
Thomason  Newspapers  (Inc.)  is  Harris 
Trust  &  Savings  I5ank,  trustee  for  the 
International  Paper  Co.” 

The  same  connections  are  shown  in 
the  statements  of  the  other  two  Bryan- 
Thomason  papers. 

The  Albany  Knickerbocker  Press  and 
Ereninq  Neit's,  and  the  Brooklyn  Daily 
liaqle  in  their  revised  statements  all 
mention  the  Power  Company.  In  the 
former  statements  the  two  Albany  papers 
had  merely  listed  the  Piedmont  Press 
A.tsociation.  a  subsidiary  of  the  1.  P., 
as  an  owner,  while  the  Eagle  had  listed 
only  the  Brooklyn  Publishing  Corpora¬ 
tion.  In  the  new  statements  the  Pied¬ 
mont  .Association  is  listed  in  all  three 
statements,  and  in  all  three  the  fact  that 
the  Power  C'ompany  through  the  Paper 
C'ompany  is  interested,  is  stated. 

.Almost  coincidin.g  with  the  threiit  of 
more  stringent  h'ederal  control  of  owner¬ 
ship  publicity,  was  the  unanimous  vote 
of  the  Senate  .Agriculture  Committee  to 
adopt  Senator  Norris’  report  on  his 
Muscle  .Shoals  resolution.  It  came  im¬ 
mediately  after  the  Supreme  Court  had 
upheld  the  pocket  veto  power  of  the 
President,  whereby  Mr.  Coolidge  last 
session  killed  the  bill. 

“It  is  no  secret  that  this  delay,”  de¬ 
clared  .Senator  Norris  in  the  report  after 
reciting  the  difficulty  of  getting  this  legis¬ 
lation  through,  “has  in  the  main  come 
about  through  the  activities  of  combina¬ 
tions  of  great  power  and  financial  con¬ 
cerns  which  were  primarily  interested  in 
getting  control  of  Muscle  Shoals  for  the 
power  possibilities  involved. 

“The  country  has  perhaps  forgotten 
that  it  was  through  investigations  that 
were  made  of  Muscle  Shoals  that  the  in¬ 
vestigation  of  propaganda  of  all  kinds 
carried  on  by  the  power  companies  was 
first  initiated.  It  was  many  times 
charged  on  the  floor  of  the  Senate  in  the 
discussion  of  the  Muscle  Shoals  ques¬ 
tion  that  there  existed  in  this  country 
a  power  trust;  that  it  extended  to  all 
parts  of  the  country ;  that  h  was  en¬ 
gaged  in  political  activities  from  the  low¬ 
est  to  the  highest  of  offices.  Those  who 
made  the  charge  were  often  scoffed  at 
and  their  efforts  were  ridiculed  and  con¬ 
demned.  The  charges  were  repeated. 
Eurther  inve.stigation  threw  a  little 
more  light  upon  the  subject,  with  the 
ultimate  result  of  finally  bringing  about 
the  recent  inve.stigation  which  has  been 
going  on  for  more  than  a  year  by  the 
Federal  Trade  Commission. 

“It  has  been  developed  that  aggrega¬ 
tions  of  capital  and  combinations  of  util¬ 
ity  companies  have  a  nation-wide  or¬ 
ganization.  They  have  undertaken, 
through  the  intricate  and  secret  control 
of  the  most  human  activities,  to  build  up  a 
public  sentiment  in  favor  of  their  view¬ 
point  and  in  opposition  to  the  retention 
by  the  government  of  Muscle  Shoals  atwl 
other  similar  properties. 

“The  investigation  has  shown  that 
$400,600  was  raised  by  these  power  com¬ 
panies  to  be  spent  in  the  city  of  Wash¬ 
ington.  primarily  for  the  defeat  in  Con¬ 
gress  (if  three  items  of  legislation.  One 
was  Muscle  Shoals,  one  was  Boulder 
Dam,  and  the  other  was  a  Senate  resolu¬ 
tion  providing  for  the  investigation  of  the 
power  trust  itself. 

“When  this  resolution  was  finally 
passed  and  the  investigation  was  begun 
by  the  Federal  Trade  Commission,  the 
patriotic  conscience  of  all  citizens  was 
shocked  by  the  developments  which  took 
place. 

“It  was  shown  that  many  millions  of 
money  was  being  spent  in  all  part  of  the 
country  for  the  purpose  of  controlling 
the  press,  for  the  purpose  of  influencing 
o'ur  public  schools,  our  educational  insti¬ 
tutions,  secret  societies  and  organizations 
of  all  kinds.  The  methods  pursued  were 
secret  and  underhanded.  All  sorts  of 
(Continued  on  page  18) 
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RADIO  PRESS  OBTAINS  CONTINUANCE  OF 
HEARING  ON  WAVE  BAND  DEMAND 


Postponement  Until  Fall  Caused  by  Absence  of  Witnesses — 
Association  Now  Actually  Operating,  Attorney 
Tells  Radio  Commission 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 

(By  Telegraph  to  Edituk  &  ruiiLisuEK) 


Tjr/ ASHIXGTOK,  D.  C.  June  5.— 
”  Continuing  its  fight  for  control  of 
the  20  intra-continental  short  wave  radio 
channels  "available  for  the  press”,  the 
National  Radio  Press  Association  on 
Wednesday  secured  from  the  Federal 
Radio  Commission  a  continuance  of  the 
hearing  on  its  application  so  as  to  enable 
it  "to  present  technical  evidence  on  the 
propriety  of  the  grant"  requested. 

The  continuance  was  granted  after  two 
hours  of  argument  by  Thomas  Woodall, 
counsel  for  the  radio  press  organization, 
when  it  deveIo])ed  that  he  had  not  wit¬ 
nesses  available  who  could  testify  as  to 
the  organization’s  ability,  technically  and 
financially,  to  carry  out  what  they  are 
asking  for. 

Immediately  before  Attorney  Woodall 
appeared  before  the  commission,  Louis 
( I.  Caldwell,  until  recently  a  memt)er  of 
tlie  commission,  appeared  before  the 
group  on  behalf  of  the  American  Pub¬ 
lishers  Committee,  made  up  of  repre- 
.sentatives  of  the  newspaper  group  that 
is  seeking  the  same  short  wave  channels. 

Attorney  Caldwell  stated  that  his 
client  did  not  wish  to  l)e  considered  a 
party  to  the  radio  press  association’s  ap¬ 
plication,  since  their  case  has  been  heard 
and  is  lieing  considered  by  the  commis¬ 
sion  at  present. 

Before  the  hearing  opened  the  radio 
press  grfiup  had  installed  instruments  in 
the  hearing  room  and  were  sending  the 
proceedings  over  long  distance  telephone 
to  New  York  for  a  time  before  Chairman 
Robinsfm  became  acquainted  with  what 
was  going  on.  He  interrupted  the  pro¬ 
ceedings  to  ask  what  the  presence  of  the 
nnerophone  on  the  trial  table  meant. 

.\ttorney  W’oodall  informed  him  that 
what  transpired  was  Iteing  recorded  on  a 
wa^'  <lisc  in  his  office  in  New  York  by 
way  of  demonstrating  the  practicability 
of  the  organization’s  idea.  He  ordered 
it  stopiied  immediately. 

Notwithstanding  the  fact  that  the  ap¬ 
plication  of  the  .American  Publishers’ 
Committee  has  Iteen  lieard.  the  rift  in 
the  ranks  has  been  patched  up  and  the 
commission  has  their  case  under  advise¬ 
ment.  Attorney  Woodall  in  his  argu¬ 
ment  today  .asked  again  for  the  20  con¬ 
tinental  wave  lengths  asked  for  by  the 
newspaper  group. 

.As  the  matter  now  stands  the  radio 
press  group  refuses  to  concede  the  right 
of  the  newspaper  group  to  hold  the  wave 
lengths,  even  though  the  hearing  on  the 
matter  is  closed  and  they  are  awaiting 
the  ruling  of  the  commission. 

Some  time  ago  the  radio  press  organi¬ 
zation  apj)ealed  to  the  Court  of  .Api^als 
in  an  effort  t<i  prevent  the  radio  cf)m- 
mission  from  ruling  on  the  application 
of  the  .American  Publishers  Committee 
until  Its  case  was  heard,  but  the  appeal 
was  denied,  leaving  the  commission  free, 
if  it  cared  to,  to  dispose  of  the  20  wave 
liiigths  iK'fore  hearing  the  radio  press 
application. 

When  asked  on  Wednesday  why  his 
organization  did  nf)t  make  application  for 
other  channels  than  the  20  applied  for 
by  the  press  group.  Attorney  Woodall 
answered  “Iiecause  we  have  a  right  to 
applv  f<ir  these  very  channels." 

Chairman  Robinson  stated  that  it  is 
alt<-gether  possilde  that  the  .American 
Publishers  Committee  has  title  to  the 
wave  lengths  already,  since  they  were 
granted  to  the  group  on  the  condition 
that  they  be  divided  peacefully  among 
the  various  aiiplicants,  implying  that 
everything  seems  to  lie  peaceful  in  the 
ranks  of  the  committee  now. 

.Attorney  Woodall  told  the  commission 
his  client  had  every  reason  to  believe 
that  the  grants  had  not  l)een  made,  since 
he  did  not  think  the  commission  would 
jiermit  him  to  come  there  and  be  heard 
if  they  knew  thev  had  already  disposed 
of  the  wave  lengths  he  was  applying  for. 


l>uring  the  course  of  his  argument  the 
radio  press  counsel  stated  that  his  client 
was  controlled  by  Herbert  Bayard 
Swope,  William  J.  Kenny,  and  John  J, 
Raskob,  adding  that  the  commission 
could  take  judicial  notice  of  what  the 
latter  has  acct)mplished. 

When  asked  why  Swope  was  not  pres¬ 
ent  to  testify  the  attorney  answered  that 
he  was  kept  away  by  the  pressure  of 
business,  having  just  returned  from 
abroad.  He  was  then  asked  if  he  had 
any  witnesses  to  testify  as  to  facts  de¬ 
manded  by  the  commission  and  upon  an¬ 
swering  in  the  negative  the  demand  for 
the  continuance  followed. 

Commissioner  Robinson  stated  he  did 
not  have  to  grant  the  postimnement  but 
would  do  so,  which  means  that  the  next 
hearing  on  the  matter  w'ill  be  held  in 
Octoljer  at  the  earliest. 

All  through  his  argument,  Attorney 
Woodall  contended  that  the  newspaper 
groups  could  not  possibly  function  as 
public  utilities  under  the  law,  due  to  the 
keenness  of  competition  in  the  news 
business  and  certain  of  its  peculiarities. 
He  repeated  several  times  that  no  one 
in  the  newspaper  business  would  think 
of  filing  a  message  on  a  rival’s  wire, 
even  though  it  held  itself  out  to  be  a 
public  utilities  corporation. 

One  thing  was  brought  to  light  at  the 
trial,  however.  That  is  the  fact  that  the 
National  Radio  Press  .Association  is  a 
news  gathering  organization  now  in  exis¬ 
tence  and  furnishing  news  to  radio  sta¬ 
tions  in  competition  with  local  papers. 

The  organization  for  which  they  are 
seeking  the  wave  lengths  would  be  a 
public  utilities  organization  ready  and 
willing  to  handle  any  and  all  news  mess¬ 
ages  to  any  newsgathering  organization 
and  for  the  .Associated  Press  as  well  as 
the  country  editor. 

During  the  course  of  the  recent  Amer¬ 
ican  Publishers  Committee  hearing,  one 
of  the  commissioners  asked  why  one 
single  organization  should  not  be  formed 
that  would  otH-rate  as  a  public  utilities 
corporation  and  still  do  the  work  the 
news  grinips  sought  to  do  by  getting 
control  of  the  wave  bands.  Woodall 
(|Uoted  this  from  the  record  and  followed 
with  the  request  that  the  commission 
still  consider  that  proposal,  adding  that 
his  organization  represented  that  idea. 

Kxcerpts  from  the  organization’s 
charter  were  read  to  show  that  the  or¬ 
ganization  combines  the  features  of  a 
business  firm  and  a  public  utilities  cor- 
jKiration. 

The  solution  to  the  problem,  the  com¬ 
mission  was  told,  was  to  band  the  20 
channels  into  a  nation-wide  network  of 
one  unit,  controlled  by  an  independent 
organization,  not  dominated  by  the  news¬ 
paper  business.  It  would  Ix',  Woorlall 
said,  ‘‘a  public  utilitv  organization  not 
only  in  form  but  in  fact.” 

Meanwhile  it  is  altogether  possible 
that  the  Commission  will  hand  down  a 
ruling  on  the  application  of  the  .American 
Publishers  Committee  for  the  40  chan¬ 
nels.  including  the  20  applied  for  by  the 
Swope  organization.  l)efore  the  next 
hearing  of  the  latter  group. 

NEW  SHOPPING  GUIDE 

The  ]f’^ihiiingtoit  Sho/'piiip  Guide  has 
Wen  launched  by  the  Wilmington,  Del.. 
Chamber  of  Commerce.  It  is  issued 
monthly  and  will  W  devoted  exclusively 
to  advertising. 

STARTS  SPANISH  PAPER 

La  Gaceta  del  Valle  (Imperial  Val¬ 
ley  Gazette),  a  newspaper  for  Span- 
ish-six*aking  people  of  the  Imperial  Val¬ 
ley.  has  started  publication  weekly  by  the 
Rrau'ley  (Cal.)  Xett's.  lose  G.  Herrera, 
Mexican  journalist,  is  editor. 


TIMES  STAFF  HONORS  WILEY 

The  business  departments  of  the  Xew 
York  Times  on  May  29  presented  Louis 
Wiley,  business  manager,  a  24-volume, 
full  Alorocco  set  of  Encyclopedia  Britan- 
nica  on  the  occasion  of  Mr.  Wiley’s 
sixtieth  birthday  anniversary.  B.  T. 
B'utterworth,  advertising  manager,  made 
the  presentation  address. 

postaiTcopy  now  in 

NEWSPAPERS 

Campaign  in  21  Dailies  Started  This 
Month  Will  Continue  With  17 
More  Quarter-Page  Adver¬ 
tisements 

Twenty-one  newspapers  in  13  cities 
with  a  combined  circulation  of  more  than 
5,000,000  are  being  used  by  the  Postal 
Telegraph-Cable  Company  in  its  first  na¬ 
tional  advertising  campaign  since  it  be¬ 
came  a  part  of  the  International  Tele¬ 
phone  and  Telegraph  Corporation  in 
March,  1928. 

First  newspaper  copy  appeared  shortly 
after  June  1  and  repnxluced  in  half  page 
space  a  double  spread  advertisement  that 
was  printed  in  the  Saturday  Eveninn 
Post  of  June  1.  This  initial  publication 
will  be  followed  by  17  more  advertise¬ 
ments  of  alxjut  quarter-page  size  in  the 
same  newspaper  list. 

Copy  in  this  campaign  is  written 
around  the  fact  that  Postal  is  part  of  an 
International  System.  It  shows  the 
Postal  messenger,  a  boy  in  the  smart 
blue  uniform,  standing  astride  the  world 
and  holding  cable  and  land  lines  in  his 
hands  to  all  ends  of  the  civilized  globe. 

G.  H.  VOIGHT  WINS  SUIT 

Ruled  Owner  of  Jeffersonville  Daily 
in  Action  Against  H.  A.  Wenige 

(By  Telegraph  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  June  4. — (Jeorge 
H.  Voigt  of  Jeffersonville  was  ruled 
owner  of  the  Jeffersomdlle  (Ind.)  Eve- 
uiuff  News  and  Clark  County  Journal  in 
a  decision  rendered  today  by  Judge  E.  S. 
Roberts  of  Jefferson  circuit  court  at 
Madison. 

Judge  Roberts’  ruling  was  made  in  a 
replevin  suit  filed  by  Voigt  against  Her¬ 
man  A.  Wenige,  to  whom  he  sold  the 
papers  and  who  he  charged  failed  to  meet 
payments.  The  suit,  taken  to  Madison 
on  a  change  of  venue,  was  triod  in  the 
last  term  of  court  and  decision  taken 
under  advisement. 

Judge  Roberts  found  that  Voigt  is  en¬ 
titled  to  the  newspaper  plant  in  question 
and  also  to  $4,500  damages  for  unlawful 
detention  thereof  by  Wenige. 

The  defendant  gave  notice  of  intention 
to  file  a  motion  for  a  new  trial.  .Attor¬ 
neys  for  the  plaintiff  were  P.  E.  Baer 
and  Curtis  Marshall  of  Madison  and 
H.  W.  Phipps  of  Jeffersonville  and  for 
the  defendant  Bear  &  Bear  of  Madison 
and  Claude  McBride  of  Jeffersonville. 

PAPER  AIDS  JOURNALISM  CLASS 

St.  Louis  Globe-Democrat  Cooperates 
With  Washington  University 

The  St.  Louis  Globe-Democrat  will 
c<x>perate  with  Washington  University, 
beginning  next  September,  in  affording 
practical  exixirience  for  students  taking 
courses  in  journalism.  Under  the  ar¬ 
rangement  men  students,  in  rotation,  will 
Ix'  permitted  to  spend  a  jKirtion  of  each 
day  for  four  weeks  on  the  newspaper. 

.A  similar  arrangement  has  lieen  made 
by  Washington  University  with  the 
.Associated  Press.  The  instructor  of  the 
journalism  course  is  Richard  C.  Bland, 
for  six  years  with  the  editorial  depart¬ 
ments  of  the  St.  Paul  Dispatch  and  St. 
Louis  Post-Disf>ateli. 

ARCADIA  PAPERS  MERGED 

■Archie  J.  Hicks,  publisher  of  the  Ar¬ 
cadia  (Cal.)  Nett'S,  has  purchased  the 
Arcadia  Journal  and  The  Arcadian.  The 
three  newspapers  have  been  merged  into 
one  and  will  hereafter  be  published  as  the 
Nezi's-Journal  and  Arcandian. 


N.  Y.  DAILY  NEWS  ASKS 
RADIO  LICENSES 

Cites  Floods  and  Airplane  Reicut 

Stories  in  Appeal  to  Radio  Com¬ 
mission  for  Portable  Send¬ 
ing  Sets 

By  (jKOKi.E  11.  Man  NINO 
It'ashiiiglOH  Correspondent,  Editor  &  Pubushu 

Washington,  D.  C.,  June  5,— The 
New  York  Daily  Netes,  through  its  at¬ 
torney,  Harry  \'an  Aken,  appeared  be 
fore  the  Federal  Radio  Commission 
Wednesday,  in  support  of  application- 
for  portable,  or  mobile  radio  statb. 
licenses,  to  be  used  by  the  paper  in 
gathering  news  from  now  more  or  les- 
inaccesible  sources. 

The  applications  are  three  in  number 
One  is  for  a  permanent  or  fi.xed  static:, 
at  25  Park  Place,  the  newspaper’s  office 
while  the  other  two  are  for  mobile  sta¬ 
tions  that  may  be  moved  anywhere. 

Attorney  \’’an  Aken  told  the  commis¬ 
sion  that  the  News  was  willing  to  per¬ 
mit  the  use  of  the  radio  facilities  to  any  » 
news-gathering  organization  or  individ 
ual  so  as  to  become  eligible  to  hold  the  t 
licenses  under  the  public  utility  condi-  f 
tion  of  the  radio  statute. 

As  explained  by  Attorney  V'an  Aken, ' 
and  M.  D.  McFarlane,  an  e.xpert  who 
testified  on  behalf  of  the  applicant,  the 
mobile  stations  would  be  moved  to  the 
source  of  the  news,  to  be  u.sed  for  trans-  s 
mitting  the  news  dispatch  to  the  pemia- » 
ment  station  located  in  the  newspaper 
office.  I 

The  commission  was  told  that  the  plan  I 
would  solve  many  of  the  ills  of  new- 1 
gathering.  The  New  Hampshire  and  I 
Mississippi  flood  and  the  rescue  of  the  I 
Bremen  fliers  were  named  as  instances  " 
where  the  mobile  stations  could  be  used 
to  advantage.  In  the  cases  of  the  flood-.  I 
it  was  explained  by  Attorney  Van  Aken,  P 
reporters  in  airplanes  could  have  flowr. 
over  the  stricken  area  and  reported  new- 
directly  through  the  transmitters  in 
their  airplanes,  not  available  in  any 
other  way. 

It  was  pointed  out  that  the  difficulty 
in  getting  news  of  the  Greenly  Island 
rescue  w-mld  have  been  lessened  greatly 
had  tlie  facilities  for  broadcasting  a  «-  | 
porter's  views  from  airplane  to  office  r 
been  available.  | 

During  the  course  of  the  hearing 
Van  Aken  remarked  that  an  arrange  ^ 
ment  of  the  sort  is  now  lieing  used  by 
the  -Vi’ic  York  Times,  which  brought  the  ' 
comment  from  Chairman  Robinson,  oi 
the  commission,  that  the  granting  of  the 
license  to  the  Times  was  over  his  pro- 
test.  I 

‘‘.Although  it  does  .serve  countless 
thousands  of  ix'ople,  it  is  not  a  public 
utility  in  the  legal  concept,"  he  said.  | 
“Two  wrongs  never  made  a  right,  as  far 
as  I’m  concerned.” 

Several  memhers  of  the  commission 
seemed  antagonistic  to  the  view  of  tbe 
attorney  for  the  Daily  News.  One  ol 
the  members  asked  whether  or  not  pub¬ 
lic  utilities  organizations  now  in  being 
or  contemplated  could  not  lie  depended 
on  for  this  sort  of  service.  Another 
made  the  statement  it  was  obvious  that 
the  gathering  of  news  was  being  given 
•  first  consideration  with  service  to  the 
public  secondary. 

The  commission  was  told  that  this 
feature  of  news  gathering  is  awaiting 
development  as  the  system  will  be  as  in¬ 
dispensable  to  news  gathering  of  tomor¬ 
row-  as  the  telephone  and  telegraph  is 
today. 

In  answer  to  the  suggestion  that  the 
present  radio  companies  couW  be  dr- 
pended  on  to  forward  news  matter.  Mr. 
Mcl-'arlane  cited  the  example  of  a  re¬ 
porter  who  could  not  clear  a  news  mes; 
sage  off  a  ship  because  the  owners  ol 
the  ship  objected. 

He  .said  in  instances  where  it  was  war¬ 
ranted  p<irtable  transmitting  sets  would 
lie  placed  on  ocean  liners  for  the  sending 
of  news  stories  by  radio,  thus  snpn*^ 
menting  the  regular  ship  facilities.  The 
portable  transmitters  would  also  he 
placed  on  tugs  and  vessels  on  the  river. 

The  commission  is  taking  the  matter 
under  advisement. 
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CHICAGO  NEWS  OCCUPIES  $13,000,000  HOME 

Presses  Run  Off  First  Editions  in  New  Home  June  10th — Moving  from  Historic  Wells  Street  Building 
Into  Skyscraper  on  River  Planned  Over  Week-end — Newspaper  Uses  Six  Floors 


By  BEN  KARTMAN 


Across  tlie  hall  is  the  library  and  refer¬ 
ence  room,  the  syndicate  department 
and  an  editorial  conference  room. 

The  city  editor’s  office  and  the  news 
the  office  of  the  l>aily  Xczi's  Ahiuniac, 
room  occupy  the  central  portion  of  the 
floor,  with  a  large  locker  room  adjoin¬ 
ing.  The  art  department,  with  its 
studios,  photographic  rooms,  etc.,  is  at 
the  north  end.  .Mong  the  west  side  of 
the  sixth  floor  are  the  tpiarters  of  the 
sports  department,  the  financial  depart¬ 
ment,  the  health  editor,  children's  fea¬ 
tures,  women’s  pages,  the  drama,  music 
and  society  departments,  and  special 
features. 

The  twenty-fourth  and  twenty-fifth 
floors  house  the  radio  department  of  the 
News  and  the  offices  and  studios  of  radio 
station  \VM.\Q.  Large  lounge  and  rest¬ 
rooms  for  employes  of  the  paper  are 
also  on  this  fl(K)r,  along  with  radio 
laboratories  and  home  economics  lal)ora- 
tories,  where  technical  experts  will  con¬ 
duct  experiments  and  test  e<[uipmeut,  re¬ 
cipes  and  formula  for  the  benefit  of 
radio  fans  and  housewives. 

Alxne  the  plant  all  but  the  twenty- 
fourth  and  twenty-fifth  floors  will  be 
o<.cupied  by  tenants,  eight  floors  by  the 
Chicago  it  North  Western  railway.  The 
corridor  fl(M)rs  in  the  space  occupied  by 
tenants  are  Traitel  terrazzo  and  the  walls 
have  marble  wainscot.  ’ 

Beneath  the  plaza  and  that  portion  of 
the  main  building  and  wings  which  ex¬ 
tend  over  the  railway  tracks  is  a  huge 
smoke  chamber.  More  than  seventy-five 
tons  of  cast  iron  baffle  plates  are  in¬ 
stalled  in  the  chamber  to  conduct  the 
smoke,  steam  and  fumes  from  passing 

_ i  locomotives  into  the 

I)n»per  channels  so 
that  they  may  es¬ 
cape  through  the 
smoke  shaft  and 
be  di.spersed  from 
the  chimney  top 
twenty-five  stories 
above.  .-Mtliough  it 
is  iH-lieved  that  the 
natural  draught  of 
a  twenty-five  story 
chimney  is  suffi¬ 
cient  to  dispo.se  of 
all  the  smoke,  to 
provide  against  the 
contingencies  o  f 
down-draughts  an 
elaborate  system 
of  fans  capable  of 
discharging  4').!,- 
000  cubic  feet  of 
air  a  minute  has 
In-en  i  n  s  t  a  1  1  e  d. 
These  fans  pro¬ 
vide  mechanical 
ventilation  for  any 
]x>rtions  of  the 
building  which  re- 
(piire  it  :ind  dis¬ 
pose  of  the  loco¬ 
motive  smoke. 

.\t  the  river  side, 
boats  and  barges 
can  unload  their 
cargoes  at  the 
Daily  News  docks. 
An  elevator  car¬ 
ries  the  cargoes 


\Y'  1111  its  editions  of  Monday,  luni 
”  It),  the  LhiiHfio  Jhtily  .Veti’.f  starts 
publication  in  its  new  §Li,(XX),(K)0  build¬ 
ing  on  the  banks  of  the  t  hicag<»  river, 
following  a  week-end  devoted  to  the 
arduous  task  of  moving  from  the  his¬ 
toric  <ild  Daily  News  building  at  15  North 
Wells  street  without  missing  a  single 
edition.  -Ml  Saturda\  night  and  Sun- 
da>  .swarms  of  movers  and  mechanics 
were  to  transport  machinery,  furniture, 
eijuipment.  files  and  records  from  the  old 
building  aiul  install  them  in  the  new. 
By  Sunday  evening  the  linotypes  in  the 
new  i)!ant  are  to  In?  put  into  operation 
and  Monday  morning  the  new  presses 
are  to  start  running  off  the  first  editiims 
of  the  Ihiily  .Veiiw  in  its  new  home. 

.\rchitecturally  the  new  building  of  the 
Daily  .Vi’tc.f  is  an  outstanding  example 
of  the  modern  school  of  design.  His¬ 
torically  if  is  important  as  the  first  struc¬ 
ture  in  t’hicago  to  utilize  air  rights 
above  railway  tracks  as  i)art  of  its  site. 
It  is  the  first  building  in  t  hicago  to 
deinoiistrate  the  possibilities  of  beauti¬ 
fying  the  tliicago  river  by  setting  the 
buililings  back  and  creating  plazas  along 
the  banks  It  is  also  the  first  Chicago 
structure  to  utilize  the  elevated  sidewalk 
arcade  and  i)edestrian  bridge  in  order  to 
speed  traffic  at  busy  street  intersections 
and  to  safeguard  human  life. 

Of  the  total  cost,  $10,(K)(),0(X)  is  for 
the  structure,  air-rights  and  land. 

The  lower  six  floors  of  the  building 
are  occuiiied  by  the  Daily  News  itself. 
The  main  building  fronts  slightly  more 
than  .WJ  feet  on  Canal  street,  is  set  back 
from  the  river  bank  to  allow  for  the 
ojHMi  plaza,  which  is  flanked  in  part  by 
wings  projecting  eastward  from  the  maiii 


of  the  design  or  accenting  terminat¬ 
ing  features.  The  history  of  the  art 
of  printing,  conventionalizes!  printers’ 
devices  and  printers’  marks  furnished  the 
subject  matter  for  the  designs. 

The  ground  fl(K)r  is  occupied  by  shops, 
a  concourse,  a  private  street  extending 
through  the  building  from  Washington 
street  to  Madison  street  for  use  of  the 
Daily  News  fleet  of  delivery  wagons  and 
trucks,  a  loading  platform,  fan  rooms 
fi>r  the  disposal  of  the  smoke  from  the 
locomotives  in  the  terminal  1h*1ow,  the 
Daily  News  business  office,  a  first  aid 
nMim.  a  small  private  garage  and  the 
lower  portion  of  the  three-story  press 
nxmi. 

On  the  second  floor  arc  the  main 
elevator  lobbies,  shop  entrances,  the  per¬ 
sonal  service  bureau  of  the  Daily  News, 
a  cigar  stand,  the  quarters  of  the  cir¬ 
culation  department,  the  mailing  rtMun, 
rooms  for  the  liaily  News  Business 
Boys  club,  the  second  tier  of  the  press 
room  and  the  lower  portion  of  the  Daily 
News  employes’  cafeteria.  The  press¬ 
room.  three  stories  in  height,  f)cc'upies 
the  northwest  quarter  of  the  building. 
The  cafeteria  is  two  stories  high  and 
occupies  the  north  wing  of  the  build¬ 
ing.  It  has  a  small  private  dining  room 
in  coTinection  and  excellent  kitchen  facili¬ 
ties. 

The  third  floor  is  occujjied  by  offices, 
a  machine  shop,  an  electrical  shop  and 
the  upper  portions  of  the  concourse, 
pres>room  and  cafeteria.  The  fourth 
flcMir  bouses  the  promotion  department 
of  the  Daily  News,  the  i)urchasing  de¬ 
partment,  the  auditor,  comptroller,  per¬ 


sonnel  department,  cashier,  payroll  de¬ 
partment.  the  Daily  News  employes’ 
liank,  storage  vault,  advertising  depart¬ 
ment,  telephone  exchange,  telephone  op¬ 
erators’  restrooms  and  conference  rooms 
for  the  advertising  department. 

The  fifth  floor  contains  the  stenogra- 
l)hic  department,  the  oflices  of  the  Con¬ 
solidated  Press,  the  composing  room, 
the  syndicate  department,  linotype  and 
monotype  rooms,  stereotype  and  matrix 
rooms,  the  etching  and  engraving  de¬ 
partments,  the  prcK)froom  and  the  stock 
ticker  room  where  the  market  quota¬ 
tions  for  the  Red  Streak  final  markets 
edition  of  the  Daily  News  are  set  by 
hand  direct  from  the  ticker  tape. 

On  the  sixth  flcxir  are  the  executive 
and  etlitorial  departments.  Here  are  the 
\'ictor  F.  Lawson  memorial  room  and 
the  publisher’s  suite.  The  Lawson 
memorial  riKim  is  two  stories  in  height, 
decorated  and  furnished  in  Elizabethan 
style.  The  French  walnut  paneling  was 
taken  from  the  living  room  of  the  former 
Lawson  home  on  Lake  Shore  drive. 
This  r<H(m  will  be  used  by  the  board  of 
directors  of  the  Daily  News.  .Xdjoining 
are  the  suite  of  the  publisher,  paneled  in 
curly  Ivnglish  oak.  the  offices  of  the  vice- 
president  and  treasurer,  the  business 
manager  and  the  editor. 

.Mong  the  east  side  of  the  building 
overbxiking  the  river  are  the  editorial 
rooms  with  private  oflices  for  the 
editorial  writers,  the  editorial  features 
de|)artment,  the  literary  editor,  the 
editorial  commissioner,  the  foreign  news 
service,  the  managing  editor,  the  asso¬ 
ciate  editor,  and  the  news  editor. 


HOW  CHICAGO  DAILY  NEWS  SKYSCRAPER  BEAUTIHES  RIVER  FRONT 


This  view  shows  the  use  of  the  air-righls  upon  which  the  Daily  !\pws  Building  is  consiructed.  Title  to  the  land  is 
held  in  the  form  of  ownership  of  the  footings  upon  which  the  columns  rest,  hetween  the  trucks  of  the  Northwestern 
Kuilroud,  shown  at  the  right  of  the  picture.  .At  the  left,  across  the  river,  is  the  new  building  of  the  (Ihicago  Civic 
Opera  Company.  .At  the  extreme  lower  right  is  shown  a  covered  passage  connecting  the  arcade  of  the  News  Building 

with  the  Northwestern  Terminal. 
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WINCHELL  TO  JOIN  NEW 
YORK  MIRROR 


Leave*  Graphic  to  Write  Broadway 
Column  for  Morning  Tabloid  by 
Arrangement  with  N.  Y.  Journal 
— Sobol  Hi*  Succe**or 


Walter  Winchell,  columnist  and  dra¬ 

matic  editor  of  the  Xciv  York  hvcning 
Graphic,  resigned  from  that  paper  June 
1  and  will  be¬ 
come  Broad  way- 
columnist  for  the 
A'cic  York  Daily 
Mirror,  June  10. 
Ix)uis  Sobol,  as¬ 
sistant  dramatic 
critic  of  the  Gra¬ 
phic,  has  been 
appointed  to 
succeed  Winchell 
as  dramatic  edi¬ 
tor  and  is  also 
conducting  the 
column,  "Your 
Broadway  and 
M  ine.” 

Under  a  contract  signed  several 

mcMiths  ago  with  the  .Wji’  York  Journal, 
Winchell  was  to  start  work  for  that 

newspaper  or  any  other  newspajK-r  in 
the  Borough  of  Manhattan.  New  York. 
<lesignatefl  by  William  Kandolpli  Hear.st. 
on  May  19.  19.11.  the  exi)irati<tn  date  of 
his  Graphic  contract.  The  Hear.st  con¬ 
tract  also  siK-cified  that,  in  the  event  of 
Winchell’s  agreement  with  the  (iraphic 
ending  before  that  time,  he  was  to  start 
working  for  a  Hearst  newspaiR-r  imme¬ 
diately. 

A.  J.  Kohler,  publisher  of  the  Mirror, 
told  Kiii  ior  &•  Bi  HI.ISH1.R  that  an 
amicable  arrangement  had  lK*en  reached 
with  William  A.  Curley,  managing 
editor  of  the  Journal,  by  which  the 
columnist  is  release<l  to  the  Mirror 
until  the  time  named  as  the  duration  of 
his  former  (iraphic  agreement. 

Winchell  will  conduct  a  Broadway 
column  for  the  Mirror  and  will  cover 
occasional  theatrical  assignments.  His 
column  will  be  handled  by  King  Features 
Syndicate.  He  was  with  the  Graphic 
five  years. 

Sobol,  tbe  Graphic’s  new  dramatic 
editor  and  columnist,  started  newspaper 
work  on  the  It’atcrhiiry  (Mass.)  Rc- 
Jmlrlican,  where  he  became  day  city- 
editor.  After  five  years  he  went  to  the 
Bridgeport  (Conn.)  Standard  and  then 
to  the  Ncu’  London  (Conn.)  Day.  where 
he  ran  a  daily  sport  column.  His  next 
job  was  with  the  Glens  Falls  (\’.Y.) 
Post-Star.  '.About  three  and  one-half 
years  ago  he  joined  the  .dutonwthv 
Daily  News,  a  Macfadden  publication 
in  New  YTirk,  where  he  remained  two 
years,  subsefiuently  becoming  managing 
editor  of  Big  News  Featu'-es  and  then 
of  the  Graphic  Syndicate.  In  September, 
1928,  he  l)ecame  assistant  dramatic  critic. 


PALMER  WINS  SUIT 

Charles  M.  Palmer,  of  Palmer.  De¬ 
witt  &  Palmer,  New  York  brokerage 
firm,  was  awarded  S').17.s  with  interest 
from  .April  .Kl.  1928,  in  an  action  against 
the  Oqdenshurg  (N.Y.)  Kepuhliccot- 
Joumal  for  commissions  in  the  sale  of 
the  paper  to  Frank  h'.  Gannett  about  a 
year  ago  in  .Supreme  Court  at  Canton 
last  week.  Mr.  Palmer  contended  that 
his  firm  has  brought  al»out  the  sale  to 
Mr.  Gannett  and  that  it  had  never  Ijeen 
imbursed.  The  action  was  instituted 
against  .A.  Eugene  Sansouev.  president 
of  the  Republican-Journal  Company. 

RECEIVER  ASKED  FOR  WEEKLY 

A  receiver  has  been  asked  for  the 
Columbus  (O.)  Community  Nexvs.  a 
weekly  of  which  I.  M.  Mead  is  pub¬ 
lisher.  Howard  Rhoades  recently  re¬ 
tired  as  one  of  the  owners  and  editor 
of  the  paper. 


GIVES  REPORTERS  RAINCOATS 

The  Lennston  (Me.)  Sun  and  Journal 
has  provided  its  reporters  who  cover  fires 
with  rubVr  coats.  This  plan  w-as 
adopted  after  several  of  the  reporters 
had  completely  ruined  their  clothes. 


SPONSORING  TRACK  MEET 

The  Central  A.  A.  U.  track  and  field 
championships  for  women  will  be  held 
June  22  at  Soldier  Field,  Chicago,  under 
the  auspices  of  the  Chicago  livening 
Americcui,  which  has  conducted  the 
meets  for  the  past  two  years.  Girls  in 
Illinois,  Wisconsin  and  Minnesota  are 
eligible  to  compete. 


GIVES  CONGRESSIONAL 
RECORD  A  HAND 

Cuba  (N.Y.)  Patriot  Ri*e*  to  Defence 
of  “Much  Abused  Institution" — 
"Not  Dry  as  Dust,"  Edito¬ 
rial  Says 


"Let’s  pick  on  something  else  a  while,” 
the  Cuba  (N.Y.)  Patriot,  weekly,  stated 
editorially  recently  in  defense  of  the 
Congressional  Record.  In  commenting 
on  the  proposition  that  radio  equipment 
be  installed  in  the  House  and  Senate  thus 
doing  away  with  the  necessity  of  the 
Rcc<»rd,  the  Patriot  said ; 

“We  would  like  to  rise  to  the  defense 
of  a  much  abused  institution.  The  Con¬ 
gressional  Record  is  always  good  for  a 
slam  at  the  hands  of  editors  and  orators, 
hut  it  doesn't  always  deserve  it  by  any 
means. 

"In  the  first  place,  the  Record  is  be¬ 
yond  question  the  finest  example  of 
verbatim  reporting  to  he  found  in  the 
world.  Every  word  spetken  in  Congress, 
even  sotto  voice,  is  faithfully  set  down 
and  published. 

"In  the  second  place,  it  is  one  of  the 
outstanding  examples  of  rapid  publication, 
the  work  of  the  greatest  printing  plant  in 
the  world.  .A  session  of  Congress  may- 
last  until  midnight  or  later,  but  the  mem¬ 
bers  at  breakfast  next  morning  have  be¬ 
fore  them  a  complete  and  authoritative 
report  of  the  entire  proceedings  in  a 
book  of  anywhere  from  20  to  almost 
100  pages. 

“The  most  criticism,  of  course,  ha>  to 
do  with  the  contents  of  the  Record.  Since 
it  prints  practically-  every-  word  uttered 
on  the  floors  of  Congress,  and  since  sena- 
tf)rs  and  representatives  are  only  human 
and  make  slips  the  same  as  other  folks, 
some  inane  things  undoubtedlv  appear 
there.  Rut  on  the  other  hand  the  Record 
Contains  some  of  the  most  thorough  and 
learned  discussions  to  be  found  any-- 
where. 

“Nor  are  thev  all  drv  as  dust.  If  one 
knows  just  what  to  skin  and  just  where 
to  If)ok,  he  can  certainly  have  an  enjoya- 
lile  couple  of  hours  in  going  over  even 
an  aver.-ige  issue  of  the  Record.” 


PAYNE  CO.  TO  CHANGE  NAME 


Will  Become  Small,  Spencer  &  Levings 
June  15 

The  firm  name  of  G.  Logan  Payne 
Company  will  be  changed  to  Small, 
Spencer  &  Levings,  Inc.,  June  15,  it 
was  announced  this  week.  Mr.  Payne 
has  not  been  connected  with  the  organi- 
ization  since  its  sale  to  William  A. 
Small,  Jr.,  R.  H.  Levings  and  E.  H. 
Spencer  a  year  ago.  but  the  new-  owners 
have  kept  the  firm  name  until  the  present. 

Mr.  Small,  who  is  president,  and  Mr. 
.Spencer,  secretary  and  treasurer,  had 
been  connected  with  Mr.  Payne  for 
many-  years.  Mr.  Levings.  vice-presi¬ 
dent,  joined  the  company-  last  year,  hav¬ 
ing  been  for  several  years  with  the 
Hearst  organization  in  various  executive 
capacities. 


JUST  AS  THEY  ARE 

Harry  Brundidge  Telling  Truth  About 
Movie  and  Diamond  Stars 

St.  Dn'is.  Mo.,  June  3. — Harry  T. 
Brundidge.  star  reporter  for  .9/.  I.ouis 
Star  recently-  made  a  hit  with  a  series 
of  Hollywood  stories  which,  in  novel 
fashion,  told  the  honest-to-goodness 
facts  about  famous  movie  folk.  Brun¬ 
didge  wrote  the  facts  and  stripped  off 
all  eress  agent  nonsense.  He  is  now- 
plaving  the  same  stunt  on  a  list  of 
famous  ball  nlayers.  under  the  title  “Rig 
Boys  of  Baseball.”  Brundidge  is 
famous  for  his  “dii)b>ma  mill”  expose  of 
quack  doctors  several  years  ago. 


ART  DIRECTORS  ELECT 

Stuart  Campbell  Named  President  of 
New  York  Art  Directors’  Club 

Stuart  Campliell  art  director  of  Ray 
D.  Lillibridge.  Inc.,  was  elected  presi¬ 
dent  of  the  .Art  Directors'  Club  of  New- 
Y'ork  to  succeed  A'aughn  I-'lannerv.  at 
a  meeting  of  the  club  recently.  Other 
officers  elected  to  serve  a  one  year  term 
during  1929-1930  are: 

Edward  Molyneux,  Newell-Emmett 
Company,  first  vice-president ;  William 
Oberhardt,  free-lance  artist,  second  vice- 
president;  Byron  J.  Miisser,  president  of 
Byron  J.  Musser,  Inc.,  secretary;  Ralph 
Deininger.  artist,  treasurer.  Members  of 
the  executive  committee  are :  Dennison 
Budd.  Frank  Presbrey  Company;  Burt 
Clark  Tavlor.  free-lance  photographer- 
artist  ;  Fred  Suhr,  consulting  art  di¬ 
rector  ;  Pierce  Jf>hnson,  art  director 
Ralph  H.  Jones  Company. 


COAST  PUBLISHER  ENTERTAINS  STAFF 


Arthur  M.  Keene,  publisher  of  the  Daily  Midway  Driller  and  five  affiliated 
newspapers  at  Taft,  Cal.,  entertained  his  staff  recently  by  taking  them  on  a 
junketing  trip  to  Tia  Juana.  Mex.  The  photograph  shows  the  party  when  it 
was  being  entertained  by  an  aviation  ronipany.  Left  to  right;  .Artlmr  V. 
Bush,  editor,  Taft  Free  Press;  Mr.  and  Mrs.  Toni  Keene.  Petroleum  Press; 
Mr.  and  Mrs.  Arthur  M.  Keene;  Arthur  Krystal;  Mrs.  A.  D.  Diern-r,  editor. 
Fellows  Driller;  Herbert  G.  Arndt.  J.  D.  Peterson  and  Edmund  W.  Callendar, 
advertising  manager,  business  manager  and  managing  editor  respectively. 
Daily  Midway  Driller. 


HOOVER  DRAWS  RULES 
FOR  REPORTERS 


Acts  to  Guard  White  House  Prt^ 
Conferences  from  Lobby¬ 
ing  and  Market 
Activities 


President  Hoover  has  promulgated  ne»  I 
regulations  to  guard  the  White  House 
press  conferences  against  lobbying  and 
market  tipster  activities,  according  to  i 
United  Press  dispatch  June  6. 

Newspaper  men  admitted  to  the  semi- 
weekly  conferences  under  the  new  orders 
must  first  sign  a  pledge  that  they-  are  not 
connected  directly-  or  indirectly  with  any 
brokerage  concern  dealing  either  jj 
stocks  or  commodities,  and  that  the;- 
have  no  special  interest  in  any-  Icgislatiw, 
before  Congress. 

The  new  rules  were  drawn  up  aitei 
a  series  of  conferences  between  the  White 
House  and  a  committee  representing  the 
Washington  newspaper  corps.  Save  for 
the  special  rules  to  guard  against  stock 
market  tipping  on  the  trencl  of  Presi¬ 
dential  thinking,  the  rules  governing  ad-  f 
mission  to  the  press  galleries  of  the 
House  and  .Senate  prevail  at  the  White  _ 
House.  All  members  of  either  gallery  ^ 
are  eligible  for  admission  to  the  White 
House  conferences. 

The  new-  rules  were  made  necessary  by 
President  Hoover’s  action,  early  in  his 
administration,  of  abandoning  the  mythi¬ 
cal  "White  House  spokesman”  through 
which  Presidential  utterances  were  some¬ 
times  reported. 

President  Hoover  frequently-  talks  to  ^ 
the  newspaper  men  about  a  wide  range  i 
of  subjects  on  which  he  has  not  y« 
come  to  a  definite  decision.  In  these  ; 
discussions  he  frequently  indicates,  by  | 
reference  to  the  various  factors  of  the  i 
problem,  the  trend  of  his  thought.  While 
such  material  is  not  news  in  the  sense  ; 
that  it  is  material  for  publication,  it  fre¬ 
quently  is  of  such  character  as  might 
inrioence  prices  on  the  stock  or  commodity 
exchanges  w-ere  the  substances  of  these 
conferences  transmitted  by  underground 
channels  to  the  markets. 

Stock  market  leaks  from  the  White 
House  conferences  have  provided  sensa¬ 
tional  stories  in  former  administrations, 
but  there  has  not  been  a  flagrant  case 
since  the  war  days.  Later,  a  system  gre« 
up  under  which  representatives  of  trade 
journals  gained  admission  to  the  Tues-  , 
day  and  Friday-  conferences  chiefly  to  I 
w-atch  the  .special  legislative  and  adminis¬ 
trative  interests  of  their  economic  group 
Such  representation  is  prohibited  under 
the  new  regulations. 

“My  chief  attention,”  says  the  new 
application  form,  “is  given  to  telegraphic  j 
correspondence  for  the  daily  newspaper  I 
in  whose  behalf  this  application  is  made."  i 
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66  Advertiser*  Represented  in  Initial  . 

Issue,  June  3,  of  New  Macfadden 
Tabloid — Similar  in  Format 
to  Sister  Papers 

The  Detroit  Daily.  Macfadden  tabloid, 
'made  its  first  apiiearance  June  .1  in  a 
.56-page  edition.  The  paircr  is  similar  in 
format  to  tlie  other  Macfadden  tabloids, 
with  many  pictures  scattered  throughout,  | 
the  front  page  and  the  center  spread  T 
being  composed  entirely  of  photographs. 

Sixty-six  separate  advertisers  are  rep-  ■ 
resented  in  the  initial  c-dition,  11  pi  j 
whom  took  full  p;tges.  Four  dentist 
organizations  took  space,  as  well  as  one 
advertising  dftetor.  r 

Many  of  the  Macfadden  features  on 
health  are  included  in  the  paper,  which 
is  served  by  L'nited  Press. 

The  paper  will  publish  “all  the  news 
in  tabloid  form.”  an  editorial,  signed  by 
Rernarr  Macfadden  stated.  "Bigotry 
and  intolerance  will  Iw?  attacked  at  every 
opportunity,”  the  editorial  continued. 

I-ee  Elimaker  is  vice-president  and 
general  manager  of  the  new  paper. 
Jack  Burkhardt  is  managing  editor.  The 
paper  sells  for  two  cents. 
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WILEY  HONORED  ON  60th  BIRTHDAY 


Three  Hundred  Friends  and  Associates  Attend  Testimonial  Banquet  for  N.  Y.  Times  Business 
Manager  at  Rochester  Press  Club — Presented  Volume  of  Greetings 


Honored  for  his  brilliant  career  in 
the  newspaper  field,  Louis  Wiley, 
business  manaser  of  the  New  York 
Times,  received  one  of  the  most  notable 
ovations  ever  paid  a  native  son  of  Roch¬ 
ester  when  he  was  acclaimed  by  more 
than  300  distinRuished  friends  at  Oak 
Hill  Country  Club  on  his  60th  birthday 
anniversary.  May  31. 

Personal  greetings  from  more  than  200 
prominent  men  of  every  phase  of  Amer¬ 
ican  life  and  from  foreign  dignitaries 
were  presented  to  Mr.  Wiley  in  a  hand¬ 
somely-bound  volume  by  Frank  E.  Gan¬ 
nett,  president  of  the  Gannett  News¬ 
papers,  on  behalf  of  the  Rochester  Press 
Qub,  sponsors  of  the  dinner.  The  vol¬ 
ume  was  handbound  in  blue  leather  and 
tooled  in  gold,  encased  in  a  hand-made 
mahogany  chest. 

A  plaque  bearing  a  bas-relief  of  Mr. 
Wiley  was  presented  to  him  by  John  A. 
Harriss,  president  of  the  Broadway  As¬ 
sociation,  on  behalf  of  that  society  of 
which  Mr.  Wiley  is  vice-president.  The 
plaque  was  the  work  of  Alma  Schulmer- 
ich,  an  honor  student  at  Columbia  Uni¬ 
versity. 

The  event  was  arranged  largely 
through  the  efforts  of  William  F.  Butler, 
president  of  the  Rochester  Press  Club 
and  city  editor  of  the  Rochester  Times- 
U'llon. 

Speakers  included  Adolph  S.  Ochs, 
publisher  of  the  New  York  Times;  the 
Rev.  Francis  P.  Duffy,  New  York’s 
“fighting  chaplain”  of  the  A.E.F. ;  Sam¬ 
uel  \V.  Reyburn,  president  of  Lord  & 
Taylor,  New  York;  Dr.  Harriss,  Mr. 
Gannett,  John  M.  Davis,  president  of  the 
^iety  of  the  Genesee,  which  Mr.  Wiley 
found^,  and  also  head  of  the  Delaware, 
Lackawanna  &  Western  Railroad,  and 
Mr.  Wiley.  John  T.  Mclnerney,  promi¬ 
nent  Rochester  lawyer  and  former  news¬ 
paper  man,  wms  toastmaster. 

Others  at  the  speakers’  table  included : 
James  W.  Brown,  publisher,  Epttor  & 
PupuSHF3«;  S.  Rae  Hickok,  Rochester 
manufacturer :  I.  G.  Hickey,  president  of 
J.  G.  Hickey  Companv,  Rochester  cloth¬ 
ing  concern;  Oscar  Tschirky,  known  as 
“Oscar  of  the  Waldorf ;”  the  Right  Rev. 
T.  Francis  O’lTcrn,  Bishon  of  the  Roch¬ 
ester  Roman  Catholic  Diocese;  Mayor 
Joseph  C.  Wilson  of  Rochester ;  Rabbi 
iPhilin  Bernstein  of  Temple  Berith-Kad- 
ish,  Rochester;  William  M.  Cummings 
of  Poughkeepsie,  formerly  associated 
with  Mr.  Wilev  on  the  Rochester  Pnst- 
Exf>ress;  T.ewis  B.  Jones,  vdee-president 
of  Eastman  Kodak  Company,  and  the 
Rev.  Francis  Joseoh  O’JTcrn.  brother  of 
Bishop  O’JTern.  George  Eastman,  manu¬ 
facturer  and  phibonthropist.  was  pre¬ 
vented  from  attending  hy  a  slight  illness. 

Mr.  Ochs,  in  his  speech,  told  of  Mr. 
Wiley’s  early  days  on  the  Times.  He 
said,  in  part; 

“I  am  happy  to  he  here  to  join  in 
celebrating  the  birthday  of  mv  dear 
friend  and  business  associate  of  many 
long  years — Mr.  I.ouis  Wiley. 

“There  is  no  one  who  has  better  rea¬ 
son  to  celebrate  I>ouis  Wiley’s  birth 
than  I,  for  he  has  been  one  of  my  most 
loyal  and  able  lieutenants  in  the  pleas¬ 
ant  occupation  of  creating  the  New 
York  Times  of  today. 

“Shortly  after  I  had  rescued  the 
Times — when  a  derelict  about  to  sink 
with  a  gallant  crew  of  able  journal¬ 
istic  seamen — a  sprightiv  young  man, 
still  in  his  twenties,  called  on  me  and 
flight  a  position  with  the  organization. 
He  had  had  some  newspaper  experience, 
notably  at  Rochester,  and  had  come  to 
New  York  City  to  seek  a  larger  field 
mr  the  development  of  his  ambition.  He 
had  made  a  survey  of  the  newspaper 
sifiiation,  and  was  so  impressed  with 
what  he  thought  were  my  prospects  with 
the  New  York  Times  that  he  declined 
more  lucrative  offers  and  presented  him- 
s,elf  to  me  for  employment  in  any  posi¬ 
tion  so  long  as  he  might  become  attached 
to  the  business  organization. 


“I  was,  of  necessity,  moving  cau¬ 
tiously  in  adding  to  the  staff  because 
of  the  expense,  -and  was  not  very  re¬ 
ceptive  to  his  overtures.  But  the  talent 
that  he  has  since  developed  to  a  pre- 


Looig  Wiley 

eminent  degree  asserted  itself ;  and,  as 
usual,  what  he  went  after  he  secured. 
He  accepted  a  modest  position  and  a 
modest  salary.  It  was  one  of  the  best 
trades  I  ever  made ;  and  I  have  some 
satisfaction  in  saying  that  he  was  in  no 
sense  a  loser  by  the  transaction. 

“Twenty-five  years  afterwards,  on  the 
occasion  of  the  silver  anniversary  of  my 
ownership  and  control  of  the  New  York 
Times,  I  made  a  public  declaration  with 
respect  to  Mr.  Wiley,  which  I  now  wish 
to  reiterate  with  emphasis,  to  wit : 

“  ‘I  desire  publicly  to  acknowledge 
and  express  my  sense  of  obligation  *  ♦  ♦ 
to  Lonis  Wiley,  the  business  manager, 
who  has  been  associated  with  me  almost 
from  the  beginning,  particularly  devot¬ 
ing  himself  to  the  circulation  and  adver¬ 
tising  departments  that  have  furnished 
the  bone  and  sinew  to  the  business,  and 
who  has,  while  maintaining  the  very 
highest  standards  of  business  ethics,  ex¬ 
tended  the  greatest  courtesy  and  pains¬ 
taking  attention  to  all  having  occasion  to 


have  transactions  with  the  Times.  Of 
unusual  ability,  alert,  indefatigable  and 
agreeable,  and  in  full  accord  and  sym¬ 
pathy  with  the  policies  of  the  Times,  he 
has  been  one  of  my  most  useful  and  valu¬ 
able  assistants.  No  one  has  been  more 
earnest  and  faithful  to  the  duties  that 
have  come  under  his  management — and 
these  have  been  multifarious;  .and  he  has 
made  himself,  as  he  is,  an  integral  part 
of  the  institution.’ 

“I  know  no  one  who  has  made  so  dis¬ 
tinctly  a  personal  success  as  has  Mr. 
M'ilcy.  His  friends  are  legion  and  are 
.scattered  throughout  the  world.  These 
friendships  are  sincere  and  genuine,  and 
include  persons  in  every  walk  and  posi¬ 
tion  in  life — crowned  hc.ads,  and  men 
and  women  in  the  highest  circles  of 
state,  church,  and  society,  as  well  as  in 
industry,  commerce,  and  business. 

“He  has  been  decorated  by  the  gov¬ 
ernments  of  many  countries,  and  insti¬ 
tutions  of  learning  have  awarded  him 
honorary  degrees. 

“These  honors,  outstanding  friend¬ 
ships,  decorations  and  degrees,  in  every 
instance,  can  lie  traced  to  some  per¬ 
sonal  service— a  courtesy,  a  kindness, 
a  thoughtfulness,  a  helpfulness — all 
tendered  with  unfailing  ami.ability  and 
good  humor. 

“He  is  a  past  master  in  amenities  of 
polite  society.  He  finds  pleasure  and 
gives  pleasure  in  manifesting  an  interest 
in  his  fellow  men.  He  shares  their  hap¬ 
piness  as  he  does  their  sorrow.  A  mar¬ 
riage,  a  death,  a  new  baby,  a  joyful  an¬ 
niversary  of  a  friend  or  an  acquaintance 
rarely  escapes  his  notice,  and  felicita¬ 
tions  or  sympathy  arc  promptlv  expressed. 
No  wonder  he  has  so  many  friends! 
How  much  happier  the  world  would  be 
if  we  had  more  of  the  cheer  that  Louis 
Wiley  sends  forth  from  a  perpetual 
fountain  of  good  will,  kindliness,  and 
sympathy. 

"To  this  pleasing  and  delightful  per¬ 
sonality,  there  are  added  a  keen  and 
alert  intellect,  high  and  honorable  prin¬ 
ciples  and  a  zealous  application  to  any 
task  undertaken.  He  is  persistent  and 
indefatigable,  but  never  annoying  or  tire¬ 
some,  and  always  persuasive  and  agree¬ 
able.  Having  a  broad  understanding,  he 
is  fair  and  just  in  controversy  and,  con¬ 
sequently,  admirably  eepupped  as  a  nego¬ 
tiator. 

".All  these  qualities  have  distinguished 
him  in  his  craft  as  an  outstanding  busi¬ 
ness  manager.  In  that  important  and 
ever  growing  field  of  honest  advertis¬ 
ing.  he  stands  conspicuous. 

“Rochester  honors  itself  in  honoring 
Louis  Wiley.  Here  was  the  home  of  his 


DISTINGUISHED  GROUP  GREETS  WILEY 


Gathered  on  the  lawn  at  the  home  of  Mr.  and  Mrs.  John  J.  Mclnerney, 
Rochester,  are  shown  several  distinguished  guests  who  came  to  Rochester  to 
attend  the  dinner  in  honor  of  Louis  Wiley.  Mr.  Wiley  is  seated  in  the  center 
in  front.  On  the  left  are  Adolph  S.  Ochs,  publisher.  New  York  Times,  and 
Mrs.  Mclnerney,  and  on  the  right.  Bishop  John  Francis  O’Hern  and  John  M. 
Davis,  president  of  the  Delaware,  Lackawanna  &  Western  Railroad.  Standing, 
left  to  right,  are,  John  Cratke,  managing  director,  Broadway  Association, 
New  Y’ork  City;  Samuel  W.  Reyburn,  president  of  Lord  &  Taylor,  New  York; 
Rev.  Francis  P.  Duffy,  famous  fighting  chaplain  of  the  A.E.F.;  Mr.  Mclnerney, 
Rev.  Thomas  O’Hern  of  Buffalo,  William  F.  Butler,  president  of  the  Rochester 
Press  Club,  and  Carl  S.  Hallauer,  honorary  member  of  the  Press  Club. 


youth,  and  here  abide  his  sweetest  and 
most  cherished  memories.  He  has  never 
overlooked  an  opportunity  to  sing  its 
praises  or  to  promote  its  prosperity. 

"So  all  of  us  who  know  him  best  and 
are  closely  associated  with  him  join  you 
in  greetings  and  felicitations,  and  say: 
Ixmg  Live  Louis  Wiley !  And  may  his 
remaining  years  be  filled  with  happiness 
and  usefulness. 

Mr.  Gannett,  publisher  of  the  Rochester 
Times-L’nion,  called  Mr.  Wiley  “the 
little  giant  of  Times  Stiuare"  during  his 
speech  presenting  the  bound  volume  of 
greetings. 

“1  can  scarcely  add  anything  to  what 
has  been  said  this  evening  concerning 
Mr.  Wiley,  personally,”  he  .said,  “except 
to  add  just  a  word  as  a  Rochester  man. 
All  of  Louis  Wiley's  Rochester  friends 
share  the  pleasure  which  has  been  here 
expressed  in  his  great  success  in  the  pub¬ 
lishing  field,  and  in  every  other  activity 
to  which  he  has  given  him.self.  We 
share  the  further  pleasure,  too,  in  the 
fact  that  he  has  reached  the  Whh  mile 
stone  in  such  a  surprisingly  youthful 
way.” 

In  accepting  the  volume,  Mr.  Wiley 
said,  in  part: 

“I  am  deeply  grateful  and  profoundly 
moved.  The  years  that  remain  will  be 
happy  with  the  memory  of  this  honor. 

“I  began  here  as  reporter  on  the  UnioH 
and  Aihrrtiscr  in  1R87.  There  was  no 
night  club  life  in  Rochester  then;  for 
that  and  other  reasons  the  salary  was  $6 
a  week.  The  late  George  Moss  was  man¬ 
aging  e<litor  and  fixed  that  puritantical 
salary.  Nevertheless,  he  was  a  kind,  con¬ 
siderate  man.  William  Purcell  wras  edi¬ 
tor,  a  stalwart  figure  in  journalism  and 
politics.  The  associate  editor  was  E.  S. 
Martin,  later  nationally  famous  for  his 
wit  and  wisdom  on  life. 

“In  1887  there  was  a  cataclysm  in 
Rochester  journalism.  I  joined  the  city 
staff  of  the  Post-Rxpress.  The  .salary  re¬ 
mained  at  $6  a  week — you  can  see  how 
determined  the  Post-Express  was  to  ob¬ 
tain  my  services.  Jacob  A.  Hoekstra  was 
city  editor.  I  cherish  his  memory.  When 
he  was  engaged  as  city  editor  on  a  year's 
contract  at  $30  a  week  the  signatures  of 
five  members  of  the  hoard  of  directors 
were  necessary  to  so  stupendous  an  ex¬ 
pense.  Rochester’s  newspajiers  are  proi^- 
erly  called  conservative. 

“Mr.  Hoekstra  was  an  adept  in  cutting 
out  unnecessary  words  in  a  reporter’s 
copy.  In  assigning  work,  he  was  not  so 
frugal.  All  that  a  $6  a  week  reporter 
had  to  do  was  to  report  police  court  pro¬ 
ceedings,  politics  and  baseball  games  and 
serve  as  dramatic  critic.  In  the  rest  _of 
the  time  I  was  free  to  enjoy  the  beauties 
and  social  charms  of  Rochester. 

“In  1893,  having  reached  the  maximum 
reporter’s  salary  of  $18  per  week,  I  be¬ 
came  business  manager  of  the  Post-Ex¬ 
press.  Ambition,  it  is  clear,  knew  no 
bounds.  The  editor  of  one  newspaper, 
the  Rochester  Herald,  John  B.  Howe, 
now  the  distinguished  editor  of  the  Syra¬ 
cuse  Herald,  then  received  $40  a  week; 
the  dramatic  critic  $18.  These  figures 
should  make  every  member  of  the  Roch¬ 
ester  Press  Club  feel  affluent.  I  was  re¬ 
sponsible  for  engaging  the  first  stenog¬ 
rapher  on  a  Rochester  newspaper.  Be¬ 
fore  that  the  Spencerian  Pen  Company 
had  all  the  business. 

“If  time  has  completely  erased  memory 
of  my  connection  with  Rochester  jour¬ 
nalism,  let  it  at  least  be  remembered  that 
I  helped  organize  the  Press  Club  in  1888. 
At  the  first  dinner  as  chairman  of  the 
Arrangements  Committee,  I  persuaded 
the  scholarly  Joseph  O’Connor,  editor  of 
the  Post-Express,  to  introduce  as  speaker 
his  hitter  enemy,  William  Purcell,  editor 
of  the  Union  and  Advertiser.  J  also  ar¬ 
ranged  for  lertures  hy  James  Whitromb 
Rilev  and  Bill  Nve  to  help  the  Press 
Club  fund.  As  chairman  of  the  evening 
I  contributed  to  the  gayety  by  becoming 
(Continued  on  page  52) 
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HEARST  PAPERS  ANNOUNCE  WINNERS  n.v.  American  now  two  cents  CLEMENS  BUYS  INTO 
IN  $33,000  TEMPERANCE  CONTEST  o,„p.  l.v.,  7f  o.i.„  FLUSHING  JOURNAL 


N.Y.  Jurist  Took  Prize  of  $25,000  by  Plan  for  Modification  by 
Changing  Terms — New  York  American,  in  Analysis  of  71,248 
Responses,  Sees  National  Significance  in  Contest 


t^KAXKLIX  (  HASH  HOYT,  presid¬ 
ing  justice  <it  tile  cliildrens’  court, 
New  York  City,  was  awarded  the 
$25,000  prize  in  the  Hearst  Temperance 
contest  June  J.  Second  prize  of  ?5,00() 
was  made  to  l»rij>adier-(  ieiieral  Allx-rt 
Clayton  Dalton,  L'nitc*d  States  Army ; 
third  prize  of  $2,000  to  Captain  Thomas 
W'.  Therkildsen,  executive  secretary  of 
the  Moderation  I-eague,  Xew  York  City; 
and  fourth  award  of  $1,000  to  James 
B.  Quinlan,  Jr.,  of  Alhambra,  Cal.  The 
prizes  totaleci  ^3,000. 

The  contest  which  closed  April  30, 
brought  a  response  of  71,248  plans 
offering  a  temperance  substitute  for 
prohibition,  the  Hearst  pajicrs  announced, 
coming  from  every  state  in  the  country 
and  from  .34  foreign  countries. 

Justice  Hoyt’s  plan  was  based  on  the 
premise  that  rejx-al  of  the  Eighteenth 
Amendment  is  at  this  time  impracticable. 

The  repeal  of  the  N’olstead  law  and 
other  enforcement  legislation  and  the 
enactment  of  a  new  enabling  law,  how¬ 
ever,  he  holds  is  not  only  entirely  prac¬ 
ticable  but  offers  opimrtunity  for  sub¬ 
stantial  relief  from  tbe  present  intoler¬ 
able  situation  and  for  furtherance  of 
true  temperance  conditions,  in  accord¬ 
ance  with  the  purpose  of  the  contest. 

The  efficiency  of  this  new  legislation 
hinges  on  a  sane  definition  of  the  term 
“intoxicating  liquor”  as  used  in  the 
Eighteenth  .\mendment.  Justice  Hoyt 
proposes  that  these  words  be  defined  in 
a  new  law  as  “the  alcoholic  product  of 
distillation,”  which  is  in  accordance 
with  the  commonly  accepted  meaning  of 
“liquor”  as  a  distilled  alcoholic  beverage. 

Distillation,  he  notes,  “is  the  act  of 
man,  while  fermentation  is  the  act  of 
nature.” 

The  manufacture,  transportation  and 


eminent  men  and  women  and  occiqiying 
.308  columns  of  space,  and  comprising 
some  217, (KK)  words.  These  articles  have 
dealt  with  the  subject  from  every  jsissi- 
ble  angle. 

"In  the  Hearst  papers  carrying  news 
of  the  $25,(K)0  TemiK’rance  I’rize  ton- 
test  ami  printing  expressions  of  oiiinioii 
from  eminent  men  and  women,  there 
have  appeared  a  total  of  .3,264  news  arti¬ 
cles  containing  approximately  3,653,000 
words.  In  disseminating  this  informa¬ 
tion,  200,000,(KX)  copies  were  printed  of 
the  Hearst  dailies.” 

h'rancis  J.  Tietsort,  editor  of  the 
Hearst  Temperance  Contest,  read  the 
prize  winning  manuscrijit  over  a  national 
radio  hook-iq)  June  2. 

OKLAHOMA  PAPERS  SOLD 

The  Maitfiuiii  ( Okla. )  Star  and  the 
(iri’cr  County  (()kla.)  .Vriiv,  both  owned 
hy  Elmer  \'.  Jesse  and  publishe<l  at 
Mangum.  county  seat  of  Hreer  county, 
have  been  sold  to  Eugene  C.  Pulliam  of 
lx.'banon,  Ind.  J.  (ilacl.'ton  Emery  of 
Sayre  handled  the  transaction.  Jesse  has 
been  publisher  for  the  last  13  years. 

DENIES  SALE  RUMOR 

In  response  to  rumors  that  the  Huffalo 
Courier  and  lixprrss  is  to  Ik*  solcl.  \\  il- 
liain  J.  Conners,  Sr.,  chairman  of  the 
board  of  <lirectors  of  that  tiewspajK-r. 
has  denied  that  any  such  prfijtosal  is  be¬ 
ing  considered  by  him. 

BUYS  W.  VA.  PAPER 

David  B.  I  Ook.  who  has  been  con- 
ticTted  with  the  li''•xtoll  (\V.  Va.)  /»- 
dcf'cndcnt  for  more  that!  .30  years  has 
purchased  the  controlling  stock  itt  the 
paper  aiul  will  Ik*  editor  and  manager. 


Papers — Discontinues  Direct  Delivery 

The  street  sale  jirice  of  the  AVtc  Vork 
.tnirncan  was  reduced  from  three  to 
two  cetits,  June  4,  bringing  the  price 
down  to  the  level  of  the  other  Xew  York 
tnorning  newspaiiers,  all  of  which  sell 
for  two  cents,  except  the  Telegraph, 
which  charges  10  cetits. 

Changes  iti  circulation  jiolicy  and  a 
ilesire  to  e<|ualize  the  price  with  that  fif 
other  jiajicrs  were  giveti  at  the  office  of 
the  .American  as  reasons  lor  the  price 
cut.  The  change  in  imlicy  was  started 
recently  when  the  American  changed 
from  direct  delivery  to  distribution 
through  the  news  companies.  Trucks' 
are  now  used  only  on  bulldog  editions. 

The  .\merican  had  iK'en  sold  for  three 
cents  for  about  seven  years. 

HARTFORD  TAKES  NEW  POST 

Named  Assistant  to  Publisher  of 

Chicago  Herald  and  Examiner 

(leorge  E.  Hartford,  recently  western 
advertising  manager  of  the  A’eri’  York 
American,  has  been  appointed  assistant 
to  the  publisher  of  the  Chicago  Herald 
and  lixaniiner,  according  to  an  announce¬ 
ment  by  Homer  ( iuck.  the  publisher.  Mr. 
Hartford  succeeds  Hays  McFarland,  who 
recently  resigned  from  the  Herald  and 
Examiner  to  return  to  the  advertising 
agency  field. 

Mr.  Hartford  liegan  his  career  31  years 
ago  as  a  copy  Ikw  for  the  Chicago  Inter- 
Ocean.  He  remained  with  that  news¬ 
paper  for  vears,  serving  in  almost  every 
position  in  the  business  department, 
eventually  iKcoming  advertising  manager. 

I^ter  he  became  circulation  manager 
of  the  Herald  and  Examiner,  then  na¬ 
tional  advertising  manager  and  still  later 
local  advertising  manager.  He  left 
about  a  year  and  a  half  ago  to  join  the 
Xew  York  .\merican.  where  he  re- 
tnained  itntil  his  appointment  as  assistant 
ptibliNher  of  the  Herald  atul  Examitter. 


W.  H.  Johnson,  Former  Publisher  Re. 
mains  As  President — New  Partner 

Long  Active  in  Newspaper  Work 
-  Served  Gannett  Group 

.\ctivc  tnanagement  of  the  I'lu.dnn,, 

( X.  Y.)  livening  .lonrnal  was  assumed 
this  week  by  \V.  M.  ('lemens,  who  pur¬ 
chased  from  \Vil. 
liam  11.  Johnson 
a  substatitial  in- 
terest  in  the 
property.  M  r. 
J  ohnson  retains 
the  presidency  of 
the  publishing 
company,  while 
Mr.  Clemens  will 
be  general  man¬ 
ager.  Joseph  R. 
Hemler,  former¬ 
ly  general  man¬ 
ager,  will  remain 
with  the  'paper 
as  business 

manager. 

Mr.  C  lemens,  who  was  formerly  sec¬ 
retary  of  the  Southern  Newspaper  Pub¬ 
lishers  -Association,  has  had  more  than 
a  score  of  years  experietice  on  news- 
liapers  in  both  the  north  and  south.  He 
served  as  managing  editor,  editor  and 
general  matiager  of  newspapers  in  Mem¬ 
phis,  Knoxville,  Birmingham.  .Mobile 
and  -Atlanta,  prior  to  becoming  associ¬ 
ated  with  the  Fratik  E.  Gannett  organi¬ 
zation  in  l‘)26,  wheti  he  was  made  man¬ 
aging  editor  of  the  Rochester  fX.  Y.) 
Times-l'nion.  He  was  also  resident 
publisher  of  the  Il'inston-SaJem  (X.  Cl 
Sentinel,  selling  his  interest  later  and 
devotitig  his  time  to  reorganizitig  sev¬ 
eral  papers  in  northern  Xew  Jersey. 

The  deal  with  the  P'lushing  Journal 
was  tiegotiated  by  Palmer,  Dewitt  & 
Palmer,  Xew  York  newspaper  brokers. 
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sale  of  intoxicating  liquor,  except  for 
commercial  atid  medicinal  purposes, 
would  be  forbidden  by  appropriate  Fed¬ 
eral  legislation,  under  his  suggestion. 

On  the  other  hand,  the  consumption 
of  light  wines  and  beers  he  would  make 
wholly  a  matter  for  State  regulation. 

He  believes  this  proposed  legislatioti 
would  not  only  promote  temperance  and 
re-establish  respect  for  law,  but  would 
also  in  large  measure  take  the  prohibi¬ 
tion  issue  out  of  politics,  and  enlist  the 
support  of  both  the  States  and  the  in¬ 
dividual  citizen  in  support  of  the  law. 

Commenting  on  the  contest,  the  New 
Vork  American  on  June  2  said; 

“With  the  geographical  diversification 
of  the  Hearst  newspapers  offering  a 
nationwide  cross-section,  it  has  been  pos¬ 
sible  to  analyze  the  sentiments  of  the 
nation  as  a  whole.  This  analysis  was 
made  from  a  total  of  approximately 
24,000  plans,  or  one-third  of  the  total 
of  the  plans  submitted. 

“Less  than  one-quarter  of  one  per 
cent  of  the  contestants  wanted  prohibi¬ 
tion  retained  ‘as  is’,  or  sustained  by 
stricter  enforcement.  -Aproximately  30 
per  cent  of  the  contestants  were  for  liglit 
wines  and  beers  only.  The  balance  indi¬ 
cated  a  desire  for  the  return  of  all  forms 
of  alcoholic  Iieverages. 

“More  than  74  per  cent  advocated  pri¬ 
vate  manufacture  and  sale,  under  Fed¬ 
eral  supervision,  of  wines,  beer  and 
liquors,  in  one  form  or  another. 

“-Although  the  dispensary  .system,  in- 
volvin?^  Government  sale  of  alcoholic 
beverages,  found  favor  in  the  eyes  of 
many  contestants,  not  more  than  one  in 
six  went  to  the  extent  of  advocating 
Government  manufacture.  A  definite 
tendency  to  favor  joint  State  and  Fed¬ 
eral  control  was  marked ;  only  a  few 
favor^  strictly  county  or  municipal  re¬ 
sponsibility  for  enforcement  of  regula¬ 
tion. 

“On  the  subject  of  temperance  as 
gainst  prohibition  the  New  York  Amer¬ 
ican  alone,  between  early  January  and 
the  present  time,  has  published  192  news 
articles  embodying  253  interviews  with 


'William  Randolph  Hearst  is  shown  presenting  S2S.000.  the  first  prize  in  the 
Hearst  temperance  plan  contest,  to  Judge  Franklin  Chase  Hoyt,  presiding 
judge  of  the  Children's  court.  The  presentation  was  made  in  New  York. 


E.  L.  Finley  Named  President  ef 
Redwood  Empire  Publishers 

-•\  new  unit  of  the  California  News¬ 
paper  I’uhlishers’  .Association  has  been 
organized  to  be  known  as  the  Redwood 
h-mpire  Newspaper  Publishers.  E.  L 
Finley,  publisher  of  the  Santa  Rosa 
(Cal.)  Press-Democrat  and  Republican, 
is  president ;  Harry  Lutgens,  publisher 
of  the  San  Rafael  (Cal.)  Independatt,  is 
secretary-treasurer. 

One  vice-president  from  each  county 
has  lK*en  elected  as  follows:  Marin 
county — Miss  Winona  Douglas,  Mill  I’al- 
ley  Record;  Napa  county — C.  -A.  Car- 
roll,  Calistoga  Calistogan ;  Lake  county 
— E.  E.  Bryant,  Kclseyinlle  Sun;  Men¬ 
docino  county — -A.  C.  Hammond,  It'U- 
lits  Nt'ufs.  E.  E.  Baer,  Healdsburg  Trib- 
unc-linterprise ;  HumlMildt  county — Paul 
Jasper,  Humboldt  Beacon,  Fortuna;  Del 
X’orte  county — J.  .A.  Juza,  Del  \ortt 
Triplicate,  Crescent  City;  Josephine 
county — .A.  E.  Voorhies,  Grants  Pass 
Courier. 

FOWLER  TO  WRITE  FOR  MIRROR 

-  Gene  Fowler,  former  managing  editor 
of  the  -Ycti’  York  .Morning  I'elegrafb. 
will  write  special  articles  for  the  .Nw 
York  Daily  Mirror,  starting  June  10, 
Walter  Howey.  managing  editor  of  the 
Mirror  lohl  Eiutor  tS;  Pi  iii.ishkk  this 
week.  Mr.  l•'o\vler,  who  has  Ikcii  ill  for 
several  months,  is  expected  to  beciime 
a  rcgtilar  member  of  the  Mirror  staff  in 
.'■September,  if  his  doctors  permit,  Mr. 
Howey  said. 

LOS  ANGELES  CLUB  CELEBRATES 

-Approximately  .300  newspaper  men  and 
guests  including  prominent  citizens  and 
officials  of  the  state  attended  the  I-os 
-Angeles  Press  Club's  first  fiesta  last 
week.  Entertainment  was  provided  by 
the  Holly woo<l  motion  picture  studios. 
Walter  Merrick,  Los  Angeles  Illustrated 
Nrws  is  president,  and  D.  O.  C.  Bishop 
of  the  Los  Angeles  Herald,  headed  the 
entertainment  committee. 
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PRESBREY  TELLS  HISTORY  OF  ADVERTISING 


Modern  Aid  to  Selling  and  Distribution  Traced  Back  to  Earliest  Beginning  in  Agency  Man’s  Volume 

Greatest  Development  Followed  Invention  of  Type 


now  lias  its  place  in 
L  the  literary  paijeaiu  of  liuniau  prog- 

55.  ,  , 

Its  story  has  at 

last  been  isolated 
from  those  of 
the  various  ac¬ 
tivities  of  which 
it  was  supposed 
throughout  the 
ages  to  be  only 
an  irregular 
scries  of  sp<iradic 
incidents  without 
influence. 

H  H  s  i  n  e  s  s  in 
general  and  so¬ 
ciety  a  t  large 
can  well  afford 
to  take  note  of 
would  know  more 


Frank  Presbrey 


this  fact  if  they 
about  whence  and  how  they  came  to  the 
high  places  they  enjoy  today. 

Historians  have  more  work  to  do  now 
if  they  are  to  make  satisfactory  inter¬ 
pretations  of  extensive  periiKls  of  time 
or  of  broad  cross  sections  of  peoples. 

If  histories  previously  written  of  the 
achieving  racial  groups  fail  to  appraise 
the  artificial  want  inciting  activities  that 
influenced  political  and  social  changes, 
ihey  may  no  longer  l)e  accepted  as  com¬ 
plete  or  satisfactory  records  of  bow 
things  come  into  progress  or  change. 

It  may  not  be  enough  hereafter  to 
tell  of  the  urge  of  primal  instincts  as 
all  explanatory  of  era  marking  events. 
Man  was  always  more  than  a  mere 
animal.  He  began  to  invent  and  to  en¬ 
large  his  wants  so  far  hack  in  time  that 
the  records  are  faded  out.  The  basic 
inventions  are  regarded  by  the  average 
historian  as  things  that  always  were, 
and  the  readers  of  history  have  been 
compelled  to  let  it  go  at  that.  The 
wheel,  for  instance,  so  tremendous,  so 
vastly  more  important  to  the  human  race 
than  all  the  wars;  the  invention  of 
writing,  of  schools,  the  founding  of  the 
major  arts,  are  all  so  significant  that  it 
leaves  little  excuse  to  complain  that  ad¬ 
vertising  has  waited  until  more  than  six 
thousand  years  have  gone  by  to  have  its 
story  adequately  told  into  the  permanent 
pages  of  history. 

Its  record  has  now  heen  gathered, 
focussed,  filtered,  analyzed  and  shaped 
info  “The  History  and  Development  of 
.Advertising,”  and  the  man  who  did  it  is 
Frank  Presbrey,  competent  for  the 
monumental  task.  His  ability'  is  evi¬ 
denced  throughout  the  642  pages  of  the 
volume  just  publi.shed  by  Doubleday 
Doran.  To  call  it  an  inspired  work 
would  sound  fulsome.  That  phrase, 
however,  does  describe  the  labor  Frank 
Presbrey  has  accomplished  in  this  his¬ 
tory  which  is  an  essential  tome  to  the 
com^plcte  modern  library. 

N’o  man  could  have  performed  the 
making  of  this  book  without  that  spark 
which  lights  labor’s  path  to  a  worthy 
goal.  It  is  plain  to  me  that  he  was  able 
to  write  this  history  only  becau.se  he  has 
hved  in  the  snirit  of  it  studiously  through 
lung  and  toilsome  years  and  paid  the 
price  for  his  understanding  of  what  he 
was  moved  to  do. 

_  Much  has  been  written  about  advertis- 
mg.  and  I  do  not  disparage  the  literarv 
monuments  that  have  heen  erected  to  its 
understanding  and  interpretation.  There 
are  hooks  on  phases  of  advertising,  on 
'1^  aefivifies.  its  place  within  certain 
limitations,  its  relations  in  defined  re- 
'Prets,  and  nearly  everv  one  of  them  is 
to  he  found  among  the  treasures  of  my 
ow'n  library.  Frank  Presbrey 's  hook  is 
l^efhing  more.  He  begins  with  the 
txginning  and  follows  through,  secpien- 
tially,  to  the  end  of  the  tremendous 
*mry.  He  lifts  up  the  advertising  values 
"ttf  of  the  early  fragments  and  places 
toem  in  their  proper  historic  perspective, 
tt  doing  that,  he  has  cleared  the  way  to 
an  Understanding  of  the  relation  of  ad- 
Wising  to  human  ambition  and  to 


By  JAMES  O’SHAUGHNESSY 

Counselor  in  Advertising,  New  York 


performances  accumulated  into  racial 
progress. 

One  gathers  from  Presbrey's  pages  a 
new  and  truer  e.xplanation  of  why  some 
nations  advanced  beyond  others.  The 
earliest  traces  of  advertising  suggest  a 
list  of  the  dominant  nations:  Habylon, 
t'haldea.  Kgypt,  (ireece,  Carthage  and 
Rome.  The  forms  each  people  employed 
in  advertising  were  in  keeping  with  the 
facilities  of  the  time  and  place — en¬ 
graved  bricks  and  pottery,  then  walls, 
pillar  stones  and  wixKlen  posts.  Sym¬ 
bols.  town  criers,  barkers  and  sandwich 
men  also  provided  early  advertising 
media.  • 

.Some  of  the  oldest  traces  are  of  “in¬ 
stitutional  copy."  An  ambitious  pha¬ 
raoh  of  Kgypt  advertised  himself  as 
"the  true  son  of  the  sun,  the  father  of 
the  nuNUi  and  the  keeper  of  the  happi¬ 
ness  of  men."  .\nd  that  particular  pha- 
rac>h  .seems  to  have  done  very  well  in 
building  up  prestige  and  accpiiring  jiower. 
■As  an  advertiser,  he  could  probably  be 
called  a  success.  Puffery  isn’t  as  new 
either,  as  some  of  us  may  have  thought. 
The  reputation  of  the  Roman  bath  may 
be  .somewhat  explained  by  the  fact  that 
it  was  a  large  user  of  the  outdoor  me¬ 
dium  in  B.C.  times. 

Presbrey  makes  two  historic  divisions 
of  advertising.  The  second  begins  with 
the  invention  of  movable  tyjies.  While 
this  invention  took  place  in  (jermany 
and  the  first  printed  advertising  of 
which  there  is  any  record  was  done  in 
Germany  in  l.s25,  it  does  not  appear  that 
the  Germans  followed  up  closely  on 
their  great  opportunity,  fine  hundred 
years  passed  before  a  printed  advertise¬ 
ment  appeared  in  England.  The  symbol 
in  front  of  the  place  of  business,  the 
bell  man  and  the  town  crier,  sign  boards 
and  finally  shop  hills,  but  periodic  adver¬ 
tising  did  not  appear  in  England  until 

162.S. 

It  is  interesting  to  note  that  the  first 
advertisement  in  Germany  and  also  in 
England  was  in  each  instance  the  adver¬ 
tisement  of  a  hook. 

The  word  "advertisement”  invented  in 
England,  did  not  get  into  tyiie  until  16,^.C 
It  appeared  in  the  offer  of  a  b<N)k.  This 
may  give  some  thought  to  the  study  of 
book  advertising,  the  first  to  employ  the 
facility  of  movable  types.  l!ut  compare 
the  advertising  of  books  tinlay  with  that 
of  other  prixlucts.  It  may  Iw  that  book 
advertisers  strained  themsehes  in  those 
early  days. 

The  medicine  men  were  next  to  come 
on  the  scene,  aiul  you  will  agree  with  me 
they  have  stuck  along  jiretty  well.  We 


all  know  what  the  medicine  men  diil  to 
build  up  advertising  appreciation  here  and 
how  much  they  are  doing  now  in  luiro- 
pean  countries  where  the  bars  are  still 
down.  CotTee,  tea  and  tobacco  were  con¬ 
spicuously  advertised  prixlucts  in  luig- 
land  when  the  word  "advertisement" 
came  into  circulation.  Periodic  advertis¬ 
ing  was  devolopevl  in  England  earlier 
than  anywhere  else.  Its  development  is 
concurrent  with  I'.nglish  |)olitical  and 
commercial  growth.  .Again  we  see  the 
country  that  used  the  best  and  the  most 
advertising  of  its  time  was  that  country 
that  grew  biggest  and  strongest. 

Arlvertising  in  .America  did  not  come 
on  the  Mayflower.  .Modern  advertising 
had  not  found  its  exiiression  in  England 
prior  to  the  sailing  of  that  historic  ship. 

Further  along,  however,  we  find  that 
the  Pilgrims  did  have  much  to  do  with  ad¬ 
vertising  development  in  .America.  They 
brought  the  germ  which  hurst  and  grew 
in  good  season.  Witness  the  genius  for 
advertising  of  .Samuel  .Adams,  James 
Otis  and  John  Hancock.  They  adver- 
ti.sed  the  Revolution  into  a  fact  and  a 
success  and  got  nearly  all  the  credit  for 
it,  for  Xew  England.  They  did  this 
despite  the  jxior  media  of  the  time,  most 
of  it  hand  writing  passed  around. 

The  first  printing  press  to  come  to  the 
western  hemisphere  was  set  iij)  in  Mexico 
in  l.s.Ls.  Half  a  century  later  Lima, 
Peru  had  a  printing  press,  but  does  not 
apiiear  to  have  u.sed  it  much.  Mexico 
printed  the  first  book  of  the  Western 
I  lemi.s])here.  a  religious  treatise  in 
S])anish.  'I'he  first  printing  iiress  to 
come  to  what  is  now  the  United  States 
was  brouuht  to  Harvard  L'niversitv  in 
16,18. 

The  first  uevvsi>ai)er  in  the  colonies  was 
I’lihlir  Occiirrrnci's  in  U>‘tO.  published  by 
P.enjamin  Harris.  It  issued  once.  Then 
the  governor’s  council  suppressed  it.  It 
contained  no  advertising. 

It  was  tiot  until  the  beginning  of  the 
eighteenth  century  that  the  Boston  Nncs 
f.rlirr  appeared.  The  first  paid  adver¬ 
tisement  to  be  priuterl  in  what  was  tiow 
the  I'nitcd  States  was  in  the  News 
Letter  dated  Mav  18.  1704.  These  very 
first  .American  advert isemetits  l<M>k  like  a 
rather  ^ad  beirintiing  of  a  big  gesture. 
(')nc  offered  reward  for  the  capture  of  a 
thief  who  stole  some  men’s  apparel ;  the 
other  for  the  recovery  of  two  stolen  an¬ 
vils.  The  other  advertisement  iti  this 
isstte  was  of  a  fttlling  mill  at  Oyster 
Hay,  Long  Island,  for  sale  or  rent.  It 
appears  that  real  estate  has  a  place  in 
the  history  of  .American  advertising,  dig¬ 
nified  at  least  by  time. 

It  was  a  quarter  of  a  century  later  be- 


HOOVER  GREETS  FOREIGN  EDITORS 


President  Hoover,  renter,  surrounded  by  foreign  newspaper  men  who  are 
touring  the  United  States  under  the  auspices  of  the  (iarnegie  Foundation. 


fore  display  apiieareil,  and  after  another 
(juarter  of  a  century  came  ilhistrations. 

The  earliest  examples  of  what  would  I 

jiass  for  advertising  to<lay  were  in  Hen- 
jamin  l-'ranklin's  lia^cttc  in  17(ji).  That 
gives  Fratiklin  a  pretty  good  claim  to 
the  title  of  the  Father  of  .American  ad¬ 
vertising. 

Franklin  itsed  a  top  displav  line  fol- 
lovvwl  by  otie  solid  paragraph  of  good 
selling  itiformatioti. 

John  Dunla|),  al.so  a  publisher  in  I’hila- 
delphia,  made  the  next  big  advance  when 
he  listed  the  articles,  where  there  were 
several,  in  sejiarate  paragraphs. 

.Advertising  prior  to  Franklin  and 
Dittilap  could  not  be  artfully  called 
.American.  It  was  nothing  more  than 
l-'.uglish  practice. 

One  of  the  perils  that  hindered  adver¬ 
tising  in  this  country  in  I'olouial  days 
was  the  tax  on  it  laid  by  I'.ngland.  That 
had  much  to  do  with  the  repugnance 
lieojile  felt  to  the  British  stamp  tax  in 
general. 

Immediately  after  the  Revolution  John 
Dunlap  swung  into  his  full  stride  and 
laid  other  corner  stones  under  the  struc¬ 
ture  of  .American  advertising.  He  estab¬ 
lished  the  first  .American  daily,  Tlir 
(ii'iirral  .hhrrlisi'r,  in  Philadeliihia  in 
1771,  and  went  after  advertising  imme¬ 
diately  and  unrelentingly. 

His  first  issue  of  the  daily  was  oi  six¬ 
teen  columns,  ten  of  which  was  paid  ad¬ 
vertising.  all  with  some  type  display,  one 
ilhtstration  of  a  spinning  wlieel,  all 
single  coltimn.  He  was  the  first  real 
money  maker  in  nevvs])aper  publishing  in 
this  country. 

Paper  shortage  hampered  Mr.  Dunlap's 
oiK-rations  or  he  tnight  have  got  further 
with  the  development  of  attetition  values. 

Some  of  the  earlier  advertising  pulled 
direct  sales,  as  witness  how  a  twelve  line 
advertisement  in  the  Xew  York  Daily 
.Advertiser  of  1786  gained  a  direct  sale 
from  George  Washington  of  cloth  to 
make  into  a  stiit  of  clothes. 

Xearly  every  stage  of  progress  iti  ad¬ 
vertising  is  illustrated  in  the  book,  with 
facsimilie  reprcHluction.  These  examples 
iti  the  .American  'chapters  are  well 
selected  for  the  purpose.  They  make  the 
b<Hik  delightfully  attractive.  The  repro- 
<luced  advertisements  themselves  tell  the 
story  through  every  decade  of  .American 
history  since  the  Revolution. 

ReprcKluctions  of  old  advertisements 
are  not  much  in  themselves,  but  as 
ilhistrations  of  the  text  of  the  Presbrey 
biKik,  they  are  snappy  with  meaning. 

He  shows  progressive  examples,  for 
instance,  of  Barnum’s  advertising;  with 
little  display  in  IS.sO.  while  twenty  years 
later  it  is  sloshed  full  of  black  faced 
capital  letters.  These  two  advertisements 
are  probably  the  most  luminous  chapters 
in  the  history  of  Barnum'.s  colorful 
career;  and  of  American  advertising 
finding  its  techui(|uc. 

Xevvspaper  history  is  traced,  carrying 
along  the  story  of  advertising,  its  peaks 
and  dips,  but  with  continual  uiiward 
trend;  newspapers  growing  with  the  ex¬ 
pansion  of  advertising  volume;  advertis¬ 
ing  improving  as  cirrulations  enlarged. 

The  pages  devofetl  to  .American  arlver- 
fising  in  the  nitieteenth  century  come  sur¬ 
prisingly  near  being  a  complete  history 
of  .American  social,  political  and  com¬ 
mercial  progress,  as  well  as  of  advertis¬ 
ing  development.  .A  study  of  these 
pages  reveals  how  much  advertising  con- 
Iribttted  to  the  imjirovement  of  common 
taste  in  living  standards. 

In  the  earlv  half  of  that  century  was 
evolved  the  ativertising  agency.  Preshrev 
fixes  the  date  a  little  iiulefinitely  but  in 
the  forties.  He  makes  a  reference  to 
Orlando  Bourne  as  an  advertis'ng  agent 
in  1828.  The  first  positive,  identified  ad¬ 
vertising  agency  he  lists  as  A'olney  B. 

Palmer,  who  by  the  way  is  a  grand  uncle 
of  T.incoln  B.  Palmer,  general  manager 
of  the  American  Xevvspaper  Publishers 
(Continued  on  pope  .i.D 
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factories  and  shops  and  opened  up 
new 


By  ARTHUR  JOYCE 


home  development  projects.  He 
fought  consistently  for  completion  of  the 
great  Delaware  River  bridge  between 
Philadel|)hia  and  Camden  and  the  influ¬ 
ence  of  his  newspapers  helped  materially 
in  lining  up  the  State  of  New  Jersey  in 
cooperation  with  the  State  of  Pennsyl¬ 
vania  in  making  the  bridge  an  impor- 
Unt  link  between  the  two  States. 

The  Couriei-Post  grew  along  with 
Camden.  Each  year  for  five  years 
Stern  has  added  to  his  newspaper  plant 
equipment. 

Einally  came  the  time  when  Stern 
saw  a  chance  of  publishing  a  daily  news¬ 
paper  in  his  iiati'-’c  city.  His  dream  of 


tie  nad  no  idea  where  the  newspaper 
might  l)e  hxrated  or  how  he  was  going 
to  buy  it.  He  hoped,  however,  it  might 
be  in  Philadelphia,  his  native  city.  Hut 
those  things  were  not  important  at  the 
time.  He  was  young  and  ambitious, 
with  the  prosiK'ct  of  many  years  to  go 
and  he  figured  he  would  cross  those 
two  bridges  in  later  years  when  he  came 
to  them.  J  he  thing  that  concerned 
young  Stern  most  was  “what  am  I 
going  to  do  with  the  newspa[)er  when 
I  get  it?" 

“I  didn’t  know  inuch  about  the  news¬ 
paper  business,”  Mr.  Stern,  now  the 
owner  of  three  newspapers,  said  to  me 
a  few  days  ago  in  his  office  in  the 
/  hilaJrlf'hia  Record — one  of  the  Stern 
dailies.  The  others,  by  the  way,  are  the 
y^ouricr  and  Rost — the  former  an  eve¬ 
ning  and  the  latter  a  morning  newspaner 
in  Camden,  N.  J. 

“My  newspajier  exi>erience  at  that 
time  had  been  on  the  reportorial  staff  of 

Public  l-edger,"  he  continued. 
True,  I  had  had  previous  training  as 
a  reporter  on  The  Rcimsxh'aiiwn,  the 
CO  lege  daily  of  the  University  of  Penn¬ 
sylvania  and  later  I  liecame  its  managing 
editor.  But  1  felt  the  need  of  a  more 
widespread  knowledge  of  the  newspaper 
publishing  business,  since  I  was  deter¬ 
mined  I  would  one  day  own  a  daily 
newspaper  and  I  wanted  to  be  fitted  to 
handle  it  when  the  time  came.” 

This_  knowledge  Mr.  .Stern  .set  out 
determinedly  to  get.  After  midnight, 
when  he  was  through  his  job  in  the 
h’ublic  l^ger  l«x:al  room,  he  would  go 
up  into  the  comiMising  room  and  "nose 
round  a  bit”  as  he  put  it.  He  watched 
the  setting  of  type,  its  assembly  on  the 
Mnks  and  the  makeup  of  everv  page. 

I  his  got  to  be  a  regular  nightly  habit 
wi.h  young  Stern.  So  much  so,  that 
«n  jest  the  foreman  of  the  composing 
room  frequently  would  not  let  a  news 
page  go  down  into  .the  foundry  “until  it 
gets  Sterns  O.K.”  The  youthful  Stern 
was  a  gof^  hand  at  asking  questions. 
He  insisted  on  knowing  not  only  the 
how  but  also  the  why  of  every  move 
the  linotype  Or  the  liank  men  m.ade 
.  After  an  apprenticeship  in  the  compos¬ 
ing  room,  young  Stern  would  go  over 
into  tlie  stereotyping  department  and 
s^nd  hours  there  every  night.  From 
there  o  the  pressroom  and  finallv  into 
the  ^delivery  department. 

Young  Stern’s  newspaper  idol  in 
those  days  was  Henry  M.  Eaton-known 
familiarly  to  thousands  of  newspaper 
men  throughout  the  country  as  “Hank” 
Eaton— who  was  city  editor  of  the 
Public  Ledger.  He  revered  “Hank” 
Eaton  as  the  greatest  of  them  all”  and 
mentally  he  told  himself  many  times 

"n  7-  newspaper  he  had 

pledged  himself  some  dav  to  own.  the 
very  first  man  he  would  select  to  help 
him  run  It  would  be  “Hank”  Eaton 

tiPprK  happened  after 

nearly  20  years.  Por  when  Stern  pur¬ 
chased  the  Philadelphia  Record  last 

era'll.  Rf^lman  Wanamaker 

estate,  the  first  executive  he  “signed 

fbe  P** 

the  Record  s  editorial  director 

Stern  passed  up  the  law  for  news- 
paper  work  He  was  graduated  from 
the  college  department  of  the  University 
ot  Pennsylvania  and  then  entered  the 
i^w  School.  He  was  admitted  to  the 
nan  but  he  never  practiced  law. 

From  the  Public  I^edger  young  Stern 
went  to  the  old  North  American  then 
receded  bv  newspaper  men  to  be  one  of 
the  lyest  dailies  in  that  section.  He 
wanted  to  know  how  the  “N.A.”  did  it. 
and  so  he  took  a  job  as  a  reporter  under 

Jim  Benn.  now  a  member  of  the 
Pennsylvania  Public  Service  Commis- 


moved  it  into  a  new  and  larger  building 
on  North  Broad  street  and  liegan  at 
once  a  community  drive  for  a  “politic-  ( 
ally  cleaner  ’  municipality.  | 

“My  idea  of  a  good  newspaper  to 
the  old  North  American,”  commented 
Mr.  Stern.  “It  didn’t  wait  for  news  to 
happen.  It  created  news.  It  looked 
under  the  surface  for  the  things  that 
were  fundamentally  wrong  and  then 
went  out  to  right  them,  sparing  no  indi¬ 
viduals  or  interests  in  its  efforts  to  do 
a  job  of  civic  uplift.  That’s  the 
Record  policy." 

Stern,  with  all  his  modern  newspaper 
methods,  is  of  che  old  school  in  one  re¬ 
spect.  He  isn’t  content  to  sit  back  and 
see  others  produce  his  newspapers.  He 
has  a  direct  and  forceful  hand  in  their 
editorial  conduct,  producing  for  the 
Philadelphia  Record,  for  example,  hs 
leading  editorials  himself  and  featuring 
them  on  the  first  page,  first  column. 
Not  every  day,  however.  Only  when  he 
and  the  Record  are  behind  some  cam¬ 
paign  on  behalf  of  Philadelphia’s  citi¬ 
zenry. 

It  was  an  ed  torial  by  Mr.  Stern  that 
aided  in  bringing  about  the  recent  grand 
jury  investigation  in  Philadelphia  which 
unearthed  the  alliance  between  the  police 
and  Philadelphia’s  law-breaking  elements. 

Again,  it  was  the  forceful  Stern  edi¬ 
torials  in  the  Record  that  spiked  the 
plan  to  rush  through  the  legislature  a 
scheme  to  permit  the  saddling  of  the 
traction  “underliers”  on  the  municipalit)' 
at  a  cost  to  its  citizens  of  nearly  $130,- 
000, (KK).  The  plan  is  still  “alive”  but 
not  active,  because  every  time  a  mow 
is  made  in  the  direction  of  purchase, 


J.  DAVID  STERN 
Publisher,  Philadelphia  Record, 
Camden  Courier-Post 


“Some  people  talk  about  the  reputed 
waning  of  influence  of  the  daily  news¬ 
paper,”  said  Mr.  Stern.  “That's  all  rot 
The  daily  newspaper  that  has  .at  heart 
the  best  interests  of  its  readers  and 
which  exposes,  without  fear,  conditions 
harmful  to  these  interests,  will  find  that 
its  influence  is  stronger  tod.ay  than  ever 
There’s  no  compromise  with  wrong- 
(Joing  and  the  newspaper  that  stands  up 
fearlessly  and  tells  the  truth,  no  matter 
whom  it  hits,  will  find  decent  citizras 
everywhere  ready  and  anxious  to  giw 
it  their  un(|ualified  support.” 

Mr.  Stern,  at  4.3  years  of  age,  has 
visualized  his  early  dreams.  Yet  he  is 
not  content  to  rest  for  a  minute  and  he 
spends  all  of  his  time  between  his  Phila¬ 
delphia  and  Camden  newspapers. 


"on  its  feet,”  he  sold  it  and  bought  the 
Springfield  (Ill.)  Netvs  in  1914.  A  year 
later  he  purchased  the  Springfield  (IH-) 
Record,  combining  it  with  the  News  and 
publishing  the  Xetos-Record  until  1919, 
when  he  turned  his  steps  eastward 
again,  selling  the  News-Record  to  take 
over  the  Courier,  in  Camden,  N.  J., 
which  he  developed  from  a  struggling 
small-size  daily  into  a  progressive,  pros¬ 
perous  publication. 

Having  made  the  Camden  Courier  a 
success.  Stern  in  1926  bought  the  Post- 
Telegram,  a  Camden  morning  news¬ 
paper.  He  transferred  the  Post-Tele¬ 
gram  into  the  Post  and  combined  the 
Courier  and  Post  into  the  Courier-Post. 
continuing  the  former  as  an  evening 
newspaper  and  the  later  as  a  morning 
publication. 

When  Stern  entered  the  Camden 
newspaper  field,  Camden  was  rnerely  a 
town.  Stern  began  a  campaign  for 
civic  improvements.  He  stirred  its  mer¬ 
chants  and  citizens  to  a  realization  of 
Camden’s  potential  possibilities  and  soon 
there  was  under  way  an  era  of  indus¬ 
trial  and  busii.ess  progress  that  resulted 
in  the  establishment  of  numerous  new 


DOYLE  NAMED  M.  E. 

Ned  Doyle  has  been  jiromoted  fromtk 
city  desk  of  the  Cleveland  Press  to  tto 
of  man.aging  editor,  succeeding  John  T. 
Feehan.  Ben  Williamson  was  pr^ 
moted  from  the  “slot”  of  the  city  desk 


A1  Cornsweet  has  been  transferred  fro® 
re-write  to  the  local  political  field. 


New  industries  come,  old  industries  expand, 
inillions  of  dollars  are  added  to  the  combined 
eommnnity  payroll  .  .  .  Restless  progress  con¬ 
stantly  alters  this  market  ...  In  a  year,  more 
than  $3,500,000  has  been  spent  in  new  plants 
by  industries  preferring  Ja(;ksonville  as  the 
(•enter  of  distribution  for  the  Southeast  .  .  . 
More  payrolls  mean  more  buyers  .  .  .  and 
Jacksonville  already  has  a  $30,000,000  indus¬ 
trial  payroll  .  .  .  ReacJi  the  payroll  spenders 
through  the  paper  which  reaches  them  — 
Florida’s  Greatest  Newspaper . 
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Progress  follows  vision.  The  men  who  are 
building  The  Florida  Tiines-Union  year  by 
year  have  their  vision  fastened  on  the  needs 
of  today  and  tomorrow. 


J  Represented  Nationally  by  REYNOLDS-FITZGERALD,  Inc.  (Formerly  Benjamin  &  Kentnor  Company) 
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DISCUSSIONS  OF  SALES  AND  PROMOTION 
TO  FEATURE  I.  C.  M.  A.  OTTAWA  MEET 


Nearly  100  Subjects  Listed  for  Attention  of  Circulation  Mana¬ 
gers  at  31st  Annual  Meeting  of  Association  In 
Canada,  June  18,  19,  20 


4  (.lalKiratc  tact-fnidiiiR  program,  fea- 
of  which  will  t)c  a  "trouble  hour" 
aiul  ail  "ecoiiotny  hour.”  has  Ix-en  pre¬ 
pared  lor  the  31st  aiinual  convention  of 
the  International  Circulation  Managers' 
Association  to  lx  held  at  the  Chateau 


J.  M.  AnnenberR 

Laurier,  Ottawa.  Out.,  June  18,  19  and 
20.  A  variety  of  subjects  covering  every 
problem  of  circulation  will  be  discussed 
by  members  from  all  iiarts  of  the  coun¬ 
try.  The  program,  with  more  than  fiO 
separate  topics  for  ciMisideration.  was 
prepared  by  a  committee  hea<led  by  How¬ 
ard  \V.  Stoflghill,  l.ouisville  Courier- 
Journal  and  Times. 

Following  the  invocation.  J.  M.  Annen- 
Ixrg,  president  of  the  1.  C.  M.  A.,  will 
call  the  meeting  to  order.  Next  w  ill  come 
the  roll  call,  introduction  of  new  mem- 
Ixrs,  reixirt  of  the  Intard  of  ilirectors, 
se-cretary’s  report  and  committee  reports. 
'I'his  will  be  followetl  by  President  .-\n- 
nenlx*rg's  address  and  special  business. 

The  discussions  will  Ix-gin  with  a  talk 
on  ‘‘Visualizing  Circulation."  by  K.  P. 
Schwartz,  lies  .t/oinc.t  Register  a»d 
I'nhiiiic:  Cost  and  Maintenance  of  Satis¬ 
factory  Distribution."  by  Kolxrt  Mc¬ 
Lean.  J^hiladclf'hia  Rvi'tiiiui  RuUclin: 
and  "What  Policy  .Should  He  .Adopted 
in  Handling  Trucks  in  Congested  Traf¬ 
fic  to  Minimize  .Accidents?”  by  T.  J. 
Dowling.  .Veil'  York  Tclci/ram. 

An  “economy  hour'  will  feature  the 
afternoon  session  on  the  first  day.  Dur¬ 
ing  this  hour  20  circulation  managers 
will  be  alhwed  three  minutes  each  to  tell 
of  some  economy  effected  by  them  during 
the  past  year.  Those  taking  part  will  lx: 
Ray  South,  A/unli/owcry  (Ala.)  Journal- 
Times;  R.  M.  Dunston,  J.iltle  Rock, 
Arkansas  Denuu  rat ;  Alonzo  H.  Parker, 
Los  Ati<)clcs  Times;  R.  K.  Mohler, 
Colorado  Sf>rings  Gazette  Tr-  Telegral'h; 
Charles  M.  Schofield,  li’alerbury  (Conn.) 
Republican;  F.  L.  Hafer,  Jacksonville 
Florida  Tinies-Vnion;  G.  S.  Galloway, 
Rockford  (Ill.)  Register-Gazette;  Hor¬ 
ace  F.  Payne.  Muneie  (Ind.)  Star; 
Lloyd  Smith,  Kansas  Citv  Kansan;  C. 
\\'.  Crum,  Lexington  (Ky.)  Leader;  A. 
H.  Baker,  New  Orleans  Tinws-I^icayune ; 
J.  E.  Medley,  Minneapolis  Tribune; 
Harold  I-eggett,  Joplin  (Mo.)  Globe; 
Frederick  S.  Ohrt,  Niagara  Falls  (N.Y.) 
Gazette;  William  X.  Coley,  Raleigh 
News  and  Observer;  W.  F.  Coe,  Warren 
(O.)  Tribune-Chroniele ;  L.  \V.  McFet- 
ridge,  Tulsa  World;  A.  J.  Hilliker,  Cal¬ 
gary  (Alta.)  Herald;  A.  G.  Cowan, 
Winnipeg  (Man.)  Free  Press;  Edward 
D.  Dolhenty,  Woreester  (Mass.)  Tele¬ 
graph-Gazette. 

The  remainder  of  the  afternoon  will  be 
given  over  to  the  following  discussions : 

‘‘Maintenance  of  Motor  Routes  to 


.Serve  Territories  Which  Do  Xot  Have 
.Satisfactory  Train  .Service."  by  R.  S. 
.Stiirman.  Wilmington  News-Journal-, 
•Average  Hus  Rates  per  State,”  E.  C. 
White,  Houston  Chronicle;  "(ietting  the 
Subscribers'  Reaction  to  A'our  Publica¬ 
tion,"  by  (ieorge  W.  Manning.  Sharon 
(Pa.)  Xezes-Telegraph ;  "What  Is  a 
Satisfactory  Ratio  of  Kxixnse  of  Cir¬ 
culation  Department  with  Relation  to 
Circulation  Revenue?"  C.  1).  O’Rourke, 
Indianapolis  limes;  "Fundamentals,” 
James  Wright  Hrown.  publisher  of 

1-JlITOR  &  Prill. ISJtK.K. 

R.  D.  M.  Decker.  Toronto  Mail  & 
Umpire,  will  tell  of  information  evolved 
from  ((uestionnaires  returned  hy  more 
than  ()0  circulation  managers  in  55  cities 
in  the  Lhiited  States  and  Canada. 

IC  W.  Chandler,  chief  auditor  of  the 
Audit  Hurea'u  of  Circulations,  will 
answer  leading  (piestions  on  problems  of 
jinxedurc  and  policy  during  the  morning 
of  the  second  day.  O.  C.  Harn,  man¬ 
aging  director  of  the  Hureau,  will  speak 
on  “DfKirkeeixrs  to  Opixirtunity.” 

The  topics  to  lx  discussed  in  this  ses¬ 
sion  arc : 

"In  Communities  Where  Home  Deliv¬ 
ery  Predominates,  Dixs  the  Encourag¬ 
ing  of  an  Efficient  Street  Sales  Organiza¬ 
tion  Interfere  with  Home  Delivery?”  O. 
A'.  Fragstein,  .Milzoaukee  Journal;  “How 
to  Maintain  Perpetual  Enthusiasm 
•Among  Carrier  Boys,”  Oliver  King. 
Phoenix  (Ariz.)  Republican;  ‘‘Is  the 
Trend  on  Dailies  from  Two  to  Three 
Cents?”,  Joseph  A.  Finster,  Clezvland 
Press;  “Is  the  Consfilidation  of  Rural 
Routes  and  the  Changing  of  Time  of 
Deiiarture  of  Rural  Carriers  Resulting  in 
a  Loss  of  Circulation?”.  C.  1).  Chaffee, 
Aurora  (Ill.)  Peacon-Nezos;  "Building 
and  Maintaining  AAilumc  Mail  Circulation 
on  a  .Small  Daily  in  Territory  .Also  Cov¬ 
ered  hy  MetrojKilitan  Papers,”  W.  G. 
Mercier,  Fort  Wayne  (Ind.)  Journal- 
Gazette;  “Wire  Tying  Machines,  Their 
Cost  and  .A<1  vantages,”  James  Morrisey, 
Joliet  (III.)  Herald-Netes;  “Some 
Pointers  in  Twine  Purchasing,”  Harry 
Cullis,  Chester  (Pa.)  Times. 

The  “trouble  hour”  will  hold  sway' dur¬ 
ing  the  secoiwl  afternoon.  .Speakers  will 
lx  limited  to  five  minutes  each  for  talks 
on  assigned  subjects  covering  a  variety 
of  knotty  every-day  street  sale  and  deliv¬ 
ery  problems.  The  sjxakers  will  lx: 

T.  J.  Kavanaugh,  Dayton  (f).)  Nezvs; 
W.  J.  Parker.  Chieago  American;  E.  R. 
Hatton,  Detroit  Free  Press;  Frank 
Newell.  Toledo  Plade;  Karl  Hall,  Pos¬ 
ton  Herald;  Horace  Powell,  Nashville 
Panner;  C.  W.  Hixson,  Syracuse  Posl- 
.S'tandard;  J.  R.  Marks.  Asheville  Citi¬ 
zen;  W.  1).  Miller,  Wa.diington  Post; 
1'?.  S.  Dob.soii,  Prooklyn  Times;  Walter 
Rauck.  Cincinnati  Post;  J.  F.  Shanahan, 
Chicago  Journal;  Set'll  J.  Mexire, 
Prooklyn  Daily  Eagle  •  Ixuiis  Trupin, 
Syracuse  Journal-American ;  M.  W. 
Halmbacher,  Oklahoma  City  Oklahoman 
t‘r  Times;  J.  T.  Toler,  Atlanta  Constitu¬ 
tion;  Nathan  Sherry,  Paltimore  Post  ; 
W.  G.  .Andrews,  St.  Paul  Pioneer  Press; 
J.  R.  Taylor,  Flint  (Mich.  )  Daily  Jour¬ 
nal;  and  J.  M.  Black,  Nezi/  Orleans 
Times-Picayune. 

Subjects  to  be  spoken  on  outside  the 
“trouble  hour”  are: 

‘‘What  Part  Dixs  A’olume  Advertising 
Play  in  Building  and  Holding  Circula¬ 
tion?”,  Ralph  Seenian,  St.  Louis  Globe- 
Democrat;  “Inter-Department  Circula¬ 
tion  Contest.”  J.  M.  Schmid.  Chicago 
Herald  and  Examiner;  “The  Relation  of 
Radio  to  Newspaper  Circulation,”  John 
Eisenlord,  Chicago  Daily  News;  “How 
to  Offset  the  Inroads  Made  in  Morning 
Mail  Circulation  as  a  result  of  the  Estab¬ 
lishing  of  Auto  Delivery  to  Rural  Read¬ 
ers.”  (Tharles  Payne.  Indianapolis  Star. 

The  afternoon  will  be  concluded  with 
a  round  table  discussion  of  news  fea¬ 
tures.  city  circulation,  news  dealers  and 
.stands,  country  circulation,  branch  of¬ 
fices,  mail  subscriptions,  general  circula¬ 
tions,  collections  and  promotion. 


h'our  topics  will  be  discussed  on  the 
last  morning  of  the  convention.  They 
are :  "Welcome  W  agon,"  Jack  l'?stes, 
Dallas  Nezes;  “Results  Obtained  from 
a  Junior  Newspaixr,’’  S.  T.  Macdonald. 
Ploomington  (111.)  Daily  Panlagraph; 
"In  Larger  Cities  Has  tlie  Time  Come 
When  the  Newspapers  Will  Break  Away 
from  the  C'oinbined  Carrier  Delivery  and 
i-Ntablish  Their  Own  C  arrier  Organiza¬ 
tion?",  A'.  Snyder,  Columbus  Dispatch; 
"Is  Extensive  (jood  Will  Promotion 
Justified  by  the  l'?xpense.  Labor  and 
Time  Involved?",  L.  J.  lloffinan,  St. 
Louis  Star. 

The  meeting  will  lx-  concluded  with 
election  of  officers,  selection  of  the  next 
meeting  jilace  and  a  meeting  of  the  board 
'of  directors. 

Officers  of  the  association  are:  J.  M. 
.Annenberg,  Philadelphia  Public  Ledger, 
president ;  H.  W.  .Stodghill,  Louisville 
Courier-Journal  and  Times,  first  vice- 
liresident;  J.  N.  hfisenlord,  Chicago 
Daily  News,  second  vice-president; 
Clarence  Eyster,  Peoria  .Star,  secretary- 
treasurer. 

Many  entertainment  features  have  been 
arranged  for  delegates.  The  Inter¬ 
national  Golf  Match  on  the  Royal  Ot¬ 
tawa  Golf  Course  will  be  oixn  to  1.  C. 
M.  .A.  members  and  golf  privileges  have 
been  arranged  for  tlie  duration  of  the 
convention.  The  city  of  Ottawa  will 
entertain  the  delegates  at  luncheon  June 
18.  .At  4:.)()  p.  in.  that  day  members  and 
their  ladies  will  lx  taken  on  a  scenic 
drive  into  Quelxc.  Ottawa  publishers 
will  be  hosts  to  the  1.  M.  A.  members 
at  dinner  and  an  entertainment  at  the 
Chaudiere  (.jolf  Club  in  the  evening. 

The  ladies  will  leave  on  an  auto  trip 
through  the  Gatineau  district  on  the 


morning  of  the  19th.  Luncheon  will  Ik 
served  at  the  Wakefield  Athletic  dak, 
.A  special  recital  by  Professor  Price  oi 
carrillon  of  53  bells  will  be  given  at  i 
p.  m.,  and  following  this  opportiaih 
will  be  given  to  visit  the  Parliainoj 
Buildings. 

The  association’s  banquet  will  be 
at  7  p.  m.  at  the  Chateau  Laurier. 

T.  \’.  -Armstrong,  of  Ottawa,  k 
chairman  of  the  entertainment  conimilhe 


SULLIVAN  JOINS  WORLD 


Former  Hearst  Circulation  Man  4^ 
pointed  Assistant  to  N.  R.  Hoovtr 

Mathew  (].  Sullivan,  circulation  ad¬ 
viser  to  The  Sportsman,  I  he  Stt 
Yorker  and  Uie  Nation's  Pusiness  and 
former  regional  circulation  director  for 
Hearst  Newsjiapers,  has  joined  the  Nn 
York  World  as  assistant  to  Norman  R. 
Hoover,  circulation  manager. 

Mr.  Sullivan  has  sjxnt  all  his  busi¬ 
ness  career  in  circulation  work,  startin 
on  the  Poston  American  in  1910  and 
working  in  the  New  England  office  of  tk 
American  News  Company  from  1913  to! 
19P),  subsequently  returning  to  tht^ 
Hearst  organization  as  New  Knglmd 
circulation  sales  manager  of  the  Hea« 
magazines.  In  1923  he  ret'urned  to  tk 
Poston  American  as  assistant  circulatm 
manager,  and  later  also  of  the  BosIm 
.Idz'crtiser.  Mr.  Sullivan  be  cant 
Hearst's  regional  circ'ulation  director  in 
New  AAirk  State  in  1927,  suixrvising  tht 
circulations  of  the  Rochester  Jounul 
and  American,  .Syracu.ze  Journal  ani 
.  Imerican  and  Albany  Timcs-linion.  Ht 
resigned  in  June,  1928  to  Ixcome  circidi- 
don  advi.ser  for  the  three  magazines. 


^  .ipEXTRA  SUMMER 
BUSINESS  - 

^in  MICHIGAN 


WHEN 

▼  ▼  good 


ILs  play  time  it’s 
business  time  in 
Michigan,  for  thousands  of 
tourists  and  resorters  come  to 
this  “Playground  of  the 
Nation,”  to  spend  their  vaca¬ 
tions. 

Their  tiaily  neetls  must  he 
supplied  and  throughout  the 
entire  Booth  Newspaper  Area 
retailers  enjoy  extra  business 
during  the  months  that  are 
pormally  slow  in  most  markets. 
Keep  your  advertising  sched¬ 
ules  running  in  Michigan  dur¬ 
ing  the  summer  months — the 
increased  population  and  extra 
business  you  get  will  make  it 
profitable. 


Press 
Daflj  Jonraail 
iSaginaw  Daily  Nr~ 


Kalamazoo  Gak«i^ 
Jackson  Citizen  PatroU 
iBay  CHy  Daily  Times 
j  Muskegon  Chronicle 
^Am  Arbor  Daily 


BOOTH  NEWSPAPERS,  Inc. 

I.  A.  KLEIN,  Eamttrn  Rtprestnlativt  J.  E.  LUTZ,  WeMttrn  Rmpr€*€nt^l0* 

SO  East  42nd  St.,  New  York  ISO  North  Michican  Ave.,  Cbicafa 

Cmntrat  Office;  2500  Buht  Bldg,,  Datroit,  or  any  n*w$pap*r  littad. 


SENATE  EXPECTED  TO  ABOLISH  SECRET 
SESSIONS  DURING  COMING  WEEK 


strumental  in  trying  to  get  a  hearing  O’DONNELL  BACK  FROM 
before  the  public  service  commission  of 
New  York  in  an  effort  to  reduce  the 
rates.” 

His  statement  followed 'the  reading  of 
a  letter  from  Paul  B.  Williams,  editor 
of  the  Press,  who  stated  that  clippings 
which  he  enclosed  would  show  that  his 
paper's  |K)licy  had  always  been  the  op¬ 
posite  from  that  intimated  by  Senator 
Norris.  A  statement  published  by  the 
Press  was  also  enclosed  which  declared 
that  William  K.  Lewis,  director  of  the 
paper,  who  is  also  admittedly  a  director 
of  the  Mohawk-Hudson  Power  Corpora¬ 
tion,  has  never  made  any  suggestion, 

“Direct  or  indirect,”  as  to  the  policy  of 
the  paper,  and  that  it  is  glad  to  “acknowl¬ 
edge  the  existence  of  a  friendship  of  such 
long  standing.” 

In  addition  to  the  two  Alabama- wit¬ 
nesses  mentioned  alK)ve,  the  Trade  Com¬ 
mission  this  week  will  also  hear,  as  pre¬ 
viously  announced.  Col.  Ira  Copley,  Illi¬ 
nois  and  California  iiuhlisher,  who  will 
testify  at  his  own  request. 


Tkinlu  Censorship  Aids  Spsnii^ 
Press  in  Some  Ways 

Strange  as  it  may  seem,  censorship  o( 
newspapers  in  Spain  seems  to  have  bew- 
fited  the  press  of  that  country,  Hurii 
O’Donnell,  assistant  business  mana^ 
of  the  New  York  Times,  told  Eont*  t. 
Publisher  this  week,  after  his  return 
from  abroad  aboard  the  S.S.  De  LaSallt, 
June  2.  Mr.  O’Donnell  spent  several 
weeks  in  Spain  where  he  was  entertained 
by  the  proprietors  of  various  newspapers 

Enlarging  upon  his  comment  concern 
ing  Spanish  censorship,  Mr.  O’Donnell 
said: 

“The  strict  censorship  maintained  hr 
the  Spanish  government  has  benefited  the 
newspapers  in  that  it  has  caused  editors 
to  watch  their  news  columns  more  care, 
fully.  Consequently  a  great  deal  less 
propaganda  finds  its  way  into  the  papers 
than  formerly.” 

Spain’s  lack  of  knowledge  concerning 
advertising  methods  impressed  itself  og 
Mr.  O’Donnell's  mind,  particularly  js 
evidenced  by  lack  of  foreign  patronage 
at  the  Seville  Exposition,  which  he 
attended. 

"If  Spain  had  set  aside  a  fund  to  ad¬ 
vertise  the  exposition  in  American  news¬ 
papers  some  of  the  hundred  millions  of 
dollars  being  spent  by  American  tourists 
in  Europe  would  be  diverted  to  it.  No 
attempt  to  draw  outsiders  seems  to  have 
been  made  at  all, 


Victory  for  Correspondents  Forecast  by  Senators  in  Forefront 
of  Fight — Standing  Committee  Endorses 
LaFollette  Resolution 


OHIO  A.  P.  ELECTS 


John  Lloyd  of  Portsmouth  Sun  Presi¬ 
dent  of  State  Group 

.\t  the  spring  meeting  held  in  Ports¬ 
mouth,  Ohio,  recently,  the  Associated 
Press  Editors  of  Ohio  elected  John  A. 
Lloyd,  managing  editor  of  the  Ports¬ 
mouth  Sun.  president;  S.  P.  Barnett, 
.State  Editor  of  the  Cleveland  Plain 
Dealer,  vice-president ;  L.  R.  Penn,  state 
correspondent,  Columbus,  secretary  and 
treasurer. 

The  editors  were  guests  of  Publisher 
Harry  E.  Taylor  of  the  Portsnwiith  Sun. 
Times,  and  I  ronton  Tribune. 


They  have  not  even 
added  any  extra  cars  to  the  trains. 

Mr.  O’Donnell  met  Primo  de  Rivera, 
the  Spanish  Dictator,  whom  he  termed 
“a  marvel.”  He  also  visited  with  Ogden 
H.  Hammond,  American  Ambassador  to 
Spain,  and  made  a  short  journey  to 
Tangiers. 
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Home  Delivered 
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(Continued  from  page  7) 


Street  and  newsstand  sales  account  for  less 
than  7%  of  the  circulation  of  The  Des 
Moines  Register  and  Tribune — 93%  of  our 
readers  in  city,  small  town  and  on  the  farm 
get  their  copies  at  their  home.s — regularly 
day  after  day. 

Not  only  in  Des  Moines  but  in  830  other 
Iowa  towns  as  well.  The  Des  Moines  Register 
and  Tribune  gives  subscribers  doorstep  car¬ 
rier  delivery  service. 

Farm  readers  are  served  by  1,770  R  F  D 
carriers  and  our  motor  service. 

Two  out  of  every  three  families  in  all  of  the 
central  two-thirds  of  Iowa  (farm  as  well  as 
town  families)  read 

The  Des  Moines  Register  and 
Tribune 

Orcr  225.000  Dnilv 


AQiuiw 


Dollar/ 


o 


VER  lialf  the  families  in  Baltimore  read 
THE  BALTIMORE  NEWS. 


These  News  families  have  more  than  a  quarter 
billion  dollars  to  spend  eaeh  year. 

Wliat  they  spend  for  your  merchandise  de¬ 
pends  on  how  well  and  how  fnlly  yon  use  THE 
NEWS — the  newspaper  with  the  largest  even¬ 
ing  circnlation  in  the  South. 

Ask  Rodney  Boone  for  the  facts  about  the 
profit  way  in  Baltimore. 


THE  BALTIMORE  NEWS 


One  of  flic  2<S  Hear  St  iicT.vspapers 
read  h\  over  20  million  people. 
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UTICA  PRESS  DENIES  E.  W.  Whynall,  Henry  G.  Feldman,  all 
UTILITY  INFLUENCE  “3— That”  the  known  bondholders. 


Brands  Charges  of  Senator  Norris 
False  and  Asks  Publication  of 
Ownership  Statement  in 
Congressional  Record 


A  statement,  branding  as  false  a  recent 
accusation  read  into  the  Congressional 
Record  by  Senator  Norris,  questioning 
ownership  of  the  Utica  (N.Y.)  Daily 
Press,  was  published  in  that  paper  re¬ 
cently  and  a  telegram  was  sent  to  the 
Senator  asking  that  he  have  copies  of 
the  Press'  ownership  statement  and  clip¬ 
pings  of  articles  on  the  local  electric 
light  situation  published  in  the  Congres¬ 
sional  Record  so  as  to  clear  up  any 
doubt  as  to  the  paper’s  control  and  its 
attitude  on  the  jiower  question. 

The  Press’  published  statement  called 
untrue  Senator  Morris’  assertion  that 
William  E.  Lewis,  a  director  of  the 
Mohawk-Hudson  Power  Corixiration  and 
a  stockholder  in  the  Press  “has  had  in 
the  past  a  large  bearing  on  tbe  manage¬ 
ment  of  the  Utica  Daily  Press  and  has 
kept  it  from  telling  the  people  of  that 
community  the  truth."  The  Press  also 
branded  as  false  the  Senator’s  statement 
that  C.  B.  Rogers,  another  director  of 
the  power  company  was  executor  of  the 
will  of  George  E.  Dunham,  a  large  stock¬ 
holder  of  the  Press.  The  Utica  Trust 
&  Deposit  Company  is  executor  of  Mr. 
Dunham’s  will,  the  Press  stated.  Mr. 
Dunham  was  first  vice-president  of  that 
company. 

Regarding  Mr.  Lewis,  William  B. 
Jones,  president  and  business  manager, 
and  Paul  B.  Williams,  vice-president  and 
editor  of  the  Press,  made  the  following 
statement : 

“Mr.  Lewis  has  been  a  stockholder 
in  the  Press  from  its  early  days.  In 
fact,  he  was  one  of  the  men  chiefly 
responsible  for  the  paper’s  being  con¬ 
tinued  when  failure  threatened.  His 
name  has  apjieared  regularly  in  the  state¬ 
ments  of  ow'iiership  published  in  this 
paper.  His  interest  dates  back  more  than 
40  years. 

“The  Press  regards  Mr.  I^wis  as  a 
loyal  friend,  and  is  proud  to  acknowledge 
the  existence  of  a  friendship  of  such  long 
standing.  Mr.  Williams  states  un¬ 
equivocally  that  during  his  time  as  editor, 
Mr.  Lewis  has  never  made  directly  or 
indirectly  any  request  or  suggestion  for 
favors  to  him  personally  or  to  any  of 
the  enterprises  in  which  he  may  be 
interested.” 

The  telegram  to  Senator  Norris  read 
as  follows 

“Publication  of  a  news  dispatch  from 
Washington  intimating  that  the  Utica 
Daily  Press  is  controlled  by  tlie  jxjwer 
interests  indicates  that  inadvertently  you 
may  have  done  this  newspaper  an  in¬ 
justice.  Copy  of  the  issue  for  Saturday, 
May  25,  giving  a  statement  of  owner¬ 
ship,  and  clippings  of  18  articles  pub¬ 
lished  last  summer  revealing  inequalities 
in  the  local  electric  rate  situation  which 
have  since  resulted  in  a  rate  case  before 
the  Public  Service  Commission,  are  going 
forward  to  you  by  special  delivery  mail. 
Will  you  please  accord  us  the  courtesy 
of  securing  their  publication  in  the  Con¬ 
gressional  Record  so  there  may  be  no 
question  as  to  the  ownership  of  the  Utica 
Daily  Press  or  its  attitude  upon  the 
power  question.” 

The  following  statement  of  ownership 
was  published  by  tbe  Press  together  with 
above  declarations: 

“The  official  statement  of  ownership 
published  regularly  in  accordance  with 
the  government’s  requirements,  shows 
the  following: 

“2 — That  the  owners  are:  The  Utica 
Daily  Press  Co.  That  the  names  and 
addresses  of  stockholders  owning  1  per 
cent  or  more  of  the  total  amount  of  stock 
are:  F.  W.  Bensberg.  William  h'.  Lewis, 
William  V.  Jones,  Paul  B.  Williams, 
.\llien  B.  DuNoyer.  Hugh  Hughes, 
Wallace  B.  Johnson.  Julia  M.  Heath,  D. 
"VaMighan  Ely,  Alfred  W.  Cockerill, 
LeRoy  J.  Davis,  Harry  A.  Fox.  William 
:Schaehtel.  Edward  L.  Mainwaring,  Mar¬ 
garet  Dolin,  Thomas  F.  O’Neil, 
iFraucis  E.  Carney,  George  C.  Wertz,  Jr., 


mortgagees  and  other  security  holders 
owning  or  holding  1  per  cent  or  more  of 
total  amount  of  bonds  mortgages  or 
other  securities  arc:  There  are  none.” 


MEMPHIS  DAILIES  BAN 
THEATER  PASSES 


All  Reviews  Hereafter  to  be  Written 
Solely  From  Readers’  Angle 
Publishers  Say — No  Quarrel 
With  Houses 


Effective  last  week,  Memphis  news¬ 
papers  no  longer  are  accepting  passes 
from  theaters  in  the  city. 

More  than  a  month  ago  T.  E.  Sharp, 
editor  of  Memphis  Press-Scimitar,  sug- 
ested  to  theater  managers  that  they 
cease  sending  passes  to  that  newspaper. 
The  suggestion  of  Sharp  was  the  result 
of  no  quarrel  with  the  theaters,  he 
asserted. 

“I  had  had  such  a  move  in  mind  for  a 
long  time,”  he  says,  "and  when  a  good 
opjxirtunity  presented  itself  I  made  the 
suggestion.  1  wanted  the  theaters  to 
take  the  action.” 

1-ast  week  theater  managers  conferred 
and  told  Mr.  Sharp  they  would  follow 
his  suggestion. 

At  the  same  time  (ieorge  Morris,  vice- 
Commcrcial  Appeal  and  Memphis  Eve¬ 
ning  Appeal,  after  a  conference  with  the 
managers  said  his  papers  would  accept 
no  passes. 

“There  was  no  quarrel,”  Morris  says. 
“After  a  conference  I  told  them  we 
would  have  to  refuse  the  courtesy  of 
passes.  The  managers  objected  to  adverse 
criticism  and  insisted  we  criticise  the 
shows  from  their  viewpoint.  Such  a 
procedure  is  detrimental  to  a  newspaper, 
and  in  the  future  we  shall  have  the  view¬ 
point  of  the  reader  alone  in  mind.” 

It  is  understood  that  Memphis  theaters 
for  several  months  have  been  either  los¬ 
ing  money  or  not  making  a  great  deal. 
This  has  caused  managers  some  concern, 
and  recently  resulted  in  the  cutting  down 
of  advertising  and  weekly  layouts  paid 
for  by  tbe  theaters. 

Managers,  it  is  understood,  also  com¬ 
plained  about  the  number  of  passes 
issued. 

This  complaint  caused  Editor  Sharp 
a  year  ago  to  insist  the  theaters  iss'ue 
the  number  of  passes  to  Press-Seimitar 
they  felt  the  paper  was  entitled  to.  He 
also  suggested  at  that  time  they  be  elimi¬ 
nated.  While  eflitor  of  the  Memphis 
Press  several  years  ago  he  eliminated  all 
theater  passes. 

That  Memphis  theater  managers  al¬ 
ways  have  expected  and,  for  the  most 
part,  received  favorable  criticism  on 
shows  is  freely  admitted  by  Memphis 
newspaper  men.  Oftentimes  when  re¬ 
views  were  not  favorable,  critics  will 
testify  that  they  “heard  from  the  man¬ 
agers.”  However,  it  was  in  a  verbal 


Fr2uik  Presbrey 

tells  the  whole  story  of 
advertising  in  his  book 

THE  HISTORY  AND 
DEVELOPMENT  OF 
ADVERTISING 

Among  the  66  chapter  headings 
are  these,  for  example :  From 
Symbols  in  Babylon  to  Printed 
Walls  in  Rome;  Warren’s  Black¬ 
ing,  a  Milestone  in  English  Adz'er- 
tising;  IPhat  the  Pilgrims  Knew 
About  Advertising;  The  Arrival 
of  Nezespaper  Display;  When  the 
Religious  Weekly  Was  the  Lead¬ 
ing  Medium;  Enter  the  Human- 
Interest  Trade-Mark.  Over  600 
pages,  350  illustrations.  $7.50. 

DOUBLEDAY  DORAN 
Garden  City,  N.  Y. 


PENNSYLVANIA  PUBLISHER  SAILS 


HENDERSON  RETURNS 
TO  HOUSTON  PRESS 


Replace*  Ward  C.  May  born  at  Buti* 
net*  Manager — Mayborn  Retire* 
After  30  Year*’  A**ociation 
With  Scrippt-Howard 


Effective  immediately,  Ralph  D.  Hen¬ 
derson,  two  years  ago  advertising  man- 
ager  of  the  Houston  (Tex.)  Press  and 
more  recently  business  of  the  Fort  IVortk 
Press,  becomes  business  tnanager  of  the 
Houston  Press,  succeeding  Ward  C 
Mayborn,  veteran  Scripps-Howard  em¬ 
ploye. 

Mr.  Mayborn  is  retiring  from  the 
Scripps-Howard  newspaper  organiza¬ 
tion,  and  plans  a  long  vacation  to  the 
Pacific  coast. 

Henderson  has  had  17  years’  experi¬ 
ence  in  newspaper  work,  five  of  wUch 
have  been  with  the  Scripps-Howard  or¬ 
ganization. 

Mr.  Mayborn’s  retirement  concludes 
30  years  of  association  with  Scripps- 
Howard  newspapers.  He  started  oat 
with  the  organization  of  the  Clevel^ 
Press,  later  assuming  executive  positions 
with  the  Akron  Democrat,  Evansvilk 
Press,  Terre  Haute  Post,  Denz’er  Es- 
press,  Memphis  Press,  Dallas  Dispatch. 
Houston  Press.  Fort  Worth  Press,  £1 
Paso  Post  and  The  Oklahoma  Neus. 
The  buildings  of  the  Fort  Worth  Press 
and  the  Houston  Press  were  designed  hr 
Mr.  Mayborn. 


NEW  IOWA  DAILY 

The  Nevada  (la.)  Evening  Journd. 
tri-weekly,  has  started  publication  as  i 
daily. 


The  New  York  American 

IS  now  represented  in  the 

National  Advertising  Field 

by 

Paul  Block,  Inc. 

with  offices  in 

New  York,  Cliicago,  Detroit, 
Boston,  Pkiladelphia  and 
San  Francisco 


John  L.  Stewart,  publisher  of  the 
ff  ashinfcton  (Pa.)  Observer-Reporter, 
photographed  just  before  sailing  on 
the  Caledonia  for  a  motor  tour  of 
Europe.  He  also  publishes  the 
Beaver  Falls  (Pa.)  Tribune,  Beaver 
(Pa.)  Times  and  Morgantown 
(W.V’a.)  ISew  Dominion. 


way  only.  No  attempt  was  made  to 
limit  advertising  or  show  favortism. 

Editors  Sharp  and  Morris  say  the 
present  situation  regarding  passes  in 
Memphis  will  be  permanent. 

.At  present  time  Memphis  Press- 
Scimitar  is  reviewing  shows,  buying 
ticket:  for  the  critic  and  one.  The  Com¬ 
mercial  .Appeal  and  .Memphis  Evening 
.Appeal,  Mr.  Morris  says,  did  not  review’ 
the  shows  last  week  and  have  made  no 
plans  for  this  week. 

“However,  later  we  may  decide  to  pay 
the  critic’s  way,”  he  said. 
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I  ^an  Francisco 

NEWS  gains  78% 

in  circulation  in 

7  YEARS .  . 


The  San  Francisco  News  was  the  only 
San  Francisco  evening  paper  to  gain  in 
circulation  for  the  six-month  period  end¬ 
ing  March  31,  1929,  compared  with  Sep¬ 


tember  30,  1928. . .  News  statements  for 
March  31  periods  show  an  unbroken 
series  of  gains  since  1922.  In  7  years, 
the  gain  of  37,555  exceeds  78%. 


1922 

1923 

1924 

1925 

1926 

1927 

1928 

1929 


47,717 

56,154 

56,908 

60,250 

68,120 

82,451 

85,264 

85,272 


More  than  97%  of  News  circulation  is  concentrated  in  the  city-and-suburban  A.  B.  C. 
Trading  Territory.  Confine  your  selling  where  a  profit  can  be  made  from  the  sales. 


San  Francisco 

A  SCRIPPS  -  HOWARD 


NEWS 

NEWSPAPER 


>IATI0NAL  advertising  department,  STUART  S.  SCHUYLER,  DIRECTOR,  230  PARK  AVENUE, 
NEW  YORK  CHICAGO  DETROIT  ATLANTA  SAN  FRANCISCO  LOS  ANGELES  DALLAS  PHILADELPHIA 
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INDEPENDENT  WRITERS  DOMINATE 
SWITZERLAND  NEWSPAPER  FIELD ' 


Custom  Has  Created  a  Code  for  Outside  Journalists  Which 
Gives  Them  Unique  Standing — Development  Is  Slow 
Although  the  Country  Is  Political  Center 


By  ALBIN  E.  JOHNSON 

Staff  Correspondent,  Editor  &  Publisher 

Mr.  Johnson  of  journalism  in  various  countries  of  Europe.) 


(Fifth  of  a  series  of  reviews  by 

GEXEN’A,  Switzerland. — Switzerland 
with  a  jxipulation  oi  less  than  four 
million,  or  about  half  as  large  as  New’ 
York,  has  about  800  journalists,  ot 
whom  750  are  members  of  the  Swiss 
Press  Association.  There  are  no  wo¬ 
men  journalists  in  Switzerland  (work¬ 
ing  for  Swiss  newspapers  or  of  Swiss 
extraction)  so  far  as  can  be  ascertained, 
and  tiiere  is  practically  no  unemploy¬ 
ment  among  members  of  the  craft  in 
the  country. 

But  what  is  most  interesting  is  the 
fact  that  40  per  cent  of  Swiss  journal¬ 
ists  are  ex-high  school  students  who 
have  started  their  newspafter  careers 
directly  on  emerging  from  the  high 
schools.  The  other  60  per  cent  are  men 
who  have  first  tried  some  other  oc¬ 
cupation  or  profession  and  have  drifted 
into  journalism  through  law,  literature, 
the  arts  or  just  happenstance. 

Although  Switzerland,  with  its  scores 
of  international  organizations,  its  geo¬ 
graphical  location  as  the  hub  of  Europe, 
the  focal  point  of  international  diplom¬ 
acy  through  the  League  of  Nations  and 
Labour  Office,  is  ideally  located  as  a 
“newspaperman’s  paradise”  journalism 
has  not  progressed  far.  Only  three  or 
four  outstanding  newspapers  exist  in  the 
entire  Confederation,  yet  there  are  2000 
newspapers  and  magazines — one  periodi¬ 
cal  for  about  every  2,000  inhabitants. 

In  its  limited  way  however,  the  lot 
of  the  Swiss  journalist  is  far  from  as 
onerous  as  is  that  of  some  of  his  other 
European  colleagues.  Custom  and  pre¬ 
cedent  has  created  a  code  which  is  na¬ 
tionally  recognized  and  even  “indepen¬ 
dent  journalists,”  or  “occasional  con¬ 
tributors”  have  a  standing  that  does  not 
exist  in  other  countries. 

Outside  writers  for  a  newspaper,  that 
is,  persons  whom  the  editor  or  publisher 
have  recognized  by  regular  patronage, 
for  their  second  year’s  collaboration  are 
tacitly  guaranteed  space  for  copy  valued 
at  at  least  thre-e-fourths  of  their  pre¬ 
vious  year’s  earnings.  Furthermore  “un¬ 
justified  or  arbitrary  replacement”  of 
collaborators  according  to  the  Swiss 
code  “warrants  a  request  for  indemnity 
which  may  amount  to  the  amount  of  fees 
paid  during  the  preceding  year.”  These 
“outside  collaborators”  however,  must 
not  be  confused  with  what  are  known 
in  the  United  States  as  “free-lance” 
writers.  They  are  writers  who  have  no 
“staff  status”  yet  at  the  same  time  are 
re’eognized  as  writing  specially  for  cer¬ 
tain  publications.  Contributions  —  or 
special  communications  —  are  not  a 
prominent  part  of  Swiss  Journalism  and 
newspapermen  are  recognized  as  such 
only  when  they  earn  the  greater  part 


of  their  living  from  their  literary  ef¬ 
forts.  There  are  no  schools  of  journal¬ 
ism,  unless  a  special  course  at  the  Uni¬ 
versity  of  Zurich  can  be  counted.  News¬ 
paper  offices  furni.sh  the  only  real  train¬ 
ing  that  the  embryo  journalist  gets  as 
preparation. 

The  Swiss  Press  Association  was 
founded  more  than  a  half  century  ago, 
yet  aside  from  securing  a  few  guarantees 
such  as  minimum  salaries,  insurance 
features,  etc.  has  done  little.  There  arc 
no  legal  safeguards  for  the  journalists’ 
interests  as  are  to  be  fcjund  in  Austria, 
(iermany  and  other  countries.  Con¬ 
tracts  and  conditions,  as  well  as  wages, 
holidays  and  hour  regulations  are  usual¬ 
ly  determined  between  the  employer  and 
employe. 

Minimum  wages  for  a  newspaper 
writer  run  from  ?78  to  SI 26  per  month 
according  to  the  size  of  the  newspaper 
and  the  city  in  which  it  is  located. 
Space  writers  get  from  V/z  to  2j4  cents 
per  line  or  double-space  if  the  article  is 
exclusive  for  one  newspaiier.  Two 
weeks  vacation  yearly  is  customary  and 
basic  salaries  must  be  at  least  30  per 
cent  higher  than  those  of  July  1,  1015. 
There  are  no  regulations  concerning 
work  hours  or  night  work — and  singular¬ 
ly  enough  no  obvious  desire  on  the  part 
of  Swiss  journalists  to  improve  their 
lot  or  dissatisfaction  with  existing  con¬ 
ditions. 


COPLEY  PAPER  TO  BUILD 

Construction  of  a  three-story  and  base¬ 
ment  building  for  the  Long  Beach  (Cal.) 
Sun  will  l)e  started  about  June  15  on  a 
site  opposite  its  present  quarters.  'The 
building  will  cover  100  by  125  feet,  will 
l)e  of  steel  and  concrete  construction  and 
will  be  occupied  entirely  bv  the  Sun. 
The  Sun  is  one  of  the  Copley  newspaper 
group. 


NEW  HOME  FOR  DAILY 

Work  will  be  begun  immediately  on 
the  new  home  of  the  Kit  tanning  (Pa.) 
Daily  Leader  Times,  which  is  expected 
to  be  ready  for  occupancy  in  the  fall. 
It  will  have  a  frontage  of  60  feet  and 
a  depth  of  114  feet,  and  will  be  open 
on  three  sides.  Albert  W.  Fell,  of  Wil¬ 
liamsport,  has  been  business  counsellor 
in  connection  with  the  project. 


TO  BUILD  RADIO  STATION 

The  Winston-Salem  (N.C.)  Journal 
and  Sentinel  have  obtained  a  permit  to 
erect  and  maintain  a  radio  broadcasting 
station.  Construction  of  the  station  in 
the  dailies’  building  will  be  started  soon. 
Owen  Moon  is  publisher  and  Santford 
Martin  is  editor. 


^ m  n  fl  »•_! _ 


We  Keep? 


nothcrUeal  Publisher. . . . 


—  from  R.  P.  CONNER 
DENISON  (IOWA)  REVIEW: 

••This  campaign,  conducted  by  the  Charles  Partlowe  Company, 
was  the  most  successful  campaign  ever  put  on  by 
both  in  total  amount  of  business  and  number  of  new  sub^scr.bers. 
We  do  not  hesitate  to  recommend  the  Charles  Partlowe  Company 
to  publishers.  They  have  given  us  a  first  class  campaign. 


"Qlhe  (Hharles  louie  (fompanii 

Member,  Better  Business  Bureau  ^ 

Sixth  Floor  Occidents!  Building  Indianapolis.Indisna 


GOULD  WRITES  AVIATION  BOOK 


N.Y.  Post  Aviation  Editor  Tells 
Stories  of  Air  in  "Skylarking” 

Bruce  Gould,  aviation  editor  of  the 
Nezv  York  Evening  Post,  is  author  of 
“Skylarking,”  a  book  on  aviation  pub¬ 
lished  this  week 
by  Horace  Live- 
right.  Gould  tells 
stories  of  famous 
fliers,  writes  of 
the  pure  joy  of 
flying,  and  de¬ 
scribes  the  vari¬ 
ous  branches  of 
aviation  —  mili¬ 
tary,  commercial 
and  sport. 

Gould,  in  col¬ 
laboration  with 
his  wife,  Beatrice 
Blackmar,  is  also 
the  author  of  a 
play,  “Man’s  Estate,”  which  recently 
completed  a  run  in  New  York  under  the 
sponsorship  of  the  Theatre  Guild. 

With  his  wife  Gould  left  this  week  to 
spend  a  three  months’  leave  of  absence 
in  Maine  where  they  expect  to  complete 
another  play. 


Bruce  Gould 


W.  A.  WOOD  RESIGNS 

William  A.  Wood,  formerly  with  the 
Chicago  office  of  the  Macfadden  publica¬ 
tions,  as  advertising  representative  for 
the  Neiv  York  Evening  Graphic,  has 
joined  Chicago  Commerce,  official  publi¬ 
cation  of  the  .Association  of  Commerce, 
as  associate  advertising  manager. 


GLOVERSVILLE  PAPER  SOLD 

Ownership  of  the  Gloversville  and 
Johnstoivn  (N.Y.)  Morning  Herald 
passed  June  1  to  the  W.  B.  Collins  Com¬ 
pany,  publisher  of  the  Gloi’ersville  and 
Johnstoivn  Leader-Republican.  The  two 
papers  will  be  produced  as  separate  units, 
and  no  changes  in  policy  are  to  be  ef¬ 
fected.  Emmett  H.  Cullings  was  pub¬ 
lisher  of  the  Herald,  according  to  the 
sale  announcement. 


REPORTER  FORCED  RfA 
TO  LIGHT  TOWERS  ‘ 

Martin  Codel’t  N.  A.  N.  A.  Colon, 
Forced  losue  of  Whether  Govero. 
ment  or  Corporation  Should 
Stand  $100,000  Expense 


As  a  result  of  a  story  written  by 
Martin  Codel,  who  writes  a  daily  radio 
column  for  the  North  American  News, 
paper  Alliance,  the  giant  transoceanic 
radio  towers  at  New  Brunswick,  N.  J 
will  be  lighted  at  night,  thus  remo^ 
much  mental  and  physical  hazard  to  air 
mail  pilots  at  night.  ’ 

Ccxlel,  on  discovering  that  the  towers- 
over  a  mile  of  them,  about  4()tl  feet  high  t 
and  connected  by  miles  of  antenna— were 
unlighted,  was  told  by  the  aeronautical 
branch  of  the  Department  of  C  ommerct 
that  it  had  been  trying  for  o\er  a  year 
to  get  the  Radio  Corporation  of  America 
to  light  the  towers  and  had  in  each  case 
failed. 

The  Radio  Corporation  told  the  re¬ 
porter  that  it  could  not  be  forced  to  li^ 
the  towers,  and  that  the  government 
should  stand  the  expense.  Codel  bet  the 
RCA  attorney  a  suit  of  clothes  that  pub-  j 
lie  necessity  would  force  them  to  light  j 
the  towers,  regardless  of  the  legal  aspeeb  i 
of  the  case.  j 

Then  he  went  to  .Assistant  Secretan ! 
of  Commerce  McCracken  and  bet  a  neck- ' 
tie  that  the  RC.A  would  he  forced  to  I 
yield.  1 

Codel  wrote  the  story  that  went  out  to  i 
all  clients,  and  within  a  few  days  the 
RC.A  counsel  called  Codel  on  the  phone 
and  asked  him  for  his  idea  of  the  merits 
of  the  situation,  and  he  got  them. 

A  few  more  days  and  a  notice  from  • 
the  RCA  informed  the  world  that  as  its 
contribution  to  the  cause  of  aviation,  it 
would  spend  $100,000  to  light  the  towers 
on  both  sides  of  the  continent. 

Assistant  Secretary  McCracken  s« 
Codel  the  necktie.  He’s  waiting  for  the 
suit. 
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438,000  LINES 
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the  first  4  months  of  1 929  over  the 
same  period  of  1 928 
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— the  sound  business  conditions 
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— and  the  advertising  productiveness 
of  St.  Paul’s  big  newspaper 
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Los  Angeles,  O’MARA  and  ORMSBEE,  Inc. 

San  Francisco.  Ceneral  Advertising  Representatives. 


New  York, 
Chicago,  Detroit. 
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and  Times  Bus  and  TrucK  Delivery 
means  100%  Effective  Distribution  of  Todays  News 
and  Advertising  to  all  the  Oklahoma  City  Market « 


Oklahoma  City  and  its  68-mile,  one-million  person 
market,  shown  below,  are  a  single,  compact  unit,  a 
fact  we  recognize,  as  does  the  A.  B.  C. 

The  people  of  this  area  are  too  cosmopolitan  to 
accept,  for  long,  predated  issues  of  any  newspaper. 
The  Oklahoman  and  Times  know  this,  so  they  do 
not  depend  alone  upon  train,  interurban  and  post¬ 
master  deliveries,  because  it  is  impossible  through 
such  channels  to  get  distribution  of  todays  143,122 
Oklahoman  and  Times  today  in  the  226  towns  of 
the  trade  area. 

Such  distribution  is  achieved  by  the  Oklahoman 
and  Times,  however,  by  the  operation  of  an  auxil¬ 
iary  bus  and  truck  delivery  system  with  a  daily 
total  mileage  of  3,684.  This  method  of  delivery 
costs  the  Oklahoman  and  Times  more  than 
$100,000  a  year,  but  its  great  value  to  readers  and 


advertisers  in  giving  them  nearly  100%  effective 
circulation  of  today’s  news  and  advertising,  more 
than  justifies  the  expense  and  labor  involved. 

Moreover,  this  delivery  system  makes  it  possible 
to  carrier-deliver  75%  of  the  circulation  in  the 
trade  area  at  almost  the  same  hour  similar  copies 
of  the  Oklahoman  and  Times  are  being  delivered 
to  homes  in  Oklahoma  City. 

No  other  Oklahoma  City  newspaper  reaches  its 
readers  anywhere  near  so  completely  on  the  day  of 
publication  as  do  the  Oklahoman  and  Times. 

No  other  Oklahoma  City  newspaper  can  cover 
this  market,  be¬ 
cause  no  other  .  .  - 

newspaper  uses  ^ 

bus  and  truck  ; 

delivery.  /  V"' ' 


DAl  lA 
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OKLAHOMA  PUBLISHING  COMPANY 

'  THE  OKLAHOMA  FARMER  •  STOCKMAN  '  WKY  ' 

liewYottl.Chieuqo.D*tnHl.D«U»\  E  KaU  Special  AdvcrIlSing  A)}cniv  Alhuitn.  Kan\»t  CitH  Santnuxelsto 
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CHRISTY  WALSH  HANDLING  COMMERCIAL 
CONTRACTS  FOR  WRITERS  AND  “STARS” 

Syndicate  Man  Forms  Management  Service  to  Cover  Indorse¬ 
ments,  “Talkie”  Work  and  Other  Activities — Began 
With  Forming  of  Trust  Fund  for  Bahe  Ruth 


The  literary  production  of  a  number 
of  syndicate  and  special  writers  sepa¬ 
rate  from  the  work  they  do  for  their 
present  employers  will  soon  be  handled 


Christy  Walsh 


by  Christy  Walsh  Management,  Editor 
&  Publisher  was  informed  by  Christy 
Walsh,  head  of  Christy  Walsh  Syndi¬ 
cate  and  the  recently  formed  man¬ 
agement  service.  All  contracts  for  talk¬ 
ing  picture,  vaudeville  or  legitimate  show 
dialogue  written  by  these  authors  will  be 
arranged  by  \\  alsh  who  will  also  handle 
their  personal  appearance  for  lectures, 
vaudeville  tours  or  moving  and  talking 
pictures,  Mr.  Walsh  said.  He  was  not 
yet  ready  to  announce  the  names  of  any 
writers  he  has  signed  up  under  this  ar¬ 
rangement.  Walsh  has  for  some  time 
been  handling  all  the  commercial  con¬ 
tracts  of  his  own  syndicate  writers,  nota¬ 
bly  Ralie  Ruth,  who  is  the  only  memlier 
of  his  original  staff  of  sport  and  theatri¬ 
cal  stars  still  writing  under  the  Walsh 
banner.  It  was  principally  due  to  the 
extensive  field  for  Ruth’s  indorsement  of 
commercial  products,  personal  appear¬ 
ances  and  other  side-lines  that  \\'alsh 
evolved  the  idea  of  Christy  Walsh  Man¬ 
agement  several  months  ago. 

With  the  reams  of  laudatory  publicity 
that  poured  over  the  Bahe  because  of  his 
prowess  as  a  swatter  of  home  runs  came 
a  flood  of  offers  for  the  use  of  his  name 
in  connection  with  various  commercial 
products.  When  fortune  thus  smiled  on 
Ruth,  who  was  widelv  known  for  his 
ability  to  spend  money  as  fast  as  he 
made  it,  Walsh  added  to  his  duties  as 
Ruth’s  syndicate  manager  the  extra  task 
of  lieiiig  his  financial  manager.  He 


sorted  the  commercial  offers  and  selected 
the  most  profitable  for  his  famous  ward, 
and  then,  to  make  sure  Ruth  would  re¬ 
ceive  the  full  benefit  of  his  good  luck, 
his  manager  created  an  iron-bound  trust 
fund,  into  which  was  put  all  the  money 
accruing  from  sources  outside  the  hall 
player’s  salary  from  the  Yankees.  The 
capital  of  this  fund  can  never  be  touched 
by  Ruth,  and  the  interest  will  go  to  him 
during  his  lifetime  and  then  to  his 
daughter. 

While  Walsh  doesn’t  intend  to  handle 
such  personal  business  for  his  other  writ¬ 
ers,  so  extensively  he  thinks  he  might  do 
it  later  for  Lou  Gehrig,  Ruth’s  protege  in 
the  home  run  industry,  he  now  manages 
them  in  movie  and  radio  appearances, 
commercial  indorsing  and  exhibitions. 

To  engage  in  these  managerial  duties 
Walsh  recently  formed  an  organization 
separate  from  his  syndicate  under  the 
title,  Christy  Walsh  Management.  Un¬ 
der  this  name  he  arranges  vaudeville, 
movie,  radio  and  all  other  contracts  for 
Ruth.  Gehrig.  Nick  Altrock,  Knute 
Rockne,  John  McGraw,  “Pop”  'VVarner, 
Tad  Jones,  and  Biff  Jones,  all  of  whom 
write  for  his  syndicate.  Walsh  told  Edi¬ 
tor  &  Publisher  he  has  added  other 
familiar  names  of  the  stage,  sport  and 
feature  worlds  to  his  management  service. 

Explaining  his  theory  of  blanket  man¬ 
agement  for  stars,  Walsh  said: 

“It’s  just  a  case  of  getting  them  all 
under  one  tent  and  avoiding  conflicting 
contracts  which  might  result  when  one 
or  more  managements  are  handling  a 
star  or  when  two  stars,  whose  public  ap- 
nearances  can  easily  be  combing  for  ex- 
bibition  purposes  are  working  in  opposi¬ 
tion.  This  is  shown  especially  in  the 
case  of  Ruth  and  Gehrig.  If  some  one 
else  had  Gehrig  he  would  clash  with 
Ruth.  Under  one  management  they  get 
along  fine,  .\fter  the  regular  baseball 
season  is  over  I  take  them  around  the 
country  on  a  barnstorming  trip. 

“They  make  tin  teams  in  every  city 
they  stop  at — Babe  on  one  and  I/iu  on 
♦he  other.  They  call  them  the  ‘Bustin’ 
Babes  and  the  Larrupin’  Lous.’  and 
those  teams  get  as  much  and  usually 
more  attention  from  the  public  and  the 
newsnapers  in  their  cities  than  the  regu¬ 
lar  local  teams. 

“This  sort  of  thing  is,  I  believe,  par¬ 
ticularly  beneficial  to  the  newsnapers 
that  are  running  articles  by  Ruth  and 
Gehrig.  The  publicity  resulting  from 
the  exhibition  games  draws  more  atten¬ 
tion  to  the  newspaper  pieces  under  the 
players’  by-lines  and  local  papers  that 
print  the  articles  play  the  whole  thing 
up  as  a  circulation  booster.  It  works 
both  ways,  helping  the  newspapers  and 
helping  my  syndicate.” 

.Among  Ruth’s  activities  under  Christy 


Walsh  management  are  name  tie-ups 
with  Philco  Radio,  Pathe  Phonograph 
Records,  Spalding  athletic  goods,  “Babe 
Ruth”  underwear,  Benruss  watches.  Old 
Gold  Cigarettes  and  a  new  toy  baseball 
game.  He  also  sponsors  an  all-American 
baseball  contest  in  ccHijunction  with 
newspapers  throughout  the  country. 

From  his  indorsing  and  exhibition 
appearances  Ruth  has  acquired  $130,000, 
all  of  which  is  tied  up  in  the  trust  fund 
Walsh  created. 

“Three  years  ago  Babe  was  flat 
broke,”  Walsh  told  Editc«  &  Pub¬ 
lisher,  “and  today  he  has  §130,000  tied 
up  for  him  so  he  can  only  use  the  inter¬ 
est.  This  is  all  outside  his  salary  from 
baseball.  He  keeps  the  §70,000  the 
Yankees  pay  him  every  year.” 


G.  R.  BROWN  JOINS  HEARST 

Washington  Post  Columnist  Now  on 
Washington  Herald 

George  Rothwell  Brown,  for  the  past 
six  years  the  writer  of  “Postscripts,”  a 
first  page  column  in  the  IV ashitigton  Post, 
has  left  that  paper  to  become  editorial 
director  of  the  U  ashing  ton  Herald,  one 
of  the  Hearst  newspapers. 

He  worked  in  Washington  until  1913 
when  he  left  to  join  the  editorial  staff 
of  the  Boston  Transcript.  In  1917  he 
returned  to  write  of  the  conduct  of  the 
war  and  shortly  afterward  went  to 
France  as  a  war  correspondent.  While 
in  France  he  was  made  an  honorary 
member  of  the  YD  division. 

After  the  war  he  joined  the  staff  of 
the  Washington  Post,  meanwhile  writing 
several  novels  and  short  stories.  He  is 
an  authority  on  District  of  Columbia  his¬ 
tory. 

CURTIS  CANCELS  MORTGAGE 


GRAND  JURY  PROBE 
FOLLOWS  EXPOSE 


Stories  In  Indianapolis  News  Cksr|. 
ing  Election  Frauds  Being 
Investigated  By  Federal 
Body 


{By  Telegraph  to  Editor  &  Publisbu) 

Indianapolis,  Ind.,  June  4. — As  a  re. 
suit  of  an  investigation  by  the  Indm- 
apolis  Xeii/s,  a  Federal  grand  jury  jj 
South  Bend  today  began  an  inquiry  into 
charges  of  election  frauds  in  Lah 
county  last  fall. 

Lake  county,  better  known  as  the  Calt- 
met  district,  is  in  reality  a  densely  popt. 
lated  suburb  of  Chicago.  In  previc® 
elections  about  30,000  votes  were  cast, 
but  last  fall  the  totals  mounted  to  more 
than  80,000. 

Charges  of  fraud  and  “repeating 
were  made  and  the  News  sent  Rober. 
A.  Butler,  a  staff  man,  to  investigate 
Ever  since  then  the  News  has  carrkc 
long  page  one  stories  at  intervals  ot 
posing  the  political  situation. 

h'inally  it  was  decided  to  bring  tk 
charges  before  the  Federal  grand  jur; 
that  convened  yesterday,  and  today  tk 
investigators  decided  to  take  up  the  Lak 
county  situation. 

Butler  and  Walter  A.  Snead,  anotho 
staff  reporter  for  the  News,  have  been 
subpenaed  to  testify.  It  was  at  first 
thought  Warren  C.  Fairbanks,  publisher 
of  the  News,  would  be  called,  but  offi¬ 
cials  said  today  he  probably  will  not  k 
summoned. 

Among  those  who  have  been  subpenaed 
are  several  Lake  county  officials  and  k 
Earl  Peters,  Democratic  state  chairman. 


CLUB  HONORS  EDITOR 


Cyrus  H.  K.  Curtis,  Philadelphia  pub¬ 
lisher,  has  presented  the  Camden  Com¬ 
munity  Hospital  of  Camden,  Me.,  with  a 
check  for  $4,000  to  clear  the  institution 
of  debt.  Mr.  Curtis  has  a  summer  home 
at  Camden  and  has  spent  more  in  philan¬ 
thropy  in  this  part  of  the  state  than  any 
other  one  person. 


Leo  A.  Smith,  editor  and  publisher  oi 
the  Santa  Paula  (Cal.)  Chronicle,  to 
recently  presented  with  a  white  gold 
wrist  watch  by  the  Southwest  Improve- 
ment  .Association  of  that  city,  in  appre¬ 
ciation  of  the  cooperation  rendered  bj 
the  publisher  during  the  St.  Francis  dara 
disaster  last  year. 


In  over  400  stereotype  foundries  throughout  the 
Country  the  name  "Certified”  on  dry  mats  has  become 
synonymous  with  “satisfied”. 

These  publishers  know  from  daily  experience  that 
Certifieds  enable  them  to  produce  cleanly  and  clearly 
printed  papers.  The  mechanical  staffs  know  that  they 
can  depend  upon  Certifieds  to  get  their  presses  going 
on  time  and  get  their  papers  out  on  the  street  on  time. 

Publishers  and  stereotypers  know  that  Certified  Ser¬ 
vice  is  not  complete  unless  and  until  they  are  thorough¬ 
ly  satisfied— and  they  are  thoroughly  satisfied. 

If  you  are  looking  for  that  kind  of  satisfaction  in  your 
stereotype  foundry  we  respectfully  invite  you  to  give 
Certifieds  a  thorough  trial  in  your  own  plant  under 
your  own  working  conditions.  To  use  Certifieds  is  to 
be  satisfied. 

To  compare  is  to  know. 


Certified  Dry  Mat  Corporation 

340  Madison  Avenue  ^  New  York, N.Y. 

FOB  PEPENDABLF.  STFRFOTYPING'USE  CERTIFIFD  DRY  M.AT-S 

MADE  IN  U.S.A 


/  > 


9  29 


25 


cM. 


erchandisin^ 


in  Iowa  presents  a  different 
problem  from  merchandising 
in  many  other  states . . . 

Although  the  state -«4^^population 
is  2,500,000 Iowa  has  no 

larger  than  175,000.  .  .  As  a 

result,  ^^^^trade  is  not  controlledby'«^^^ 
one-i^^^or  two  metropolitan  areas, 
but  is  divided^^^^^among-i^^^a  group  of 
^s^^^!i»>market  centers,-«^^!^twenty -seven 
in  number.^i4^!^That’s  why  so  many 
'«4^^effective  advertising<«^^[^campaigns 
in  lowa-^^^iiiclude^t^^fy'-the  daily  news¬ 
papers  that  serve  each  of  these 

twenty-seven  key  cities. 

IOWA  DAILY  PRESS  ASSOCIATION 

Davenport,  Iowa 


Amen  . Tribune 

Boone  ..News-Republican 

Burlington  . (lazette 

Burlincton  ....Hawk-Eye 
Cedar  Rapid, 

Gazette  &  Republican 
Centerville 

loweirian  &  Citizen 
Clinton  . Herald 


Council  BlutTs.  .Nonpareil 
Creoton.  .News- Advertiser 
Davenport 

Democrat  &  Leader 

Davenport  . Times 

Dubuque  .  .Telegraph-Her¬ 
ald  and  Times-Journal 
Fort  Dodge 

Messenger  &  Chronicle 


Fort  Madison . . .  Democrat 
Iowa  City.. Press  Citizen 

Keokuk . Gate  City 

Marshalltown 

Times-Republican 
Mason  City. Globe-Gazette 
Muscatine 

Journal  &  News-Tribune 
Newton  . News 


Oelwein  . Register 

Oskaloosa  . Herald 

Ottumwa  . Courier 

Perry  . Chief 

Sioux  City . Journal 

Sioux  City . Tribune 

Washington  . Journal 

Waterloo .  Evening  Courier 
Waterloo  . Tribune 
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HAT  d  o 


Over  96%  of  Chicago’s  families  *  An 
live  in  wired  homes,  but  surpris*‘97 
ingly  few  of  them  as  yet  posses 
even  the  most  widely  merchais 


dised  electric  appliances.  Onli 


18.87%  of  all  Chicago  families  ^ 


for  instance,  own  electric  washers 
Obviously  a  tremendous  mark 
exists  in  Chicago  for  electrii 
appliances.  api 


C  H  1  C  A  G  GE 


AME 


a  £O0|ie^ 
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iell  that  ^^plugs4n”? 


lieitAnd  to  narrow  matters  down, 
■^  97.66%  of  Chicago  Evening 
American  ■  reading  families  in 


greater  percentage  of  prospects) 

les. 

and  18.91%  own  electric  washers-- 

% 

u,an  indication  of  greater  respon- 
ti(  siveness  to  the  idea  of  electrical 
appliance  ownership. 


]E  V  E  N  1  N  G 

1C  AN 

(flliewspaper 

7 


One  of  the  28  Hearst  Newspapers 
read  by  more  than  twenty  million 
people.  Member  of  International 
News  Service,  Universal  Service 
and  Audit  Bureau  of  Circulations. 
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WHERE  HONOR  IS  DUE 


This  week  the  people  of  the  world  were  made 
to  wonder  at  the  majesty  of  the  law  which  is 
capable  of  putting  a  multi-millionaire  behind 
prison  bars  for  six  months  for  the  crime  of  jury 
shadowing.  Hundreds  of  editorials  have  been  writ¬ 
ten,  giving  credit  to  the  legal  system. 

At  11:30  o’clock  on  the  night  of  Friday,  Oct.  28, 
1927,  a  dull  and  sleepy  night  in  the  office  of  the 
Washington  Herald,  the  copy  for  the  morning  paper 
was  well  in  hand — indeed  there  were  11  columns  of 
overset — when  the  telephone  rang  on  the  city  desk. 
Don  King,  a  recently  employed  rewrite  man,  Chi¬ 
cago  trained,  young  and  wide  awake,  answered.  A 
masculine  voice  said:  “Do  you  people  want  some¬ 
thing  on  the  Fall-Sinclair  case?” 

“Sure,  we  do — what  have  you  got?”  replied  Mr. 
King. 

The  voice  on  the  wire  said :  “They  are  going  to 
hang  the  jury.  I  heard  one  of  the  jurors  say  so.” 

The  newspaper  man  met  the  mysterious  caller  on 
the  outskirts  of  the  city  a  few  hours  later.  But  the 
informant  had,  in  the  meantime,  suffered  a  bad  case 
of  “buck  fever.”  He  did  not  want  to  sign  an  affi¬ 
davit.  But  he  did  assist  the  reporter  to  get  informa¬ 
tion  for  himself.  The  result  was  a  cleverly  devised 
interview  with  the  juror  suspect.  In  a  soft-drink 
parlor  the  Herald  man  heard  a  juror,  sitting  in  the 
Sinclair  case,  say:  “Well,  if  I  don’t  get  a  car  about 
as  long  as  this  block  I’ll  feel  kind  of  disappointed. 
There’s  nothing  wrong  with  this  guy  Sinclair.  He’s 
got  so  much  money  he  don’t  have  to  put  on  the  dog.” 
Then  he  admitted  he  wasn’t  paying  much  attention 
to  the  evidence  in  the  case. 

Meanwhile  the  managing  editor  of  the  Herald  had 
been  in  consultation  with  the  publisher  of  the  news¬ 
paper.  It  was  agreed  that  the  information  should 
be  laid  before  the  District  .Attorney.  What  followed 
is  now  a  matter  of  history. 

Every  day  and  in  almost  every  city  of  the  coun¬ 
try  newspaper  men  are  serving  public  causes.  This 
case  merely  happens  to  be  conspicuous.  Most  of  the 
work  is  done  anonymously.  For  instance,  the  Amer¬ 
ican  public  does  not  know  Don  King  or  have  the 
slightest  notion  that  behind  the  legal  triumph  lies  his 
quick  wit.  his  lively  sense  of  the  line  which  runs 
between  right  and  wrong,  his  willingness  to  work  all 
day  after  a  night  of  toil  on  a  mere  shred  of  a  news 
lead  that  the  routine-minded  would  have  sneered  at 
and  forgotten.  In  the  nature  of  newspaper  work 
the  good  reporter  must  be  content  with  results  which 
satisfy  the  soul  but  mean  little  in  the  terms  of  the 
materialistic  world.  But  in  this  newspaper  man’s 
newspaper  it  is  occasionally  possible  to  place  laurels 
where  they  belong. 


Listen  to  the  talk  of  the  U'omcn-folk  of  your 
set  to  understand  ivhy  style  advertising  is  in 
such  demand  by  enterprising  manufacturers  and 
dealers. 


A  REAL  PUBLICITY  ATTACK 

A  COMMENDABLE  action  has  just  been  taken 
by  the  Newspaper  Publishers  Association  of 
New  York  City.  An  experienced  newspaper 
man,  Andrew  Ford,  formerly  of  Neui  York  Tele¬ 
gram,  has  been  employed  to  give  his  whole  time  to 
spotting,  investigating  and  exposing  the  deceitful  and 
cunning  press  agents  that  prey  on  the  metropolitan 
press.  The  details  of  this  interesting  and  valuable 
experiment  are  published  elsewhere  in  this  issue  of 
Editor  &  Publisher. 

It  is  an  excellent  idea,  for  numerous  reasons. 
While  the  evil  has  been  everybody’s,  yet  nobody’s 
particular  business,  it  has  continued  to  thrive.  Mr. 
Ford’s  work  is  to  spot  a  free-rider,  trail  him  to  his 
source  and  report  the  facts  to  all  the  members  of 
the  association.  This  concerted  action  will  give  re¬ 
sults.  The  very  best  feature  of  the  scheme  is  that 
one  editor  will  not  use  doubtful  stuff  in  fear  that 
his  competitor  may  gain  an  advantage  over  him. 

What  a  story  Mr.  Ford  should  be  able  to  tell  in 
six  months  or  a  year  from  today! 


In  this  money-spending  age,  inhere  enter¬ 
tainment  is  the  chief  purstiit  of  millions,  onlv 
antiquated  methods  recognise  the  '“summer 
slump”. 


If  thou  seest  the  oppression  of  the  poor,  and 
violent  perverting  of  judgment  and  justice  in  a 
province,  marvel  not  at  the  matter:  for  He  that 
is  higher  than  the  highest  regardeth;  and  there 
be  higher  than  they. 

Moreover  the  profit  of  the  earth  is  for  all: 
the  king  himself  is  served  by  the  field. — Eccle¬ 
siastes,  V ;  8,  9. 


PULITZER  PRIZE  COMMITTEE 

LETTER,  appearing  in  other  columns  of  this 
issue,  from  William  V.  Hester,  former  secre¬ 
tary  of  Brooklyn  Eagle,  condemns  as  unjust  the 
award  to  New  York  Evening  World  ol  the  Pulitzer 
1928  award  for  meritorious  public  service.  The 
award  was  based  on  work  done  by  the  Evening 
World  to  correct  evils  in  the  administration  of  jus¬ 
tice,  including  the  fighting  of  ambulance  chasers,  sup¬ 
port  of  the  fence  bill  and  measures  to  simplify  pro¬ 
cedure,  prevent  perjury,  and  eliminate  politics  from 
the  Municipal  Courts. 

Mr.  Hester  holds  that  the  outstanding  reform  in 
the  legal  field  related  to  ambulance  chasing  and  that 
as  the  Eagle  fought  the  evil  both  in  its  news  and 
editorial  columns,  revealing  an  amazing  condition, 
whereas  the  Evening  World  confined  its  fight  to  its 
editorial  page,  the  award  was  unfair  to  the  Eagle. 
He  suggests  that  hereafter  no  one  connected  with 
the  Pulitzer  School  of  Journalism  be  permitted  to 
serve  as  a  member  of  the  committee  of  awards. 

The  magnificent  work  that  was  done  by  both 
the  Eagle  and  Evening  World  should  not  be  clouded 
by  a  contention  over  a  prize  award.  We  cannot  be¬ 
lieve  there  was  any  conscious  partisanship.  But  Mr. 
Hester’s  .suggestion  that  future  prize  committees  ex¬ 
clude  Pulitzer  school  officials  is  fair  and  constructive 
and  might  be  accepted  as  a  means  of  allaying  doubt. 


Best  adi’crtising  prospect:  Merchant  with 
$2(X),000  stock  lying  idle  on  his  .dieh’cs.  Best 
argument:  Interest  on  $200,000  at  6%  is  $2.30 
per  week,  plus  store  overhead,  plus  stock  depre¬ 
ciation,  plus  many  other  charges.  Time  is  the 
element  which  good  advertising  best  reckons 
with. 


I  A  L 


PASTE  THIS  UP 

POLL  of  the  United  States  Senate,  taken  by 
the  New  York  Times,  on  the  fundamental 
American  question  of  whether  or  not  the  busi¬ 
ness  of  our  highest  legislative  body  should  be  dow 
in  private  or  in  the  presence  of  the  public  and  press, 
shows  a  healthy  state  of  mind.  We  conceive  that 
every  newspaper  man  in  the  United  States  shonhi 
paste  the  record  of  this  poll  on  the  wall  and  refer  to 
it  when  attempting  to  decide  upon  the  qualities  oi 
men  who  compose  the  Senate.  To  us  it  seems  a  re¬ 
vealing  index  of  public  responsibility.  The  poll  »-as 
taken  apropos  of  the  case  of  Paul  R.  Mallon  oi 
United  Press.  Here  it  is : 

For  Open  Sessions — 55 
Republicans — 23 

Allen,  K.Tn.  Howell,  Neb. 

Rlaine,  Wis.  Johnson.  Calif. 

Borah.  Idaho  Jones,  Wash. 

Brookhart.  Iowa  LaFollette,  Wis. 

Capper,  Kan.  McMaster,  S.  D. 

Couzens,  Mich.  McNary,  Ore. 

Cuttinpr,  \.  M.  Norbcck,  S.  D. 

Frazier,  N.  D.  Norris,  Neb. 

Democrats — 31 

Ashiirst,  Ariz.  Harris,  Ga. 

Barkley,  Ky.  Harrison.  Miss. 

Black,  Ala.  Hawes,  Miss. 

Blease,  S.  C.  Hayden,  Ariz. 

Bratton,  N.  M.  Heflin,  Ala. 

Caraway,  Ark.  Kendrick,  Wyo. 

Connally,  Tex.  KinR,  Utah 

Copeland,  N.  Y.  McKellar,  Tenn. 

Dill,  Wash.  Overman,  N.  C. 

Fletcher,  Fla.  Pittman,  Nev. 

George,  Ga.  Robinson,  Ark. 

Farmers- Labor — 1 


Sbipstead,  Minn. 

Against  Open  Sessions 

Republicans — 17 

BinRham,  Conn. 

Greene,  Vt. 

Patterson,  Mo. 

Burton,  Ohio 

Hale,  Maine 

Reed,  Pa. 

Dale,  Vt. 

Kean,  N.  J. 

Sackett,  Ky. 

Fess,  Ohio 

Metcalf,  R.  I. 

Waterman,  Colo. 

Goff.  West  Va. 
Gould,  Maine 

Moses,  N.  H. 

Oddie,  Nev. 

Democrats — 5 

Watson,  Ind. 

Glass.  Va. 
Ransdell,  La. 

Smith,  S.  C. 

Steck,  Iowa 
Undecided^5 
Republicans — 3 

Stephens,  Miss. 

Edge,  N.  J. 

Broussard,  La. 

Goldsborough,  Ind. 

Democrats — 2 
Tyson,  Tenn. 

Hebert,  R.  I. 

Non-Committal— 1 1 


Republicans — 10 


Deneen.  111. 

Phipps,  Colo. 

Walcott, 

Conn. 

Glenn.  III. 

Shortridge,  Cal. 

Warren, 

Wyo. 

Hatfield.  W.  Va. 

Smoot,  Utah 

Keyes,  N.  H. 

Townsend,  Del. 

Democrats  -1 

Simmons.  X.  C. 

Cillett  of  Massachusetts  and  Hastings  of  Delaware  wtrt 
not  reached. 


Nye,  N.  D. 
Pine,  Okla. 
Robinson,  Ind. 
Schall,  Minn. 
Steiwer,  Ore. 
Thomas,  Idaho 
Vandenberg,  Mid 


Sheppard,  Texas 
Swanson,  Va. 
Thomas,  Okla. 
Trammell,  Fla. 
Tydings,  Md. 
Wagner,  N.  Y, 
Walsh,  Mass. 
Walsh,  Mont. 
Wheeler,  Mont. 


r 


t 
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A  CHALLENGE 

CCIDENTS  took  the  lives  of  96,000  persons  in 
the  United  States  in  the  year  1928,  according  to 
figures  just  announced  by  the  National  Safety 
Council.  This  total  exceeds  that  of  the  previous 
year  by  nearly  3,000. 

The  automobile  continues  the  chief  cause  of  fatal 
accidents,  its  death  rate  having  risen  from  22  per 
100,000  population  to  195  in  16  years.  This  rate  in¬ 
crease.'  amazingly.  The  second  largest  number  of 
persons  are  killed  in  accidental  falls,  third  in  drown- 
ings,  fourth  from  burns,  fifth  from  railroad  accidents 
and  sixth  in  street  car  accidents.  But  the  death  rate 
in  all  accident  classifications,  except  the  automobile,  is 
apparently  under  control  and  declining. 

Consider  this  ghastly  waste  of  human  life,  un- 
parallcd  in  history  and  unknown  in  any  other  coun¬ 
try  of  the  civilized  world!  If  there  is  a  subject 
in  the  whole  category  of  human  events  which  is  of 
deeper  concern  to  the  average  newspaper  reader  we 
are  unaware  of  it.  A  total  of  27,.''00  deaths  in  motor 
vehicle  accidents  in  a  single  year,  which  is  the  figure 
offered  by  the  statistical  bureau  of  the  Council,  chal¬ 
lenges  not  only  the  wit  but  the  integrity  of  every 
newspaper  man  who  regards  journalism  as  a  public 
service.  What  can  be  done  about  it? 


Federal  Trade  Commissioner  Humphries 
again  threatens  to  proceed  against  publishers 
and  agents  for  fraud  advertisements.  But  there 
is  a  much  better  reason,  from  the  publisher's 
o7cn  point  of  rnew,  for  the  absolute  clean-up  of 
adz'crtising  columns.  Fraudulent  adi-ertising 
breaks  public  confidence. 


We  liked  the  enterprise  of  the  Manhattan, 
Kan.,  correspondent  7vho  dug  up  the  fact  that 
Dr.  Fred  A.  Shannon,  tvinner  of  the  "best  book” 
of  the  year  in  the  Pulitser  aivards,  was  practi¬ 
cally  unknoitv  in  his  little  home  toxon. 


ADVERTISING  PROSPERITY  I 

N  an  impressive  page  advertisement  Kansas  Citj  | 
Star  discusses  the  significant  facts  in  the  report 
made  by  President  Hoover’s  committee  on  economic 
conditions  wherein  there  is  the  repeated  assurance 
that  prosperity  can  continue  indefinitely  and  the 
future  offer  even  higher  standards  of  living  to  the 
American  citizen,  .^nd  the  Star  remarks :  “No  one 
who  has  attempted  to  analyze  America’s  vast  strides 
in  material  comforts  and  its  steady  advances  against 
poverty  and  nonemployment  can  fail  to  observe  that 
thc.se  attainments  have  been  accomplished  by  gigantic 
increases  in  advertising.  The  factors  of  prosperity 
and  advertising  growth  have  maintained  such  a  con¬ 
stant  and  parallel  pace  as  to  leave  no  doubt  ot  a 
casual  relationship.  ♦  *  *  .Advertising  has  more 

than  a  commercial  significance.  It  is  an  arm  ol 
democracy,  opening  up  to  the  many  those  liberties 
and  privileges  which  in  bygone  days  were  enjoyed 
only  by  the  few.” 

We  commend  this  broad-view  promotion.  It  ap¬ 
peals  to  the  imagination.  The  analysis  is  accurate 
and  the  general  public  deserves  to  know  the  fact. 


Dorothy  .‘fines  Carter,  of  280  Broadxvay. 
graciously  giving  azmy  cartoons  for  womens 
pages,  but  neatly  concealed  therein  is  adver¬ 
tising  for  a  food  product. 


PURELY  PERSONAL 


Publisher 


Fourth  Estate  for  June  8, 


COL.  R.  R-  McCormick,  publisher  of 
the  Chicago  Tribune,  and  Maj.  Gen. 
Rov  D.  Keehn,  attorney  for  the  Hearst 
publications,  were  among  the  patrons 
W  a  recent  concert  by  Paul  Whiteman's 
band  in  Chicago.  The  affair  was  given 
under  the  auspices  of  the  Advertising 
Men’s  Post  of  the  American  Legion,  for 
the  benefit  of  disabled  war  veterans. 

Ogden  Reid,  publisher  of  the  New 
York  Herald  Tribune,  and  Mrs.  Reid 
were  to  sail  for  home  from  England 
aboard  the  Aquitania,  after  a  two  months’ 
stay  in  Europe,  on  June  8. 

Janies  Thompson,  publisher  of  the  Nezv 
Orleans  Item-Tribune,  sailed  for  Europe 
on  June  1  aboard  the  S.  S.  Belgenland. 

Dr.  Marcel  Knecht,  secretary  general 
of  Le  Matin  of  Paris,  sailed  on  his  re¬ 
turn  voyage  to  France,  after  a  short  stay 
in  this  country,  on  the  He  de  France  on 
May  31. 

William  H.  Gannett,  retired  publisher 
of  -Augusta,  Me.,  who  has  engaged  pas¬ 
sage  on  the  Graf  Zeppelin  for  its  trip  to 
the  United  States  has  been  appointed  a 
special  correspondent  for  the  Portland 
(Me.)  Press  Herald,  Evening  Express 
and  Sunday  Telegram,  published  by  his 
son,  Guy  P.  Gannett.  Just  before  he 
sailed  on  the  Mauretania  for  London  he 
was  presented  with  a  gold  badge  by  his 


M.  C.  Meigs,  former  publisher  of  the 
Chicago  Herald  and  Examiner,  in  his 
own  plane  recently  accompanied  dele¬ 
gates  of  the  Chicago  Sales  Managers 
.Association  who  flew  to  Milwaukee  and 
were  entertained  at  the  Hotel  Pfister  by 
the  Milwaukee  Sales  Managers  Associa¬ 
tion.  Mr.  Meigs,  long  an  aviation  en¬ 
thusiast,  is  a  licensed  pilot. 

David  I..awrence,  publisher  of  the 
United  States  Daily,  Washington,  D.  C., 
and  president  of  the  Consolidated  Press, 
addressed  the  Detroit  Adcraft  Club  last 
week. 

John  Stewart  Bryan,  publisher  and 
president  of  the  Richmond  (Va.)  News- 
Leader  and  for  two  terms  president  of 
the  .American  Newspaper  Publishers’ 
Association,  was  awarded  the  Civitan 
Club’s  medal  for  civic  achievement  at  a 
dinner  given  at  the  Commonwealth 
Club,  Richmond,  on  May  31. 

P.  Watson  Webb,  editor  and  publisher 
of  the  Cambridge  (Md.)  Daily  Banner, 
has  been  elected  president  of  the  Del- 
Mar-Va  Eastern  Shore  Association, 
which  was  started  three  years  ago  to 
exploit  the  state  of  Delaware  and  Mary¬ 
land  counties  on  the  eastern  shore  of 
the  Chesapeake  Bay. 

John  H.  Fahey,  publisher  of  the  Wor- 
eester  (Mass.)  ET'ening  Post,  spoke 
before  the  Worcester  Exchange  Qub 
May  28  on  “The  Power  Situation  in 
New  England.’’ 

Edwin  U.  Sowers,  publisher  of  the 
Lebanon  (Pa.)  Report,  was  recently 
elected  president  of  the  Lebanon  Cham¬ 
ber  of  Commerce. 

Frank  B.  Nichols,  editor  and  publisher 
of  the  Bath  (Me.)  Daily  Times,  has 
been  chosen  chairman  of  the  general 
committee  in  charge  of  the  annual  con¬ 
vention  of  the  Zeta  Psi  Fraternity  which 
will  be  held  at  Rockland,  Me.,  June 
28  and  29. 

Ernest  Clemons,  publisher  of  the 
Depew  (N.Y.)  Herald  and  Cheektoio- 
been  elected  president  of 
the  I.ancaster-Depew  Rotary  Club. 

W.  O.  Saunders,  publisher  and  editor 
of  the  F.lhabeth  City  (N.C.)  Independ¬ 
ent,  made  the  commencement  address  to 
graduates  of  Conetoe,  N.  C.,  high  school 
recently. 

Lotus  H,  I.oudon.  owner  and  publisher 
^  the  Anaheim  (Cal.)  Bulletin,  has 
wen  elected  president  of  the  Orange 
kounty  .Associated  Chambers  of  Com- 
rnerce,  a  group  composed  of  represen¬ 
tatives  of  local  chambers  of  commerce 
and  civic  bodies  throughout  the  county. 

R-  Eason,  publisher  of  the  Brea 
y Cal.)  Progress,  has  been  forced  to  give 
up  active  work  temporarily,  due  to  ill 


Col.  Henry  W.  Shoemaker,  president 
of  the  Times-Tribune  Company,,  publish¬ 
ers  of  the  Altoona  (Pa.)  Tribune,  was 
re-elected  president  of  the  Pennsylvania 
Alpine  Club  at  the  annual  meeting  at 
Linglestown,  Pa.  Col.  Shoemaker  also 
was  elected  vice-president  of  the  Penn¬ 
sylvania  Folklore  Society,  which  met 
after  the  Alpine  Club  meeting. 

A.  T.  Richardson  of  the  Pomona 
(Cal.)  Progress-Bulletin,  has  been 
elected  president  of  the  Pomona  Cham¬ 
ber  of  Commerce. 

John  B.  Brewer,  editor  of  the  San 
.dngelo  (Tex.)  Standard,  attended  the 
recent  oil  scouts’  convention  in  Fort 
Worth. 

Charles  H.  Prisk,  editor  of  the  Pasa¬ 
dena  (Cal.)  Star-Ne^i's,  and  Harry 
Chandler,  publisher  of  the  Los  Angeles 
(Cal.)  Times,  have  been  awarded  fel¬ 
lowship  chairs  by  the  Pacific  division  of 
the  National  Geographic  Society. 

Carl  C.  Magee,  editor  of  the  Okla¬ 
homa  City  (Okla.)  Nezvs,  has  been 
named  to  the  executive  committee  of  the 
Men’s  Dinner  Qub  of  Oklahoma  City. 

Charles  C.  Hemenway,  associate 
editor  of  the  Hartford  (Conn.)  Times, 
w'as  the  guest  of  honor  at  a  banquet 
given  by  the  Hartford  Press  Club 
May  28. 

Neil  H.  Swanson,  managing  editor  of 
the  Minneapolis  Journal,  spoke  recently 
before  7.3  students  in  reporting  courses 
at  the  University  of  Minnesota. 

Samuel  E.  Boys,  editor  of  the  Ply¬ 
mouth  (Ind.)  Pilot,  and  Mrs.  Boys  are 
on  a  motor  trip  to  California. 


IN  THE  BUSINESS  OFFICE 


FOLKS  WORTH  KNOWING 


CARL  CRANMER,  recently  appointed 
manairinir  editor  of  the  Kokomo 


managing  editor  of  the  Kokomo 
(Ind.)  Dispatch,  at  31  years  is  one  of 
the  youngest 


managing  edit¬ 
ors  in  Indiana. 

Cranmer  was 
born  on  a  farm 
in  Madison  coun¬ 
ty,  Indiana,  was 
graduated  from 
S'ummitville  high 
school  in  1917 
and  then  attended 
Indiana  univer¬ 
sity  two  years. 
He  was  out  of 
school  two  years 
Carl  Cranmer  |hen  decided 

to  take  up  news¬ 
paper  work,  so  he  re-entered  Indiana 
and  finished  his  A.  B.  degree. 

His  first  job  was  on  the  Kokomo  Dis¬ 
patch,  then  owned  by  Paul  Poynter, 
father  of  the  present  publisher.  Nelson 
Poynter,  and  L.  C.  Gilford.  He  began 
as  a  reporter  and  was  successively  tele¬ 
graph  editor,  city  editor  and  assistant 
managing  editor. 

Cranmer  held  the  latter  position  two 
and  a  half  years  and  then  went  to  the 
Indianapolis  Star  last  December.  When 
Gifford  resigned  as  managing  editor  of 
the  Dispatch,  Mr.  Poynter  called  Cran¬ 
mer  back  to  be  editorial  head  of  the  paper 
where  he  started  as  a  cub  a  few  years 
back. 


TAMES  W.  CONROY  has  been  ap- 
J  pointed  feature  advertising  manager 
of  the  Rockford  (Ill.)  Daily  Republic 
by  R.  H.  Dunlap,  advertising  director. 
Mr.  Conroy  was  formerly  manager  of 
the  special  advertising  department  of  the 
Miami  (Fla.)  Daily  News. 

H.  C.  Henderson  joined  the  circula¬ 
tion  department  of  the  New  York 
Herald  Tribune  last  week  as  a  country 
road  man. 

Orville  L.  Cross,  formerly  assistant 
circulatiort  manager  of  the  Columbus 
to.)  Citisen.  this  week  became  assistant 
to  William  White,  circulation  manager 
of  the  Memphis  Press-Scimitar.  Cross 
formerly  worked  on  the  Akron  Times- 
Press  and  the  Oklahoma  City  News. 

Harry  DeVorken,  for  several  years 
a  member  of  the  advertising  staff  of  the 
U'aterbury  (Conn.)  Re  p.ublican- Ameri¬ 
can,  and  at  one  time  manager  of  the 
department,  resigned  recently  to  conduct 
his  own  advertising  business  in  Boston. 
Newspaper  associates  gave  a  farewell 
dinner  in  his  honor. 

Walter  Elliott  has  joined  the  local 
advertising  department  of  the  New  York 
Herald  Tribune. 


Van  Stewart  of  the  classified  depart¬ 
ment,  Salt  Lake  Tribune,  has  become  a 
city  solicitor  for  the  paper. 

Ernest  A.  Bartelmeh,  advertising  man¬ 
ager  of  the  Dover  (O.)  Reporter,  who 
was  appointed  mayor  of  that  city  a  few 
weeks  ago  upon  the  removal  of  the 
former  mayor  by  the  governor,  has  an¬ 
nounced  he  will  not  seek  re-election  as 
mayor  but  will  return  to  his  duties  on 
the  Reporter. 

Richard  Thurlough,  of  the  classified 
advertising  department,  Portland  (Me.) 
Evening  Neu’s  has  resigned. 

Edmund  J.  Kearns,  vice-president,  and 
John  F.  Fitzpatrick,  secretary-treasurer. 
Salt  Lake  Tribune,  have  returned  from 
an  extended  Eastern  trip. 


IN  THE  EDITORIAL  ROOMS 

WALTER  FIX,  city  editor  of  the 
Buffalo  Times,  is  seriously  ill  in  a 
Buffalo  hospital  as  the  result  of  a  nerv¬ 
ous  breakdown.  Ed  Lewis  is  on  the  desk 
in  his  absence. 

John  C.  Skinner,  formerly  of  the  Bos¬ 
ton  Traveler,  is  now  feature  and  radio 
editor  of  the  Brooklyn  Daily  Eagle. 

Edward  “Ted’’  Welty,  tri-state  editor 
of  the  Memphis  Press-Scimitar,  was 
(Continued  on  page  30) 


Paragraphs  ‘with  a 
Punch 


A  Sunday  illustrated  feature  full  of  short  snappy  stuff 


**The  Passing  Show” 


by  Howard  Brubaker 


Here  is  a  fresh,  up-to-the-minute  collection  of  pungent 
paragraphs  that  has  already  been  hailed  as  great  stuff 
for  the  Sunday  editorial  page.  Brubaker  is  one  of 
America’s  leading  paragraphers  and  his  quips  in  “The 
New  Yorker”  are  making  the  big  town  roar. 


Wire  for  territory 


The  McNaught  Syndicate,  Inc. 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


She — 


covered  L,indberRh's  arrival  at  I,e 
Bourget  Field,  Faria,  She  rode 
In  a  Mexican  trooji  train  and 
helped  Villa  lose  a  revolution. 
She  was  the  only  woman  outside 
of  Mary  Roberts  Rinehart  as- 
BiRned  to  the  press  box  at  the 
disarmament  convention.  She  cov¬ 
ered  every  Dempsey  Axht,  the 
Hall  -  Mills  and  Snyder  -  Gray 
trials,  the  Prince  of  Wales,  Queen 
Marie,  football,  polo,  the  theatre. 
She  has  interviewed  the  Hard- 
infts,  Mrs.  Coolidge,  Mrs.  Hoover, 
Focli,  Briand,  Vivlani,  I.ad.v 
Astor,  Balfour,  MarRot  Asquith, 
Calles,  De  Valera,  Paderewski. 


She's  In 
The  Army 
Now — 


married  to  an  oflRrer  stationed  at 
West  Point.  But  she’s  wrltina 
for  newspapers  aipain.  This  time 
It’s  a  swift,  glittering  serial — 


MISS 

HARD-BOILED 


A  Sparkling  Tale  of  Money , 
Adventure,  Beauty 
— Love 


JANE  DIXON 


Daily  Illustrations  by  Armstrong 
Sperry. — Nine  Exceptional  Promo¬ 
tion  Mats  (One  Full  Page,  One 
Half  Page,  One  Quarter  Page,  Six 
One-Col.  Panels).  Mimeographed 
copy  with  daily  synopses. 


Release  June  24 


Wire  Now,  Collect,  for  Terms 


Metropolitan  Newspaper 
Service 


Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 


■u  / 


V/' 


Charle-s  V.  McAdam 
Vice-President 


150  Nassau  St.,  New  York  City 
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EDITOR&PUBLISHER 

Fourth  estate 

Including 

JOURNALIST  NEWSPAPERDOM 

TitlM  Itfimred  in  the  Dmtod  Sung  Patent  Offloe 

THE  OLDEST  PUBLISHERS  AND 
ADVERTISERS  JOURNAL  IN 
_ AMERICA _ _ 

Established  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO, 
INC^  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Suite  1700  Times  Building — 12nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3053,  3054,  3055  and  3056 
EXECUTIVE  PERSONNEL 
James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  Charles 
B.  Croomes,  Secretary  and  business  man¬ 
ager;  Jaines  W.  Brown,  Jr^  promotion 
manager;  George  Strate,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 
Marlen  E.  Pew,  Editor;  Arthur  T.  Rohb, 
Managing  Editor;  Warren  L.  Bassett, 
Acirs  Editor;  John  F.  Roche,  Associate 
Editor.  _ 

London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  c/o  Newspaper  World,  14  Cross 
Street,  Finsbury,  E.  C.  2. 

Paris  Office:  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  Correspondent:  George  H. 
Manning.  National  Press  Club  Building. 
Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman.  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 

R.  J.  Bidwell.  Manager. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  ser\'ice  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  £rst  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1.400  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  4o  the  page. 
Largest  t\pe  page*  in  the  business  paper 
field. 


Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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30 

2S 
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17 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  "A.B.C.”  cir¬ 
culation  as  follows: 


Sis  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Doc.  31,  1928 
Dec.  31,  1927 
Dec  31,  1926 
Doc.  31,  1925 
Dec.  31,  1924 

8,967 

8,220 

7,014 

6,363 

5,711 

10,019 

9,546 

7,955 

7,708 

6,488 
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transferred  to  the  Cleveland  Press  last 
week. 

Cliff  Millen,  of  the  Des  Moines  Trib¬ 
une-Capital  staff,  went  to  Buffalo,  N.  Y., 
recently  to  cover  the  convention  of  the 
Baptist  Bible  Union  of  North  America, 
as  it  concerned  the  Des  Moines  Univers¬ 
ity  fracas. 

E.  Christy  Erk,  managing  editor  of  the 
Waterbury  (Conn.)  Dcmocrol,  and  a  vet¬ 
eran  of  the  World  war,  addressed  stu¬ 
dents  of  Crosby  High  School,  Water¬ 
bury,  at  the  Memorial  day  exercises. 

Rodney  S.  Reed,  formerly  of  the  Buf¬ 
falo  Ez'ening  News  sports  staff,  has 
joined  the  copy  force  of  the  Hanser  and 
Baird  advertising  agency  at  Buffalo. 

W.  W.  Waymack,  assiciate  editor  of 
the  Des  Moines  (la.)  Register  and  Trib¬ 
une,  and  George  Yates,  Register-Tribune 
photographer  and  president  of  the  Iowa 
Aeronautics  .Association,  were  the  prin¬ 
cipal  speakers  at  the  dedication  of  the 
Newton,  la.,  municipal  airport  May  31. 

W.  Earl  Hall,  managing  editor  of  the 
Mason  City  (la.)  Globe-Gacette,  was  in¬ 
stalled  as  a  director  of  the  Alumni  Asso¬ 
ciation  of  the  University  of  Iowa  June  1. 

Edward  Logan,  in  charge  of  the  copy 
desk  of  the  New  York  Herald  Tribune, 
returned  last  week  from  a  three  weeks’ 
vacation  in  Florida. 

Stuart  Haw'kins,  staff  member  of  the 
Nezo  York  Herald  Tribune,  left  last  week 
to  join  the  staff  of  N.  W.  Ayer  &  ^n 
advertising  agency. 

P.  y.  B.  Rucker,  news  editor  of  the 
Miami  (Fla.)  Journal,  and  Mrs.  Rucker, 
have  been  visiting  St.  Louis  friends  on  a 
vacation. 

J.  Nelson  Taylor,  Tulsa  World  copy 
desk,  and  -Mrs.  Taylor,  are  the  parents 
of  a  son,  lK>rn  recently. 

Marvin  M.  Capps,  formerly  news  edi¬ 
tor  of  the  Richmond  (V’a.)  Times-Dis- 
patch,  has  resigned  and  will  go  to 
Raleigh,  N.  C.,  where  he  will  continue  in 
newspaper  work. 

R.  S.  Knowlson,  aviation  editor  of  the 
Kansas  City  Star,  making  an  air  tour  of 
the  Southwest,  arrived  in  Fort  Worth, 
Tex.,  a  few  minutes  before  the  record 
endurance  plane,  the  City  of  Fort  Worth, 
landed  last  week,  covered  the  event  for 
his  paper,  and  then  continued  on  his  jour¬ 
ney. 

Ralph  G.  Reichold,  cartoonist  for  the 
Pittsburgh  Press,  and  Mrs.  Reichold  are 
the  parents  of  a  son,  born  recently. 

George  Supernant.  former  staff  photog¬ 
rapher  for  the  Fall  Riz'er  (Mass.)  Globe, 
has  joined  the  Fall  River  Herald  Nezvs 
staff  in  a  similar  capacity,  replacing 
Fred  R.  Dodge. 

Leo  Erhard,  aviation  editor  of  the 
Tulsa  World,  has  returned  from  a  five- 
day  state  air  tour. 

James  Taylor  Robert.son,  formerly 
news  editor  of  the  Richmond  (Va.) 
Times-Dispatch,  has  resigned. 

Frank  F.  Longenecker,  automobile  edi¬ 
tor  of  the  San  Diego  (Cal.)  Union  and 
Tribune,  and  Mrs.  Longenecker,  are  par¬ 
ents  of  a  son. 

Joseph  A.  Leslie,  city  hall  reporter  of 
the  Norfolk  (Va. )  Virginian-Pilot,  was 
the  speaker  recently  at  the  Suffolk.  Va., 
Lions’  Club. 

Asa  Hutson,  political  writer  of  the  St. 
Louis  Globe-Democrat,  is  Ijack  in  St. 
Louis  after  covering  the  session  of  the 
legislature  at  Jefferson  City,  Mo. 

James  K.  Joyce,  news  editor  of  the 
M emphis-Press-Scimitar,  left  this  week 
on  a  three  weeks’  vacation.  He  will  visit 
his  parents  in  Cleveland  and  then  tour 
Wisconsin. 

Ollie  Fink,  former  rewrite  man  on  the 
St.  Louis  Globe-Democrat,  is  doing  gen¬ 
eral  assignment  work  on  the  St.  Louis 
Post-Dispatch. 

Archie  Miller,  former  sporting  editor 
of  the  Fall  River  (Mass.)  Globe,  is  now 
a  member  of  the  editorial  staff  of  the 
IVhite  Plains  (N.Y.)  Daily  Press. 


Fred  Snodgrass,  of  the  Memphis  Press- 
Scimitar  copy  desk,  is  acting  as  news 
editor  in  absence  of  James  K.  Joyce, 
now  on  vacation. 

Karl  Kae  Knecht,  cartoonist  for  the 
Ez'ansz'ille  (Ill.)  Courier,  is  secretary- 
treasurer  of  the  national  association  of 
Circus  Fans’  Association,  a  new  organ¬ 
ization. 

William  Wiegand,  formerly  street 
man  and  on  rewrite  desk  of  Memphis 
Press-Scimitar,  has  been  transferred  to 
the  copy  desk. 

Francis  Marski  was  recently  appointed 
Augusta  correspondent  for  the  Portlaiui 
(Me.)  Press  Herald,  Ez'ening  Express 
and  Sunday  Telegram.  Marski  was 
formerly  employed  on  New  Jersey 
papers. 

Malcolm  -Adams,  brother  of  Null 
-Adams,  church  editor  and  general 
assignment  reporter  for  Memphis  Eve¬ 
ning  Appeal,  has  joined  the  Evening 
Appeal  as  a  reporter. 

Donald  M.  Ewing,  former  .A.  P.  and 
New  York  newspaper  man,  has  been 
named  director  of  public  relations  for 
Universal  Aircraft  Corporation  with 
headquarters  at  St.  Louis. 

George  Gardner,  staff  and  aviation 
writer  of  the  Neztf  York  Herald  Trib¬ 
une,  returned  to  New  York  last  week, 
after  covering  the  United  States  -Army’s 
-Air  and  -Air  and  Ground  maneuvers  held 
at  the  Fairfield  -Airdrome  and  Wright 
Field  near  Dayton,  O.,  during  the  past 
two  weeks. 

Andrew  J.  Sharick,  formerly  of  the 
Buffalo  Ez’ening  News  and  Buffalo  En- 
guirer  staff,  has  been  made  publicity 
representative  for  the  Paul  Whiteman 
orchestra,  now  on  tour. 

James  Streetman,  of  the  Norfolk  (Va.) 
Ledger-Dispateh  news  staff,  has  resigned 
to  return  to  his  former  home,  Winston- 
Salem,  N.  C.,  to  take  a  course  in  engi¬ 
neering. 

Rosalind  Weil,  feature  writer  on  the 
St.  Louis  Times,  will  leave  July  6  to 
spend  the  summer  in  Europe. 

C.  Dwight  Stevens,  assistant  city 
editor,  Portland  (Me.)  Ez’ening  Express, 
will  attend  the  national  convention  of 
Elks  in  Seattle  the  last  of  June. 

Monte  Barrett  has  been  named  feature 
editor  of  the  Des  Moines  Register  and 
Trilrune-Capital.  Barrett  came  to  Des 
Moines  more  than  a  year  ago  to  join 
the  Register’s  syndicate  department.  He 
is  the  author  of  the  serial  story  “Who" 
and  is  “father”  of  the  Jane  Arden  fea¬ 
ture. 

Edwin  Francis  Edgett,  literary  editor 
of  the  Boston  (Mass.)  Transcript,  will 
broadcast  a  weekly  talk  beginning  next 
week  over  the  Boston  station  of  WNAC. 

Harry  Carr,  conductor  of  a  column  for 
the  Los  Angeles  Times,  addressed  mem¬ 
bers  of  the  Los  Angeles  Junior  Chamber 
of  Commerce  on  his  experiences  in  cover¬ 
ing  the  recent  Mexican  revolution  for 
his  paper. 

Dale  H.  Gramley,  copy  reader  on  the 
Nezv  York  Journal  of  Commerce,  last 
week  received  a  Master  of  Science  degree 
from  the  Columbia  School  of  Journalism. 
Gramley,  who  is  25,  recently  was  ap¬ 
pointed  journalism  instructor  at  Lehigh 
University,  where  he  will  begin  work 
this  fall. 

Eldon  F.  Roark,  Jr.,  feature  writer  for 
Memphis  Press-Scimitar,  is  editing  a  spe¬ 
cial  Airport  Edition  to  be  published  June 
14,  when  the  new  municipal  airport  at 
Memphis  will  be  dedicated. 

Lysle  Tomerlin,  reporter  for  Memphis 
Press-Scimitar,  is  spending  a  two  weeks’ 
vacation  at  Reelfort  Lake. 

.All)ert  Raleigh  Capley,  church  editor 
and  dramatic  critic  of  Memphis  Press- 
Scimitar,  has  been  made  tri-state  editor. 

Ridley  Wills,  editorial  writer  and  col¬ 
umnist  of  the  Memphis  Ez'ening  Appeal, 
is  spending  two  weeks’  vacation  in  East 
Tennesssee. 

Margaret  Denton  Rosenblatt  who  has 
been  in  charge  of  the  Des  Moines 
Register  women’s  pages  left  recently  to 
join  her  husband,  Walter  Rosenblatt, 
who  is  with  the  Associated  Press  in  New 
York  City. 


Joseph  H.  Sullivan,  former  member  of 
the  editorial  staff  of  the  Fall 
(Mass.)  Globe,  has  joined  the  advertu. 
ing  department  of  the  Fall  River  Herali 
News. 

Charles  Bonaventure  Barr,  assistant 
city  editor  of  the  Waterbury  (Conn.) 
American,  is  spending  his  vacation  wift 
Len  Daly,  former  Waterbury  news¬ 
paperman,  in  New  York  City. 

Carlos  F.  Hurd,  special  writer  and  a^ 
sistant  city  editor  of  the  St.  Louis  Post. 
Dispatch,  who  has  been  sick  recently, 
will  leave  with  his  daughter,  Frances 
11,  on  June  14  on  a  month’s  trip  to  Los 
-Angeles  and  Seattle. 

Miss  Marjorie  Dorman,  staff  writer 
of  the  Brooklyn  Daily  Eagle,  spent  sev¬ 
eral  days  among  the  Tennessee  mills  re¬ 
cently  to  obtain  material  for  a  series  of 
strike  articles. 

Edward  McCluskey,  of  Memphis 
Press-Scimitar  copy  desk,  has  bw  ' 
transferred  to  the  reportorial  staff.  i 

David  Lidman,  sports  editor  of  the  j 
Petersburg  (Va.)  Progress-Index,  has 
joined  the  copy  desk  of  the  Richmond  I 
(Va.)  Times-Dispatch.  Lidman  formerly 
worked  in  Norfolk,  Baltimore  and  Phila¬ 
delphia.  ! 

Paul  Barry,  police  reporter  for  the  [ 
Waterbury  (Conn.)  Republican,  is  spmi- 
ing  his  vacation  in  New  York  City.  El¬ 
mer  Ingalls  has  been  temporarily  placed 
on  the  police  beat. 

William  Hanny,  Philadelphia  Inquirtr 
cartoonist,  sailed  June  1  for  Savannah  . 
He  will  spend  his  vacation  there  and  in  | 
other  sections  of  the  south. 

Charles  W.  Fessier,  special  assign¬ 
ments,  Long  Beach  (Cal.)  Press-Tele¬ 
gram,  has  resigned  to  devote  his  time 
to  writing  aviation  fiction.  He  and  his 
wife  have  left  for  San  Francisco  where 
they  will  make  their  home. 

Horace  G.  Posey,  assistant  city  editor 
of  the  Brooklyn  Daily  Eagle;  Mrs. 
Posey  and  their  child  are  spending  a 
months’  vacation  in  North  Carolina. 

Pearl  Ray  Cox,  society  editor  of 
Memphis  Press-Scimitar,  is  vacationing 
in  Arkansas  Ozarks  with  relatives. 

-Arthur  C.  Bartlett,  literary  editor  of 
the  Portland  (Me.)  Evening  Express. 
and  author  of  a  number  of  books,  is 
now  an  assistant  editor  on  the  .■hnerican 
Magazine. 

John  H.  Wilson,  of  the  Boston  Tran¬ 
script  editorial  staff,  spoke  before  the 
Mansfield  (Mass.)  Congregational 
Church  Men’s  Club  recently. 

A.  G.  Langley,  for  12  years  resident 
engineer  for  the  British  Columbia  Mines 
Department  in  the  Kootenay  Mining  Dis¬ 
trict,  has  resigned  to  become  associate 
editor  of  the  Vancouver  (B.C.)  Finan¬ 
cial  S^ews. 

Edward  Cushing,  music  critic  of  the 
Brooklyn  Daily  Eagle,  and  Mrs.  Cush¬ 
ing  sailed  recently  for  Europe  where  they  ' 
will  spend  the  summer. 


FLASHES 


It  is  pretty  disheartening  to  get  within 
driving  distance  of  Montreal  and  turn 
back,  only  to  pick  up  a  copy  of  the 
Evening  Post  on  the  way  home  and  read 
Mrs.  Sinclair  Lewis’s  series  of  articles 
about  Montreal  being  the  Alcoholic 
Paradise. — Edzeard  Hope,  New  Tofl 
Herald  Tribune, 


By  this  time  the  power  trust  ought  to 
know  that  buying  a  newspaper  a  day  will 
not  keep  the  investigators  away. — J. 
Wolf,  Milzjoaukee  Journal. 

A  new’  physical  test  is  that  of  a  New 
York  firm  advertising  for  a  night  watch¬ 
man  who  must  fit  the  uniform  it  has  on 
hand. — Florence  (Ala.)  Herald. 

Colonel  and  Mrs.  Lindbergh  are  cirais- 
ing  in  Long  Island  Sound  in  an  Be® 
cruiser.  It  should  be  an  Flagle 
With  a  Viking  motor. — H.  /.  Phuhpt' 
New  York  Sun. 


No  one  can  feel  more  virtuous  than  a 
newspaper  that  hasn’t  been  brought  up 
by  the  power  trust  yet. — Columbus  Ohu) 
State  Journal. 
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WEDDING  BELLS 

PAUL  E.  CONWAY,  police  reporter, 
Davenport  (la.)  Democrat  to  Miss 
Lola  Horning,  Dubuque,  Iowa,  in  (Chi¬ 
cago,  June  1. 

Paul  E.  Lucas,  formerly  with  the  New 
Britain  (Conn.)  Herald,  and  for  the  past 
several  years  chief  announcer  of  Sta¬ 
tion  WTIC,  Hartford,  to  Miss  Dorothy 
F.  Walrath,  on  June  1,  at  New  Britain. 

Edgar  R.  Bean,  night  editor  of  the 
New  York  Daily  News,  to  Mabel 
Greene,  a  reporter  and  special  writer  for 
the  New  York  Sun,  May  25  in  New 
York. 

James  A.  McCloskey,  ship  news  re¬ 
porter  for  the  New  York  City  News 
Association,  to  Miss  Florence  Elizabeth 
McCall,  on  May  31.  The  couple  sailed 
aboard  the  Caledonia  on  June  1  for  a 
honeymoon  in  Europe. 

CHANGES  OF  OWNERSHIP 

JOHN  D.  BELL,  publisher  of  the 
Ht hoi  and  li'orccstcr  (Mass.)  Chron¬ 
icle,  a  weekly,  recently  sold  his  paper  to 
H.  Burr  Eldredge  and  Cranston  D.  Eld- 
redge,  publishers  of  the  IVinchendon 
(Mass.)  Courier,  also  a  weekly.  The 
new  owners  took  possession  June  1. 

C.  L.  Baysinger,  foreman  of  the  El 
Cerrito  (Cal.)  Jndcpendcnt  print  shop, 
has  purchased  an  interest  in  the  Crock¬ 
ett  (Cal.)  Signal.  Officers  of  the  Crock¬ 
ett  Publishing  Company  will  be  J.  F. 
Glavin,  president;  C.  L.  Baysinger,  vice 
president  and  general  manager;  F.  S. 
Newsome,  secretary-treasurer. 

Dan  Carver  has  sold  his  weekly  news¬ 
paper,  the  Veblcn  (S.  D.)  Advance,  in 
order  to  devote  all  his  time  to  commer¬ 
cial  flying. 

E.  S.  Byfield  and  Lowell  C.  Pratt, 
publishers  of  the  Salma  (Cal.)  Irrigator, 
have  purchased  the  Parlicr  (Cal.)  Prog¬ 
ress  and  took  possession  June  1.  On 
Feb.  1,  Mr.  Byfield  and  Mr.  Pratt  con¬ 
solidated  the  Irrigator  and  the  Enter¬ 
prise.  of  which  they  were  the  owners, 
respectively.  The  Progress  will  be  pub¬ 
lished  in  the  plant  of  the  Selma  Irri¬ 
gator. 

O.  E.  Jones  of  Newport,  Ark.,  has 
purchased  the  Batesi'ille  (.\rk.)  Record 
from  \V.  M.  Shelby,  owner  and  pub¬ 
lisher.  Mr.  Jones,  who  took  over  the 
paper  June  1.  has  been  with  the  New¬ 
port  (Ark.)  Independent  for  some  time. 

Henry  Baker  Reiley,  founder  of  the 
Brownsrnlle  (Pa.)  Telegraph,  recently 
purchased  the  Somerset  (Pa.)  Herald,  a 
weekly,  from  Robert  S.  Scull. 

Edwin  Rose,  who  far  a  year  has  pub¬ 
lished  the  Klamath  Falls  (Ore.)  News, 
recently  acquired  a  controlling  interest 
in  the  Southwe.rtern  Oregon  Daily  Neit’s 
at  Mar.shfield  frrm  L.  D.  Gordon. 

.■\rthur  C.  Carruthers.  who  for  many 
years  was  publisher  of  Safety  Engineer¬ 
ing  and  president  of  the  Safety  Maga¬ 
zine  Publishing  Corporation,  has  pur¬ 
chased  Safety  Engineering  from  the 
.^ngus  Company.  He  sold  the  paper  to 
the  Angus  Company  last  year. 

F.  E.  Rogers,  who  has  been  publish¬ 
ing  a  weekly  in  Emerson,  Neb.,  has 
acquired  the  Kennebec  (S.  D.)  Advo¬ 
cate-Leader,  one  of  the  pioneer  weeklies 
of  western  South  Dakota,  from  Delos 
Hall,  and  assumed  possession  June  1. 

NEW  PLANTS  AND  EQUIPMENT 

ALTURAS  (Cal.)  Plain  Dealer  is 
erecting  a  new  building.  R.  A. 
French  is  manager  and  G.  P.  French  is 
editor. 

A  permit  has  been  taken  out  for  the 
erection  of  a  basement  press  room  for 
the  Long  Beach  (Cal.)  Press-Telegram 
to  cover  an  area  of  35  by  48  feet.  The 
iMtsement  will  connect  with  that  of  the 
main  building  and  will  be  covered  over 
at  the  ground  level.  The  surface  will 
continue  as  parking  space. 

Work  started  last  week  chi  the  new 
S30,(KX)  home  of  the  Wilmington  (Cal.) 
Press,  a  weekly,  which  will  be  reacly  for 
occui)ancy  about  July  15.  The  building 
will  be  two  stories  high,  and  will  have 
new  equipment  throughout.  C.  P. 
Roberts  is  managing  editor  of  the  paper. 

The  old  hcjme  of  both  the  Worcester 
(Mass.)  Ez'cning  Post  and  the  Wor¬ 
cester  Telegram  in  Franklin  Square. 


Worcester,  is  being  razed  to  make  room 
for  a  new  building. 

Holdenville  (Okla.)  Daily  News  will 
soon  l>e  housed  in  a  modern  new  building 
according  to  the  announcement  of  its 
owner  and  publisher,  Tom  R.  Phillips. 

Alta  (la.)  Advertiser,  weekly,  has 
started  construction  of  an  addition  to 
rear  of  its  plant  to  provide  for  installa¬ 
tion  of  a  new  printing  press. 

SPECIAL  EDITIONS 

Boston  (Mass.)  Sunday  Herald,  W. 

F.  Schraft  &  Sons  Corporation  new 
building,  rotogravure  section,  eight  pages. 
May  ly. 

Atlantic  City  (N.J.)  Sunday  Press,  64- 
page  art  gravure  supplement,  tabloid  size. 
May  26,  marking  opening  of  new  At¬ 
lantic  City  $15,000,000  auditorium. 

Somerset  (Pa.)  Democrat,  marking 
the  beginning  of  that  newspaper’s  116th 
year  of  continuous  publication. 

Julesburg  (Colo.)  Grit-Advocate,  “Old 
Home  Edition,’’  May  23.  The  edition 
contained  reminiscences  of  many  pioneer 
residents. 

.d  Capital,  Sao  Paulo,  Brazil,  20th  an¬ 
niversary  edition,  32  pages.  May  11. 

Charlotte  (N.C.)  Observer  on  May 
30  ])ublished  a  special  reunion  edition 
commemorating  the  thirty-ninth  annual 
reunion  of  the  United  Confederate  Vet¬ 
erans. 

Fall  River  (Mass.)  Herald  News,  Fall 
River’s  75th  .Anniversary  supplement, 
si,x  pages,  edited  by  William  D.  Dwyer. 

ON  THE  MECHANICAL  SIDE 

CA.  “PETE”  JORD.AN,  stereotype 
•foreman  of  the  Memphis  Press- 
Scimitar,  this  week  became  mechanical 
sui>erintcndent  of  the  Memphis  Commer¬ 
cial  Appeal  and  livening  Appeal,  in 
charge  of  all  mechanical  eciuipment.  He 
succeeds  Charles  Sullixan,  pressman,  who 
was  holding  the  job  temporarily.  Jordan 
will  be  .succeeded  on  Press- Scimitar  by 
Johnny  Scott,  assistant  stereotype  fore¬ 
man. 

Ray  Gaulding,  day  foreman  of  the 
Richmond  (Va.)  Timcs-Dispatch  com- 
|K)sing  r(H>m,  is  in  the  hospital,  recover¬ 
ing  from  an  appendicitis  «)jK'ration. 

Ellis  Chandler,  superintendent  of  the 
pressroom  of  the  Honolulu  .Star-Bulletin 
left  San  Francisco  recently  on  the  S.  S. 
Matsonia,  after  completing  an  Eastern 
visit  to  purchase  machinery  for  the 
Honolulu  paper. 

George  A.  Rosengren.  of  web  press¬ 
men’s  Union  No.  24,  has  been  named 
foreman  of  pressroom  of  Memphis 
Press-Scimitar,  succeeding  E.  A. 
Roberts. 

Frederick  E.  Toomey,  former  foreman 
of  the  Lynn  (Mass.)  Telegram-News, 
is  now  employed  in  the  compf)sing  rewm 
of  the  Boston  Post. 

Joseph  H.  Dickey,  foreman  of  the 
Memphis  Press-Scimitar  composing  room, 
will  represent  the  Memphis  Typ(»graphical 
Union  at  the  International  Convention  in 
Seattle  in  August.  Dickey  was  selected 
in  an  election  in  which  C.  Rives  White- 
more,  of  the  Memphis  Commercial  Ap¬ 
peal,  was  his  opponent. 


This  Is 


ViSflA  Blackie 


He  made  good 
The  Acid  Test  of  any  ap¬ 
peal  is  in  Definite  Response. 

Blackie  is  bringing  in  an  aver¬ 
age  of  1  letter  to  every  26  papers 
circulated.  ...  Not  joat  1  out 
of  26  readers  but  1  out  of  26 
Total  Circulation! 

Just  added  to  the  list: 
THE  BUFFALO  TIMES 


Current  News  Features 

Washington,  D.  C. 


ASSOCIATIONS 

JOHN  J.  FEELEY  was  recently  chosen 
president  of  the  Old  Colony  Adver¬ 
tising  Club  at  Weymouth,  Mass.  Glenn 
M.  McCrillis  is  the  new  first  vice-presi¬ 
dent  with  Herbert  F.  Gardner  second 
vice-president,  Albert  Howard  secretary 
and  Fred  M.  Regnell  treasurer.  The  golf 
outing  of  the  club  will  be  held  June  14 
at  the  South  Shore  Country  Club,  Hing- 
ham.  Mass. 

Amelia  Earhart,  first  woman  to  fly  the 
.Atlantic,  addressed  the  St.  Louis  Ad¬ 
vertising  Club  May  28. 

Three  recent  appointments  have  been 
made  by  the  Clevel.\nd  Advertising 
(.!lub.  Lewis  S.  Williams  has  been  ap¬ 
pointed  assistant  to  Horace  C.  Treharne. 
.secretary-manager.  Loren  W.  Morlan, 
advertising  manager  of  the  Ahner-Royce 
Company,  has  lieen  made  president  of  the 
direct  mail  division,  and  Harry  Dank¬ 
worth,  of  the  Dankworth  Printing  Com¬ 
pany,  has  been  elected  president  of  the 
speakers’  division. 

Boston  (Mass.)  Mailers’  Union  last 
week  elected  James  R.  Martin,  president ; 
Roliert  T.  Allen,  vice-president ;  Roliert 
Fellon,  secretary;  Stephen  Howard, 
treasurer,  and  Henry  Noonan  executive 
committeeman. 

Columbus  (O.)  .Advertising  Club 
at  its  last  meeting  for  the  year  May  26, 
staged  a  gridiron  entertainment. 

Members  of  the  Indiana  Republican 
Editorial  Association  will  go  to  Bed¬ 
ford.  in  the  limestone  district,  for  a  two- 
day  outing  June  20-21.  Motor  trips  to 
scenic  spots  in  Brown  and  Monroe 
counties,  a  baiKiuet  and  dance  given  by 
the  Indiana  Limestone  Company,  and  a 
dinner  given  by  the  Bedford  Chamber 
of  Commerce  are  features  of  the  pro¬ 
gram. 

NEW  PUBLICATION 

OA.  MORRIS,  formerly  with  the  San 
•Francisco  (Cal.)  Chronicle,  and  S. 
M.  Ray  of  Ukiah  have  formed  a  part¬ 
nership  and  started  publication  of  a 
weeklv,  the  Redwood  Journal  at  L’kiah, 
Cal. 


SCHOOLS 

'T'HE  first  edition  of  a  school  publica- 
tion  to  be  issued  on  cornstalk  paper 
was  printed  on  May  27  by  the  Peoria 
Ill.,  Central  High  School,  Opinion,  a 
weekly  newspaper  edited  and  printed  en¬ 
tirely  by  students  of  the  high  school.  It 
contained  eight  pages. 

Wallace  Hancock,  of  Holbrook,  Mass 
was  elected  president  of  the  Southeastern 
League  of  School  Publications  at  the 
annual  meeting  in  Rockland,  Mass,  re¬ 
cently. 

Two  scholarships  in  journalism  have 
been  awarded  by  the  University  of 
Southern  California  to  two  high  school 
students  who  have  displayed  unusual 
talent  on  the  school  papers.  Miss  Vivian 
Crawford  of  the  Kern  County  (Cal.) 
Union  high  school  and  Quentin  Reger, 
of  the  Los  Angeles  Metropolitan  high 
school,  received  the  scholarships. 

E.  Fontaine  Brown,  Jr.,  was  recently 
elected  editor-in-chief  of  Corks  onj 
Curls,  the  annual  of  the  University  of 
Virginia,  Charlottesville,  Va. 

Professor  Roscoe  Ellard,  director  of 
the  Lee  School  of  Journalism,  at  Wash¬ 
ington  and  Lee  University,  at  Lexington, 
\’a.,  was  the  principal  speaker  at  the 
annual  banquet  of  the  Danville  (Va.) 
High  School  Press  Association  held 
recently. 

Professor  John  W.  Cunliffe,  director 
of  the  Columbia  University  School  of 
Journalism,  who  expects  to  spend  to  few 
weeks  abroad,  was  one  of  the  passengers 
who  sailed  for  Europe  on  June  1  on  the 
Franconia. 

Wayne  W.  Parrish  of  Decatur,  Ill., 
and  Robert  G.  M.  Neville  of  El  Cajon, 
Cal.,  have  been  awarded  the  Col.  Henry 
Woodward  Sackett  scholarships  for 
1929  for  graduate  study  in  journalism  at 
the  Pulitzer  School  of  Journalism  at 
Columbia  University.  Both  students 
were  graduated  this  week  from  the 
School  of  Journalism  with  the  B.  Lit 
degree.  They  will  begin  courses  for  the 
M.  S.  in  Journalism  degree  next 
September, 


Our  Service  Men 
Are  Real  Nut  Crackers 

As  practical  stereotypers,  covering 
the  extended  territory  reached  by 
Wood  Dry  Mats,  our  service  men  keep 
adding  to  their  knowledge  of  how  to 
meet  the  daily  problems  in  the  stereo 
room.  Wood  dry  mat  users  are  at 
liberty  to  make  use  of  the  services  of 
these  representatives. 
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Only  a  year  and  a  half  old,  but  adding  new  Merit  Put  It  OvCT 

papers  every  week  .  .  .  Listing  bigger  and 

better  features  all  the  time,  the  NEA  Merit  KeefcS  It  Sold 

MAGAZINE  for  Saturday  and  Sunday 
newspapers  is  setting  the  pace  for  feature 
sections  of  today  and  tomorrow. 

It  has  proved  that  a  Sunday  magazine  section  can 
be  clean,  bright,  informative  and  attention^ 
arresting  without  resort  to  the  sensational 
scarecrow  journalism  of  yesterday. 

NEA  MAGAZINE  has  romantic  appeal  with' 
out  being  silly  ...  Its  general  features  are 
news,  not  rehashes  out  of  the  morgue  ...  Its 
science  features  are  guaranteed  authoritative 
by  Science  Service  ...  Its  humor  is  bright 
and  snappy  ..  .  .  Its  fashion  pages  are  the 
best  in  the  country  ...  Its  short  stories, 
complete  in  one  issue,  are  original,  first^run 
fiction — not  reprints. 

It  is  written  and  illustrated  by  a  happy  balance 
of  “big  names”  and  young  authors  and  artists 
rapidly  winning,  big  reputations  .  .  .  Ethel 
Hays  draws  three  out  of  four  covers. 

And — don’t  forget — you  don’t  have  to  sign  a  t-  i  j  r» 

contract  to  get  it  ...  If  you  like  it  you’ll  Samples  and  Rates 

keep  it;  if  you  don’t,  you’re  free  to  quit.  Write  or  Wire  to 


NEA  Service,  Inc., 

1200  West  Third  Street,  Cleveland,  Ohio 

The  World's  Greatest  Newspaper  Feature  Service — Backed  by  36  Years'  Experience. 


DO  I  FEEL  GOOD? 

Of  course  he  does,  he’s  at  last  found  a  rea 
dependable  SERVICE  that  tells  him  what  h( 
wants  to  know  about  NATIONAL  ADVER 
TISERS  and  ADVERTISING  AGENCIES.  / 
SERVICE  that  maintains  a  large  force  con 
stantly  revising  same.  By  their  revision 
and  weekly  reports  they  keep  it  to  date.  THl 
STANDARD  ADVERTISING  REGISTER- 
"The  Red  Book.” 


Quit  Guessing  —  Get  the  Register!! 

N^ational  Register  Publishing  Company 

Eastern  Offices  Western  Offices 

245  Fifth  Ave.,  New  York  140  So.  Dearborn  St.,  Chicaj 
7  Water  St.,  Boston  1226  Russ  Bldg.,  San  Francis( 
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By  MARLEN  PEW 


The  proposed  tariff  act  of  1929, 
passed  by  the  House,  contains  a 
clause  forbidding  the  importation  from 
any  foreign  country  of  “any  book,  pam¬ 
phlet,  paper,  writing,  advertisement, 
circular,  print,  picture,  or  drawing  con¬ 
taining  any  matter  advocating  or  urging 
treason,  insurrection,  or  forcible  resist¬ 
ance  to  any  law  of  the  United  States, 
or  containing  any  threat  to  take  the  life 
of,  or  inflict  bodily  harm  upon  the  Pres¬ 
ident  of  the  United  States.”  The  judges 
of  such  matter  are  to  be  the  Customs 
Inspectors  and  they  shall  have  full 
power  to  act  without  review  before 
U.  S.  district  judges.  Who  wrote  that 
clause  into  the  tariff  bill  is  unknown  to 
this  writer,  but  a  close  guess  could  be 
made  in  three  or  four  chances.  It  is 
only  another  instance  of  the  familiar 
post-war  witch  chasing,  heresy  hunting, 
sedition  stalking  of  folks  who,  sincerely 
or  not.  believe  that  our  poor,  defenseless 
and  absolutely  virginal  nation  must  be 
protected  by  censorship  of  the  better 
minds  of  Congress  and  the  customs  of¬ 
fices.  These  zealous  souls,  as  Zachariah 
Chafee,  Jr.,  of  the  Harvard  Law  School 
points  out,  assume  that  the  American 
people  are  so  stupid  and  so  untrust¬ 
worthy  that  it  is  unsafe  to  let  them  read 
anything  about  revolutions  because  they 
would  immediately  become  converted. 
Judson  King,  of  the  National  Popular 
Government  League,  at  Washington, 
sayS  that  the  real  intent  of  this  sedition 
clause  is  to  interfere  with  freedom  of 
opinion  and  to  prove  that  it  is  subver¬ 
sive  of  the  spirit  of  American  in.stitu- 
tions  he  quotes  the  Jeffersonian  precept 
that  “the  legislative  powers  of  the  gov¬ 
ernment  reach  actions  only  and  not 
opinions.”  It  is  an  interesting  fact  that, 
although  the  U.  S.  Supreme  Court  is 
divided  on  what  is  sedition,  a  humble 
customs  inspector  is  expected  to  have  a 
definite  and  clear-cut  opinion  to  act 
upon.  It  is  also  passing  queer  that  this 
clause  is  dragged  In'  the  heels  in  a  tariff 
measure  when,  as  a  matter  of  fact,  the 
Post  Office  department  is  now  fully  em¬ 
powered  to  exclude  any  foreign  litera¬ 
ture  which  it  deems  either  treasonable 
or  indecent.  As  matters  now  stand  the 
Customs  authorities  can  exclude  “ob¬ 
scene”  matter.  The  reference  to  the 
health  and  life  of  the  President  of  the 
United  States,  as  any  newspaper  man 
will  sense,  was  for  dramatic  effect,  cal¬ 
culated  to  comiK‘1  instant  reactions 
am<ing  the  Timid  Tillies. 

»  * 

Here  is  what  Mr.  Chafee  has  to 
say :  “It  seems  almost  certain  that 

_  _ a.  1! _ ia _ I  1 _ _ 1 


pamphlets  which  specifically  refer  to 
revolution  in  the  United  States.  The 
clause  appears  to  include  any  general 
advocacy  of  revolution  as  a  means  of 
social  change  since  such  a  doctrine  would 
naturally  extend  to  the  United  States  as 
well  as  to  other  countries.  Some  at 
least  of  the  customs  officials  to  whom 
the  reading  of  the  books  is  entrusted 
would  be  sure  to  act  on  this  interpre¬ 
tation  of  the  law.  This  clause  creates 
an  effective  censorship  over  foreign 
literature.  It  may  be  asked,  why  should 
anyone  honestly  want  to  possess  a  book 
which  urges  revolution  or  even  the  vio¬ 
lation  of  law?  Why  should  we  allow 
such  books  to  come  into  the  country  or 
be  put  on  sale?  It  must  be  remembered 
that  a  book  falls  under  the  forfeiture 
provision  if  only  a  part  of  it  is  revolu¬ 
tionary.  There  are  many  foreign  books 
and  pamphlets  which  for  the  most  part 
contain  elaborate  discussions  of  social 
and  economic  questions,  which  it  is  very 
desirable  to  read.  Here  and  there  the 
writer  is  so  impressed  with  the  hopeless¬ 
ness  of  legal  change  in  the  present  sys¬ 
tem  that  he  advocates  resort  to  force  if 
nothing  else  serves.  That  alone  will 
render  importation  of  the  whole  book 
impossible. 

“Many  of  the  classics  of  modern  eco¬ 
nomics  will  be  put  on  this  new  Index 
h'xpurgatorious.  The  law  will  prevent 
a  loyal  citizen  from  obtaining  from 
abroad  the  work  of  Marz,  Proudhon, 
Bakunin  or  Stirner.  Even  if  we  could 
wisely  dispense  with  these  left-wing 
books,  much  less  radical  publications 
will  be  excluded.  For  example,  one  of 
the  sanest  discussions  of  contemporary 
thought,  which  has  had  a  large  sale  in 
this  country,  is  Bertrand  Russell’s  Pro- 
posed  Roads  to  Freedom.  The  further 
importation  of  this  book  would  be  for¬ 
bidden  because  of  its  extracts  from  the 
communi.st  manifesto  of  1848  and  from 
anarchist  songs.  Of  course,  any  anti- 
socialistic  book  which  gives  an-  adequate 
historical  account  of  its  opponents  will 
fall  under  the  same  condemnation. 

“One  particular  instance  will  show  the 
evil  of  such  a  statute.  Harvard  Uni¬ 
versity  has  been  collecting  in  its  library 
books,  pamphlets,  posters,  and  other 
material  relating  to  the  Russian  revolu¬ 
tion.  After  the  French  revolution  noth¬ 
ing  of  the  sort  was  attempted  for  many 
years,  and  in  consequence,  all  collections 
of  documents  of  that  periml  are  very 
imperfect.  The  Harvard  Library  is 
avoiding  such  a  loss  in  the  case  of  the 
Russian  revolution,  which  everybody,  no 
matter  what  his  opinion  of  it  may  be. 
recognizes  as  one  of  the  important 


DENVER  POST  “LION  EDITOR” 
HAS  UNIQUE  JOB 

Ray  BLACK,  Denver  news¬ 
paper  man,  has  one  of  the 
most  unusual  titles  in  the 
American  newspaper  world.  He 
is  lion  editor  of  the  Denver  Post. 
The  Post  pays  bounties  on  skulls 
of  mountain  lions  brought  or 
mailed  to  its  office  and  Black  has 
the  final  voice  as  to  whether  the 
lions  were  killed,  or  the  skulls 
picked  up  on  the  plains.  He  pays 
out  around  $4,000  a  year  in  bounties. 


events  in  history.  The  proposed  law 
would  necessitate  the  seizure  of  most  of 
any  further  material  of  this  sort  on  its 
arrival  from  Russia.  No  exception  is 
made  in  the  bill  for  universities  or  other 
libraries.  Even  officials  cannot  lawfully 
import  revolutionary  literature,  and  an 
exception  in  their  favor  would  be  _  an 
insult  to  the  citizens  of  the  United 
States.  This  law  will  not  merely  prevent 
the  importation  of  important  books 
printed  abroad,  but  it  will  also  indirectly 
stop  the  reprinting  of  such  books  by  our 
own  publishers  since  they  will  be  unable 
to  obtain  the  necessary  sheets  of  the 
book  from  abroad  for  use  in  setting  up 
the  type  here.  That  a  wide  construction 
of  the  proposed  clause  to  keep  out  well 
known  books  will  probably  be  adopted 
by  many  customs  officials  is  indicated 
by  the  recent  exclusion,  under  the 
obscenity  clause,  of  Candide,  a  French 
cla.ssic,  printed  a  century  and  a  half  ago. 
If  this  legislation  is  to  be  enforced  with 
any  impartiality,  it  must  necessarily  cut 
us  off  from  the  economic  and  political 
thought  of  Europe  and  the  rest  of  the 
world  in  our  own  time.  This  nation 
cannot  pass  its  existence  for  the  next 
score  of  years  like  some  Lady  of 
Shalott,  shut  off  from  the  turbulent  life 
of  European  mankind.” 

ISSUES  STAFF  ORGAN 

The  Ink.  a  monthly  house  organ  of  the 
Philadelphia  Inquirer,  made  its  appear¬ 
ance  recently. 


SPEAKERS  NAMED  FOR 
ARKANSAS  MEETING 

Erwin  Funk,  Dr.  Walter  Williams 

Former  Governor  Brough  to  Ad. 

dress  Press  Association — Accom¬ 
plishments  of  Year  Reviewed 

Erwin  Funk,  president  of  the  Xationt 
^itorial  Association;  Dr.  Walter  Wj. 
Hams,  dean  of  the  school  of  journalism  at 
the  University  of  Missouri,  and  Dr 
Charles  H.  Brough,  former  governor  oi 
Arkansas,  are  the  principal  speaktr; 
scheduled  for  the  57th  annual  convemic® 
of  the  Arkansas  Press  Association,  to  bt 
held  at  Mt.  Sequoyah,  near  Fayettevilif 
Ark.,  June  27  to  29. 

The  first  two  days  will  be  taken  op 
with  business  sessions  while  the  third 
day  will  be  given  over  to  a  tour  throug; 
the  Ozarks. 

In  announcing  the  program,  Clio  Har¬ 
per,  secretary,  said  that  the  associatio; 
has  been  successful  in  a  number  of  ac¬ 
tivities  during  the  12  months,  chiefly  ia 
advocating  before  the  Arkansas  legisla¬ 
ture  bills  designed  to  assist  the  publis'r.. 
ers  in  maintaining  service  to  the  publk. 
In  this  connection,  the  association  spon¬ 
sored  bill  increasing  the  Arkansas  legal 
rate  was  enacted  by  the  legislature  and 
there  were  other  advances  made  during 
the  period,  he  said. 

Officers  of  the  Association  are:  Presi¬ 
dent,  Curtis  B.  Hurley,  Morriltoti  Dm- 
erat;  vice  presidents,  John  P.  Stafford 
.Springdale  News;  Ed  McCorkle,  Hop 
Star,  and  Alfred  Hawn.  Hunts-eiile  Ra- 
ord;  secretary,  Clio  Harper;  treasurer. 
Guy  M.  Sadler,  Ribon  Herald.  j 

PROMOTING  BAND  CONCERTS 

Music  for  the  parks  of  Cleveland,  0, 
during  the  summer  months  seems  assured 
through  plans  being  worked  out  by  liie 
city  recreational  department  and  the 
Plain  Dealer,  backed  by  city  manage: 

R.  Hopkins.  Funds  heretofore  avail¬ 
able  for  such  public  concerts  in  the  cit) 
treasury  are  exhausted.  Band  music  on 
a  competitive  basis  is  called  for  in  the 
plan. 


The  Standardized  Intertype  has  fourteen  features  which  save 
time  .  .  .  twelve  ft*atures  which  forestall  delays  .  .  .  ten 
features  which  increase  output  .  .  .  and  seven  features  which 
prevent  damage  to  the  machine.  Have  your  mechanical  expert 
investigate  these  features  and  make  comparisons.  A  booklet, 
‘‘Profit-Making  Intertype  Features,”  will  be  sent  to  you,  or  to 
your  machinist,  on  request.  Write  to  the  nearest  Intertype  office 


mo  BROADWAY,  NEW  YORK 


BRANCH  OFFICES 
Chicago  130  Nortli  Franklin 
St.;  Nvw  Orh-an*  816  IIuMurd 
Ave.;  San  Francisco  132  Fre¬ 
mont  Si.;  Los  Angeles  1220 
South  Maple  Ave.;  Boston  80 
Federal  St.;  London;  Berlin, 


O  in  lntrrt,|.,  II, .Id.  Mr.ding  hand  .rt. 


ANOTHER  BOOKLET 

llotr  to  Select  Type  Faces  is  a 
biMiklet  of  32  pages  Mhieli  is 
worth  your  while.  Even  ihoiigli 
you  ve  handled  type  for  years 
you  II  find  some  tilings  in  this 
btmklet  you  never  ihoiighi  of. 


N  1 


CHEMCO  PHOIP 

A  POVf^M 

205  .  39th  ST.,  AEW  YORK 


MANY  LEADING  NEWSPAPER  PHOTO  e|n( 


THE  CHEMCO  ALL  ME 


With  the  Chemeo  Stripfilm  camera 
there  are  — 

No  wet  plates  to  be  prepared. 

No  stripping  or  negative  collodion. 

No  mercury,  copper,  or  silver. 

No  coating  with  rubber. 

No  measuring  and  focusing  of 
image  on  ground  glass. 

No  offensive  smelling  chemicals 
to  secure  density. 

No  broken  glass. 


THIS  IS  THE  FASTEST  AND  MOST  COWT 

1 

The  operator  plaees  the  eopy  in  the^de 
board  so  that  the  iiidieators  J)ointt4op( 
down  the  proper  leiif^th  of  film  aiii|Jliis 

By  these  operations  he  has  autoiiir 
perfectly  than  it  would  be  ])ossil)lr|  on 
he  pulls  a  knob  and  the  film  is  cut|dr 

The  saving  in  time  and  effort  is  find 
negatives  assured.  I 


Look  for  an  im- 
/Hprtant  announra- 
numt  on  half-Knio 
ph^nofiraphy  and 
now  etching'  pro- 
res.s  within  the 
noar  fntnro. 
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ejng  plants  now  use  film  negatives 

eIl  stripfilm  camera 


coAt  method  of  producing  negatives 

thilder  —  draws  the  carriage  and  lens 
int  tioper  position  on  the  scale  —  turns 
aiiillliis  exposure. 

toiiij||«(aled  and  focused  the  copy  more 
a  ground  glass.  After  exposure 
oul^  drops  into  a  box,  ready  to  develop. 

is(i^|nd  the  production  of  fine  iinifonn 


FORTY-ONE 

Newspapers  in  the  following  cities 
now  use  illustrations  made  by  the 
Chenieo  film  process  — 

New  York 

Chicago 

Baltimore 


I 


I?  1^  ’  \\ 
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OLD  GOLD  USING  1180  NEWSPAPERS 


Cigarette  Unknown  A  Few  Years  Ago  Now  Among  Five  ‘‘Best  Sellers’*  Due  to  Carefully  Planned 
Advertising — “Blindfold  Test”  Made  Country  Talk — Raleigh  Making  Strong  Drive 


46T  N  the  modern  manner,”  describes  the 
campaign  which  has  carried  Old 
Gold  Cigarettes  from  obscurity  to  the 
front  line  of  products  sold  in  the  field  of 
tobacco. 

A  mental  alertness,  a  willingness  to 
shift  copy  on  short  notice,  a  smart  non¬ 
chalance — these  are  some  of  the  almost 
intangible  qualities  which  have  trans¬ 
formed  newspaper  white  space  into  an 
enormous  selling  power.  Mere  bulk  of 
space  probably  never  would  have  turned 
the  trick. 

P.  Lorillard  Company,  old  and  saga¬ 
cious  operator  in  the  tobacco  industry,  set 
itself  for  the  long  pull  before  ever  Old 
(^Id  made  its  bow.  The  corporation  ar¬ 
ranged  to  finance  a  truly  large  advertising 
expense  over  a  period  of  years.  It  aug¬ 
mented  production  facilities.  It  laid  in 
huge  inventories  of  tobacco.  The  com¬ 
pany  well  knew  that  in  so  highly  competi¬ 
tive  a  field  as  cigarettes,  dividends  from 
advertising  could  not  be  obtained  over¬ 
night. 

The  company  went  to  typical  consumers 
with  samples  of  cigarettes  to  find  out 
which  one  they  would  prefer.  Finally,  a 
blend  of  leaves  of  well-aged  tobaccos 
was  evolved,  which  apj^ared  to  appeal  to 
the  taste  of  the  majority. 

Next,  instead  of  tackling  the  nation  as 
a  whole,  Lorillard  selected  a  “test”  mar¬ 
ket, — conservative  New'  England,  and 
launched  forth  in  an  advertising  and  sell¬ 
ing  effort  which  covered  the  field  thor¬ 
oughly.  Naturally,  newsnaners  carried 
the  weight  of  the  campaign,  supple¬ 
mented  by  other  mediums,  such  as  win¬ 
dow  displays,  sampling,  etc. 

Gradually,  as  the  advertising  showed 
what  it  could  do,  the  scope  was  widened 
to  many  new  fields  until  within  several 
years  it  covered  the  country.  Today 
well -posted  observers  in  the  tci)acco  field 
claim  Old  Gold  is  among  the  first  five 
“best  sellers”  among  cigarettes. 

When  checked  over  the  other  day  for 
Editor  &  Publisher,  the  count  showed 
that  1,180  newspapers  are  carrying  Old 
Gold  advertising. 

Not  only  modish  in  dress,  but  equally 
“up-and-coming”  in  manner,  Old  Gold 
advertising  from  the  start  has  shown 
itself  to  have  a  sense  of  humor  and  a 
feeling  for  showmanship. 

Sturdy  citizens  in  many  a  town  and 
hamlet  were  -  startled  several  years  ago 
to  hear  strains  of  beautiful  music  appar¬ 
ently  floating  down  to  them  from  the 
clouds.  Necks  craned  out  of  windows. 
Hovering  overhead  would  be  seen  an  air¬ 
plane,  painted  “Old  Gold.”  From  it  came 
“The  Voice  of  Old  Gold”  with  music 
and  messages  amplified  so  they  could  be 
heard  far  and  wide  over  the  landscape. 
This  was  one  of  the  first  stunts  applied 
to  the  brand.  Naturally,  it  was  hooked 
up  with  newspaper  advertising. 

Having  observed  with  interest  the 
piipularity  of  the  “funny  papers”  with 
the  masses.  Lorillard  went  forth  and  en¬ 
gaged  the  services  of  Briggs  and  other 
popular  cartoonists.  Soon  in  black  and 
white,  and  sometimes  in  colors,  in  news¬ 
papers  everywhere  appeared  Old  Gold 
cartoons,  all  leading  up  to  a  reason  for 
biiv-niT  Old  Gold,  “the  smoother  and  bet¬ 
ter  cigarette.”  Even  in  several  foreign 
lanenagcs  this  advertising  was  used. 

“Not  a  cough  in  a  carload.”  at  first  said 
to  have  been  declined  by  Lorillard,  later 
accented,  was  used  widely.  This  furnished 
much  material  for  advertising  copy  in  a 
light  vein,  although  criticized  within  the 
industry  as  “negative  suggestion.” 

“The  blindfold  test”  was  an  Old  Gold 
innovation  which  has  furnished  “theme 
copy”  for  innumerable  messages  within 
recent  months.  The  company  distrib¬ 
uted  its  own  and  other  cigarettes  at 
hotels,  theaters,  on  board  steamships,  at 
clubs,  etc.,  without  any  identity.  It  had 
the  elite  try  four  or  five  brands  to  pick 
the  one  enjoyed  the  most,  after  which 
the  names  of  brands  would  be  revealed. 
The  tests  usually  were  made  under  direc¬ 
tion  of  certified  public  accountants.  Dc- 


By  HAMMOND  EDWARD  FRANKLIN 

spite  the  ridicule  heaped  on  the  validity  vania  alumni,  94  Post  &  McCord  steel 
of  such  tests  by  the  professor  of  psy-  workers  on  a  New  York  skyscraper,  21 
chology  in  a  western  university,  Loril-  guests  at  the  captain's  table  on  the  He 
lard  claims  that  the  public  can  distin-  de  b'cance,  at  Mayfair  House,  New  York, 
guish  among  brands,  and  that  in  almost  "  ith  51  guests,  at  Ambassador  Hotel 
every  instance  Old  Gold  has  won  the  with  134,  56  guests  at  Briarcliff  Lodge, 
blindfold  experiment.  Numerous  not-  N.  Y..  at  Drake  Hotel,  Chicago,  with 
ables,  pictured  un-  126,  40  at  Colony 

dergoing  the  test,  fc  ^  ^  Restaurant,  New 

have  asserted  Old  |  d  York.  83  at  May- 

Gold  was  the  win-  >r — ^^ \\\  ‘”1%  H  flower,  W'ashing- 

ner.  \\  J\dlCl0lX  ]  ‘on.  D.  C,  119  at 

In  some  II  uni-  |  t  the  Carlton,  W'ash- 

versities,  tests  M  ^  ]  ington,  70  at  the 

have  been  conduct-  '  |  i  Lord  Baltimore, 

ed  among  under-  |  M  Baltimore,  123  at 

graduates  by  the  y  Leland  Hotel,  De¬ 
college  newspapers.  ^  troit,  58  at  Cleve- 

At  Harvard  an-  |1  I  Hotel,  Cleve- 

other  cigarette  J  d  land!  11  at  William 

came  out  first  with  Ij  )  Penn  Hotel,  Pitts- 

Old  Gold  second.  &■  '-fs Ai  ^  i  burgh,  38  on  the 

The  result  of  the  |  C^UtntuQtitL.  I  of  a  New 

test  was  made  the  '  jSjLSSt  York  newspaper, 

subject  of  an  ad-  _  f  with  603  pedestri- 

vertisement  |  i  on  125th  street, 

in  which  it  w’as  r***T^^'  v .  j....*  f  New  York.  The 

frankly  stated  that  I  A  \  ^  company  admits 

Old  Gold  had  come  i  <  that  Old  Gold  lost 

out  second  against  (^^^^'1scRiMiNATiNOimoiLcnh»«made  f  at  Harvard  by  three 

a  competitor  who  RJdgh  a  popular  dgareuc  within  sixty  day*.  |  votes.  at  Beleveder 

had  been  entrench-  i  They  are  obuinabfc  at  high.ciaM  tobacconists.  ,  Hotel,  Baltimore, 

ed  for  14  years.  "  and  in  a  Brooklyn 

The  Williams  i1j  aso^s  aso  .uu.usos  ros»cco  cosk>..tio».  )  newspaper  office  by 

College  Record  —  —  —  —  —  -  —  —  » ■  a. 6  votes, 

challenged  the  Lo-  Raleigh  newspaper  copy  showing  The  Old  Gold 

rillard  contention  patent  parkage.  inspired 

that  Old  Gold  was  "  many  cartoons  in 

first  choice  at  its  own  institution,  the  humorous  press,  such  as  a  young 
but  on  retjuest  of  the  company  put  man  with  bandaged  eyes,  cigarette 


blindfold  experiment.  Numerous  not¬ 
ables,  pictured  un¬ 
dergoing  the  test,  fc  ^  ^  ^ 

have  asserted  Old  | 

Gold  was  the  win-  |  ^ ‘ 

In  some  11  uni-  | 

versitics,  tests  v\ 

have  been  conduct-  ^  ^  ■ 

ed  among  under-  | 

graduates  by  the 
college  newspapers.  I, 

At  Harvard  an-  |1 

other  cigarette  | 

came  out  first  with  Ij 

Old  Gold  second.  '  -fsAi 

The  result  of  the  U  O^tuQ^tL. 

test  was  made  the  * 

subject  of  an  ad-  I 

vertisement  | 

in  which  it  w’as  r***T^^' 

frankly  stated  that  A 

Old  Gold  had  come 

out  second  against  (^^^^'Iscriminj 

a  competitor  who  RJcigh  a  popuUi 

had  been  entrench-  i  They  are  obuinat 

ed  for  14  years. 

The  Williams  |1j  aaoux  aao  ..lu.uaoa  toaacc 
College  Record  L1‘  —  —  —  —  ^-_-r 
challenged  the  Lo-  Raleigh  newspa] 
nllard  contention  natent  i 

that  Old  Gold  was 

first  choice  at  its  own  institution, 
but  on  reijuest  of  the  company  put 


p^^SCRIMINATING  tmoken  have  made 
Raleigh  a  popular  dgarctic  within  uxty  days. 
They  are  obtainable  at  high-clais  tobacconists. 


Raleigh  newspaper  copy  showing 
patent  parkage. 


on  a  test  and  Old  Gold  came  nut  the  in  mouth,  standing  before  a  firing 


favorite.  The  college  newspaper  admitted 
its  mistake. 

The  company  some  time  ago  claimed 
to  have  won  23  out  of  26  public  cigarette 
tests  with  208  students  at  Yale,  with  303 


s(|uad  who  says,  “Before  you  shoot,  gen¬ 
tlemen,  tell  me  if  Tm  correct  in  guess¬ 
ing  that  this  is  an  Old  Gold,”  printed 
in  Life. 

The  Nezv  York  li'orld  in  an  editorial 


at  Princeton,  404  at  University  of  Illinois,  complimented  Old  Gold  for  admitting 


259  at  University  of  Michigan,  171  at 
University  of  Virginia,  231  at  Ohio 


that  it  came  in  second  at  Harvard. 
few  days  later  Lorillard  reprinted  the 


State  University,  141  at  Johns  Hopkins  editorial  in  connection  with  a  paid  open 
University,  56  University  of  Pennsyl-  letter  to  the  New  York  World  “and  the 

I  Something  Is  Always  Taking  the  Joy  Out  of  Life  :  :  ByBRiccs  | 


^  YOU  HAVE  JUST  ORfiANIzeP  ANO  YOU  PUT  YOuRSCLF  POWN 

I  yooR  OWN  BAND  AwD  arc  JH  for  a  cornet  Soi-O  ON  THB 

demand  at  ALU  Pueuc  Functions  ^  famous  AVIAtor 

I  PAYS  yoUR.  TOWN  A  VISIT 


AND  you  OtT  A  GREAT  MANO 
AS^VOU  RISE  TO  PLAY 
STAR  9PAT4&LED 
^AHNtR- 


ANO  JUST  AS  you  REACH 
YOUR  PBT  HIGH  MOTB 

YOU  make  a  tiotsc  utice 

A  ROARING  SEA  UON  ANP 
have  TO  CEASB  TOOTtNP 


/^THis  IS  yovR  -V, 

CFAReWBU.  FUBt40  APPEAEANC^ 
\  TILU  you  BET  WISE  TO  ^ 

WOLD  OOCP*  y 


Old  Gold 

The  Smoother  and  better  Cigarette 

....  not  a  cough  in  a  carload 


How  Cartoonist  Briggs’  drawings  were  featured  in  Old  Gold  copy. 


whole  wide  world”  to  make  the  con¬ 
cealed  name  test  themselves  >ii  thet,. 
selves,  agreeing  to  furnish  score  card 
masks  aiid  to  pay  the  fee  of  any  certi 
fied  public  accountatit,  who  mi^ht  been, 
gaged  to  direct  the  test  with  cigarette- 
bought  on  the  open  market. 

Ivccent  advertising  has  carried  a  con 
pon,  which  newspaper  readers  have  bet: 
invited  to  tear  out  and  mail  to  l.orillarl 
for  paper  masks,  score  card  atnl  instruc¬ 
tions.  In  an  envelope  dccoratul  with  i 
cigarette,  a  folder  called  "Box  Score.” 
tliere  is  space  for  listing  the  tmniber  oi 
first  choices.  Red  gurnmed  masks  arc 
enclosed  for  wrapping  around  the  ciga' 
ettes  to  conceal  brand  names.  {K)sta] 
also  is  sent  so  that  those  takitig  the  te.-t 
can  returti  their  “box  score”  with  com¬ 
ments. 

Within  the  last  few  months,  P.  Loril 
lard  Company  has  beg:un  an  hour's 
broadcasting  by  Paul  Whiteman  over  the 
Columbia  network  each  Tuesday  nigh: 
from  9  to  10  p.  m.  This  is  advertised  by 
five-inch  space  on  the  radio  page  of 
nearly  1,2(X)  newspapers. 

When  the  controversy  with  makers  oi 
sweets  was  started  by  a  competitor,  the 
company  appeared  with  the  slogan,  “Eat 
a  chocolate,  light  an  Old  Gold,  and  er,- 
joy  both!” 

The  Raleigh,  a  cigarette  owned  by 
Brown  &  Williamson  Tobacco  Corpora 
tion,  which  is  backed  by  powerful  British 
interests,  appeared  in  the  h'ast  late  las 
year.  Its  copy,  tex),  has  been  strictly 
modern,  yet  with  an  air  of  ultra-con¬ 
servatism.  It  has  featured  its  name  and 
its  patentetl  handy  package  which  pre¬ 
vents  crushing  cigarettes.  Rotogravure 
has  been  employed,  together  with  steady 
black  and  white  copy,  some  theatre  pro¬ 
grams  and  a  small  admixture  of  color 
pages  in  two  or  three  “high-hat”  eastern 
magazines. 

Brief  copy,  notable  for  understatement 
and  freedom  from  testimonials,  is  di¬ 
rected  at  the  smart  and  sophisticated.  No 
sensational  claims  for  the  cigarette  are 
made.  The  art  and  white  space  further 
the  suggestion  of  exclusiveness.  Win¬ 
dow  displays  and  counter  coin  receptacles 
enhance  interest  at  point  of  sale.  Now 
the  newspaper  schedules  are  being  ex¬ 
tended  to  the  middle  west. 

The  maker  of  a  well-known  tooth 
paste,  after  a  survey,  decided  the  time 
Iiad  come  to  appeal  directly  and  boldly  to 
women  smokers.  After  a  test  was  run 
in  two  upper  New  York  Cities,  he  re¬ 
leased  schedules  in  many  newspapers 
through  the  country.  The  maker  of  a 
cough  drop  suggests  smoking  ten  cigar¬ 
ettes,  then  taking  a  cough  drop,  “Smoke 
10.  take  one.” 

In  the  cigarette  field  itself,  present  ad 
vertising  is  literally  a  “conflict  of  the 
giants,”  with  Lennen  &  Mitchell,  Inc. 
advertising  agency,  representing  Old 
Gold,  N.  W.  Ayer  &  Son  appearing  for 
Camels,  Newell-Emmett  Company,  Inc., 
for  Chesterfields,  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  for  Raleigh,  and 
J.  Walter  Thompson  for  Herbert  Tarey 
ton,  all  of  which  are  setting  a  modern 

pace.  - 

I.  A.  A.  DELEGATES  PLAN  FLIGHTS 

Many  delegates  to  the  25th  anniversary 
convention  of  the  International  .Ndvertis- 
ing  Association  in  Berlin,  Aug.  12  to  15. 
are  planning  airplane  flights  over  Europe, 
inquiries  as  to  air  travel  abroad  being 
received  at  the  New  York  headquarters 
of  the  association  indicate.  An  advance 
party  leaving  for  the  convention  on  the 
S.  S.  Leviathan,  June  29,  headed  by  Gil¬ 
bert  T.  Hodges  of  New  York,  chairman 
of  the  Program  Committee,  is  planning 
to  fly  from  I^ndon  to  Berlin. 

REVIEWS  JAPANESE  INDUSTRY 

-Nn  annual  review  of  Japanese  indus¬ 
try  and  commerce,  comprising  72  large 
pages,  has  recently  been  issued  in  Ae 
form  of  a  supplement  to  the  Japan  Ad- 
lisrr  and  the  Trans-Pacific. 


/ 


A  few  turns  on  this  convenient  crank 
brings  any  magazine  into  operating 
position  on  single  distributor  Linotype 


A  single  movement  of  this  small  lever 
mstantly  changes  position  of  magazines 
on  the  multiple  distributor  Linotype 


IT’S  a  matter  of  seconds  to  make  magazine 
changes  and  shifts  on  a  Linotype — just  as 
easy  as  pulling  out  type  cases  in  a  frame  to  set 
several  lines  of  type. 

A  few  turns  on  a  crank  raises  magazines  to 
required  operating  position.  A  simple  pull  on 
a  lever  "fans”  magazines  for  quick  removal  if 
others  are  needed.  Everything  is  done  from 
the  front  of  the  machine — everything  is  ac¬ 
cessible  and  convenient — all  the  necessary 
magazine  changes  or  shifts  are  made  in  a  jiffy. 

. . . 

(-LINOTYPE--) 


MERGENTHALER  LINOTYPE  COMPANY  •  BROOKLYN,  NEW  YORK 
San  Francisco,  Chicago,  New  Orleans  Canadian  Linotype,  Limited,  Toronto  2 

Representatives  in  the  Principal  Cities  of  the  World 
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N.  Y.  AGENCY’S  POSITION 
DEMAND  PROTESTED 

Dailies  and  Specials  Returning  Victor 
— R.C.A.  Space  Contracts  for  Elim¬ 
ination  of  First  Position  Demand 
— Agencies  Protest 


t  i.iitracis  rccciitlv  >cnt  out  l)y  Lord 

Thomas  and  Losaii  covering:  adverli'- 
ing  copy  on  a  new  cami)aign  for  \  ictor 
'I'alking  Machines  aiul  R.  t'.  A.  Radio, 
rtcently  coirhined  witli  \  ictor,  demand¬ 
ing  first  talking  inacliine  or  radio  adver¬ 
tising  position  m  newspaiKrs,  are  being 
returned  to  tlie  .agency  by  newspapers 
with  retpiests  that  such  qualification  Ik- 
eliminated  Ik  fore  insertion  of  the  copy, 
l-huTOR  &  I’riii.iSHKR  was  informed  on 
reliable  authority  this  week.  Letters 
protestiitg  an\  contemplated  acceptance 
of  the  ci.ntract  with  such  a  demand  in¬ 
cluded  were  sent  to  special  representa¬ 
tives  and  newsitajK-rs  b\  Young  &  Rubi- 
eam,  agency  ft<r  the  Columbia  Phono¬ 
graph  Coitipany.  and  Hatten,  Uarton, 
Durstine  &  Osborn,  placing  otpy  for 
Atwater  Kent  radio  receiving  sets. 

Letters  were  sent  to  alxnit  80  siH-cials 
and  several  newspapers  by  Young  & 
Rubicam.  IIuitok  it  Pi  ki.ishkr  was  told 
b\  an  executive  of  that  agency,  and  more 
than  50  per  cent  of  those  addressed  in¬ 
formed  the  comjwny  that  they  intended 
to  refuse  the  \'ictor-R.C..\.  contract  un¬ 
less  revisetl. 

.At  the  office  of  Batten,  Barton,  Dur¬ 
stine  it  OslKirn  it  was  said  that  the  letter 
.sent  out  by  that  organization  had  not 
been  intende-d  as  a  pre'test,  although  it 
toukl  be  classified  as  such. 

'I'ite  phrase  in  the  Victor-R.C..A.  con¬ 
tract  to  which  the  publishers  and  agents 
object  demands  that  the  Victor  Talking 
Machine  Comi>any  and  R.C.A  Radio  ad¬ 
vertising  be  the  “first  radio,  talking  ma¬ 
chine  or  phonograph  record  advertise¬ 
ment  in  the  paper.”  This  ctmtract  is 
Ixing  sent  out  to  replace  contracts  for 
space  on  Victor  made  IxTore  the  com¬ 
bination  with  R.  C.  A.  and  before  Lord 
&  Thomas  atid  Ix)gan  tix»k  over  the  ac¬ 
count  several  weeks  ago.  An  extensive 
newspajxr  cam]>aign  is  planned  under  the 
new  arrangements. 

The  new  copy  sent  out  by  the  agency 
contained  the  phrase  “urgently  requested” 
after  the  mention  of  j)osition,  but  this 
phrase  was  not  included  in  the  contracts 
Covering  the  sjwce. 


Opens  French  Department 

The  Percival  K.  Frowert  Company, 
New  York  advertising  agency,  has 
opened  a  new  division  which  will  devote 
itself  to  the  advertising  needs  of  Freneh 
firms  doing  business  in  this  country,  as 
well  as  the  advertising  of  American  im- 
lH>rters  and  distributors  of  French  prcxl- 
ucts.  This  new  division,  which  will  lx‘ 
known  as  lx-  D^artment  de  Publicite 
I'rancaise,  will  lx-  under  the  directiem  of 
Jacques  Verde-Delisle,  who  recently 
arrived  in  New  York  to  supervise  the 
organization  of  the  American  unit  of  the 
division.  He  will  later  return  to  Paris 
to  jK-rfect  the  i>rganization  there. 


Phelps  Entertains  Flyers 

.Armeno  D)tti.  Jr.,  sponsor  of  the 
French  trans-Atlantic  flight,  and  Rene 
Lefevre,  ftdlow  flier  were  entertained 
Tues<lay  at  a  luncheon  at  the  Ritz 
Towers  given  on  behalf  of  George  Har¬ 
rison  Phelps,  Detroit  advertising  agency. 
Those  present  included  Armand  Sieper. 
secretary  <if  the  French  Chamber  of 
Commerce  in  New  York,  Steele  Morris 
of  the  American  .AirfKirts  Corporation, 
and  Otis  Peafxxly  Swift  of  the  Phelps 
organization. 


Michaels  A  Heath  Appointed 

Michaels  A  Heath.  New  York  adver¬ 
tising  agency,  has  secured  the  following 
accounts:  Columbia  Baking  Company. 
Atlanta,  Ga..  makers  of  “Oboy"  bread ; 
Roseth  Corporation,  Brooklyn,  N.  Y.. 
manufacturers  of  “Mothex"  bags,  and 
the  Kbert  Furniture  Company.  Red  Lyon, 
Pa.  Newspapers  will  be  used  by  the  first 
two.  while  the  Elx-rt  Company  will  use 
newspapers. 


Boston  Agency  Changes  Name 

The  C.  A.  Chandler  Advertising 
-Agency,  Inc.,  has  been  formed  to  take 
over  the  business  of  the  Boston  adver¬ 
tising  agency  of  Cleveland  A.  Chandler 
&  Co.  Officers  of  the  new  corporation 
will  lx:  Harry  D.  Xeach,  president;  Mr. 
Chandler,  first  vice-president,  secretary 
and  clerk  of  the  corporation;  B.  H.  Mil¬ 
ler,  second  vice-president ;  and  1  lerlx-rt 
H.  Cudmore,  treasurer.  Mr.  Chandler, 
Mr.  Xeach  and  Mr.  Cudmore  are  direct¬ 
ors  of  the  cor|)oration.  Headquarters 
remain  in  Boston  at  the  same  fixation. 


New  Chicago  Agency 

M.  K.  Grey,  for  a  numlx'r  of  years 
with  the  Chicago  office  of  Lord  & 
Thomas  and  D)gan.  and  D.  R.  Davidson, 
formerly  of  the  Balaban  &  Katz  theatrical 
organization,  have  formed  a  new  adver¬ 
tising  and  publicity  service,  the  Grey- 
Davidsim  Company,  with  offices  at  1()2 
Xorth  State  street,  Chicago.  Xat  Kar- 
son,  formerly  of  the  art  staff  of  Balaban 
&  Katz,  the  I'ox  Film  studios,  and  Lub- 
liner  &  Trinze.  theatre  company,  is  art 
director  of  the  new  agency. 

DeWitt  Joins  White  &  Parton 

Francis  DeW’itt  has  resigned  as  vice- 
ixesident  and  general  manager  of  George 
C.  Sherman  Comi)any,  Inc.,  Xew  York 
advertising  agency,  and  has  become  vice- 
president  and  director  of  White  &  Parton, 
Inc.,  Xew  York  advertising  and  market¬ 
ing  counselors.  Mr.  DeWitt  was  for¬ 
merly  for  six  years  with  George  Batten 
Company,  Inc.,  as  was  Hugo  Parton, 
president  of  the  agency' — both  of  them 
in  plan  and  copy  work. 


Gets  Railway  Promotion 

Ben  Deacon  has  Ixen  made  assistant 
director  of  publicity  of  the  Canadian 
National  Railways,  in  succession  to  F.  C. 
Goldthwaite,  who  has  recently  been  made 
director  of  advertising.  Mr.  Deacon  has 
been  manager  of  the  Canadian  Press,  and 
was  at  one  time  on  the  staff  of  the 
Mont  real  Herald.  From  the  Canadian 
f’ress  he  joined  the  Canadian  National 
Railways  as  Xew  York  publicity 
manager. 


Ammerman  Joins  Davenport 

Wesley  P.  .Ammerman,  formerly  of 
the  advertising  staff  of  the  Molmc  (111.) 
Dhf'atch.  blit  for  the  last  25  years  identi¬ 
fied  with  mercantile  firms  as  merchan¬ 
dising  and  advertising  manager,  has 
joinetl  staff  of  the  R.  A.  Moritz  Com¬ 
pany.  advertising  agency.  Davenport,  la.. 
as  advertising  and  merchandising  coun¬ 
cillor. 


To  Launch  Oil  Campaign 

The  Beacon  <  )il  Conqiany  of  lloNlon, 
has  ap|K>inted  Glaser  it  Marks.  adviTlis- 
ing  agency  of  that  city,  to  handle  its  cam- 
liaign  about  to  be  l.innched  nii  Colonial 
Gasoline,  .''treet  it  l•'inney.  Xew  )’ork 
agency  is  handling  the  canqxiign  now- 
going  on  in  newspajK-rs  on  Beacon  Motot 
Oil. 

Advertiser  Helps  Benefit 

J.  Ferd  Olxrwinder,  vice-president  of 
the  D'.-\rcy  .Advertising  Company  of  St. 
I-ouis,  is  general  chairman  of  the  annual 
tuberculosis  benefit  ball  game,  June  12. 
for  the  15th  consecutive  year.  Receipts 
from  the  liall  game  between  the  Cardinals 
and  Boston  go  to  the  Tuberculosis 
Sixiety. 


Rosenbaum  Leaves  Agency  Field 

Irving  Rosenbaum,  for  the  past  several 
years  vice-president  of  the  Peck  .Advertis¬ 
ing  .Agency,  Xew  A'ork,  is  now  associated 
with  the  C.  Ludwig  Bauman  &  Co., 
operators  of  a  furniture  store  chain,  as 
vice-president  in  charge  of  sales  and 
advertising. 

Chandler  Adds  to  Personnel 

The  C.  -A.  Chandler  agency,  Boston, 
has  appointed  William  B.  Foster,  for 
many  years  with  the  Stafford  .Adver¬ 
tising  .Agency,  Providence,  R.  I.,  to  their 
staff  at  the  Boston  office  and  .Arthur  E. 
Ferris  as  account  executive  at  their  Xew 
A’ork  office. 


MOORE  JOINS  McKEE 

Campbell-Ewald  Chicago  Manager 

Takes  Post  in  New  Branch  Office 

Donald  K.  Moore,  for  the  last  .seven 
years  with  Campbell-Ewald  Agency  of 
Detroit,  the  last  three  and  a  half  of 
which  were  spent  as  manager  of  the 
(  hicago  branch,  has  joined  the  Homer 
McKee  Comiiany,  Inc.,  of  Illinois,  as  a 
member  of  the  executive  staff  in 
Chicago. 

During  Mr.  Moore's  association  with 
Campbell-Ewald  he  served  as  merchan¬ 
dising  and  advertising  counselor  for 
many  of  the  country’s  large  advertisers, 
including  automobile  manufacturers.  He 
began  bis  business  career  as  a  news- 
paix-r  man  and  previous  to  his  entry  into 
advertising  work  he  was  in  the  manu¬ 
facturing  business  in  Detroit. 

The  Homer  McKee  Company,  Inc., 
recently  opened  its  new  Chicago  offices 
at  Xorth  Michigan  avenue. 


McCufker  Joint  Van  Allen  Agency 

Leo  McCusker,  formerly  with  the 
Quinlan  Comixiny,  has  joined  the  A’an 
.Allen  Company,  advertising  agency  of 
Chicago  and  Detroit,  as  merebandising 
counsellor  and  heads  this  division. 

Joint  Jordan  Advertiting  Abroad 

F'iliix-  .Alfau,  formerly  of  the  I'oreign 
Advertising  and  Service  Bureau,  and 
more  recently  with  Roberto  Hernandez, 
automobile  exporters,  has  joined  Jordan 
.-Advertising  .Abroad.  Inc.,  Xew-  A’ork  as 
copy  writer. 


Hat  Health  Food  Account 

M.  P.  Gould  Company,  Inc.,  Xew-  A'ork 
agency,  will  direct  the  advertising  ac¬ 
count  of  the  Lukutate  Corporation  of 
America,  manufacturers  of  Lukutate,  a 
health  fo<xl,  with  headquarters  in  Xew 
A’ork  City. 


Tribble  With  Doremut 

A.  Roy  Tribble.  Jr.,  formerly  with  the 
United  Drug  tximpany  of  Boston  as 
editor  of  the  Re.rall  Maiiasine  has  joined 
the  Boston  office  of  Doremus  &  Com¬ 
pany,  Ine.,  Xew-  A’ork  advertising  agency. 


Gett  U.  S.  Tire  Account 

William  F.  Earls,  director  of  adver¬ 
tising  of  the  United  States  Rublx-r  C<im- 
pany.  has  announced  that  effective  July  1 
the  tire  advertising  of  the  company  will 
be  handled  by  the  Campbell-Ewald  Com- 
p;iny,  of  Detroit. 


Name  Rule — Williams  Agency 

White,  Pevey  \-  Dexter  Company,  p<irk 
|)aekers.  Worcester,  Mass.,  recently 
named  the  Rule-Williams  .Advertising 
.Agency  of  that  city  to  handle  its  adver¬ 
tising  account.  Newspaper  will  be  used. 


Joint  Boston  "Special" 

James  E.  .Smyth,  formerly  with  Allyn 
iK  Bacon,  Boston  has  joined  Wheeler  & 
\\  ifils,  Inc.,  pnblishers'  representatives  of 
that  city. 


Det  Moines  Agency  Moves 

Battenfield  and  Ball  Advertising 
.Agency,  Des  Moines,  la.,  has  moved  into 
larger  offices  in  the  Register-Tribune 
building.  E.  Battenfield  and  John  W. 
Ball  head  the  agency. 


New  Chicago  Firm 

R.  H.  Burlingame  and  A'ictor  A.  Irvine 
have  organized  the  Burl  ingame-Ir vine 
Company,  with  offices  at  .500  Xorth 
Dearborn  street,  Chicago,  as  a  general 
advertising  business.  Mr.  Burlingame  is 
president  and  Mr.  Irvine,  vice-president. 


Aviation  Account  to  Waldron 

Titanine,  Inc.,  Union.  X.  J.,  manufac¬ 
turers  of  airplane  finishing  materials, 
have  apjKiinted  L.  H.  Waldron,  New 
A’ork  advertising  agent,  to  direct  their 
advertising  account. 


Boncilla  Appoints  A^an  Allen 

The  Boncilla  I.aboratories,  Inc.,  of 
Indianapolis,  have  appointed  the  A'^an 
.Allen  Company,  advertising  agency  of 


Chicago  and  Detroit,  to  direct  their  ji 
vertising  campaign.  * 

New  Murray  &  Crocker  Account 

Murray  &  k  rocker,  Boston  advertism, 
agency,  were  recently  aiijiointed  to  hai4 
the  account  of  the  .Alta  Products  Criir, 
pany,  Inc.,  Chicago,  manufacturers  .i 

IHiwer  tools. 


Trust  Company  Names  Ad  Man»n, 

Harry  .A.  Lyon,  who  fur  the  past  i| 
years  has  been  assexiated  with  the  Fire 
National  Bank  of  Boston,  has  Iteen  at 
pointed  advertising  manager  of  the  Hank^ 
ers  Trust  Company,  and  w  ill  assume  hi 
new-  duties  about  June  15. 

DRIVE  BOOSTS  SHOE  SALES 


Experimental  Ad  Campaign  in  Boitog 
Brings  Many  New  Customeri 

Increases  in  sales  in  27  Thom  Mc.\t  . 
shoe  stores  in  the  Boston  trading  area  i"* 
were  recorded  during  the  first  half  of  a 
ten  weeks’  experimental  newspaper  ad 
vertising  campaign,  acairding  to  the 
Melville  .Shoe  CoriMiration,  which  oper¬ 
ates  the  Mc.An,  Rival  and  John  War: 
chains. 

Dealing  with  the  period  .April  1.1  tr 
May  11,  new  customers  totaled  8„10k  I 
Of  these  2,626  were  attributed  in  mat-  I 
agers’  reports  to  the  newsiiaper  cop.  ' 
appearing  twice  a  week  in  the  loca! 
papers. 

The  campaign  now  in  progress  con¬ 
sists  of  20  insertions  of  400  lines  each 
the  advertisements  having  an  institutionj; 
flavor  and  featuring  a  particular  shoe.  | 


New  Albert  Frank  Account  i 

The  Boston  office  of  Albert  Frank  4  f 
Co.,  advertising  agency,  recently  secured  ^ 
the  account  of  Washburn  Frost  &  Co,  ^ 
Boston,  dealers  in  investment  securities  ’ 


Obtains  U.  S.  Tire  Account 

Beginning  July  1,  the  Campbell-Ewald 
agency.  Detroit,  will  have  charge  oi 
advertising  for  the  tire  division  of  the 
United  States  Rubber  Company. 


AD  TIPS 


Bailey^Walker-Tuttle  Company.  H07  Nflft! 
Michigan  nvciiup.  ('Iiicago.  Exiici’tcd  to  O'*  i 
fpw  newspapers  during  the  radio  slmw  or  w 
shortly  after  on  the  Howard  Kiidio  Coropin: 
Chicago. 

Charles  F.  Dowd  Company,  Illch.'irdson  biiM 
Ing.  Toledo.  Ohio.  Placing  account*  for  Ik 
Hodcs-Zfnk  roinpany.  Siiro*Flt  auto  acce**orw 
Fremont,  Ohio;  The  Woolaon  Spice  ComiaoT 
Toledo,  Ohio:  Wannehester  Mills,  Fremnn' 
Ohio;  .7ohn  G.  I»orii.  Dorn’s  Wine  Tonic.  8ie 
dusky,  Ohio.  , 

Fitzgerald  Advertiiing  Company.  Stuitbfn 
hnildiiig.  New  Orleans,  l4l.  Will  prepiin*  I  lb' 
the  ('haniher  of  romnierce  of  New  Orle*w. 

Oundlach  Advertiiing  Company,  40i)  Nofti  j 
Michigan  avenue,  t'hlcago.  Is  issuing  ' 
adilitionnl  onlers  on  the  I'lilversiil  l4il>or»tork* 
Des  Moines,  la. 

Xling'Gibaon  Company,  .’11(»  South  Mlrhl**'.  i 
•nveiine,  Plilengo.  Will  use  some  newsiiiiior^  f*' [ 
the  advertising  of  No  Kol  and  Pidrtd  <ill  Hn’  ' 
ers.  whieh  are  manufaetun'd  hy  the  Petrolra:  | 
Heat  A  Power  Company.  New  York.  \ 

Lord  A  Thomas  and  Logan.  hlO  North  MH  , 
gan  avenue,  Chicago.  Are  issuing  contrsrt*  ti  . 
newspapers  cpilte  generally  on  the  Kotex  C<«  j 
pany.  Chicago. 

MeJunkin  Advertising  Company,  ‘-*2**  North  U 
Salle  street.  Chicago.  Is  issuing  C(»p.T  to  MV* 
papers  on  A.  Stein  &  Company,  Hickory 
ters.  Chicago. 

MeJunkin  Advertising  Company,  228  North  U 
Salle  street,  Chicago.  Is  issuing  order*  to  * 
list  of  newspni>ers  on  Stewart-Wnrner 
Chicago.  * 

Maxon.  Inc.,  East  .TeflTerson  street.  i 

troit,  Mich.  Is  Issuing  orders  to  a  list 
papers  on  the  Tanglefi>ot  Compiin.v.  urn 
Uapids.  Mich. 

Mitchell’Faust  Company,  7  S<»uth 
str«»et.  Chicago.  Is  issuing  some  new 
to  new*spn|N>rs  on  Dr.  Wc'<t'«  T<s»th  Psstr 
Unishes.  Western  Company,  Chicago. 

Potts-TnmbuU  Company,  7r»  Fast 
Drive.  Kansjis  CIt.v.  Mo.  Is  sending  roPf 
Mandy  T.imi  Kitchens.  Kansas  CIt.v,  Missouri, 
a  few  pn|»ers  In  the  southwest.  ^  . 

William  H.  Rankin  Company.  Nof" 

Mlehigan  avenue.  Chicago.  Will  use  i 
iiAwspaiMTs  in  the  southwestern 
Phillips  Petroleum  Company.  Itnrileno 
Oklahoma. 

J.  Walter  Thompeon  Company.  41G 
Michigan  avenue.  Chicago.  Will  use 
hroadcasting  tie-up  copy  on  Llhhy, 

Libby,  Chicago. 

Tracy-Locke  Daweon  Company.  Majestic  Tw*  f 
tn‘  building.  Dallas.  Tex.  Will  Issue  t 

copy  to  three  Chicago  papers  and  five  N>^  *  ^ 

papers  on  the  Dallas  Chamt»er  of  Fomroercf.  ^ 

Wales  AdTertising  Oompr"“  ^ 

City.  Is  now  placing  the 
Chicago,  manufacturers  of 
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Newspapers 
60,000  an  Hour.... LET’! 


A  Thousand 


a  hiinute 


The  Wood  Press,  fastest  in  the  world — equipped 
with  three-quarters  of  a  ton  of  SiDS[F  Bearings. 


What  Bearings  WOULD  be 
selected  for  the  fastest  press  ii 


SIXTY  thousand  thirty-two  page  news¬ 
papers  an  hour— literally  a  third  of  a  mile 
of  news  every  minute— that’s  the  astounding 
performance  of  the  new  high  speed  Wood 
Press,  one  of  which  has  been  installed  in  the 
plant  of  the  New  York  Times,  New  York  City. 

And  Henry  A,  Wise  Wood,  inventor  of 
this  new  miracle  of  newspaperdom,  know¬ 
ing  how  expensive  cheap  bearings  can  be, 
ECONOMIZED  by  Selecting  “the  highest  ^ 
priced  bearings  in  the  world”— 723  of 
them  weighing  three-quarters  of  a 
ton  for  every  press!  ^ 


Men  whose  genius  builds  great  machines 
such  as  the  Wood  Press,  invariably  come 
to  SCSIF  for  anti-friction  bearings.  They 
KNOW  SCSiF— KNOW  that  SCSfF  owns  its 
own  mines  from  which  come  special  steels— 
KNOW  that  SGSIF  in  its  world  wide  organiza¬ 
tion  of  specialists  is  the  largest  producer  of 
anti-friction  bearings  for  industrial  use  in  the 
world.  And  finally,  they  KNOW  that  it  costs 
^  more  to  replace  a  cheap  bearing  than  to 
^  buy  the  best  that  SCSIF  ever  produced, 
flw  If  you  have  a  bearing  problem,  put 
^  it  up  to  SGSIF. 


SKF*  INDUSTRIES,  INC. 

40  E.  34th  Street,  New  York,  N.  Y. 


THE  HIGHEST  PRICED  BEARING  IN  THE  WORLD” 


f 


\ 


COLUMBIA  TO  CONTINUE  COPY  PAYNE-HALL  AGENCIES  M£RG£ 

Two  West  Coast  Newspaper 
resentatiTes  Consolidate 

George  H.  Payne  of  George  H.  Payat 
Inc.,  West  Coast  newspaper  represents 
tive,  this  week  acquired  a  controlli^ 


WORCESTER  POST  NEWSIES  VISIT  NEW  YORK 


Drops  Policy  of  Suspending  Advertis¬ 
ing  During  Summer 

The  advertising  copy  of  the  Colum¬ 
bia  Phonograph  Company  will  continue 
to  run  through  this  summer  instead  of 
being  discontinued  until  the  fall,  as  in 
previous  years,  it  was  announced  this 
week  by  Young  &  Rubicam,  agency 
handling  the  account.  In  former  years 
the  advertising  was  suspended  in  June 
until  late  in  September  or  early  in  Oc¬ 
tober,  but  the  new  policy  has  been  put 
in  force  with  the  belief  that  the  summer 
months  are  as  valuable  a  time  for  ad¬ 
vertising  phonograph  records  as  the  other 
.sea.sons,  it  was  stated. 

The  copy  will  be  devoted  to  new  record 
releases  and  will  run  in  375  dailies 
throughout  the  co'untry  on  a  once-a- 
week  scheduel.  It  will  Ik;  85  lines  deep 
on  two  columns.  Young  &  Rubicam 
have  been  placing  the  copy  since  Feb¬ 
ruary. 


Fred  L.  Hall  George  H.  Patxi 

interest  in  the  Fred  L.  Hall  Company, 
with  offices  in  I^s  Angeles  and  Sat 
Francisco.  The  new  firm  resulting  from 
the  merger  will  be  known  as  Payne-Hall 
Inc.  Mr.  Payne  will  remain  in  Los 
Angeles  at  the  company’s  headquarter!, 
while  Mr.  Hall  will  have  charge  of  tl* 
San  Francisco  office. 

Beginning  on  the  advertising  staff  of 
the  Madison  (\Vis.)  State  Jmtmal,  and 
later  going  to  the  Im  Follette’s  H'eeil: 
and  the  Holyoke  (Mass.)  Telegram  a 
advertising  manager,  Mr.  Payne  has  had 
a  long  career  in  the  newspaper  business 
He  was  with  the  G.  Logan  Payne  Com¬ 
pany,  newspaper  representative,  for  1" 
years.  11  of  which  he  served  as  president, 
Mr.  Hall  has  conducted  his  own  agency 
for  14  years. 


Haven  Joint  Mogenten 

Dwight  F.  Haven,  publishers’  repre¬ 
sentative  of  New  York  and  Chicago) 
was  ap(K)inted  this  week  to  the  sales 
staff  of  the  New  York  office  of  M.  C. 
Mogensen  &  Co.,  Inc.  Mr.  Haven  takes 
the  place  of  E.  L.  Kimball,  who  was 
until  recently  connected  with  the  New 
Y^ork  sales  staff. 


Worcester  carriers  photographed  during  New  York  visit. 

Thirty  boys,  winners  in  a  Ji'oreester  the  evening,  sailing  from  Providence  and 
(Mass.)  lizvning  Post  circulation  landing  in  New  York  the  next  morning, 
contest,  were  given  a  three-day  trip  to  The  morning  was  spent  in  sight-seeing 
New  York  City  starting  May  31  with  in  the  lower  part  of  Manhattan,  while 
all  expenses  paid  by  the  paper.  The  trip  in  the  afternoon  the  boys  were  taken 
culminated  a  successful  campaign  for  into  the  Grand  Central  section,  and  up 
subscriptions  under  the  direction  of  H.  Riverside  drive. 

H.  Sloan,  circulation  manager,  and  James  During  the  remainder  of  the  time,  vari- 
T.  Kelly,  assistant  circulation  manager,  ous  other  places  were  visited,  including 
Mr.  Kelly  was  in  charge  of  the  New  Coney  Lsland.  The  party  returned  via 
^'ork  party.  Providence.  Headquarters  were  at  the 

The  party  left  Worcester  May  31  in  McAlpin  Hotel. 


Powers  Sails  for  Europe 

Joshua  B.  Powers,  publishers’  repre¬ 
sentative.  sailed  on  June  1  on  the  Majes- 
ti'  for  Europe,  where  he  will  visit  his 
organization’s  offices  in  London,  Paris 

and  Berlin.  _  FINANCIAL  EDITOR  RESIGNS 

,  Franklin  K.  Sprague,  financial  editof 

Theis  &  Simpson  Named  of  the  Netv  York  Herald  Tribune  since 

Effective  immediately,  the  Plattsburg  January,  1923,  resigned  May  14  because 
(N.  Y.)  Daily  News  has  appointed  the  of  ill  health.  Mr.  Sprague,  before  jom- 
Theis  &  Simpson  Comi»ny,  New  York  ing  the  Herald  Tribune,  was  with  the 
City,  as  national  advertising  representa-  financial  department  of  the  New  I'ud 
Growers  in  California  and  Arizona  limes. 

Place  Account  With  Archer  Agency 

.-Vn  advertising  fund  of  S2.50,()00  will 
Ik-  siRMit  in  newspaiKTs  and  magazines 
during  the  coming  year  to  advertise 
"iceburg”  lettuce.  The  account  has  iK'en 
])laced  with  the  .\rcher  .Advertising 
Company.  Cincinnati,  recently  organized. 

(irowers  from  California  and  .-Arizona 
are  backing  the  movement  and  are  asses¬ 
sing  themselves  so  much  a  carload  to 
carry  on  the  work.  This  is  believed  to 
Ik*  the  first  lettuce  advertising  campaign 
on  record. 

The  consumption  of  lettuce  has  been 
interesting  from  the  standpoint  of  its 
development  in  the  past  decade,  it  was 
stated.  In  1**10  it  was  less  than  4,.500 
cars  of  “iceberg"  per  annum.  Now  the 
shipments  of  lettuce  are  sixth  in  the  list 
of  fruits  and  vegetables  of  the  United 
States.  In  l'>28  the  lettuce  shipments 
aggregated  51.44^)  cars,  according  to  the 
statements  of  the  U.  S.  Market  News 
Service.  iH-ing  exceeded  only  by  ixUatoes, 
apples.  gra|K‘s.  oranges  and  peaches. 


FLAPJACK  CONTEST  POPULAR  Edw’ard  Stange  assistant.  Mr.  Ooster- 
_  man  is  on  the  retired  list  as  a  member 

Men*.  Night  of  Vancouver  Sun*.  Cook-  advisory  council  of  the  News. 

ing  School  Ha.  Camping  Atmo.phere  $250,000  FOR  LETTUCE  DRIVE 

A  flapjack  competition  for  men’s  out- 
d(K>r  clul>s  proved  the  biggest  feature  of 
Men’s  Night  at  the  Vancouver  (B.C.) 

Sun's  fourth  annual  cooking  school,  re¬ 
cently  completed. 

Two-man  teams  mixed,  l)eat  and 
C(K)ked  the  flapjack  batter  on  the  stage 
of  the  Vancouver  theatre,  which  was 
packed  for  the  event.  Small  electric 
stoves  were  used  instead  of  camp  fires. 

A  silver  cup  was  given  to  the  winners, 
whose  pnxlucts  were  judged  by  profes¬ 
sional  guides. 

The  flapjack  contest  was  the  closing 
event  on  a  three-day  program,  which  was 
organized  and  carried  through  by  Georg-; 

A.  Cran.  national  advertising  manager 
of  the  Sun. 


G.  LOGAN  PAYNE  COMPANY 


NEWSPAPER  REPRESENTATIVES 


ESTAHMSHED  1901 


Carrier  Boy.  Get  Trip 

A  trip  to  .Atlantic  City  with  all  e.\- 
penses  paid  was  recently  given  all  regular 
carrier  Ixtys  of  the  Jersey  City  (N.J.) 
Journal  who  had  obtaineil  five  new  sub- 
scrilx'rs  to  the  newspaper  over  a  10-weeks’ 
peri<Kl  ended  May  16.  Those  who  ob¬ 
tained  more  than  five  new  names  were 
given  an  added  25  cents  for  each  addi¬ 
tional  subscripti<»n,  while  those  who  did 
not  get  enough  to  take  the  trip  received 
the  same  amount  for  the  subscriptions  he 
did  get.  The  cost  jx'r  subscription  ob¬ 
tained,  according  to  1.  IsenlnTg,  circula¬ 
tion  manager,  was  a  trifle  over  48  cents. 


ANNOUNCE 


CHANGE  IN  TH^  FIRM  NAME 


Mr*.  Davi.  Head.  Ad  Club 

Mrs.  Ruth  Crane  Davis,  copywriter  of 
Scruggs-Vandervoort-  Barney  department 
store,  was  elected  president  of  the  Wom¬ 
en's  .Ad\ertising  i'lnb  of  St.  Louis  at 
the  annual  meeting  May  27.  She  served 
as  vice  president  of  the  club  the  past 
year  and  is  chairman  of  the  On-to-Berlin 
committee  which  has  made  arrangements 
for  a  party  of  15  members  to  attend  the 
1.  A.  .A.  convention  in  Berlin.  Other 
oflicers  elected  included  Ella  Ellerman, 
vice  president :  Thelma  Reinkc.  secretary, 
and  Mrs.  Mathilda  Dicrker  Welch, 
treasurer. 


Uniform,  for  New.ie. 

L’niforms  for  all  its  street  newsb-ivs 
were  recently  provided  by  the  Salt  Lake 
City  Deseret  Nezes.  They  are  made  to 
go  over  the  boys’  regular  clothing,  thus 
offering  p-otection  to  the  clothing.  The 
name  of  the  paper  is  on  die  back  of  the 
uniforms.  J.  Ralidi  Whitney  is  circula¬ 
tion  manager  of  the  News. 


SMALL,  SPENCER  &  LEVINGS 


BOSTON 


CHICAGO 


NEW  YORK 


Montreal  Women  Elect 

The  following  officers  were  recently 
elected  by  the  Montreal  branch  of  the 
Canadian  Women’s  Press  Club.  Hon¬ 
orary  president.  Lady  Williams-Taylor ; 
president.  Miss  R.  L.  Shaw;  vice-presi¬ 
dent.  Mrs.  Stanley  C.  Bates ;  correspond¬ 
ing  secretary.  Miss  De  Sanchez;  record¬ 
ing  secretary.  Miss  Nina  Le  Boutellier; 
treasurer.  Mrs.  H.  A.  Somerville;  his¬ 
torian,  Miss  Sophy  Elliott. 


Mail  Superintendent  Retire. 

Harry  Oosterman,  superintendent  of  the 
mailing  room  of  the  Chieago  Daily  Nezes. 
has  retired  after  49  years’  service.  He 
started  in  with  the  Dailv  News  in  1881, 
at  a  salarv  of  $3  a  week,  his  duty  being 
that  of  “fly  boy"  on  a  newly  installed 
press.  John  A.  Eisenlord.  circulation 
director  of  the  Daily  News,  will  have 
jurisdiction  over  the  mailing  room,  of 
w+iich  .August  Linder  is  foreman  and 
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Advertising  Has  Become  A  Great 

BUSINESS 

Ex -President  Coolidge  Declares 


X  he  force  of  Advertising  as  a  builder  of 
international  good  will  was  fully  recognized  by  EX-PRESIDENT  CALVIN 
COOLIDCtE,  who  declared: 

“Advertising  creates  and  changes  the  foundation  of 
all  popular  action,  public  sentiment,  or  public 
opinion — Advertising  has  become  a  great  business.” 


H  OW  great  a  business  in  relation  to  world  affairs  Advertising  has 
become  will  be  wonderfully  demonstrated  at  the 

25  th  Anniversary  International 
_ Advertising  Convention 

BERLIN,  Germany, 

Aug.  12  to  15,  1929 

President  von  Hindenburg  and  all  German  government  officialdom; 
the  best  thought  in  England,  France  and  other  countries  of  Europe 
are  in  accord  with  the  feeling  of  Mr.  Coolidge. 

That  is  why  the  “On-to-Berlin ’  Movement  has  in  it  such  high  educa¬ 
tional  qualities.  It  will  be  like  a  University  Course  to  all  who  attend. 

AN  UNEQUALED  There  lias  never  been  a  finer  opportunity  for  advertising  men  and 

OPPORTUNITY  women.  In  Berlin  will  be  the  greatest  advertising  exposition  ever  held. 

The  most  authoritative  speakers  of  the  United  States,  (lermany,  France 
and  England  will  be  heard.  And  after  three  days  of  intensive  work 
there  will  be  such  boundless  hospitality  from  Berlin  and  countless 
other  German  cities  as  will  provide  you  with  a  lifetime  of  happy 


memories. 


decide  now  Come  yourself  and  bring  your  wife  and  friends!  One  does  not  have  to 

be  a  member  of  this  Association  to  get  in  on  this  good  thing.  Write 
today  for  information  as  to  reduced  railway  fares  from  any  part  of  the 
United  States;  for  particulars  about  steamers,  hotel  reservations,  pass¬ 
ports  and  the  wonderful  sightseeing  side  trips.  Address 


INTERNATIONAL  ADVERTISING  ASSOCIATION 

U.  S.  Senator  Arthur  Capper,  General  Chairman  of  the  “On-To-Berlin”  Committee,  420  Lexington  Ave., 

New  York  City 


/ 


V 


Editor  &  Publisher  The  Fourth  Estate  for  June  ^ ,  1929 


WHAT  OUR  READERS  SAY 


THE  PULITZER  AWARDS 

Ei>itor  &  PcBi.isHi  k:  I  would  like  to 
submit  a  few  observations  on  the  recent 
award  by  the  Pulitzer  School  of  Journal¬ 
ism  for  the  “most  disinterested  and 
meritorious  public  service  rendered  by 
an  American  ne\vspai>er  in  192X.’'  This 
award  went  to  the  {■.xrniiui  World  and 
the  Brooklyn  Hai/lo  was  Riven  honorable 
mention  for  “supplemeutiu};’’  the  work 
of  the  World.  I  feel  at  lilK'rty  to  di.'Cuss 
this  matter  iK-cause  I  am  now  disasso¬ 
ciated  with  the  EaRle. 

The  award  to  the  World  was  for  "its 
effective  campaipn  in  correctinp  evils  in 
the  administration  of  justice,  includiiiR 
the  fifthtinR  of  ambulance  chasers,  sup¬ 
port  of  the  fence  bill  and  measures  to 
simplify  procedure,  prevent  perjury,  and 
eliminate  politics  from  Municipal  Courts, 
a  plan  which  has  been  instrumental  in  se¬ 
curing  remedial  action.’’ 

The  one  out. standing  legal  reform  in 
1928  was  in  the  field  of  ambulance  chas¬ 
ing.  There  were  several  minor  discus¬ 
sions  of  and  amendments  to  the  laws  of 
procedure  hut  the  exposure  of  ambulance 
chasing,  the  punishment  of  those  engaged 
in  it  and  the  drafting  of  laws  for  its 
cure  formed  the  big  achievement  of  the 
year  in  this  particular  field.  I  am  fa- 
mili.ar  with  the  work  done  in  this  con¬ 
nection  by  the  Evening  World  and  also 
by  the  Eagle  and  I  am  frank  to  say  that 
the  award  of  first  honors  to  th<'  World 
is  an  injustice  to  the  Eagle.  How  the 
committee  can  justify  its  action  is  diffi¬ 
cult  to  say. 

The  World  had  an  editorial  on  the 
subject  of  ambulance  chasing  in  May. 
Thereafter  it  was  unconcerned  over  this 
evil  until  late  in  Septeml>er  after  the 
Eagle  had  launched  its  vigorous  expose. 
The  Eagle's  campaign  began  early  in 
September  with  sixteen  first  page  ar¬ 
ticles,  covering  the  amazing  revelations 
by  Abraliam  Gatner  who  for  20  years  had 
been  a  runner  in  the  employ  of  some  of 
the  most  successful  ambulance  chasers  in 
New  York  City.  The  Eagle  published 
a  most  convincing  and  damaging  sc(|uence 
of  facts,  names  and  dates.  The  hiagle 
called  on  the  Bar  Association  to  take  ac¬ 
tion,  offering  its  records  to  aid  in  re¬ 
form.  The  Bar  scorned  the  Eagle.  A 
first  page  advertisement  in  the  Eagle  for 
five  days  called  for  an  honest  lawyer  to 
petition  the  Appellate  Division  for  ac¬ 
tion.  Finally  a  lawyer  appeared  and 
filed  the  Eagle’s  petition  which  was  unani¬ 
mously  rejected  by  the  judges.  Two 
months  of  pounding  bench  and  bar  on 
page  one  of  the  Eagle  forced  both  to  re¬ 
verse  themselves.  The  Bar  .Association 
appointed  a  committee  to  petition  the  .Ap¬ 
pellate  Division  and  that  l>ody  actually 
ordered  an  inquiry  which  cited  24  promi¬ 
nent  lawyers  for  punishment.  Similar 
action  was  taken  in  Manhattan  where  74 
lawyers  were  cited. 

In  its  campaign  the  Eagle  published 
more  than  60(1  columns,  over  lOO  edi¬ 
torials  and  24  cartewns.  Upwards  of 
fifty  civic  organizations  adopted  resolu¬ 
tions  commending  the  Eagle.  Generally, 
the  results  were  attributed  to  the  work 
of  this  newspajH-r. 

The  World  engaged  in  no  crusading  in 
its  news  columns  whatever.  It  ccpufined 
itself  solely  to  editorial  comment.  While 
these  editorials  were  vigorous  and  well 
written  they  prjKluced  none  of  the  de¬ 
tails  of  corrtiption,  law  violations,  frauds 
by  attorneys  and  insurance  comi>anies. 
perjury  and  other  evils  brought  out  by 
the  Eagle  in  its  news  columns.  It  is  no 
exaggeration  to  say  that  the  public,  the 
bar  and  bench  got  their  information  of 
the  scope  and  viciousness  of  this  sinister 
industry  Gon'  the  news  columns  of  the 
Eagle  .and  from  no  other  place.  Public 
sentiment  which  finally  forced  action  was 
aroused  by  the  facts  published  on  the 
first  page  of  the  Eagle  and  not  by  edi¬ 
torials  in  the  Evening  World. 

There  have  been  criticisms  of  news¬ 
paper  awards  by  the  Pulitzer  Ischool  of 
Tournalism  by  tho.se  who  thought  Pulit¬ 
zer  newspapers  had  been  unduly  recog¬ 
nized.  To  avoid  further  criticism.  I  sug¬ 
gest  that  hereafter  no  one  connectc-d 
with  the  Pulitzer  School  of  Journalism 
be  permitted  to  serve  on  any  committee 


C'liisidering  newspaper  awards.  Dn  the 
committee  that  gave  this  la-t  award  to 
the  Evening  \\ Orld  were  two  meml)ers 
of  the  faculty  aiul  one  indeiR-ndent  news¬ 
paper  man. 

.Sincerely  yours, 

WlU.I.t.M  V.  Ill.sltJ<, 
I'ormer  Secretary  Brooklyn  /idf/lc. 

CORRECTING  REEL  PRICE 

To  l•,I)ITcm&:  Pl  bi.ishkr  :  My  attention 
has  been  called  to  :ui  article  appearing  in 
your  paper  issued  June  1,  192*f  under  the 
heading,  "Cliicai/o  Xnes  Sues  Kohler.” 

My  experience  with  your  publication, 
as  a  subscril»cr  and  advertiser,  is  that 
you  are  always  willing  to  retract  any 
misstatements  and  unjustified  statements 
which  cause  injure  and  damage  to  others. 

It  is  stated  in  the  article  refcrrc‘<l  to 
that  the  reels  were  sold  by  Kohler 
Brothers  to  the  Cliica(/n  Daily  Xews  “at 
the  price  of  $2..S00  per  reel.” 

The  written  contract  with  the  Daily 
Xews  is  dated  July  27,  1927,  and  was  ac¬ 
cepted  by  the  Chicago  Daily  Xews.  Inc., 
.Aug.  4.  1927.  by  Walter  .A.  Strong,  presi¬ 
dent.  It  provides  as  follows: 

We  propose  to  furnish  72  Kohler 
Magazine  Reels  per  specifications  at¬ 
tached  and  made  a  part  of  this  contract, 
for  use  in  the  plant  of  Chicago  Daily 
Xews  at  Chicago,  Illinois,  subject  to  the 
following  terms  and  conditions : 

“Price  for  each  reel,  four  thousand 
dollars  f$4.0f)0)  f.o.b.  cars  factory.” 

On  July  l.'i,  1907,  Kohler  Brothers 
made  concessions  to  Victor  F.  I.awson. 
then  proprietor  of  the  Chicago  Daily 
Xews,  because  the  reel  appliance  were 
invented  in  the  plant  of  the  Chicago 
Daily  Xews,  and  when  the  contract  with 
the  present  Chicago  Dailv  Xews  Inc., 
was  entered  into,  dated  Tulv  27.  1927.  it 
was  given  the  benefit  of  the  concessions 
made  in  the  contract  dated  July  l.'i.  19()7. 
and  through  that  concession  the  price  for 
each  reel  was  fixefl  at  $2.7.sO.OO.  provided 
the  reels  were  tised  in  the  plant  of  the 
Chicago  Dailv  Xews.  This  provision  ap¬ 
pears  several  times  in  the  contract  as 
follow'S ; 

“For  use  in  the  plant  of  Chicago 
Daily  Xews  at  Chicago.  Illinois.” 
and  again : 

“This  allowance  is  made  because  of 
the  privilege  extended  to  vou  in  the 
agreement  date<l  tulv  l.s.  1907.  conceding 
your  right  to  us"  these  reels  in  the  plant 
of  the  Chicago  I  lady  Xews.” 

You  will  readilv  appreciate  that  in 
misstatitig  the  price  per  reel  without 
stating  the  reasons  for  the  cottce'sion  the 
many  customers  of  Kohler  Brothers  and 
the  ttsers  of  the  Kohler  reels  will  be¬ 
come  dissatisfied. 

Kohler  Brothers’  establi-hetl  price  for 
these  reels  is.  and  has  been.  $4.(K)0.n0. 
f.o.b.  cars  factory. 

\\'e  are  not  advised  of  the  source  from 
which  you  got  the  information  that  vou 
published  in  the  article  referred  to.  We 
respectfullv  request  vou  to  puhlisli  the 
correction  in  as  prominent  a  place  in  your 
paper  as  you  published  the  incorrect 
article. 

We  are  making  this  request  1  ecause 
we  believe  the  statement  was  trad'*  in- 
advertetitly  and  that  you  will  l>e  willing 
to  correct  it  in  yoti  next  issue. 

G,  .A.  E  Kohur. 

Kohler  Brothers.  Chicago. 

CHARGES  CENSORSHIP 

To  l•b)^'t>R  Priii.isHKR ; — Tn  your 
issue  of  May  11.  1929.  you  published  an 
editorial  on  censorship  which  was  very 
timely  in  that  it  brought  to  light  for  the 
first  time  a  scandalous  conditifui  of  drug 
adulteration  which  is  being  suppressed 
from  the  public  aud  from  the  medical 
profession  itself. 

Since  then  I  had  occasion  to  offer  an 
advertisement  to  the  Journal  of  the 
Atnoriran  Medical  Association  and  to 
one  of  the  leading  state  medical  journals 
which  referred  to  a  pure  medicinal  prod¬ 
uct  guaranteed  not  to  be  adulterated  by 
a  scientific  man  of  international  repute. 

The  publishers  of  the  state  journal 
advised  me  that  the  advertisement  was 


not  onlv  unobjectionable  but  \sas  highly 
desirable  on  account  of  existing  condi¬ 
tions,  but  they  explained  that  they  were 
one  of  the  .^1  official  state  medical  jour¬ 
nals  under  the  censorship  control  of  the 
officials  who  are  now  running  the  Amer¬ 
ican  Medical  .Association  and  if  those 
officials  did  not  apprfive  the  advertise¬ 
ment  then  they,  the  state  journal  offi¬ 
cials,  were  powerless  to  publish  it  even 
though  they  greatly  desired  to  do  so. 

Meanwhile  the  cen.sorship  officials  of 
the  .American  Medical  .Association  re¬ 
fused  to  permit  any  state  journal  to 
accept  it  and  the  Journal  of  the  .A. 
.M.  .A.  itself  refused  to  accept  it. 

I  thereupon  asked  these  censors  to 
explain  why  the  advertisement  was  not 
acceptable  and  they  declined  to  make  any 
explanation. 

I  attach  copies  of  the  advertisement  in 
question  and  of  the  correspondence  with 
these  censorship  autocrats  and  would  ex¬ 
plain  that  both  the  quotations  in  the 
advertisement  from  other  highly  reput¬ 
able  medical  journals  arc  nowhere  near 
so  severe  as  statements  which  have  ap¬ 
peared  recently  on  the  same  subjects  in 
the  columns  of  the  Journal  of  the  .Amer¬ 
ican  Medical  .As.sociation  itself. 

You  will  thus  .see  that  the  censorship 
first  suppressed  any  mention  of  this  drug 
adulteration  in  order  to  keep  it  from  the 
doctors  knowledge  and  now  refuses  to 


IK-rmit  the  doctors  to  learn  where  a  petj 
unadulterated  medicine  can  lie  obtahxti 
even  thru  paid  advertisements. 

How  many  more  mothers  w  ill  havt  t 
die  in  childbirth  unnecessarily  bcinrt 
your  own  readers,  the  lay  press,  taJe 
cognizance  of  this  scandal?  ’  ’ 

H.  W  .  .\MBRrsxEg 

LINDNER  GIVEN  PORTRAIT 

Painting  of  W.  R.  Heartt  Presenttj 

Former  N.  Y.  American  Publiibtr 

t'larence  l.indncr,  former  pul)lisher  oi 
the  AVii'  i'ork  American,  who  left  Sun¬ 
day  afternoon,  June  2.  for  the  Pacitic 
coast  to  become  general  manager  of  the 
Xan  Francisco  lixamincr,  was  presented 
with  an  oil  portrait  of  William  R.  Heartt 
by  several  of  his  associates  before  he 
left. 

Tbc  portrait  is  the  work  of  Kmo 
Bakos.  Hungarian  artist  who  recently 
painted  William  C.  Durant.  Generi 
Hilaries  1’.  Sumnierall,  Lee  Shubert  and 
Secretary  of  State  Stimson. 

ISSUES  ANNUAL  GUIDE 

The  Brooklyn  Daily  Eagle  has  ju-; 
issued  its  annual  Automobile  Guide  .f 
Long  Island.  The  book  includes  a  niap 
of  the  Island  and  the  new  Vehicle  a;;d 
Traffic  Law. 


i8oo  conversations  at  once 
through  a  cable  less  than  3  inches  thick 

A>i  Advertisement  oj  the 
American  Telephone  and  Telegraph  Company 


The  earth  beneath  our  Pi  / 
great  cities  is  crowded. 

Steam,  gas,  .sewer  and 
water-mains,  compressed 
air  pipes,  pneumatic  tube  sys¬ 
tems,  telephone  and  telegraph 
cables,  light,  jxiwer  and  rapid 
transit  conduits  lie  so  close  to¬ 
gether  that  any  further  additions 
cteate  serious  engineering  prob¬ 
lems.  Yet  the  number  of  tele¬ 
phone  calls  that  must  flash 
through  the  underground  arteries 
of  great  ci  ties  is  steadily  increasing. 

The  challenge  to  the  scientific 
minds  of  the  Bell  System  was  to 
find  a  way  for  more  conversations 
in  existing  conduits.  Fifteen  years 
ago,  the  pride  of  the  System  was 
a  cable  containing  nine  hundred 
pairs  of  wires.  Then  by  many  im¬ 
provements  a  cable  of  twelve 


L  )e]  hunilrcd  pairs  was  per- 
fected.  It  was  rightly  con- 
^  sidered  a  scientific  triumph. 

Today,  cables  contain¬ 
ing  eighteen  hundred  pairs  ol 
wires  are  in  service  and  these 
cables  with  every  wire  insulated 
are  only  two  and  five-eighths 
inches  in  diameter,  one-halt  as 
large  .is  the  first  nine  hundred- 
pair  cable.  Eighteen  hundred  con¬ 
versations  at  once — six  hundred 
more  than  before— can  now  pulse 
through  this  two  and  five-eighths 
inches  of  cable. 

There  is  no  standing  still  in  the 
Bell  System.  Better  and  better 
telephone  service  at  the  lowest 
cost  is  the  goal.  Present  improve¬ 
ments  constantly  going  into  effect 
are  but  the  foundation  for  the 
greater  service  of  the  future. 


“The  Telephone  Books  .Are  the  ^IREeTOR^  ok  the  Nation” 
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newspaper  life  depicted  in  volume 

OF  VERSE  WRITTEN  BY  H.  E.  WARNER 

“Songs  of  the  Craft”  First  Book  of  Poetry  Devoted  Entirely  to 
Those  Who  Create  Newspapers — Written  by 
Baltimore  Sun  Staff  Man 

By  JAMES  MELVIN  LEE 

Director,  Department  of  Journalism,  New  York  University 


SEVKRAI-  years  a^o  (icorge  K.  Miller, 
^itor-in-cliief  of  tlie  Detroit  Sens 
remarked,  "Wc  need  in  this  country  a 
literature  of  tlie  newspaper  and  the  mak- 
iiiL'  theretif."  Then  he  added,  possibly  as 
an  after  thought,  ears  ago,  I  had 
hop^  that  Kipling  would  develop  into 
the  man  wlio  would  produce  it,  but  I  am 
afraid  he  has  slipped.” 

This  need  mentioned  by  Mr.  Miller 
seems  to  me  to  have  been  met  by  “Songs 
of  the  Craft”  ( Ransdell  Inc.,  Washing¬ 
ton.  1).  C.)  by  Henry  Kdward  Warner. 
Those  who  read  this  chat  about  “Songs 
of  the  Craft”  do  not  have  to  purchase  a 
ropy  in  order  to  form  an  opinion  of  their 
own.  F’ractically  all  the  verses  in  this 
volume  apjieared  in  Kiutor  &  Pi  blishkr 
when  Mr.  Warner  was  contributing  one 
a  week  under  the  same  standing  head  as 
the  title  of  the  book.  Brought  together 
in  book  form,  they  make  what  one  prac¬ 
tical  newspaper  woman  called  a  "sym¬ 
phony  in  sincerity.” 

Before  commenting  about  the  contents 
of  the  volume  it  is  perhaps  fitting  to  say 
a  few  words  aiwut  its  author.  Mr. 
Warner,  as  doubtless  every  reader  of  this 
paper  knows,  is  now  connected  with  the 
Baltimore  Sun.  Xot  so  many  know, 
however,  that  almost  from  cradle  days 
he  was  interested  in  journalism.  At  the 
age  of  11  he  began  his  newspaper  career 
as  the  publi.sher  of  a  little  weekly  in  the 
suburbs  of  Los  Angeles.  He  printed 
this  sheet  on  a  hand  pres.s  so  small  that 
he  had  to  set,  print,  and  distribute  one 
page  at  a  time,  though  he  often  had  eight 
or  twelve  pages  to  an  edition.  Ever  since 
the  days  of  his  little  weekly  he  has  never, 
with  a  single  exception,  been  employed 
elsewhere  than  on  a  newspaper.  The  ex- 
reption  was  a  period  of  two  years  when 
he  was  a  general  press  representative, 
first  for  Mme.  Sarah  R'ernhardt  as  she 
made  here  farewell  tour  of  America  and 
then  for  the  Shuliert  theatrical  enter¬ 
prises  which  had  their  headquarters  in 
Xew  York  City.  Previous  to  his  con¬ 
nection  with  the  Baltimore  Sun.  he 
worked  on  such  papers  as  the  Knoxville 
Sentinel.  Chattanooga  Press,  Chattanooga 
Times,  Baltimore  AVu'.r,  Denver  Times 
and  St.  Paul  Dispatch. 

While  working  on  the  Knoxville  and 
Chattanooga  papers  he  first  came  into 
contact  with  .Adolph  S.  Ochs  to  whom 
the  volume  is  dedicated.  Those  who  have 
been  privileged  to  walk  with  Mr.  Ochs 
through  the  woods  back  of  his  summer 
home  on  the  shores  of  I.ake  George  and 
have  listened  to  him  chat  about  Chat¬ 
tanooga  days  have  seen  something  of  the 
man  that  Mr.  Warner  knew  when  the 
weekly  payroll  was  hard  to  meet  and 
advertising  was  not  crowded  out  because 
lack  of  space. 

"Songs  of  tbe  Craft”  is  published  as 
the  only  collection  in  the  world  of  verse 
descriptive  of  the  life  through  which 
printed  human  communication  is  made 
possible.  In  every  detail  it  is  the  prod¬ 
uct  of  craftsmen  of  whom  the  author 
sings.  They  made  it,  lingering  over  the 
lines  they  set  in  type  and  sent  through 
the  pres.scs. 

The  volume  opens  with  a  poem  that 
traces  the  growth  and  development  of  the 
newspaper  from  the  days  of  the  old 
/  ek'tng  Gasette  dowti  to  the  time  of  the 
metropolitan  dailies  with  their  linotypes, 
dry  luatrices,  and  multiple  pres.ses.  .Ad¬ 
dressing  Gutenberg,  the  inventor  of  niov- 
a  lie  type,  and  Morse,  the  inventor  of  the 
elegraph,  the  aut-hor  concludes  his  poem 
'I'"’  yottf  winding 

"h^t  you  and  God  have 
./ought .  The  concluding  poem  carries 
tie  very  appropriate  title  of  “Thirty”  to 
j  the  press  room’s  silent 

^  darkened.”  Between  these  two 
jwms  are  scattered  others  which  take  up 
activities  of  almost  everyone  who  is 


connected  in  any  way  with  a  newspaper. 
The  editor  sitting  in  his  easy  chair 
smoking  his  fat  cigar  has  the  iilace  of 
honor.  But  next  to  him  is  the  reporter 
for  whom  the  copy  readers  and  the  lino- 
tyes  wait.  Then  comes  the  poem  to  the 
copy  reader.  This  poem  is  the  only  one 
in  the  volume  that  does  not  come  from 
the  jien  of  Mr.  Warner.  It  is  the  work 
of  K.  .A.  McLellan.  copy  reader  of  the 
AVic'  Westminster  British  Columbian. .  It 
answers  the  verses  where  .Air.  Warner 
told  about  the  work  of  the  reporter. 

The  pressman  has  his  love  song  and 
the  cub  reporter  gets  a  poem  on  what’s 
news.  The  stereotyper  then  comes  in 
with  a  bit  of  verse  to  bis  honor  which 
is  followed  by  one  to  tbe  pioneer.  Two 
poems  to  tbe  pioneer,  by  the  way,  are  in¬ 
cluded  in  tbe  volume :  one  is  to  Benjamin 
I'ranklin  and  the  other  to  William  Brad¬ 
ford,  the  first  newspaper  publisher  in  the 
state  of  \ew  York  and  the  first  printer 
in  the  Middle  Colonies. 

Others  whose  activities  are  described 
in  verse  include  the  copy  Ixiy,  the  star 
rep<irter,  the  old  stibscrilier,  the  desk 
man,  the  space  pirate,  the  fire  reporter, 
the  answers  editor,  the  proof  re.ader,  the 
makeup  man,  the  columnist,  the  pinch 
hitter,  the  tramp  printer,  and  last  hut 
not  least  in  many  shops,  the  printer’s 
devil. 

I  have  no  desire  to  catalogue  the  poems 
in  this  volume  as  Homer  catalogued  the 
ships  of  the  Athenians.  But  I  do  say 
that  the  poems  are  much  more  interest¬ 
ing,  at  least  to  newspaper  people,  than 
the  list  of  swift  ships  that  carried  the 
warriors  of  .Attica. 

The  reason  may  he  found  in  the  fact 
that  the  ver.ses  in  “Songs  of  the  Craft” 
were  written  by  a  man  whose  very  blood 


AGENCY  MAN  VISITS  HAWAII 


Harold  Cook,  of  N.  W.  Ayer  &  Son, 
(lecoraleil  in  leis.  photographed  re¬ 
cently  as  he  w’as  sailing  from  Hono¬ 
lulu  after  a  business  trip  of  several 
weeks.  Mr.  Cook  is  a  member  of  the 
western  organization  of  the  advertis¬ 
ing  agency,  with  headquarters  in 
San  Francisco. 


is  printer’s  ink  and  whose  bones  are  the 
steel  of  the  printing  press.  As  he  points 
out  in  the  postscript  at  the  close  of  the 
volume,  he  has  trouped  with  Roosevelt 
whom  he  saw  assaulted  by  a  silver  “nut” 
at  Cripple  Creek.  The  men  whom  he  has 
interviewed  include  McKinley,  Taft,  and 
Wilson,  to  say  nothing  of  governors  and 
judges,  prominent  citizens  and  “bums,” 
senators  and  congressmen.  ffe  has 
stepped  over  the  liody  of  a  suicide  to 
examine  that  of  the  murdered  wife  while 
a  boy  of  twelve  with  a  face  of  a  Parisian 
sewer  rat  stood  between  a  little  sister 
and  grandmother  and  shrieked.  “You 
can’t  take  her !  She’s  mine,  I  tell  you. 
She’s  mine !” 

He  has  witnes.sed  sentencing  of  un¬ 
fortunate  human  beings  by  judges  worse 


THE  TRAMP  PRINTER 

By  Henry  Edward  Warner 

Puffy  and  greasy  or  pale  and  thin. 

Making  his  fodder  by  hook  or  crook. 

With  a  hangover  born  in  a  pail  of  beer 
Or  a  hasheesh-hbang  with  a  hashibazouk; 
Riding  the  rods  or  jumping  tbe  ties. 

Sinking  his  teeth  in  a  stinking  pipe. 

Shuffling  along  from  city  to  town 

For  a  make-shift  job  at  sticking  type! 

The  old  Tramp  Printer — Fate  rest  his  soul! 

Hopping  the  freights,  or  if  luck  ran  loose 
Telling  his  tales  where  the  tail  lights  are. 

Strutting  his  stuff  in  the  squat  caboose! 

Doing  his  bit  us  a  raconteur. 

Sticking  his  string  from  a  lousy  case  — 
Spouting  philosophies  as  he  scratched 
The  stubby  beard  on  his  weathered  face. 

Then,  when  the  puff  of  an  engine  rouseil 
His  wanderlust,  or  the  voice  of  Spring 
Galled  him  to  join  the  birds  anil  watch 
The  bnilding  of  nests  .  .  .  and  everything; 

We  knew  the  signs;  in  his  restless  eye 
We  read,  and  left  him  brooding  alone 
Sinking  his  teeth  in  his  pipe,  while  we 

Jeffed  for  the  drinks  on  the  make-up  stone. 

The  old  Tramp  Printer!  .  .  .  and  who  shall  say 
That  he  was  or  wasn't,  or  this  and  that? 
Reincarnate,  does  he  dwell  with  gods 

Or  roam  some  sphere  with  a  Homeless  (!at? 
His  last  type  pi’d  in  a  lousy  case. 

Ducking  the  foreinan's  raucous  roar 
He  came  and  went,  and  passing,  chucked 
.A  handful  of  type  in  the  cuspidor. 

.And  you  who  sit  in  your  swivel  chair 
Tapping  the  keys  of  a  smooth  machine. 
Watching  the  matrices  fall  to  place. 

Watching  the  lines  born,  pretty  and  clean  — 
Watching  the  matrices  swinging  back. 

Slipping  across  and  tumbling  down. 

What  do  you  know  of  the  vanished  days 

When  the  old  Tramp  Printer  came  to  town? 


than  themselves :  he  has  seen  the  same 
justice  release  one  with  influence  aiul  jail 
one  without  intlucnce  on  identically  the 
same  evidence.  He  has  written  for  print 
in  every  corner  of  tbe  earth,  includiiiK 
Tyler,  Tex.,  which  he  says  makes  it 
unanimous.  If  one  wants  more  of  the 
things  that  the  author  of  "Songs  of  tbe 
Craft”  has  done  in  bis  newspaper  career, 
he  will  find  it  in  tbe  postscript  from 
which  the  facts  already  given  are  taken. 

Because  Mr.  Warner  has  done  tbe 
things  just  enumerated,  he  knows  the 
life  of  which  be  sings  in  bis  poems.  That’s 
why  bis  songs  have  struck  so  responsive 
a  chord  in  the  hearts  of  his  fellows  in 
the  craft.  Xo  one  who  knows  Mr. 
Warner  needs  to  1r-  told  that  the  verses 
in  this  volume  were  written  as  a  labor 
of  love.  That  he  may  remain  as  useful 
in  the  craft  until  f.IO)  is  written  by  the 
Master  Editor  is  the  sincere  wish  of  his 
friend  who  writes  this  little  chat  about 
his  book,  “Songs  of  the  Craft.” 


SAYS  U.  S.  HANDOUTS 
AID  NEWS  GATHERING 


Agriculture  Department  Executive 

Defends  System  Saying  It  Pro¬ 
motes  Accuracy  and  Elimi¬ 
nates  Difficulties 

By  Gkorok  H.  M.ANNiNr,. 
Washington  Correspondent,  Editor  &  Publisiikr 

W  ASUi.M.To.v.  I).  C.,  June  .r — In  an¬ 
swer  to  the  wide-spread  belief  that  the 
prevalence  of  the  "hand-out”  is  a  men¬ 
ace  to  the  art  of  better  news  gathering, 
comes  the  reply  of  Milton  S.  Eisenliower, 
Director  of  Information  for  the  Depart¬ 
ment  of  .Agriculture,  who  circularizes 
thousands  of  these  releases  annually  : 

“Newspapers  would  find  it  difficult  to 
get  an  equally  reliable  and  comprehen¬ 
sive  report  of  the  department’s  activi¬ 
ties  in  any  other  way.  It  would  take  a 
good-sized  reporting  staff  to  cover  the 
various  information  sources  in  the  de¬ 
partment,  whose  members  are  scattered 
in  more  than  40  buildings  in  VVasbington. 

“Moreover,  it  would  be  costly  and 
troublesome  for  reporters  to  .settle  the 
controversial  points  that  might  be  in¬ 
volved  in  the  preparation  of  many  ar¬ 
ticles.  Material  handled  through  the  de¬ 
partment’s  press  service  is  referred  to  all 
interested  authorities  before  being  re¬ 
leased.  .A  story  about  insectides,  for  ex¬ 
ample,  may  require  the  approval  of  the 
chemists,  who  study  the  poisons,  the  en¬ 
tomologists  who  study  insects,  and  the 
agronomists,  who  study  the  plants  on 
which  insects  feed.  It  would  be  asking 
too  much  to  expect  newspaper  reporters 
to  go  to  that  length  in  the  efforts  to 
achieve  accuracy.  .As  a  matter  of  fact, 
the  articles  on  the  department’s  work 
which  newspaper  reporters  prepare  fre¬ 
quently  lack  the  precision  desirable  ” 

Mr.  Esienbower  pointed  out  that  gov¬ 
ernment  hand-outs  are  not  publicity  in 
the  sense  in  wbich  the  term  is  ordinarily 
used.  There  is  no  motive  for  the  circu¬ 
larization  of  the  press  material.  It  is 
merely,  he  states,  a  svstem  of  communi¬ 
cating  to  taxpayers  the  results  of  the 
work  financed  by  tbeir  money. 

In  the  last  year,  his  department  alone, 
sent  out  0.14  mimeographed  releases,  a 
weekly  printed  clip  slieet,  3.1  special  arti¬ 
cles,  12.S  reviews  of  department  bulletins. 
37  statements  by  the  Secretary  of  .Agri- 
culture  and  numerous  others. 

“The  department’s  press  releases,”  Mr. 
Eisenhower  said,  “consi.st  largely  of  spot 
news  on  crops  and  markets,  and  reports 
of  administrative  and  regulatory  work 
.and  scientific  research.  In  other  words, 
tbe  releases  are  strictly  information  and 
not  advertising.  In  two  days  recently, 
for  example,  denartment  releases  dealt 
with  tbe  elimination  of  grade  crossings 
of  Federal  highways,  dairy  products  con¬ 
sumption,  an  invitation  to  .State  Fair  ren- 
resentatives  to  visit  AV^asbington  to  studv 
department  exhibit  material,  the  growth 
of  the  Asiatic  market  for  agricultural 
products,  competition  in  meat  retailing, 
bird  migration  law  amendments,  and  a 
department  move.  .All  these  items  pos¬ 
sess  legitimate  public  interest.  Its  pur¬ 
pose  is  not  to  advertise  anything  or  any 
institution.” 


7 


STARTS  HUMOROUS  FEATURE  H.  G.  PAINE,  AUTHOR 

-  EDITOR,  DIES 


LONDON  TELEGRAPH  BUILDING  NEW  PLANT 


Celebrities  Tell  Funny  Stories  in 
New  Ledger  Series 

A  new  humorous  feature,  in  which  a 
number  of  celebrities  will  narrate  the 
funniest  story  each  has  heard,  has  been 
started  by  the  Ledger  Syndicate.  It  is 
titled  “The  Laugh  of  My  Life”  and  will 
run  daily. 

Arnong  those  contributing  are  Calvin 
Coolidge,  Col.  Lindbergh,  Thomas  Edi¬ 
son,  Charlie  Chaplin,  Will  Rogers,  Ethel 
Barrymore,  Sir  Harry  Lauder,  Irene 
Bordoni,  Otis  Skinner,  Ignace  Paderew¬ 
ski,  Nazimova,  David  Belasco,  George 
.\riiss,  Douglas  Fairbanks,  Judge  Ben 
Lindsey  and  Lon  Clianey. 

McClure  Signs  Food  Expert 

Sally  Monroe,  food  and  diet  expert,  is 
now  writing  a  .series  of  daily  and  Sun- 
d<ay  articles  under  the  title,  “Food  and 
How  to  Cook  It”,  for  McClure  News¬ 
paper  Syndicate.  The  series  run  about 

800  words  daily  and  three-quarters  of  a  of  l^nck  from  1887  to  189.1,  when  he  In- 
page  on  Sunday.  The  Sunday  line-up  came  managing  editor  of 
includes  reviews  of  new  books  on  food  Weekly,  which  post  he  held  until  & 
as  well  as  a  section  devoted  to  paragraphs  beginning  of  the  present  century, 
pertaining  to  food  and  diet  culled  from  In  1901  he  abandoned  his  magaiij 
the  weeks  news.  work  to  join  the  editorial  staff  of  thtoli 

Nc%v  York  Daily  Ne^vs,  which  he  Itj 


Founder  of  Columbia  SpecU), 
Newspaper  Man  and  Maguia, 
Editor  Passes  Away  ig 
71st  Year 


Henry  Gallup  Paine,  author,  edito- 
and  literary  agent,  and  a  founder  of  tie 
Columbia  Spectator,  died  suddenly  t!® 
week  in  his  71st  year  at  the  homeoj 
friends  in  Wisner,  N.  Y.,  where  he  Im 
Ix-en  for  two  months.  His  health  lad 
been  poor  since  last  winter. 

Mr.  Paine  was  born  at  Albany,  N,  y 
on  April  24,  1859.  It  was  while  a  stfr 
dent  at  Columbia,  where  he  received  tht 
degree  of  A.  B.  in  L^,  that  he  helpej 
to  found  the  Columbia  Spectator  in  tl» 
year  1877. 

He  began  his  professional  career  a 
editorial  assistant  of  St.  Xicliolas,  froj 
1882  to  1887.  He  was  associate’ editor 


Starts  Series  on  Longevity 

The  ledger  Syndicate  has  obtained  a 
series  of  14  articles  on  “How  to  Live 
Long”  by  a  number  of  well  known  fig¬ 
ures.  including  De  Wolf  Hopper,  John 
Philip  Sousa.  Clarence  Darrow,  Count 
Tolstoi,  Daniel  Frohman,  Ida  Tarbell, 
Edwin  Markham  and  David  Belasco. 


tional  Sunday  Magacine. 

Mr.  Paine  was  married  to  France 
Bacon  Martin  in  1889  and  to  Ann  Mille 
in  1913.  He  is  survived  by  his  ta-idoi 
and  two  daughters  of  his  first  marriaft 


Architect's  drawing  of  new  London  Telegraph  plant. 

The  old  building  that  has  housed  the  a  familiar  sight  of  Fleet  street,  will  be 
London  Daily  Telegraph  on  Fleet  replaced  by  a  clock  of  most  modern  de- 
Street  for  more  than  a  quarter  of  a  sign.  The  building  will  be  illuminated 
century,  famous  chiefly  for  its  handsome  by  flood  lights  at  night. 

entrance  hall  on  the  ground  level  floor,  - 

known  as  the  Pillar  Hall,  is  now  being  BEST  HEADS  SIX  POINT  LEAGUE 
demolished  to  make  way  for  a  new 
building  which  will  incorporate  in  con¬ 
struction  and  equipment  the  latest  devel¬ 
opments  in  office  and  newspaper  buildings. 

The  design  of  the  new  building,  the 
architects  point  out,  is  not  dated  to  any 
particular  style,  but  although  classic  in 
spirit,  is  distinctly  modern.  The  win¬ 
dows  are  as  large  as  possible  to  give 
the  maximum  amount  of  fresh  air  and 
sunlight.  The  elevations  to  Fleet  street 
will  be  in  grey  Scotch  granite  and  above 
this  the  face  will  be  Portland  stone. 

Strong-room  accommodation  is  provided 
in  the  basement,  with  cloakrcwms  for 


Widow  of  Former  Owner  of  Nn 
York  Time*  Had  Lived  Abroad 
1912 — Had  Under¬ 
gone  Operation 


McEwen  Join*  McClure 

Howard  L.  McEwen,  of  the  sales  force 
of  MeXaught  Syndicate,  has  joined  Mrs.  Lo 
McClure  Newspaper  Syndicate  to  take  Gilbert  E 
charge  of  the  middle  w’est  territory  with  founders  ( 
headquarters  in  Cincinnati.  Mr.  McEwen  himself  fo 
was  formerly  with  McClure  for  several  Paris.  SI 
years  before  working  for  McNaught.  week  ago. 


Elected  President  of  Special  Repre¬ 
sentatives’  Group,  Succeeding  Riley 

Hil  F.  Best,  of  M.  C.  Mogensen  Com¬ 
pany,  was  elected  president  of  the  Six 
Point  League,  organization  of  special 
representatives,  at 
*  luncheon  meet- 
ing  of  the  group 
the  .'Xdvertis- 
^H|R||k  ing  Club  of  New 

York,  June  6. 
George  A  Riley, 
'tKHi  .American 

Press  .Associa- 
tion,  was  appoint- 
ed  representative 
to  the 

ing  bureau  of  the 
^  American  News- 

- paper  Publishers 

Hil  F.  Rest  Association. 

Other  officers 
were  re-elected  as  follows ;  Harry  J. 
Prudden,  Prudden,  King  &  Prudden, 
vice-president;  \V.  D.  Ward,  treasurer; 
A.  W.  Howland.  Howland  and  Howland, 
secretary.  Mr.  Riley,  as  retiring  presi¬ 
dent  replaced  H.  N.  Kirby  on  the  execu¬ 
tive  committee,  other  members  of  which 
were  re-elected  as  follows : 

W.  C.  Bates,  Fralick.  Bates  and  Al- 
ward ;  J.  F.  Finley,  Story.  Brooks  &• 

Finley;  H.  G.  Halsted.  I’aul  BltKk,  Inc.; 
Hugh  Burke.  Philadelplua  Public  Ledger ; 
W.  H.  Lawrence,  William  Lawrence  & 
Cresiner ;  M.  P.  Linn,  S.  C.  Beckwith 
Company;  M.  1).  Bryant.  Bryant.  Grif¬ 
fith  &  Brunson,  Inc.;  H.  W.  Moloney, 
representative  of  a  group  of  Pacific 
Coast  newspapers;  F.  St.  J.  Richards, 
St.  Louis  Cdobe-Demoerat. 


The.  T*ublishers  ^Building'Troblem 


±  his  and  many  other 
successful  newspaper 
plants  have  been  eco- 
nomically  planned  by 
our  organization,  ex¬ 
perienced  in  plant  en¬ 
gineering  and  skilled  in 
architecture  and  the 
science  of  building. 

HOWELL  &  THOMAS 

Architects 

Cleveland,  Ohio 
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UGH  R-  MARSHALL,  editor  of  the 
**  Kendall  County  Record,  at  York- 
ville  Ill,  died  at  his  home  June  1,  fol- 
Ling  a  brief  illness.  He  was  53  years 
old  the  son  of  John  R.  Marshall,  former 
assemblyman  and  founder  of  the  Record. 

Kk.n-  S.  Boslky,  66,  editor  of  the  New- 
hall  )  ‘Viti’i,  which  he  established  20 
years  ago.  and  jwstmaster.  died  May  25. 
He  sold  the  News  in  1915  and  took  over 
the  Brandon  (la.)  Bee  but  four  years 
later  disposed  of  that  paper  and  repur¬ 
chased  the  Newhall  publication. 


Jamks  Sylvester  D.vley.  Sr.,  57,  for 
25  years  publisher  of  the  Dublin  (Tex.) 
"progress  and  from  1923  to  1925  pub¬ 
lisher  of  the  Ilaglc  Rock  (Cal.) 
Recorder-Sentinel,  died  May  30.  His 
son,  James  S.  Daley,  jr.,  is  now  publisher 
of  the  latter  jtaix'r,  while  another  .son, 
M.  0.  Daley,  is  connected  with  the 
Beverly  Hills' (Ca.\.)  Citicen. 


W  alter  Scott  Hoste;tli  r,  .54,  editor 
and  publisher  of  Wiul.m'orth  (().)  Ban¬ 
ner  Press  died  at  his  home  there  on 
May  20. 

Thom\s  Roy  Mirike,  24,  of  Chic.TRo, 
a  former  employe  of  the  l-ort  ll'ortli 
Star-Telegram,  was  killed  by  a  train  in 
N'cwton.  Kan..  May  26.  The  body  w.as 
taken  to  I'ortb  Worth,  the  home  of  his 
parents.  Mirike.  wlio  was  connected  with 
the  Chieago  Tribune,  was  returning  to 
rhicay'o  from  Fort  Worth  when  the  ac¬ 
cident  occurred. 

Wai.ter  Crane  Kmerson,  66,  former 
manapinK  editor  of  the  Boston  Traveler. 
died  May  22  at  S(|uirrel  Island,  near 
Boothbay  IlarlKir,  Me.,  of  a  heart  at¬ 
tack.  Mr.  F.mer.son  was  a  native  of 
Maine,  a  graduate  of  Colby  College,  that 
state,  and  was  for  many  years  Washing¬ 
ton  correspondent  for  the  Nese  York 
Herald.  He  was  also  an  orator  and 
author. 
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Frank  .S.  Turner.  58.  who  had  been 
connected  with  the  circulation  department 
of  the  Columbus  (O. )  Citi:;en.  for  22 
years,  died  this  week  following  an  opera¬ 
tion  in  a  Columbus  hospital. 

David  Swing  Ricker.  49,  newspaper 
and  magazine  writer  died  in  Santa 
Monica,  Cal.,  June  2.  After  some  years 
on  (Chicago  papers  he  removed  to  Cali¬ 
fornia  and,  since  1921,  had  been  head  of 
the  promotion  department  of  the  Los 
Angeles  Examiner. 

Newton  Gilham,  79,  a  pioneer 
newspaper  worker  of  Portland,  Ore., 
died  at  his  home  in  that  city  May  14. 

John  Comer,  62,  of  Lynn,  Mass.,  for 
the  past  25  years  superintendent  of  the 
delivery  department  of  the  North  .Shore 
(Mass.)  News,  died  last  week  after  a 
short  illness. 


James  F.  McIvor,  65,  for  many  years 
on  the  local  staffs  of  the  Wilmington 
(Del.)  Daily  Republican  and  Evening 
Journal,  died  last  week  at  his  home  in 
that  city. 

M.  L.  OsnoRN,  circulation  manager  of 
the  Decatur  (Ill.)  Re^'icw  in  the  ’90’s 
prior  to  his  removal  to  Indianapolis, 
where  he  was  a  salesman,  died  Mav  29 
in  fireenville. 


M  alter  .-Xlan  W(X)ii,  advertising  sales¬ 
man  for  the  Beaumont  (Tex.)  Enterprise 
and  Journal,  died  recently. 

Mrs.  Sarah  Cunningham  Nevin,  76, 
widow  of  Joseph  T.  Nevin,  for  many 
years  one  of  tlie  owners  and  business 
manager  of  the  old  ISttsburgh  J.eader. 
died  at  I'lushing,  L.  I.,  May  2.5. 

Si’ENiER  L.  D.widson,  55,  assist.ant 
managing  editor  of  the  Baltimore  Sun. 
dieil  May  30  at  his  liome  after  a  several 
months  Illness.  Mr.  Davidson  joined  the 
.'u'"  1^^^-. having  served  previously  on 
•he  oUl  Baltimore  World  and  the  Jialti- 
tnore  American. 


Je>se  G.  I»rton  of  Springfield,  Me 
e  eran  railroad  man  and  brother  < 
If.''*®"-  P"l>lisher  of  the  Ttih 
disease  ^ 


I  fe  pubi 
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Holmes  Decker,  widot 
TMii  E  u  R  Decker,  formerly  editor  an 
publisher  of  the  Columbus  (Wis.)  Re 


publican,  died  at  her  home  near  Waynes- 
burg.  Pa.,  on  May  21. 

Mrs.  J.  Kingsley  Burnett,  wife  of 
the  state  editor  of  the  Pittsburgh  Post 
Gazette  died  May  28  after  a  long  illness. 

Mrs.  .Anna  Gorixin  Price,  wife  of 
Frank  J.  Price,  former  city  editor  and 
managing  editor  of  the  Nexv  York 
Morning  Telegraph,  died  this  week  after 
a  long  period  of  invalidism.  Besides 
her  husband  she  leaves  four  children,  14 
grandchildren  and  four  great-grand¬ 
children. 

David  Swing  Ricker,  former  Chicago 
newspaper  man  and  of  recent  years  on 
the  Pacific  coast,  died  Sunday,  June  2, 
in  California  following  an  appendicitis 
operation.  Mr.  Ricker  was  promotion 
manager  for  Hearst  newspapers  on  the 
Pacific  coast  eight  years,  having  left 
Chicago  for  the  coast  17  years  ago.  lie 
was  a  grandson  of  the  late  David  Swing, 
noted  Chicago  preacher  and  writer. 
Funeral  services  were  to  be  held  in 
Illinois. 


SECRECY  POLICY  ABANDONED  ' 


Cleveland  Coroner  Heeds  Demands 

of  Newspapers  in  Investigation  i 

W  hen  Coroner  .\.  J.  Pearse  resumed 
his  impiiry  into  the  Cleveland  Clinic 
catastronhe  May  27  he  abandoned  his 
policy  of  secrecy. 

Pearse  during  previous  sessions  had 
barred  the  public  and  newspaper  rcp<irt- 
ers  excent  on  one  occasion  when  Dr. 
Ceorre  W’.  Crile,  founder  and  head  of 
the  Clinic,  and  one  of  his  staff  phvsi- 
cians.  were  asked  a  few  perfunctory 
miestions. 

“Cut  Out  the  Star  Chamber”  was  the 
bf-ading  of  the  first  editorial  printed  in 
Cleveland  Press,  which  said: 

“Why  not  come  out  of  the  executive 
session.  Coroner  Pearse?  Whv  not 
bring  your  investigation  of  the  Cleveland 
Cliu'c  disaster  out  in  the  open?  There 
is  nothing  to  hide.  There  should  be 
nothing  in  the  record  of  the  disaster 
wh'Vh  can  not  profitably  be  given  the 
public.  So  far  as  we  know,  there  is 
nothing  which  anyone  is  trying  to  hide. 

“Every  fact  of  the  great  tragedy  and 
its  causes  should  be  on  the  open  book, 
whe'-e  everyone  can  read. 

“Cut  out  the  executive  sessions.  Coro¬ 
ner  Pearse.  This  is  no  time  for  a  mis¬ 
placed  secrecy.” 

Two  official  inquiries  are  under  way. 
Aside  from  Pearse’s  inquiry,  a  special 
commission  headed  by  City  Health  Com¬ 
missioner  Harry  L.  Rockwood  is  being 
conducted. 

Men  eminent  in  chemistry,  medical  sci¬ 
ence.  safety  organizations,  and  labora¬ 
tory  researches  are  among  witnesses  be¬ 
ing  examined. 

Rockwood’s  investigation  is  open  to 
th»>  press  and  public. 

Other  Cleveland  newspapers,  though  ' 
not  so  openly  and  persistentlv.  shared  | 
the  viewpoint  of  the  Press  in  seeking  to 
lift  the  ban  of  secrecy,  and  succeeded. 


EDITOR’S  GRAVE  MARKED 


Tombstone  Addenda  Honors  Georgia 

Publisher,  Dead  121  Years  ! 

.An  addenda  recently  cut  on  the  tomb-  ! 
stone  inscription  of  James  Johnston,  j 
who  died  121  years  ago,  and  whose  re¬ 
mains  arc  buried  in  Savannah,  Ga., 
records  the  fact  that  he  established  the 
Georgia  Gazette,  the  first  newspaper  m 
the  colony  of  Georgia.  This  inscription 
was  recently  added  through  the  activities  ! 
of  Miss  Eugenia  Jolinston.  Miss  F'dith  j 
Johnston,  and  lames  Houston  Johnston,  > 
of  .Atlanta,  deseendants  of  the  editor. 

The  new  inscription  on  the  tomb  is  as 
follows:  “James  Johnston  was  the 

founder,  editor  and  publisher  of  the  j 
Georgia  Gazette,  the  first  newspaper  ; 
published  in  Georgia.  The  first  issue  ' 
was  on  April  7,  1763.  The  printing 
office  was  located  on  the  south  side  of 
Broughton  street  east  of  Drayton  street." 

Previously  the  stone  had  only  recorded 
the  fact  that  James  Johnston  who  de¬ 
parted  this  life  October  4,  1808.  aged  70 
years,  and  Sarah  Johnston,  his  wife,  who 
died  March  26,  1815.  aged  70  years, 
were  interred  under  it. 


IMPERlALIZElJjra^roiRK  STATE 
NEWSPAPERa2Eill^>YER  15.000 


shows  the  location  of  Imperialized  news' 
papers  in  New  York  State  in  cities  of 
over  15,000.  This  gives  an  idea  of  how 
wide'spread  is  the  use  of  Imperial  Type 
Metal  and  the  Imperial  Plus  Metal  Plan 
in  the  state  of  New  York.  There  are  many 
other  users  in  New  York  including  hun' 
dreds  of  printers  and  national  magazines. 

The  above  map  is  evidence  of  the  truth 
of  our  statement  that  Imperialization  is 
becoming  standard  practice  everywhere. 
Publishers  of  newspapers  and  magazines, 
as  well  as  printers,  realize  that  the  old 
method  of  buying  type  metal  on  a  price 
basis  and  using  toning  metals,  then  chang' 
ing  frequently  to  new  supplies  is  a  thing 
of  the  past.  Now  they  buy  Imperial  Type 
Metal  on  a  quality  and  service  basis,  for 
in  the  long  run  this  basis  means  lower 
yearly  metal  costs,  freedom  from  metal 
troubles  and  infinitely  better  work. 

If  you  are  not  using  Imperial  Metal  and 
the  Plus  Plan,  it  most  certainly  is  time 
now  to  investigate  this  economical  and 
dependable  metal  and  metal  service. 


IMPERIAL  Type  Metal  Company 


Manufacturing  only  the  following  type  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia 
Los  Angeles 


BEST  BY  ACID  TEST 


TRADE  MARK  REGISTERED 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


New  York 
Chicago 


/ 
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COMPARATIVE  FIGURES  IMPORTANT  ON 
CLASSIFIED  BLACKBOARD 


Separate  Listings  for  Every  Member  of  the  Department  as  Well 
as  Their  Totals  for  Week  Prove  Effective — Monthly 
and  Annual  Figures  Give  a  Perspective 


By  ROBERT  L.  BELLEM 

Claftsified  Advertising  Manager,  Pasadena  Star-News 


ij’  \'hI\V  organization  employing  a  staff 
-*  of  salesmen  or  saleswomen,  or  both, 


should  have  a  salesroom  where  a  black¬ 
board  may  be  placed ;  and  uixm  the 
blacklK»ard  should  go  the  production 
figures  of  that  particular  sales  staff. 
This  applies  just  as  much  to  classified 
advertising  deiiartments  and  salespeople 
as  to  any  other  line  of  sales  work. 

Many  classified  advertising  managers 
have  blackboards  and  keep  figures  posted ; 
hut  in  a  lackadaisical  and  haphazanl 
fashion.  Some  have  three  or  four  small 
blackboards  scattered  here  and  there  on 
the  walls ;  s<.)me  have  one  large  board 
hut  perfectly  plain,  upon  which  they 
chalk  occasional  and  rambling  figures 
whenever  they  think  of  it.  Neither 
method  is  effective  in  gaining  the  atten¬ 
tion  and  interest  of  the  sales  staff. 

1  have  prepared  a  layout,  herewith 
reproduced,  of  what  I  consider  to  be  an 
ideal  hlacklniard  for  the  classified  sales¬ 
room.  Properly  kejit  up,  and  with  ac¬ 
curate  figures  posted  every  day,  it  is 
hound  to  excite  the  interest  of  your  clas¬ 
sified  sale.smen  and  women;  once  they 
liecomt  interested  in  pnxluctifHi  figures 
it  is  an  easy  step  to  instilling  in  them  a 
desire  to  set  those  figures  mount  to  new 
high  peaks.  In  addition,  the  Ixiard,  by 
exhibiting  each  individual’s  production 
marks,  fosters  both  team-work  and  indi¬ 
vidual  competition — than  which  there  is 
nothing  l»etter  as  a  linage-getter! 

First,  the  dimensions  of  the  lx)ard, 
and  its  materials.  The  one  I  have  illus¬ 
trated  is  three  yards  long  by  something 
over  a  yard  wide.  It  can  lx;  constructed 
by  .stretching  that  much  hlacklxwrd 
cloth  —  purchased  at  most  stationery 
Stores  —  over  a  thin  board  hacking,  and 
then  frame<i ;  or  your  cariK?nter  can  make 
one  f)ut  of  wall-board  or  composition 
board,  frame  it.  and  paint  it  with  black- 
lK)ard  paint.  I  prefer  the  blackboard 
cloth. 

The  strii)ing  should  Ix'  done  in  an  ac¬ 
curate  and  neat  manner  by  a  professional 
sign-painter  (there  should  lx;  one  ad¬ 
vertising  in  your  business  directory 
classification  i  with  white  or  aluminum 
paint. 

.■\t  the  ui)per  left-hand  corner  is  the 
space  where  your  sales|X‘ople  are  to 
lx  listed  hy  name,  and  their  daily  linage 
figures  jMisted.  In  case  you  are  not 


of  his  department  that  every  classified 
advertising  manager  should  have  at  his 
command.  The  daily  production  figure.^ 
may  be  had  hy  assigning  each  salesman 
and  woman  a  source  letter  or  numlx'r, 
and  having  him  place  this  identification 
on  every  order  he  writes.  Then  the 
clerk  who  marks  your  paper  daily  can 
place  on  each  ad  in  the  marked  paper 
the  source  letter  or  number,  and  the 
linage  represented  by  each  ad.  Totalling 
the  lines  for  each  source  numtxr  or  letter 
is  a  mater  of  moments.  The  figures 
should  be  posted  on  the  board  daily ;  so 
that  every  person  may  see  exactly  what 
his  linage  was  that  day. 

The  lower  left  comer  should  contain 
the  “high-marks.”  These  figures  should 
be  posted  weekly  opposite  each  sales¬ 
person’s  name.  The  figures  are  taken 
from  the  total  column  of  the  space 
above,  just  before  that  space  is  cleaned 
off  for  the  ensuing  week.  If  you  offer  a 
weekly  bonus  to  each  salesjxrson  achiev¬ 
ing  a  new  high-mark,  you  make  this 
phase  vastly  more  interesting  and  result¬ 
ful.  Note  that  each  succeeding  high- 
mark,  which  appears  in  a  color  distinct 
from  that  of  weekly  totals  which  are  not 
high-marks,  are  to  Ix  regarded  as  new 
high-marks  until  surpassed. 

The  renter  space  carries  comparative 
information  of  tremendous  value.  You 
have  posted  last  year’s  daily  linage  for 
the  same  month ;  then  the  daily  linage 
for  this  month  as  each  day  passes  by. 
These  are  departmental  totals,  of  course. 
This  chart  enables  everyone  to  see  how 
far  ahead  or  Ixhind  in  volume  the  de¬ 
partment  is  in  comparison  with  the  same 
month  of  last  year ;  where  the  depart¬ 
ment  is  behind,  the  amount  of  loss  is 
shown  and  special  effort  can  lx  made  to 
overcome  the  loss  Ixfore  the  month  ends. 

Immediately  alongside  this  information 
is  a  small  space  devoted  to  a  summarv 
of  the  .same  information  for  the  month 
previous,  as  well  as  the  cumulative  gain 
or  loss  for  the  year,  to  date. 

.\longside  this  is  a  stretch  devoted  tf> 
the  yearly  production  figures  by  month-, 
showing  this  year’s  linage  compared  to 
last  year’s,  together  with  the  monthly 
gains  or  losses. 

I’elow  is  the  dailv  ad-count  comparison 
by  groups.  Of  course  you  would  have  to 
arrange  this  part  of  your  Ixvard  in  ac- 


keeping  these  records  at  present,  it  will  cordance  with  your  own  methfKl  of  groui)- 


Ix  a  g<xid  idea  for  you  to  do  .so.  There 
is  nothing  ftn  the  hiacklK)ard  that  is  not 
represj-ntative  of  certain  vital  statistics 


ing  classifications.  This  ad-count  section 
is  important ;  it  shows,  day-hy-day,  the 
numbi*r  of  ads  in  each  major  group  as 


Estate 


June 


compared  to  the  .same  group  the  same 
day  last  year.  Then,  if  you  show  any 
loss  in  total  lines,  you  can  analyze  that 
lr)ss  very  swiftly  by  classifications;  and 
if,  for  example,  you  find  that  autos  and 
rentals  are  the  groups  where  the  loss  is 
showing,  you  know  where  to  concentrate 
your  effort  to  make  it  up. 

There  should  lx  a  space  left  for 
bulletins.  _ _ _ 


PLANE  IS  CAMPAIGN  PRIZE 


$500,000  PLANT  COMPLETED 


FLORIDA  BACKS  1.  A.  A 


Woodland  (Cal.)  Democrat  Offers  Waco 
to  Winner  of  Circulation  Drive 

.\n  airplane  was  offered  last  week  by 
the  II  oodlaiiJ  (Cal.)  Democrat  as  the 
lag  prize  in  a  circulation  campaign.  With 
the  airplane,  a  $3,.%0  W'^aco,  goes  a  $300 
course  in  Hying. 

'I'he  campaign  is  being  conducted  on  a 
‘  vole”  basis,  the  number  of  votes  ob¬ 
tained  on  each  subscription  depending  on 
the  time  that  they  are  received.  Thus 
those  who  get  their  subscriptions  in  the 
early  stages  of  the  campaign,  receive 
more  credit  than  in  the  later  weeks.  The 
contest  closes  on  August  3. 

In  addition  to  the  plane,  $4.0ff()  has 
Ixen  set  aside  to  be  distributed  in  cash 
prizes  and  commissions,  b'ach  contest¬ 
ant  will  be  given  a  10  ixr  cent  commis- 


Vote  of  Confidence  Passed  at  Ani^ 
Convention  Held  at  JacksonviOf 

(liy  1  ilcj/rafilt  to  Kditor  &;  I’viiusan)  t 

J.\i  usow  ii.i.K,  l  i..v.,  .lune  5.— .\ 
lution  expressing  a  vote  of  cimfiriiS 
in  the  International  organization 
adopted  unanimously  by  the  delegates  gj 
the  fourth  district  of  the  Intcrnationj;  i  u 
.\dvertising  Association  at  the  closi#  'T" 
session  yesterday  of  the  annual  conv&  *{’, 
tion  of  the  bcxlv,  which  oixned  hm  I®!  •  *' 
Sunday.  ‘  i-’"" 

The  resolution  came  .as  a  dirwt  res*|f|'^’’, 
ol  a  reported  plan  which  called  for  da 

withdrawal  of  the  Klorifla  Advo.^:.:-  f  MUo' 


withdrawal  of  the  Florida  AdvertisiMi 

, r _ i.,» _ _ 1 _  ■  ^1 


The  entire  Democrat  staff  is  assisting 
in  the  contest,  which  is  believed  to  mark 
the  first  time  that  a  newspaper  has  ever 
(  iTcrivl  an  airplane  as  a  prize.  Paul  R. 
Leake  i>  publisher  of  the  paper. 


Santa  Monica  (Cal.)  Outlook  Formally 
Opens  New  Building 

Representing  an  investment  of  S.^00.- 
(KX),  the  new  two-story  building  of  the 
Santa  Monica  (t'al.)  Outlook  has  been 
completed  and  the  newspajxr  has  started 
publication  in  its  new  structure.  Erpiip- 
ment  includes  a  48-page  press. 

The  building  occupies  l.sO  by  1,30  feet 
on  the  southwest  corner  of  Hroadway 
and  F'ourth  street  in  the  center  of  the 
business  district. 

Rolxrt  P.  Holliday  is  publisher; 
Charles  Warren,  editor;  .Arthur  Whyte, 
business  manager ;  Leslie  Storres,  man¬ 
aging  editor,  and  Robert  Hutton,  Sun¬ 
day  editor. 

A  formal  opening  was  held  June  1. 


CANADIAN  EDITORS  TO  MEET 

editors  of  newspapers  in  the  Provinces 
of  Qitelxc  and  Ontario.  Can.,  and  North¬ 
ern  New  York  state,  have  been  invited 
to  observe  International  Editors’  Day  on 
June  U)  at  Ganotiociue,  Ontario,  as  the 
guests  of  Mavtir  W.  1.  Wilson,  The 
program  for  the  day  includes  a  three- 
hour  boat  trip  among  the  Thousand  Isl¬ 
ands,  with  a  short  stop  at  .Alexandria 
Hav.  and  a  dinner.  Discussions  will  con¬ 
cern  ."st.  Lawrence  tourist  traffic. 


Clubs  from  the  International  associatid 
and  the  formation  of  a  sei*arate  group  j*"*™ 
The  resolution  was:  "Whereas  ti» 
International  Advertising  Associatia:  ith''a 
formed  in  Chicago,  the  .Advertisiuj  F  n  1 
I'ederation  of  America,  representativu^  I  ti 
the  affiliated  advertising  clubs  of  tici  f 
country,  and,  'P^'' 

"Whereas,  the  forecast  policies  ancj] 
purposes  of  the  .A.  I',  of  A.  looks  fo; 
the  fourth  district  of  the  Internatiaii  ll 
ward  to  an  even  higher  development  oi  C 
club  organization  and  club  advantaze  i 
and,  'h^  * 

"Whereas,  the  principles  under  wiic 
the  international  association  has  btc 
conducted,  have  been  those  looking  to  tkt  ' 
closest  co-ordination  of  all  advertisiij 
interests : 

Therefore,  be  it  resolved,  tlut  ti» 
fourth  district  of  the  International  ki  nor  I 
vertising  Association,  reaffirm  its  coni- 1  p* 
dence  in  that  body,  and  its  new  con:  » 
ixment  parts,  promising  the  district  co- ii  boum 
operation,  and  lcx)king  forward  to  i|| 
closer  unity  of  interests,  to  the 
tag’e  of  the  international  association  aal T  ctfect 
that  of  the  district,  as  well  as  of  the  iml!- 1  'H 
vidual  clubs.”  f  p-eai 

Immediately  following  the  adoption  oi  4  pi,;k 
the  resolution  the  nomination  committ«||  chan 
reported  to  the  convention  and  the  fol- «  duce 
lowing  recommendations,  which  were  ap-  S  adve 
proved,  were  placed  before  the  bod;  P  nicai 
Carl  Lehman,  Orlando,  president;  NobltE  cost 
F'nge,  Jacksonville,  vice-president;  A. CJ  total 
Smith,  Miami,  secretary ;  Henrj-  ] spac 
Smith,  Miami,  treasurer,  and  E.  E.  Gar-i  imo 
rison,  St.  Petersburg,  a  director.  clas: 

Miami  was  selected  as  the  next  mee-  first 
ing  place.  .  then 

Legislation  providing  for  an  advertis  ^  a  d 
ing  fund  for  the  state  also  was  rr'  rest 
quested.  I  will 

.Among  the  speakers  were  A.  C.  Smiif.  |  invc 

Miami,  and  \'yrde  Ingleham,  Tampa.  ‘  j> 


ADDS  COLORED  COMICS 

The  Laurence  (Mass.)  Telegram 
added  a  separate  colored  comic  secti* 
to  its  paper,  giving  its  readers  t»; 
pages  of  comics  daily,  together  with  ad¬ 
ditional  feature  material  for  the  W 
inside  pages,  and  additional  comics  e 
the  regular  section  of  the  pai)er. 


C  LAS  ^  1 FIED  _  ADVECTS1NG_^PR  RECORD^ 
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Classified  record  blackboard  which  coast  manager  considers  ideal  for  keeping  sales  staff  informed. 


/  // 


The  Tribune 


OaJ^Iand,  Calif. 


UR  OVN  VOR!^ 

or  LetTbRS 


By  JAMES  MELVIN  LEE 

Vr  HI-'  rhifi  criticism  of  the  Bok  awards  UMlared  advertising  exi)ert  Skinner  “Talk 
I  fit-  K,.  *1,^  QoUrt.J  people.  People  should  save  for  a  rainy  day. 

,  1  in  advertisinjl.  made  bj  the  School  Seemingly  a  cliche,  llow  to  make  this  truth 

■Onvai.  f  {inkiness  .•\dimmstratl011  at  Harvard  distinctive,  dift’erent,  individual  to  the  bank  was 
“  'I’niversitv  has  been  that  honors  were  the  pressing  problem. 

itnitersii.  ,  ..,,,1  nroftv  Siliokc  up  advertising  expert  Smith:  Stimu- 

:  given  for  rhetorical  copx  and  pretty  imagination;  call  it  ‘Living  Insur- 

-  -  pictures  rather  than  for  results  secured,  ance.’  ” 

IMni-h  that  has  appeared  about  advertis-  Jt  was  a  master  stroke.  A  dramatic  cam- 
ing  in  current  literature  has  been  long  Lu^lnce*^^?^^  ' 

in  theory  but  short  in  results  recorded  by  Insertions  covered  a  period  of  about  75  days 
the  cash  register.  The  case  method,  preceding  the  opening  of  the  great  new  uptown 
at  tk  •_  ..  ,,i  iti  ‘•Iico.'tiin,.  branch.  The  oiiening  day,  a  full-page  announce- 

.  .  I  however,  IS  Used  exclusively  in  ls>chmg  ment  was  published — with  a  coupon  for  those 
i  jijg  .\ds'’  (CoviCI  Friede,  Inc.)  by  Car-  who  would  be  unable  to  visit  the  new  bank 
f  roll  Rheinstrom.  ixirsonally. 

This  volume  gives  the  reader  126  Rheinstrom,  who  for  eight  years 

'  specific  cases.  Copv  used  is  shown  but  I’as  been  associated  with  leading  adver- 
it  is  supplemented  with  a  discussion  of  t's'ug  agencies  as  copy-chief  and  account 
”  r**  the  purposes  of  the  advertising  and  the  manager,  claims  that  his  volume  is  the 

<S  fn-  puipo  first  me*  KcriL-  r,f  ad.-Brticin<r  H..t  fi.. 


“•  “■  I  results  obtained.  The  author  is  to  be  first  case  book  of  advertising.  Hut  he 
I  congratulated  for  including  in  his  volume  modestly  admits  at  the  same  time  that 
'“'’“r  advertisements  that  have  failed  as  well  be  has  but  scratched  “the  granite  sur- 
’  as  those  that  have  brought  home  the  face.”  Starling  H.  Busser,  vice-president 

of  Batten,  Barton,  Durstine  &  Osborn, 
.'t  The  dedication  lists  in  a  general  way  f."''  -  asserts  that  advertisers  who 

the  tvpe  of  reader  to  whom  the  book  ^9  httle  arithmetic  with  a 

[toiiit  -ii  ’ little  inspiration  are  going  to  grab  for 

trtisia  f  I  •  A  I,  “Psyching  the  Ads.”  After  perusing  the 

To  a  generation  of  advertising  readers,  buy-  ,  j-.,  '  i  ”  j 

„  er.  and  sellers,  whose  imaginations  are  not  volume  1  want  tO  put  ditto  marks  under 
«  boumied  by  typoRraj)hical  harmony  on  the  North,  this  assertion  by  Mr.  Husser. 
al  Air  nor  by  ‘'modern”  layouts  on  the  Blast,  neither  ^  « 

»  cfever'"fiyre,s*of‘%^ch  on  ‘fhe  ^West-who^se  XE  of  the  most  picturesque  figures  in 
con;  |  conception  of  advertising,  on  the  contrary,  is  ”  American  Journalism  today  is  Fre- 
ict  co-l  bounded  only  by  the  limitless  limitations  of  a  mont  Older  of  San  Francisco.  A  per- 
^  so^anty  sketch  of  him  appears  in  The 

ddVii:-  '  based  ujxin  unending  research  into  cause  and  Aa/lOU  ,for  June  5 — from  the  pen  of 
on  aid  effect.  George  P.  West. 

leiinii-  The  contents  of  “Psyching  the  Ads”  Mr.  West  begins  his  sketch  by  asserting 
treats  of  57 — without  apologies  to  a  that  the  career  of  Mr.  Older  began,  as 
itionM  !  pickle  advertiser— different  types  of  mer-  it  will  end,  without  pretension.  Atten- 
nmitt#  ;  chaiidise  or  services.  The  cases  repro-  tion  is  called  to  the  fact  that  Mr.  Older 
lie  fol-  .  duced  show  the  methods  of  80  different  has  been  primarily  and  most  consistently 
ereap-  advertising  agencies.  The  results  given  a  “circulation-getter,  the  editor  of  a 
M  measure  1,472,875  traceable  returns.  The  profitable  afternoon  newspaper  dependent 
cost  for  insertion  of  the  advertising  copy  on  the  crowd  for  its  circulation  and  on 
I  A.  Cf  totaled  more  than  $1,000,000  for  white  shop-keepers  for  its  advertising.”  Yet 
try  ]  :  space  alone.  Cases  have  been  segregated  the  point  is  stressed  that  Older  has 
I"  fill'  into  groups  characteristic  of  product  “wielded  an  influence  and  achieved  a 
classification.  The  mode  of  treatment  is  stature  that  are  difficult  to  measure  in 
1  met:  first  a  reproduction  of  the  advertisement,  tangibles  or  to  present  convincingly  to  a 
then  a  narrative  statement  of  the  purpose,  generation  of  younger  men  that  has 
IveftLi-i  j  description  of  the  circumstances  and  learned  how  to  live  by  tweaking  the 
:as  iM  results,  and  finally  a  brief  copy  analysis  crowd's  nose  instead  of  selling  it  papers.” 


The  contents  of  “rsyching  the  Ads” 


NoiiifI  cost  for  insertion  of  the  advertising  copy 
A-ff  totaled  more  than  $1,000,000  for  white 


with  a  summary  of  the  facts  and  figures  Much  of  the  information  in  the  article 
involved.  Mr.  Older  has  given  to  the  public  in  his 

Passing  mention  of  cases  must  he  brief,  "wn  book.  “My  Own  Story.  ’  Neverthe- 
Case  10-D  tells  how  $16,315  worth  of  less  Mr.  West  deserves  praise  for  intro- 
E  furniture  was  sold  bv  ^23  paid  for  diicing  Mr.  Older  to  a  wider  audience 
tiijl  space  in  a  New  York  newspaper.  This  /or  serving  up  old  facts  in  a  new' 

case  proves  that  mail  order  display  style  nnd  interesting  way. 
f"‘l  '”^'1.  order  result  figures  are  not  ♦  *  * 

I  ‘'necessarily  married.”  Not  a  single  line  rp  jtE  column  which  Ted  Cook  runs  in 
wBof  Iwld  face  was  used  in  the  layout.  A  the  Hearst  papers  supplies  Gilbert 
^  .\nother  case  (13-1))  records  how  two  Seldes  with  material  for  a  readable  con- 

■  new^iiaper  advertisements  in  several  New  tribution  of  the  .\ez<i'-Rcf>iihlic  for  May 

■  Turk  papers  sold  1,608  chairs  in  two  29.  In  it  he  tells  how  Mr.  Gcxik,  starting 
•“  S  days.  The  first  ad  was  four  columns  as  Milt  Ciross  did  in  the  .Sunday  ll  arid 

^  wide  and  the  second  two.  The  layout  in  an  obscure  position  where  you  had  to 
M  M  was  identical  in  Ixith  cases :  in  the  sceond,  look  for  his  work,  finally  ]iushed  his  way 
^  B  fi’c  copy  was  condensed.  The  advertising  into  prominence  until  now  he  has  a  double 
jgj  H  t'lld  Imw  every  family  needed  a  comfort-  column — at  least  in  the  .Yttt'  i  ofk 
=  H  able  chair.  American. 

-i  Incidentally  it  mav  lx-  remarked  that  After  remarking  that  C.x.k  calls  his 

i  the  author  at  various  times  uses  cases  ^  t 

=-@  where  copy  has  been  inserted  in  news-  ^  "hmisical  way  aliont  the  conteiits  of 
^■papers  of  smaller  circulation  than  those  the  column.  He  pays  special  attention 
H  the  two  just  given  clippings  from  provincial  papers 

m  Onp  4i  .  .  -I  •  1-1  which  Mr.  Cfnik  inserting  with  light  com- 

^  H  niM  ?  k!  1  ment  of  his  own  runs  as  Bulletins 


‘  in  the  two  just  given  clippings  from  provincial  papers 

Onp  4i  4  4  -I  •  1-1  which  Mr.  Cfnik  inserting  with  light  com- 

niuTt^  i"T  •  ment  of  his  own  runs  as  Bulletins 

This  niiP  n  fT*  that  listed  as  2-J.  “adorned  with  a  drawing  of  a  snorting 
I'anl-  T.  *1  ^  hull,  and  containing  words  of  wisdom  from 

75dav  Tfi'  ac-comits  within  exalted  and  the  lowly  alike.”  The 

in  Hlsnicc'  ® style  of  the  author  entertaining  portions  of  the  column 

show  this  case  is  given-just  to  ^^e  said  to  he  those  in  which  Mr.  Cook 

“Aa  ■  4-  treatment:  (iUgiuly  mad.  Often  these  deal  with 

And  i  '"  “  what  Congress  is  doing  -and  whom, 

temerity  of  this  hail  aLVea  totally  Illustrations  given  take  too  much  space 

i  •Mr^alism”'"'^**  *'**’  “  reeking  com-  for  quotation.  Btit  this  running  comment 

That  is  .,4  1,  1  nil.  about  them  mav  Ive  rcprrKluced : 

a  **  hsippilv.  Banks  have  •  j  •  i  •  *1. 

n  I  A-  .advertisinjr  can  be  made  Cook’s  column  is  a  potjiourn.  and  picking  the 


■w.iirr*  inat  iienodical  .advertising  can  be  made  book's  column  is  a  potjiourn.  ana  picking  me 
than  clearing  house  statements  hest  bits  will  not  give  the  real  flavor.  For  that 
more  effective  in  securing  new  accounts*  has  to  read  it  steadily  a  few  weeks  to  be- 
dift.!!*!*  »<ivcrtising  jiroblcm  has  remained  a  ^ome  acquainted  with  a  fresh  and  individual 
ui^uit  one.  humorist  who  seems  to  have  none  of  the  habits. 


•nT***  *^*’*'**  savings  bank  in  the  United  States  interests  and  mannerisms  of  his  contemporaries, 
na,i.“.1f  ‘he  Emigrant  Industrial!  and  shares  with  the  best  of  them  an  attractively 

that  it  vJ'"  effective  publicity,  felt  oblique  mind. 

Th.  .,  .adequate  material.  From  what  has  been  already  given  it 


Tl,.  “uequaie  material, 

ine  ^iou,  thing  would  lutve  been 


'5*J»‘i‘ution.  But  cle«%r  advenishig  ^  perfectly  obvious  that  every- 

•  were  at  work.  thing  IS  gnst  for  Cook  s  mill. 
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tunnel  by  force  of  gravity  into  the 
main  building  elevator  platform,  whence 
they  are  raised  to  the  paper  storerooms 
or  direct  to  the  pressroom. 

In  the  pressroom  an  elaborate  and 
painstaking  job  of  insulation  protects  the 
building  a^inst  noise  or  vibration  from 
the  gigantic  Hoe  presses.  The  floor  slab 
of  the  pressroom,  comprising  some  20,- 
OOO  square  feet  of  concrete,  is  from  eight 
to  ten  inches  thick.  Over  this  slab  and 
around  the  liases  of  all  the  columns  is 
placed  a  four-incli  layer  of  Korfund 
compressed  cork  satidwiched  between 
plates  of  iron.  On  top  of  this  cork 
cushion  is  laid  another  six-inch  slab  of 
concrete,  on  which  the  presses  are  set. 
Noise  and  vibration  are  absorbed  by  the 
cork  cushion  and  not  communicated  to  or 
through  the  floor,  ceiling,  walls  or  pil¬ 
lars. 

The  Daily  News  plaza  will  have  an 
ornamental  balustrade  along  the  river,  its 
pavement  lieing  cement.  Its  chief  decor¬ 
ative  feature  is  a  fountain  of  granite  and 
stone^  built  into  the  east  wall  of  the  main 
building  as  a  memorial  to  the  late  X’ictor 
F.  l^wson.  co-founder  of  the  Daily 
News  with  Melville  Iv  .Stone. 

The  evolution  of  printing,  from  its 
earliest  days  to  the  jiresent  time,  is  de¬ 
picted  in  the  panels  ornamenting  the 
building.  In  addition,  tribute  is  paid  to 
some  of  the  great  .American  editors  and 
publishers  who  have  made  journalistic 
hi.story.^  Alxive  the  windows  on  the 
plaza  side  are  panels  iH'aring  the  names 
of  such  men  as  Ifenjamin  Franklin, 
(.  harles  A.  Dana,  Horace  (ireelev,  Joseiih 
Medill,  Victor  l.aw.son,  and  others.  The 
largest  panels  are  placed  on  either  side 
of  the  main  entrances,  facing  the  piaza 
and  above  the  doorways.  .At  the  south 
end  above  the  entrance  to  the  concourse 
which  connects  with  a  pedestrian  bridge 
across  Canal  street  to  the  Chicago  & 
NWthwestern  station,  are  panels  show¬ 
ing  the  first  writer  chipping  his  char¬ 
acters  in  stone,  and  the  ancient  scrilie 
with  his  roll  of  papvrus.  .At  the  north 
end  the  panels  denict  the  first  print¬ 
ing  press  and  the  linotype  man. 

^  After  careful  study  with  the  engineer¬ 
ing  department  of  R.  Hoe  &  Co.,  Inc., 
and  a  series  of  thorough  tests,  the  News 
selected  its  new  presses,  incorporating 
many  features  new  to  newspaper  print¬ 
ing,  worked  out  on  experimental  presses. 

^i^rhaps  the  outstanding  difiference  in 
design  is  the  rearrangement  of  the  cylin¬ 
ders  in  pairs  verticallv.  one  almve  the 
^her,  instead  of  in  a  horizontal  line  or 
diagonally  one  alnive  the  other  as  previ¬ 
ously  constructed.  This  type  of  con- 
st^ruction  is  a  most  important  feature,  as 
the  machine  can  be  operated  from  the 
outside  rather  than  from  the  inside,  with 
easy  access  to  webs  and  rvillers  and  with 
all  oiK-rating  parts  easilv  accessible, 
tliercby  achieving  greater  speevl  and 
hiijiu'r  net  proefnetion.  The  shorter  paper 
roll  leads  and  easv  threarbug  of  the 
presses  minimize  jiaper  web  breaking, 
creating  much  easier  operation  and  le-^s 
paper  roll  waste.  .All  cylinders  and  roll¬ 
ers  iKung  easily  accessible,  there  are  no 
long  delavs  caused  bv  paper  web  breaks 
for  if  the  wehs  should  !>ecome  wound 
around  the  rollers  or  cylinders,  the  press¬ 
men  c.an  release  the  cylinders  and  rollers 
fi^m  the  wraps  of  paper  without  undue 
effort,  it  was  stated. 

A  large  percentage  of  the  rotating 
parts  are  so  arranged  that  thev  can  In- 
autom.atic.'illv  oiled  if  desired,  eliminating, 
to  a  great  extent.  lubrication  troubles' 
.All  the  rotating  parts  arc  carefully  bal¬ 
anced  and  where  necessary  are  running  in 
roller  liearings  or  ball  bearings. 

One  entire  unit  can  be  set  for  color 
by  a  single  man  standing  in  one  position 
OTtirelv  outside  the  press.  The  machine 
is  equipped  with  the  eccentric  impression 
adjustment  vyhich  eliminates  all  guess¬ 
work  in  setting,  and  allows  one  to  tell 
immediately  whether  or  not  the  impres¬ 
sion  is  correct  by  simplv  looking  at  the 
micrometer  gauges  at  cither  end  of  the 
cylinder.  The  large  cylinders  of  the 


presses  which  are  constructed  of  solid 
steel  forgings  are  further  protected  from 
any  end  to  end  movement  or  undue  fric¬ 
tion  by  the  application  of  a  new  type  end 
thrust  ball  bearing.  The  plate  and  im¬ 
pression  cylinders  require  but  one  shot  of 
grease  a  day. 

The  new  eccentric  type  of  impression 
adjustment  is  operated  by  worm  gear 
segments  bolted  to  the  flanges  o^  eccen¬ 
tric  bushings  which  carry  the  staggered 
roller  liearing  cages  on  each  end  of  the 
plate  cylinder  journals.  When  the  im¬ 
pression  adjustment  is  made  it  can  be 
readily  locked  by  the  tuni  of  a  handle  so 
it  cannot  lie  moved  until  the  handle  is 
again  opened.  The  micrometer  gauges  at 
either  end  of  the  cylinder  are  graduated 
in  thousandths  of  an  inch  and  are  easily 
turned  by  a  socket  vvrcnch  made  for  the 
purpose. 

Everything  has  been  done  to  make  the 
presses  safe  and  easy  for  the  pressmen 
to  operate.  Such  devices  as  new  leading 
in  pans  have  been  installed  to  eliminate 
the  necessity  of  the  pressmen  endanger¬ 
ing  their  fingers  when  threading  the  web 
of  paper  lietween  the  cylinders.  Suitable 
guards  have  been  placed  over  all  operat¬ 
ing  parts,  where  possible,  to  eliminate 
accidents.  Also,  the  necessity  of  a  press¬ 
man’s  going  into  the  press  for  any  pur¬ 
pose  has  heen  eliminated. 

Folding  and  cutting  cylinders  are  solid 
steel  forgings.  Two  roll  reels  instead  of 
three  roll  reels  will  lie  in  use  in  the  new 
nresses.  The  ffilding  rollers  are  ad- 
iustable  on  one  screw  leaving  the  creas¬ 
ing  blades  centered  on  all  sizes  of  papers. 
The  ink  supply  comes  to  the  new  presses 
through  an  automatic  ink  p'umi)  which 
eliminates  the  old  fountain  roller.  The 
electrical  control  system  uses  fifteen- 
horse  power  and  one  hundred  and  fifty- 
horse  power  motors. 

The  installations  in  the  new  News 
plant  are  in  lines  of  l.s  units  and  three 
double  folders  occupying  the  space  of 
about  one  hundred  feet  to  each  line. 
.Ample  operating  space  is  provided  in 
passagewavs  between  the  units  and  fold¬ 
ers. 

I.ocker,  toilet  and  shower  facilities  are 
provided  on  the  first  and  third  floors 
with  a  locker  for  each  man  working  in 
or  about  the  pressroom.  On  the  third 
floor  is  located  the  press-control  room. 
Here,  in  a  space  occupying  about  2,400 
square  feet,  are  the  circuit-breaker  panels 
and  resistors,  press-control  panels  and  a 
switchboard.  The  room  is  encased  in 
glass  to  prevent  excessive  dirt  from  get¬ 
ting  into  the  equipment  and  to  provide 
a  clearer  view  of  the  inside.  .At  the  north 
end  of  the  third  floor  is  liKated  the 
machine  shop,  electrical  shop,  pressroom 
storage  and  the  offices  of  the  engineer. 

Equipment  for  the  handling  of  rolls 
of  paper  has  been  provided  sufficiently 
heavy  to  accommodate  rolls  weighing 
2,(X)0  pounds,  as  well  as  the  present  1,500 
pound  rolls.  Paper  can  be  taken  into  the 
building  from  three  different  sources. 
The  first  is  from  the  Chicago  river. 
I  ake  boats  can  be  docked  at  the  Daily 
News  landing  and  paper  unloaded  on  the 
dock  platform.  The  second  meth<Kl, 


'T'llI-'  following  is  copy  taken  from  an 
*  automatic  telegraph  news  printer 
in  a  New  b'ngland  newspaper  office  last 
week.  The  newsjKijier  receiving  it  was 
due  to  go  to  press  with  its  first  edition 
at  lOi.kl  a.  m,  which  fact  added  a  few 
more  grev  hairs  to  the  head  of  the  tele¬ 
graph  editor. 

I'l  .\SH 

( )ld  Orchard  I'cach — (ireen  Mash  took 
off  '>:37  a.  m. 

.Si  r  I'l.vsii 

Old  Orchard — Yellow  Bird  tcxik  off 
9  ;3t). 

-  KRMA— 

Hfll.KTIN  ('ORKKCTION 

Old  Orchard  make  Green  Flash  take 
off  time  9:5fi  (official) 

— 1007.\— 

Kill  above  correction  re  (ireen  Flash 
A’ellow  Bird  onlv  plane  to  take  off. 
— 1008A— 


which  will  be  used  most  during  the  winter 
months  when  the  lake  is  ■closed  to  naviga¬ 
tion,  is  by  railroad.  Cars  will  be  run 
in  on  the  Daily  News  switch  tracks  and 
unloaded  directly  into  the  basement  level 
storage  space.  From  there  the  rolls  may 
be  taken  up  for  use  or  lowered  to  the 
sub-basement  for  storage  by  use  of  the 
vertical  conveyor. 

The  third  method  is  by  motor  truck. 
Trucks  will  be  run  into  the  building  from 
Canal  street  and  the  paper  unloaded 
directly  on  the  vertical  conveyor. 

Printed  papers  are  taken  from  the  press 
and  delivered  by  a  conveyor  to  the  mail¬ 
ing  room  which  is  about  70  feet  from  the 
nearest  folder  or  they  may  be  sent  to  the 
bundle  tables  where  they  are  tied  and 
placed  on  a  bundle  conveyor  which  will 
deliver  them  to  a  chute  extending  to  the 
delivery  platform,  one  floor  below  on  the 
driveway  which  extends  through  the  cen¬ 
ter  of  the  building.  .An  interesting  fea¬ 
ture  of  the  bundle  table  is  that  the  con¬ 
veyor  is  directly  beneath  it,  thereby 
eccmoiuizing  space  and  energy.  By  means 
of  a  mechanical  contrivance  it  is  possible 
to  shift  the  flow  of  papers  from  the 
bundle  tables  to  the  mailing  room.  Three 
folders  of  the  presses  are  equipped  with 
this  feature. 

Wagons  and  trucks  will  gather  on  the 
inside  driveway  for  their  loads  of  papers 
where  checkers  will  record  the  loads. 

The  two-arm  reel  of  the  Daily  News 
was  built  by  the  Cline  Electric  Company. 
Cutler- Hammer  control  has  been  installed 
and  (Kiwer  is  supplied  by  Reliance 
Motors. 

On  the  fifth  floor  nearly  18,(KK)  square 
feet  of  space  is  devoted  to  composing 
r(Kim  reiiuirements.  Here  are  installed  a 
battery  of  54  latest  type  Linotype 
machines,  two  Ludlow  line  casters  and 
complete  new  Hamilton  composing  rfxim 
furniture.  In  the  side  rooms,  well  lighted 
and  thoroughly  ventilated,  is  a  proofroom. 
The  Monotype  room  on  the  same  floor 
has  five  type-casting  and  material  making 
machines.  Then  there  are  the  job  stereo¬ 
type,  and  the  matrix  rolling  and  finishing 
rooms,  the  remelting  room,  and  the  Lino¬ 
type  machinists’  repair  room.  Last  in  the 
row  is  the  syndicate  room,  where  are 
made  ready  the  Midweek  Features  sec¬ 
tion,  a  part  of  every  Wednesday  issue; 
The  Chicago  Merchant  and  the  C.  D.  N. 
Circle,  the  latter  the  house  organ  of  the 
Daily  News,  and  numerous  reprints. 

The  entire  composing  room  is  floored 
with  blox-on-end,  and  the  ceiling  is  cov¬ 
ered  with  sound-proofing  material.  An 
elaborate  system  of  ventilation  keeps  the 
air  cool  at  all  times. 

.A  battery  of  three  heavy  duty  matrix 
rolling  machines  is  also  installed  on  the 
fifth  floor.  The  matrix  after  being 
molded  is  carried  on  a  belt  conveyor  to 
a  drop  chute  to  the  stereotype  foundry 
on  the  second  floor,  where  five  double 
auto  junior  casting  and  shaving  machines, 
as  well  as  a  complete  new  foundry  instal¬ 
lation  for  casting  double  page  plates,  are 
located.  Later  a  complete  installation  of 
full  autiimatic  plate  casting  machines,  de¬ 
veloped  and  perfected  in  the  last  six 
months,  will  be  placed  in  this  department. 


Bulletin 
I.KVII  l’l..\NKS 

Old  Orchard,  Maine,  May  29 — The 
)’ellow  Bird  took  off  for  Baris  at  9;.36 
I'.astern  Daylight  time  tinlay.  It  lifted 
slowly  from  the  beach  under  its  heavy 
load  and  di.sappeared  into  the  ocean  haze 
ai'iiareutly  fighting  for  altitude. 

Fi..\sn 

Old  Orchard — A\’llow  bird  circles  the 
In-ach  at  10:15  returning. 

—lOlfi.A— 

Bn.i.KTix 

New  Lead 

Old  Orchard,  Maine,  May  29 — The 
monoplane  A’ellow’  Bird  returned  to  the 
Ix'ach  here  20  minutes  after  it  hopped  off 
for  Paris,  today. 

The  Coast  Guard  convoy  plane  re¬ 
turned  also  and  remained  circling  above 
the  beach. 

— B102LA— 


LOGS  OF  2  AIRPLANES  —  WHY  TELEGRAPH 
EDITORS  BECOME  TEMPERAMENTAL 


Conveyors  parallel  with  each  ro» 
presses  carry  all  plates  from  the  s^i 
type  foundry  to  the  presses  and  rttj 
the  used  plates  to  the  foundry. 
than  100,000  pounds  of  metal  is  reni^ 
daily  to  make  plates  in  the  cajs^ 
machines.  Electric  heating  units  J 
and  maintain  the  metal  at  an  opetitg 
temperature  of  600  degrees.  ^ 

Cameras,  etching  machines, 
shavers  and  saws  are  a  part  of  the  etcli 
room  equipment. 

The  Daily  News  \sas  founded  in  Ijt 
the  first  regular  number  appearing  j 
Jan.  2.  The  lirst  issues  of  the  paper  «e|| 
printed,  one  side  at  a  time,  on  a 
cylinder  press  owned  by  a  Swedish  pij. 
cation  next  door.  .A  second-hand  Ha] 
four-cylinder  press,  capable  of  prinr;..] 
3,0(X)  papers  an  hour,  was  set  up  i 
Daily  News  building  .soon  after, 
entire  editorial  staff  consi.sted  of 
writers — Melville  E.  Stone,  editor  a| 
business  manager;  W.  E.  Dougherty,© 
editor:  Percy  Meggy,  assistant  edhti 
and  a  Mr.  .Andrews,  reporter.  The  f- 
issue  of  the  Daily  News  contained  a  sh,- 
story,  a  column  of  editorials,  a  poem 
a  few  articles  reprinted  from  ■ 
papers.  Dougherty  and  Meggy,  t. 
founders  of  the  paix*r,  .sold  out  to  Stoi 
who  in  turn  sold  tlx-  entire  interests « 
the  paper  to  V'ictor  F.  I.awson  in  Jt 
1876. 
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AMERICANS  IN  TOKYO 


Journalist*  Entertained  by 

Advertiser  and  Nichi  Nichi 

American  journalists,  making  a  toe 
of  Japan  under  the  auspices  of  tk 
Carnegie  Endowment  for  Internatka 
Peace,  were  guests  of  the  Japan  Adii'- 
tiscr  at  a  dinner.  May  11.  Prominc 
lapanese  and  foreign  residents  of  Toky 
were  among  those  attending  the  dirar 
Hugh  Byas,  managing  editor  of  Jape 
Advertiser,  acted  as  toastmaster.  B.  ft 
Fleisher,  the  editor,  sailed  for  Amm; 
several  weeks  ago.  Hiroshi  Saito,  ha 
of  the  intelligence  bureau  of  the  Foreip 
Office,  formally  welcomed  the  joumalfc 
to  Japan. 

Mayor  Horikiri  of  Tokyo  mentienfi 
that  of  the  hundreds  of  thousands  of  yt 
spent  on  reconstruction,  a  large  porti' 
had  come  from  the  United  States  intk 
form  of  trade.  He  also  spoke  of  tk 
nation  wide  gratitude  for  the  prompt  a.'^ 
sistance  from  .America  in  the  dark  day 
of  the  great  earthquake. 

Judd  M.  Lewis,  Ilonston  (Tex.)  Pot. 
responded. 

In  the  afternoon  a  meeting  was  h« 
under  the  auspices  of  Tokyo  Nichi  Nfe 
I'rances  \V  .  t  larke,  Atlccntn  Constitulii^ 
spoke  on  “The  Forward  Trend  of  Jor 
nalism.”  W’ilbur  Forrest  of  m 
Xr7c  York  Herald  Tribune,  spokt  « 
“The  President  and  the  Press"  aK 
Gideon  .-X.  Lvon.  of  the  IVashinglan  Ste 
spoke  on  “Washington  Newspapers  a« 
Correspondents." 
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NEW  PRESS  INSTALLED 


Gov.  Fisher  Start*  New  Five  Util 

Machine  for  Lancaster  Newspsp*" 

.\  new  five-unit  press,  built  and  in¬ 
stalled  for  Lancaster  Newspapers  Ik- 
iniblishers  of  the  Lancaster  (P®-1 
lira.  IntcUigcncer-Joumal  and  SwW: 
Xeti’S,  by  the  Duplex  Company  wi*  *; 
in  motion  for  the  first  time 
when  Governor  John  S.  Fisher  pr«s^ 
a  key  in  the  executive  offices  in  Harre- 
burg.  The  machinery  is  completely  «• 
sulated  in  lead  and  concrete,  reduciK 
to  a  minimum  noise  and  vibratiK 
through  the  upper  floors  of  the  five-stoP 
building. 

New  stereotyping  pots,  shell  castff 
and  melting  furnace,  all  electrKal. 
heated,  have  also  been  installed. 

.Among  the  executives  gathered  ■* 
the  ceremony  of  starting  the  press  wW 
J.  F.  Steinman,  J.  H.  Steinman,  pubi'S’'; 
ers;  1.  Z.  Buckwalter,  assistant 
manager;  John  H.  Carter, 
editor  of  the  New  Era ;  Marshall 
weiler,  mechanical  superintendent ;  b®® 
Liller  and  William  J.  Lawyer,  day  ^ 
night  pressroom  foremen  and  C.  * 
.Mall  of  the  Duplex  Company. 
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ro  HOLD  PUBLISHERS 

for  fraud  copy 

FtJcral  Trade  Commiieioner*  Warn* 

of  Policy  to  Prosecute  Publisher* 
and  Advertising  Agencies 
for  False  Copy 

The  Federal  Trade  Commission  is  pre- 
ared  to  act  to  put  an  end  to  fraudulent 
j,d  misleading  advertising  being  pub- 
ished  in  a  number  of  newspapers  and 
TOcazines  in  spite  of  repeated  warning 
0  discontinue  its  use  or  change  the  form 
)f  copy,  Commissioner  W.  E.  Humphrey 
aid  Slondav  in  an  address  before  the 
Xatioiial  Association  of  Purchasing 
Xeeiits  at  Buffalo.  The  publishers  have 
lad  ample  warning  to  discontinue  use  of 
his  copy  and  must  now  be  ready  to 
defend  it  not  only  before  the  commission 
)ut  in  the  courts  as  well,  the  buyers  were 

*  Three  groups  will  be  made  the  objects 
111  the  commission’s  drive,  it  was  said,  the 
advertisers,  their  agencies  and  the  pub¬ 
lishers.  Mr.  Humphrey  said: 

"The  people  of  this  country  are  an¬ 
nually  robbed  of  hundreds  of  millions  of 
pillars  by  false  and  misleading  advertise- 
’Sments  appearing  in  the  newspapers  and 
iniapazines.  Some  of  the  more  glaring 
^instances  of  this  class  of  advertising 
might  be  cited.  Those  holding  out  allur¬ 
ing  promises  of  lucrative  employment; 
patent  medicine  advertisements  for  incur¬ 
able  di.scases,  frequently  injurious,  never 
of  any  value,  and  often  by  holding  out 
false  hopes  prevent  the  victim  from  seek¬ 
ing  any  real  relief  until  too  late.  Nbarious 
methods  for  correcting  bcxlily  deformi¬ 
ties;  beauty  creams  and  various  re¬ 
juvenating  cosinctic.s — all  of  them  frauds 
.and  swindles  and  perhaps  the  greatest  of 
all  just  at  the  i)resent  nK)ment  are  the 
various  anti-fat  remedies,  appliances, 
M«p-;,  belt.s,  machines,  powders  and 
medicines;  all  of  them  fakes  and  all  of 
them  dishonest — and  some  of  them  dan¬ 
gerous.  Fabulous  sums  are  spent  for 
these  frauds  since  the  female  skeleton 
has  become  the  fa-'hion  in  this  country. 
Hair  restorers,  one  of  the  worst,  most 
intriguing,  and  aged  frauds.  Few  men 
with  l>ald  pates  seem  to  be  able  to  with¬ 
stand  the  allurement  of  this  ancient  and 
shameless  fraud.  The  bald-hearled  man 
s  is  so  desirous  of  being  handsome — of 
]  looking  like  a  poet  or  a  patent  medicine 
I  fakir,  that  he  cannot  resist  an  advertise- 
linent  that  promises  to  give  him  hair. 

I  "The  magazines  are  filled  with  this 
class  of  advertisements  I  have  mentioned. 
The  Department  of  Justice,  the  Postoffice 
Department,  and  the  Federal  T rade  Com¬ 
mission  have  all  been  trying  to  put  these 
frauds  out  of  business.  Rut  the  result 
has  been  disappointing.  We  have  accom¬ 
plished  comparatively  little.  Such  adver¬ 
tisers  are  fleeting  and  cunning  crooks, 
and  when  proceeded  against  they  fold 
their  tents  and  silently  steal  away  and 
commence  their  fraudulent  work  in  some 
new  locality  under  a  new  name.  These 
scoundrels^  and  thieves  annually  rob  the 
poor,  the  ignorant,  the  sick,  the  afflicted 
and  the  credulous  of  not  less  than 
$.■'00,000,000  annually. 

“For  the  last  two  years,  in  various 
sj^hes  I  have  been  calling  attention  to 
the  liability  of  the  publisher — that  he  is 
^ually  guilty  with  the  advertiser — that 
he  IS  a  necessary  part  of  the  plan — that 
he  brings  together  the  crook  and  his 
F'J'r^^^f.he  helps  rob  the  victim — that 
he  shares  in  the  ill-gotten  gains.  I  have 
insisted  that  he  is  responsible  and  that 
Ilf  j  ®  party  to  the  suit  against 
the  advertiser.  In  this  position  I  received 
{ assistance  of  many 
m  the  foremost  publishers  in  the  country, 
r  L  ’'***’J^  Periodical  Pub- 

c  nJvf*  ®  country,  representing  over 
V  .  ^ci^icals,  met  in  a  conference  in 

•  ew  York  and  unanimously  adopted  a 
pan  which  I  have  a  firm  conviction  will 

more  to  clean  the  columns  of  the 

agazmes  of  this  shameless  advertising 
plans  put  together, 
tu.  jh’*  plan  in  no  degree  interferes  with 
he  freedom  of  the  press.  It  in  no  degree 
s?^  jurisdiction  of  the  Commis- 

degree  increases  the  re- 
sponsibHity  of  the  publisher.  The  law 


makes  the  publisher  responsible  for  any 
false  and  misleading  advertisements  he 
may  carry.  The  publisher  has  no  more 
right  to  rob  the  public  than  the  adver¬ 
tiser.  The  publisher,  like  every  other 
man,  must  take  the  responsibility  of  con¬ 
ducting  his  business  according  to  law. 
•We  ask  only  that  the  publisher  obey  the 
law.  Rightly  or  wrongly,  the  public  be¬ 
lieves  that  the  publisher  guarantees  the 
honesty  of  his  advertisers.  In  this  belief 
the  public  pays  its  money  to  the  adver¬ 
tiser,  and  often  commits  to  him  things 
more  valuable  than  money.  This  places 
upon  the  publisher  e.xtraordiiiary  duties 
and  responsibility. 

“Most  publishers  realize  these  duties 
and  responsibilities  and  are  co-operating 
with  the  Commission.  It  may  interest 
you  to  know  that  we  have  within  the 
past  three  weeks  proceeded  against  more 
than  200  of  these  fakirs  and  scoundrels, 
and  the  publications  that  publish  their 
advertisements.  So  far,  we  have  not 
found  a  single  one  of  these  crooks  that 
will  come  out  into  the  light  of  publicity 
and  make  a  fight.  We  are  going  to  con¬ 
tinue  to  fight  these  crooks  as  long  as 
they  continue  to  swindle  and  rob  the  pub¬ 
lic.  We  are  going  to  fight  these  fakirs 
and  crooks  and  thieves  until  they  are  put 
out  of  business.  In  this  fight  we  have 
the  help  of  every  honest  and  decent  pub¬ 
lisher  in  the  country.  In  this  fight  we 


believe  we  have  the  support  of  every 
decent  and  honest  citizen. 

“The  conference  in  which  the  publish¬ 
ers  promised  to  clean  their  columns  of 
such  advertisements  was  held  last  Octo¬ 
ber.  They  have  had  sufficient  time  to 
carry  out  the  promises  they  there  publicly 
made,  to  the  public  and  to  their  com¬ 
petitors.  The  magazines  with  few  ex¬ 
ceptions  have  kept  their  promises  and  are 
cleaning  their  own  columns  of  this 
criminal  filth.  Some  few  are  not  keeping 
their  promises.  We  are  going  to  clean 
their  house  for  them.  I  take  this  oppor¬ 
tunity  to  give  fair  notice  to  all  publishers 
and  all  advertising  agencies  that  here¬ 
after  they  must  be  prepared  to  defend  all 
advertisements  that  they  handle  of  the 
class  I  have  described,  before  the  Federal 
Trade  Commission  and  before  the  bar 
of  public  opinion.  We  want  to  protect 
the  public.  We  want  to  help  honest 
business.  I  feel  there  has  been  a  tre¬ 
mendous  improvement  in  the  conduct  of 
business  in  this  country  during  the  past 
few:  years.  The  percentage  of  crooked 
business  is  not  large,  hut  the  aggregate 
is  far  greater  than  it  should  be.’’ 

HOLDS  CHARM  SCHOOL 

A  health  and  charm  school  was  con¬ 
ducted  June  .l-.S  by  the  St>rmg field  Illi¬ 
nois  Slate  Register.  Mine.  Janette  Ser- 
rec  was  in  charge. 


JONES  BACK  IN  NEW  YORK 

U.  P.  Foreign  Editor  Return*  After 
A  Year  in  South  America 

Joseph  L.  Jones,  foreign  editor  of 
United  Press,  returned  to  the  New  York 
headtiuarters  of  the  organization  last 
week  after  spending  a  year  touring  South 
America.  Mr.  Jones  visited  the  leading 
publishers  of  the  principal  Latin-Ameri- 
can  countries  and  commented  to  Editor 
&  Publisher  on  the  growth  and  prog¬ 
ress  of  daily  newspapers  in  that  part  of 
the  world,  particularly  in  the  coverage  of 
foreign  news. 

1  he  new  cable  service  from  the  United 
States  instituted  in  \  enezuela  last  week 
was  cited  by  Mr.  Jones  as  an  important 
development  in  the  history  of  that  coun¬ 
try’s  press. 

Mr.  Jones’  name  w'as  inadvertently 
substituted  for  that  of  Earl  Johnson  last 
week  in  a  story  in  Editor  &  Publisher 
announcing  appointment  of  a  new  central 
division  manager  for  Ihiited  Press. 

MASS.  DAILY  SOLD 

The  Soiithbridge  (Mass.)  News  has 
been  sold  by  the  Central  Massachusetts 
Publishing  Company  to  Robert  E. 
Slough,  of  Blairsville,  Pa.  The  deal 
was  handled  by  J.  B.  Shale,  New  York 
newspaper  and  magazine  broker. 


Jo  All  Who  VseWords^ 
The  Greatest  Aid  inYears 


Hartrampf*s 

Yocabularies 


This  monumental  volume 
opens  up  a  new  world  of  words 
for  those  who  work  with  them — 
or  who  love  them  for  pure  en¬ 
joyment.  It  is  the  second  vitally 
necessary  book  in  every  library 
— the  first  being  a  dictionary. 

When  we  call  it  a  book  of  synonyms, 
we  merely  classify,  but  do  not  de¬ 
scribe  it.  It  is  about  as  far  ahead  of 
similar  books  as  they  are  ahead  of 
nothing.  Where  they  give  you  a 
dozen  synonyms,  antonyms  and  rela¬ 
tives,  HARTRAMPF’S  provides  60 
to  150. 

Its  classifications  are  by  thoughts 
and  ideas,  rather  than  by  words.  For 
instance — you  look  at  the  sun,  you 
have  the  thought  “dazzling”  but  the 
word  escapes  you.  But  turn  to 
“bright”  or  “shining”  in  HART¬ 
RAMPF’S  and  you  find  “dazzling” 
and  150  other  words  ready  to  express 
the  exact  shade  of  meaning  you  re¬ 
quire. 

Turn  to  the  “IDEA  CHART”  for 
stimulation  in  dull  moments,  when 
the  mind  functions  slowly.  Read  the 
Introduction  and  the  Instructions 
for  Use.  Ten  minutes  will  prove  that 
you  cannot  possibly  afford  to  be 
without  this  wonderful  aid  to  fluent 
writing,  speaking  and  reading.  But 
you  may  have  ten  days  for  examina¬ 
tion  and  use,  before  you  pay  one  cent 
for  the  book.  Send  for  it  today. 
Use  the  coupon.  Don’t  delay,  because 
this  advertisement  is  published  once 
only. 

Mail  the  coupon  NOW.  The  risk 
is  all  ours.  You  assume  no  obliga¬ 
tion,  except  to  return  the  book  if 
you  do  not  want  it. 


^48  Pages 
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SetidNOi 


SX7)i 

inches 


At  your  bookseller  *s,  also 


TEN  DA’VS  EREE  EXAMINATION  COtJI>ON  { 

hartrampp  company,  I 

Could  Building,  Atlanta,  Ca.  ■ 

Please  send  ON  APPROVAL,  one  copy  of  HARTRAMPF’S  • 
VOCABULARIES.  I  will  examine  it  carefully  and  test  its  | 
usefulness.  _  * 

If  I  am  thoroughly  satisfied  that  I  cannot  afford  to  do  with-  I 
out  it,  I  will  remit  promptly  five  dollars  ($5.00).  Otherwise  I 
I  will  return  it  postpaid,  within  ten  (10)  days.  j 

Address.- . - . . .  j 

City - - - .  J 

A-14  Occupation . . j 
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52  Editor 

TEXTILE  WORLD  WINS 
A.  B.  P.  SERVICE  MEDAL 

Flint  Garrison  Honored  for  Series  of 

Articles  in  Drygoodsman  —  Other 
Awards  Made  at  Washington 
Meeting 

I  iiiiiUT  witli  Secretary  <ii  C'<iiiiiiierce 
RolK'rt  i*.  Lamoiit  aiul  conferences  with 
Secretary  of  War  (iood,  Attorney  (ien- 
cral  Mitchell,  Secretary  of  tlie  Interior 
Wilbur,  and  Undersecretary  of  State 
Clark  featured  the  nieetiiiK  in  Washing¬ 
ton  last  Tuesday  of  the  National  (  (in¬ 
ference  of  business  paper  editors. 

Uiiring  the  day  a  luncheon  ineetinjr 
was  held,  at  which  the  Ass<x'iated  Busi¬ 
ness  I’aper  Editorial  Awards  for  lh28- 
192*^  were  made  by  \'ictor  H.  Power, 
chairman  of  the  jury  of  awards. 

The  medal  for  outstanding  service  by 
a  business  paper  to  its  industry  was 
awarded  to  Textile  World  for  its  con¬ 
tribution  to  the  expansion  of  the  rayon 
industry. 

I'irst  prize  for  the  “best  article,  series 
of  articles,  or  news  report,”  was  awarded 
to  Flint  Garrison,  editor  of  The  Dry- 
qoodsman.  for  a  series  of  ten  articles  on 
the  subject,  “An  Opportunity  for  a  New 
W'bolesale  Service.” 

Honorable  mention  for  editorial  serv¬ 
ice  to  industry  was  awarded  to  the  three 
following  papers  :  Elecfrieal  Merehaiidls- 
inq :  The  Foundry,  and  Motor  World 
U  'hole  sale. 

\.  Bowers,  of  F.nqineerinq  Setvs 
Record,  and  I,  O.  Dahl,  of  Re.ttaurant 
Maiioqeuieiit,  were  awarded  second  and 
third  prizes,  respectively,  in  the  “best  ar¬ 
ticle”  class. 

The  jury  on  awards  was  made  up  of 
Victor  H.  Power,  of  the  Manufacturers’ 
Record,  cliairman :  Dr.  Frank  M.  .Sur¬ 
face,  assistant  director  Bureau  of  For¬ 
eign  and  Domestic  ronimerce;  Nelson  S. 
Greensfelder,  president  of  the  National 
Industrial  .Advertisers  Association ;  W. 
L.  Richard,  of  Richard  &•  Co..  Inc.,  ad¬ 
vertising  acency.  and  Everett  B.  Ter- 
hune.  president  of  the  Hoot  and  Rhoe 
Recorder. 

For  the  past  eight  years,  the  national 
conference  of  business  paper  editors  has 
held  frequent  dinner  meetings  with  Mr. 
Hoover,  while  the  chief  executive  was 
Secretary  of  Commerce,  and  is  now  con¬ 
tinuing  ihis  form  of  contact  with  Secrc- 
tarv  I^mont. 

To  make  possible  more  intimate  dis¬ 
cussion  of  the  publishing,  editorial,  ad¬ 
vertising  and  circulation  practices  of  the 
\M  B.  P.  members  the  executive 
committee  aproved  a  plan  of  regional 
organizatfon  which  divides  the  United 
States  and  Canada  into  four  zones.  This 
plan,  suggested  by  President  C.  A.  Mus- 
selman,  makes  possible  the  coordination 
of  activities  in  the  several  departments 
of  business  paper  publishing. 

The  four  zones,  each  with  a  chairman 
who  is  also  a  member  of  the  B.  P. 
Executive  Committee,  are ;  Zone  I — 
Canada — (Tiairman,  Horace  T.  Hunter, 
vice  president,  Maclean  Publishing  Com¬ 
pany.  Ltd.,  Toronto ;  Zone  II — The  .At¬ 
lantic  Sealxiard  including  Boston.  New 
York.  Philadelphia,  Baltimore,  -Atlanta 
and  CTiarlotte,  N.  C. — Chairman.  Ed¬ 
ward  H.  Ahrens,  president.  Ahrens  pub¬ 
lishing  Company,  New  York;  Zone  III 
— Cleveland,  Pittsburgh,  Cincinnati,  In- 
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dianapolis  and  Lafayette,  Indiana — 
Chairman,  Warren  C.  Ilatt,  president, 
.National  Petroleum  News,  Cleveland; 
Zone  IV'^ — Chicago,  Milwaukee,  Grand 
Rapids,  St.  Louis  and  Peoria,  Illinois — 
(  liairman,  Elmer  T.  Howson,  Simmons- 
Boardman  Publishing  Corporation. 

RET  U  R  N~0  F  “PENNY 
PRESS”  IDEA  FORECAST 

Editor  of  Lorain  (O.)  Journal  Sees 
Reveraal  to  Former  Practices  if 
Power  Trusts  Succeed  in 

Acquiring  Newspapers 

-\  return  to  "penny  press”  methcjds  as 
a  jMissible  development  if  the  "power 
trust”  influence  in  newsixipers  becomes 
too  strong,  was  forecast  by  David  Gib¬ 
son,  publisher  of  the  Lorain  ((J.)  Jour¬ 
nal  in  an  editorial  May  27. 

After  tracing  the  history  of  journalism 
in  the  United  States  during  the  past  50 
years,  Mr.  Gibson  said: 

“I  don’t  think  that  these  recent  pur¬ 
chases  and  attempted  purchases  of  news¬ 
papers  by  the  International  Paper  and 
Power  Company  spell  anything — at  least 
not  very  much. 

“However,  if  the  effort  on  the  part  of 
these  power  companies  to  control  public 
opinion  does  become  too  strong,  why,  the 
time  will  then  be  ripe  for  another  gen¬ 
eration  of  young  men  to  come  into  these 
now  great  cities  with  second  hand  ma¬ 
chinery,  rent  cheap  rooms  up  alleys  and 
start  another  edition  of  four  page,  one- 
cent  newspapers. 

"I  am  not  sure  but  what  the  time  is 
now  ripe  anyhow.  The  newspaper  busi¬ 
ness  in  great  cities  has  about  completed 
its  circle  in  50  years.  Afternoon  news- 
jiajK-rs  are  now  selling  for  three  cents ; 
they  are  printing  from  24  to  72  pages 
daily  and  their  minimum  advertising 
rates  in  some  instances  arc  up  to  87..50 
per  inch — it  has  long  ago  reached  the 
point  where  none  but  the  most  formid¬ 
able  merchants  can  afford  to  do  very 
much  advertising. 

"The  public  defense  in  this  country 
again^t  one  newspaper  lias  always  been 
another  newspaper.” 

MAIL  ISSUES  BOOK 

.A  ,s6-page  promotional  advertising 
book  has  been  recently  issued  by  the 
London  Daily  .Mail  under  the  title,  "How 
Much  Shall  We  .Spend  In  the  Daily 
Mail?”  Various  types  of  merchandise 
are  classified  with  figures  showing  what 
percentage  of  total  advertising  of  each 
type  is  spent  in  the  Mail.  Circulation 
figures  are  analysed  also.  The  book  is 
bound  in  cloth. 

MEMORIAL  FOR  COMPOSITORS 

Memliers  of  the  composing  room  of  the 
Los  .dnqcics  Times  carried  out  their  an¬ 
nual  custom  of  heaping  flowers  on  the 
graves  of  compositors  who  were  killed 
at  their  posts,  Oct.  1,  1910.  when  the 
Times  building  was  dynamited.  The 
grave  decoration  service  took  place  on 
Memorial  day  at  the  HoUv-wchkI  ceme- 
terv. 
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BUENOS  AIRES 

More  T han  a 
Newspaper 
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JOSHUA  B.  POWERS 

EXCLUSIVE  REPRESENTATIVE 
250  Park  Avenue  •  New  York 
14  Coclupur  Street  •  London 


EAGLE  CLUB  TO  MEET 

The  annual  meeting  of  the  Eagle  Club 
of  the  Brooklyn  Daily  Eagle  will  be 
held  on  June  12. 

WILEY  HONORED  ON 
60th  BIRTHDAY 

(Continued  from  page  11) 

c(lllll,^,.l  and  introducing  Riley  as  Nye. 
It  might  have  been  more  amusing  if  I 
had  said  Rye  or  \\  iley. 

“At  a  military  dinner  in  the  RcKhcstcr 
.Armory  on  Jan.  27,  1892,  I  began  a 
career  as  a  public  speaker.  This  has 
continued  without  assassination  for  thir¬ 
ty-seven  years,  and  I  have  spoken  in 
tJhicago,  too. 

“I  became  connected  with  the  Xetv 
York  Sun  under  Charles  A.  Dana  and 
William  M.  Laffan.  No  commendation, 
save  one,  has  given  me  greater  pleasure 
than  a  note  from  Mr.  Laffan  testifying 
to  diligent  work  and  endorsed  by  Mr. 
Dana.  ‘This  is  so.’ 

“That  one  approval,  which  exceeds  all 
others,  is  the  presence  here  tonight  of 
.Adolpli  S.  Ochs,  publisher  of  the  New 
York  Times. 

“I  am  happy  that  newspaper  work 
opened  its  doors  to  me.  Let  the  men 
of  the  Rochester  Press  Club  always  re- 
memlier  that  while  the  obligation  of  the 
newspaix'r  is  to  render  public  service, 
it  should  remain  a  private  undertaking, 
without  orticial  or  any  outside  entangling 
alliance  or  control.  The  future  of  the 
.American  press  will  be  far  greater  than 
its  past  or  its  present.  The  opportunities 
of  the  press  for  public  service  steadily 
increase  in  giving  our  prospering,  pro¬ 
gressive  national  a  full,  impartial  news 
report,  in  informing  and  educating  our 
citizens.  A’ou  members  of  the  Press 
Club  lalxir  in  a  field  in  which  faithful, 
intelligent  work  brings  ample  rewards  of 
satisfaction  and  achievement.” 

Among  those  who  sent  tributes  to  Mr. 
Wiley  were  President  Hoover,  Calvin 
Coolidge,  Chief  Justice  Taft,  Owen  D. 


8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 
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Cline- Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

Ottawa  Journal 

Ottawa,  Canada 

Ask  them  about  it 

CLINE  ELEC.  MFa  CO 
Chicago:  III  West  Washington 
Street 

New  York:  47  West  34th  St. 
San  Francisco:  First  National 
Bank  Building 


^'oung.  (iovenuir  Ronsevclt  of  V  [' 
York,  James  J.  Walker,  mayor  of 
York  City;  Governor  Sampson  of 
lucky,  -Alfred  E.  Smith  and  Mayor  W;  I 
son  of  Rochester. 

President  Hoover  said  ;  “I  am  hi-.! 
to  have  the  opportunity  of  joining^l 
your  old  friends  in  heartiest  congr^  'j 
iations  and  of  sharing  with  your 
of  friends  all  over  the  country 
pleasure  they  will  feel  at  the  sit  | 
honor  your  iiomc  city  is  doing  you^i 
the  occasion  of  your  sixtieth  birtlxii  1 
-My  best  wishes  for  many  more  hint,* 
birthdays.” 

Mr.  Coolidge’s  message  follt^, 
“This  note  is  to  congratulate  you  ,1^ 
the  occasion  of  the  testimonial  (iin,.!i 
given  you  by  the  Rochester  Press  Qi  1 
Ever  since  I  have  been  in  Washinp,,  ij 
1  have  known  of  the  active  ancl  energr  I 
management  you  have  bestowed  upon  41 
Times,  which  has  resulted  in  increjsqs 
its  value  many  fold,  so  that  with  vogi 
Iielp  it  has  become  one  of  the  mosti^v 
able  newspaper  properties  in  the  w((i( 

1  wish  you  every  success  and  happinrsi' 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contract.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater 
New  York. 
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WIRES  VEXED  PRESS  MEN 
WHEN  “ZEP  ”  LANDED 


Cuer»-Pierrefeu  Reached  Only  by 
Taxi  at  Multiple  Rate* — Copy 
Filed  from  Marseille*, 

40  Mile*  Distant 


(Special  to  Editiir  &  Publisher) 

r^Ris,  Mav  24— It  is  wlii-n  a  bip  bit 
01  news  breaks  in  a  distant  part  of 
France  that  the  American  correspondent 
siKhs  for  the  hiRldy  efficient  liomc  tele¬ 
phone  service.  Never  were  such  ^ghs 
more  ardent  than  when  the  airship  “Graf 
Zeppelin’’,  landed  in  h'rance  near  Tou¬ 
lon  after  turniiiK  back  over  Spain  from 
Its  .\tlantic  flight. 

I'ntil  the  very  last  minute,  it  was 
thought  in  all  editorial  rooms  in  France 
that  the  Zepplin  would  battle  on  at  any 
cost  and  fight  its  way  back  to  Germany. 
Kvery  telegram  that  came  in  from  the 
region  around  Marseilles  gave  color  to 
this,  but  at  last  came  the  news  that  Dr. 
Fxkner  had  bowed  to  the  inevitable  and 
brought  his  dirigible  down  on  foreign 
soil. 

t'uers-Pierrefeu,  near  Toulon,  is  an 
awkward  place  to  get  at,  and  the  .Amer¬ 
ican  correspondents  who  went  down  to 
cover  the  story — Thomas  T.  Topping, 
tor  the  .Associated  Press,  George  .Axles- 
son,  for  the  International  News,  and 
(iabriel  Courtial,  for  the  United  Press 
—  went  by  air.  But  it  was  so  late  when 
the  actual  news  of  the  imminent  landing 
got  to  Paris,  that  the  airplanes  from  Le 
riourget  aerodrome  could  not  get  far¬ 
ther  than  Lyons  before  night  L'll,  and 
the  rest  of  the  journey  had  to  be  made 
hv  train. 

The  field  at  ('uers-Pierrefeu  is  20 
miles  from  Toulon,  and  as  everyotie  and 
his  wife  seemed  to  want  to  get  to  Cuers 
to  .see  the  German  airship,  correspon- 
ilents  were  met  with  the  mild  reejnest 
from  taxi-drivers  to  pay  .S  francs  in¬ 
stead  of  1  franc  a  kilometer.  There  was 
nothing  for  it  but  to  pay.  When  one 
of  these  sharks  had  brought  back  to 
Toulon  Mr.  Toppitig,  and  John  F.  Hans- 
com.  the  Riviera  correspondent  of  the 
.Associated  Press,  he  pocketed  a  com¬ 
fortable  total  attd  then  said,  with  an  eye 
to  possible  further  extortion  of  a  tip. 

“Has  not  .Monsieur  forgotten  some¬ 
thing  ?” 

Topping,  who  is  no  baby  in  bulk, 
looked  him  up  and  down. 

“A  cs”,  he  said.  “I  have  forgotten  some¬ 
thing,  but  if  I  gave  it  to  you  you  would 
never  forget  it.” 

The  taxi  shark  moved  off  and  said  no 
more. 


At  Toulon  telegraph  station  a  hew 
dered  telegraph  clerk  looked  despairing 
at  a  pile  of  telegrams,  for  which  he  h: 
wly  one  wire,  and  that  not  direct 
Paris,  but  relayed  via  Marseilh 
Twenty  thousand  words  were  waitii 
to  go  out  of  Toulon  to  all  parts 
rrance  and  Europe.  The  telepho 
offered  no_  relief,  a  long  wait  for  co 
^etion  with  Paris  providing  nothii 
*  squeaking  noise  at  eith 
end  with  no  possibility  of  coherent  co 
s^rsation.  There  was  no  other  remei 
than  a  hasty  rush  to  Marseilles,  40  mil 
away,  to  file  from  there. 

The  Germans  proved  willing  helpc 
to  the  reporters  and  in  spite  of  t 
strenuous  time  through  which  officers  a 
tntn  had  just  passed,  those  approach 
were  untiring  in  their  endeavors 
Rtve  the  reporters  every  opportunity 
let  their  readers  know  -what  had  tak 
**  Captain  Lehmann,  second-i 

command,  and  Navigating  Officer  ITai 
mgs  helM  greatly,  while  even  Coi 
mander  Dr.  Kckner  unbent  to  answ 

tne  many  questions  the  reporters  of  h: 
*  "®fictis  were  plving  him  with. 

Taeture  of  the  Zeppelin  f 

^rirtrKushafen  was  a  simpler  affair,  f 
wuhi  a  few  hours  it  had  passed  out 

mS  bu'sr 


celebrate  golden  weddi 

verir  wedding  a 

'crsary  last  week. 


PRESBREY  TELLS  HISTORY 
OF  ADVERTISING 

{Continued  from  page  13) 


.Association,  who  began  operations  in  the 
early  forties. 

He  was  soon  followed  by  John  L. 
Hooper  in  New  York.  Palmer,  however, 
maintained  operating  offices  in  New 
York,  Boston  and  Philadelphia,  so  he  is 
further  distinguished  as  being  the  inven¬ 
tor  of  the  agency  branch  office. 

.Agencies  began  to  multiply  in  the  fif¬ 
ties.  S.  X.  Pettingill,  with  offices  in 
New  York  and  Boston,  came  next  in  the 
fifties.  J.  Wesley  Barber,  who  conducted 
his  agency  in  Boston  until  his  death 
about  three  years  ago,  was  associated 
with  Pettingill.  Barber  was  a  big  factor 
in  agency  development. 

J.  Walter  Thompson  associated  himself 
with  Carlton  and  Smith  in  1864.  He 
eventually  took  over  the  agency  and  gave 
it  his  own  name  which  it  still  carries. 
Thompson  retired  about  ten  years  ago. 
He  died  only  last  year. 

George  P.  Rowell,  who  absorbed  the 
Hooper  agency  in  the  seventies,  published 
the  first  newspaper  directory  and  made 
advertising  history  by  making  public  the 
figures  of  newspaper  circulations.  The 
importance  of  that  is  so  great  that  it 
largely  accounts  for  our  present  adver¬ 
tising  development.  The  United  States 
to<lay  has  the  advantage  of  practically 
every  country  in  the  world  in  operating 
on  known  circulations. 

Rowell  has  the  further  distinction  of 
being  founder  of  Printer’s  Ink. 

John  E.  Powers  was  called  the  father 
of  sound  advertising,  which  gives  him  a 
fine  place  in  the  history  of  the  business. 

.A  list  of  early  advertisers  makes  an 
interesting  story  with  examples  of  the 
copy  used  in  various  years.  These  lists 
with  dates  and  records  are  given  with  a 
comprehensiveness  that  makes  the  book 
tremendously  valuable  as  a  reference 
work.  The  story  of  these  early  adver¬ 
tising  undertakings  is  remarkably  lumin 
ous. 

The  development  of  the  magazine 
makes  a  fascinating  story.  That  form  of 
publication  struggled  almost  vainly  against 
infant  mortality  for  a  century  and  a  half. 
It  finally  made  appeal  to  the  youthful 
and  more  alert  and  established  its  posi¬ 
tion  as  the  national  advertising  medium. 

The  profit  making  recognition  of  the 
magazines  came  along  in  the  nineties. 
Now  with  their  multimillionaire  circula¬ 
tions,  how  much  higher  will  they  climb? 
.A  study  of  the  histor>  of  magazines  sug¬ 
gests  that  they  may  yet  go  to  heights, 
which  to  the  less  thoughtful,  may  now 
appear  impossible. 

All  of  the  major  advertising  activities 
of  more  recent  times  are  recorded  in 
their  sequence  and  enriched  with  names 
and  dates.  The  book  is  embellished  with 
an  appendix  of  half  tone  illustrations 
and  advertisement  reproductions  which  in 
itself  forms  a  history  of  advertising  at  a 
glance. 

The  breadth  of  interest  which  “The 
History  and  Development  of  Advertis¬ 
ing”  commands,  far  outruns  the  connota¬ 
tion  of  its  title.  It  is  full  of  human  in¬ 
terest  while  always  telling  the  .story  of 
the  technical  progress  of  the  mechanics 
and  arts  of  advertising. 

Frank  Presbrey  as  a  chronicler  is 
pleasing  and  graceful.  He  narrates  with 
a  clarity  that  makes  this  meticulous  his¬ 
tory  of  his.  a  book  of  charming  enter, 
tainment.  AATiile  it  is  the  completest  ref¬ 
erence  hook  on  advertising,  it  is  at  the 
same  time  entitled  to  a  place  in  every 
library,  for  its  essential  contribution  to 
general  kno,vledge. 

I  might  add  that  as  instructor  in  the 
course  of  advertising  agency  procedure 
at  Columbia  University,  T  have  indicated 
the  Presbrey  history  as  a  required  text¬ 
book  for  the  students. 

COAST  PAPER  TO  BUILD 

The  Whittier  (Cal.)  Ne7vs  is  prepar¬ 
ing  plans  for  a  new  building.  The  struc¬ 
ture  will  have  a  frontage  of  100  feet  on 
South  Comstock  avenue.  John  F.  D. 
,Aue,  business  manager  of  the  News,  will 
have  charge  of  the  building  program. 


General  Business  In 
Indiana  Is  Good 

^^LCCORDIING  to  the  reports  issuetl  by  hanks 
and  the  hnsiness  agencies  good  gains  have  been 
registered  over  last  year  for  most  lines  of  trade 
and  industry  in  Indiana.  Pig  iron,  aiitomohile, 
auto  accessory,  metal  trades,  electric  power,  coal 
and  petroleum  output  are  way  ahead  of  last 
year's  output. 

Retail  trade  eontinnes  above  last  year  in  volume 
of  sales.  Hardware,  chain  and  department  stores 
report  excellent  increases.  Among  the  wholesale 
lines  the  months  of  March,  April  and  May  show 
still  greater  gain  over  last  year.  Aiitomohile 
sales  continue  at  a  record-breaking  pace. 

In  summing  up  we  recommend  the  Indiana  mar¬ 
ket  for  the  national  advertised  product.  With 
hnsiness  good,  employment  steady,  wages  high 
and  with  ever\'  indication  that  business  will  con¬ 
tinue  to  increase  on  a  higher  plane,  we  believe 
the  time  is  most  opportune  for  a  successful 
campaign. 

We  recommend  these  newspapers  listed  below  as 
your  mediums  to  reach  this  prosperous  market. 


(Circu¬ 

lation 

Rate  (or 
S.OOO 
lines 

**Columbn8  Republican . 

. (El 

.03 

**Fort  Wayne  Journal-Gazette.. 

. (M> 

43.791 

.09 

**Fort  Wayne  Journal-Gazette.. 

. (S) 

31,414 

.09 

**Fort  Wayne  News-Sentinel,... 

. (E) 

46,989 

.12 

tlndianapolis  News . 

. (E) 

13.';,246 

.25 

tlndianapolis  Star . 

. (M) 

110,798 

.20 

••Lafayette  Journal  &  Courier.. 

(M)  8,708  1 
•  (E)  14,963  S 

23,671 

.07 

tlndianapolis  Star . 

. (SI 

146,380 

.27 

ttLa  Porte  Herald-Argus . 

. (E) 

6.962 

.04 

Marion  Leadi^r  Times . 

...(M&S) 

9.178 

.04 

ttMuncie  Star . 

. (MI 

23..350 

.08 

ttMuncie  Star . 

. (S) 

1.3,.335 

.08 

ttShelbyville  Democrat . . 

. (E) 

4.203 

.025 

••South  Bend  News-Times . . 

. (E) 

29,876 

.08 

••South  Bend  News-Times . 

. (S) 

28,299 

.08 

ttSouth  Bend  Tribune. .. (S)  27,161... (E) 

28,617 

.07 

•Terre  Haute  Tribune . 

....(E&S) 

23,430 

.06 

* ‘Terre  Haute  Star-Post . 

,...(M&E) 

48,367 

.12 

••Terre  Haute  Star . 

. (S) 

27,135 

.07 

*•  A.  B.  C.  Publishers'  Statement,  April  L  1929. 
tt  Government  Statement,  April  1,  1929. 

•  A.  B.  C.  Publishers'  Statement,  October  1,  1928. 
t  Government  Statement,  October  1,  1928. 
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71  MERCHANTS  SOLD  ON 
“WHO’S  WHO”  CONTEST 

Memphu  Appeal  Plan  Got  a  Double 
Run  of  Six  Pages,  One  Week 
Apart — Golf  Contest  Also 
Promoted 

The  Meml>his  Cowmcrcial  Appeal  and 
Memphis  Ez-ening  Appeal  on  May  24 
ran  one  of  the  largest  special  advertise¬ 
ments  ever  put  on  in  the  mid-South, 
having  a  double  run  of  six  pages  on  a 
“Who's  Who,  What’s  What  and  Where’s 
Where”  contest  copyrighted  by  Joe 
Kosenfield,  Jr.,  rotogravure  representa¬ 
tive  of  the  Appeal  papers. 

Seventy-one  merchants  were  sold  in 
the  contest,  nine  advertisements,  each 
containing  a  "Whos  Who,  Where’s 
Where  and  What’s  What”  question, 
running  on  a  page.  One  of  the  squares 
on  the  first  of  the  six  pages  was  taken 
up  in  explaining  rules  of  the  contest,  in 
which  $2()()  in  prize  money  was  offered. 

Prize  winners  were  published  May  31, 
the  same  six-page  advertisement  running 
in  Commercial  Appeal  and  Evening  Ap¬ 
peal,  this  time  with  correct  answers — 
answers  being  names  and  slogans  and 
location  of  various  business  houses. 

Thus  in  one  of  the  squares  in  the 
May  24  issue  was  the  question,  “What 
eight-cylinder  automobile  can  you  buy 
for  as  little  as  SbS  i)er  month?”  and  in 
the  corresponding  st|uare  in  the  issue  a 
week  later  appeared  the  advertisement 
of  a  Marnion  dealer,  featuring  the 
monthly  payment. 

More  than  4,HMI  responses  were  re¬ 
ceived  to  the  advertisement,  it  was 
stated. 

Kosenfield,  who  has  been  working  on 
specials  for  several  years,  formerly  was 
on  the  Memphis  Xi’zes-Seiiiiilar.  going 
to  the  Memphis  Commereial  Appeal 
when  the  Memphis  Press  and  Memphis 
Xezcs-Seimitar  consolidated  in  N'ovem- 
Ur.  1<)26. 

The  Appeal  papers  have  also  started 
a  sjiecial  advertising  page,  run  f)n  tin- 
last  d.'iy  r)f  e.ach  month  during  the  golf 
season,  featuring  i)rizes  from  merchants 
to  the  first  iK-rson  each  month  to  make 
a  “hole  in  one.” 

Fourteen  prominent  Memphis  business 
firms  and  advertisers  api)ear  on  the 
page,  e.ach  having  the  same  space. 
Rules  of  the  offer  also  appear  on  the 
page. 

.■\mong  the  rules  are:  “The  person 
who  presents  a  score  card  properly 
signed  showing  that  he  has  made  the 
first  ‘hoK‘-in-one’  of  the  month  on  any 
of  the  recognized  club  or  municipal  links 
of  Memphis  will  be  awarded  these 
prizes.  The  ‘hole-in-one’"  must  be  made 
playing  in  a  foursome  match  going  18 
holes.  If  you  should  be  one  of  the  for- 
tunates  to  accomplish  this  amazing  shot, 
have  your  score  card  for  the  completed 
game  signed  officially  by  the  ‘pro’  at  the 
course,  and  by  all  members  of  the  four¬ 
some  in  the  presence  of  the  ‘pro’.” 

Prizes  range  from  a  free  admission 
to  .Silver  Slipper,  Memphis  new  road¬ 
house.  to  an  assortment  of  golf  balls 
and  electric  light  gloves.  Each  of  the 
14  advertisers  offers  prizes. 

Enoch  Brown  is  advertising  manager 
of  the  Appeal  papers. 

CUSACK  WINS  SUIT 

Harold  Cusack,  nephew  and  adopted 
son  of  the  late  Thomas  Cusack,  billboard 
advertising  magnate,  was  awarded  more 
than  $300,000  in  a  suit  for  an  accounting 
against  Cusack’s  sons  and  daughters. 
The  suit  was  to  recover  Harold  Cusack’s 
share  of  Cusack  family  holdings  in  the 
Thomas  Cusack  company  when  it  was 
sold  to  the  General  Outdoor  .Advertis¬ 
ing  company  in  1924. 

REPORTERS  WRITE  NOVEL 

Garrett  D.  Byrnes  and  James  S.  Hart, 
reporters  on  the  Prozndence  (R.I.)  Ez>en- 
ing  Bulletin,  have  collaborated  on  a  novel 
which  has  been  accepted  for  publication 
by  the  Atlantic  Monthly  Press,  Inc.,  Bos¬ 
ton,  and  Little,  Brown,  of  New  York. 
“Scoop”  is  the  tentative  title  of  the  book. 
It  deals  with  newspapers  and  politics. 


SCORES  SPACE  GRABBER 

Country  Editor  Turns  Down  Opportu¬ 
nity  to  Print  Story — With  Remarks 

An  opportunity  to  publish  a  “news” 
story  concerning  the  advantages  of  oil 
heating  equipment,  the  material  being 
furnished  gratuitously  by  the  Oil  Heat¬ 
ing  Institute,  New  York,  was  turned 
down  last  week  by  Alger  Jones,  editor 
and  manager  of  the  Hereford  (Tex.) 
Brand,  a  weekly,  who  wrote  the  institute 
the  following  letter : 

“We  would  like  for  you  to  give  us  just 
one  excuse  for  asking  us  to  publish  this 
as  news. 

“You  siK-nd  your  money  with  larger 
papers  and  magazines  for  advertising 


and  have  the  brass  to  try  to  get  us  to  use 
this  as  news.  It  has  no  news  value  and 
you  know  it.  You  think  that  country 
newspapers  are  dumb  enough  to  fall  for 
it. 

“We  may  be  dumb  but  we  know  space 
grafters  when  we  meet  them. 

“Please  do  not  ask  us  for  free  adver¬ 
tising — play  fair.” 

PLANNING  SOUVENIR  BOOK 

A  2()0-page  souvenir  book  will  be 
published  by  the  Newspaper  Men’s  Club 
of  Memphis  for  the  Gridiron  banquet 
this  year,  Ross  Young,  president  of  the 
Club  and  member  of  the  staff  of  Mem¬ 
phis  Ez’ening  Appeal,  announced  this 
week.  Money  from  the  sale  of  adver¬ 


tising  space  will  be  used  toward  a 
house  fund.  Hugh  Mooney,  son  ol  tW 
late  C.  P.  J.  Mooney,  has  chargt  gt 
publication  of  the  souvenir  editioa  Tk 
club  expects  to  realize  more  than  (15(|| 
on  the  book. 

HUNGARIAN  PAPERS  ORGANIC 

Executives  of  45  daily  and  wttklr 
Hungarian  newspapers  published  in  ^ 
United  State.s,  attending  a  meeting  of  tin 
United  .American  Hungarian  Societiei 
Buffalo  last  week,  decided  to  form  a 
organization  to  raise  the  standards  oi 
their  publications  and  for  mutual  bet 
fit  in  other  fields.  Martin  Himler  d 
Columbus,  Ohio,  acted  as  temporan 
chairman. 


Supplies  and  Equipment 


Drive  and  Control 

for  I 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


USED  NEWSPAPER  PRESSES 

^^^^^16,  24  and  32-page  Presses 

GOSS  24  and  S8-para  Presses  good  for 
black  or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  Color  Press,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  Stereotype 
Presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Msin  Oiler  &  Factory . Plainleld.  N.  J. 

New  York  Office . Brokaw  Bids..  I4S7  Broadway 

Chicago  Office  . . . . .  Monadnock  Block 


Berry-Mingle  Co.,  Inc, 

Printing  Production  Enginctn 

Flatiron  Building 

175  Fifth  Ave.  at  23rd  St 
Telephone:  Algonquin  1620 


Designers  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


Q:Ad/ustahle 

v/HEAD 

Flatshaver 


An  accurate  flatshaver.  Double 
screw  drive.  Knife  is  adjustable, 
quickly,  to  .oo  i  in.  5  H.  P.  chain 
drive.  Shaves  plates  up  to  1 9  'x  26'. 

Send for 

Felder  72  Z)  which  tells  ALL  about  it. 
GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NSW  voas  CHICAGO  SAN  raANcisco 


Classified 

is  the  open  door  to  oppor¬ 
tunities  in  the  advertis¬ 
ing  and  publishing  world. 
Consult 

Classified  Service 
E)ditor  &  Publisher 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass,  U.  S.  A. 

Cable  Address  NENSCO,  Worcestsr 


NEWSPAPER  PRINTING 


PRESSES 


DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— 40,000  par  hr.  Tb*  keartoit 
and  molt  productlvs  high  gpeed  nnlt  pragg.  EqoippM  with  lateit  galek 
lock-up  plate  damps,  automatic  electric  brakes,  etc.,  etc.  Autoplate  aaa 
dry  mat  equipment.  All  materials,  ateela,  bronaei,  ate.,  of  toe  latan 
apgiroTed  mecbaoical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  SO.OOO  ruDDlaf 
speed  with  tingle  plates.  All  stereotype  coata  (material  and  labor)  cut  U 
half.  Economy  for  the  growing  moderate  aiied  daily.  Cnlt-dealgned ;  built 
in  8  pg.,  12  pg.,  16  pg.,  20  pg.,  etc.  And  any  aixe  can,  by  adding  units.  k« 
Increaaed  in  ita  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaller  dallies  and  weekliM. 
Prints  from  the  roll  and  eute,  folio  and  ieUvero  perfected  newapapMa  - 
0,  S,  10,  12,  14  or  16  pagei  complete  in  one  operation.  Speed  6.000  to 
6,000  par  boar.  Half  page  fold  or  quarter  page  at  option. 

Writa  ns  your  press  noodo—Lot  no  help  you  solos  your  prootroom  probfsms— 
Onr  sta#  is  at  your  aaruico 

Duplex  Printing  Press  Company 

Battle  Creek,  Iwchigan,  U.  S.  A. 
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editor  &  PUBLISHER 

aaisified  Advertising 

SITUATIONS  (Caih  with  Order) 
t  Tlliu  — JO  per  line 

3  Time*  —  ^0  per  line 
all  other  CLASSinCATIONS 

(Caeh  with  Order) 

X  Time  —  .7S  per  ihie 

4  Time*  —  .60  per  line 
Count  iix  worde  to  the  line 

■WUU  apace  eharfe  at  eame  rate  per  Une 
Ker  inaertion  aa  earned  hy  frequency  of  in- 
SerUoB.  Minimum  apace,  three  llnea.  The 
Kditor  *  Publiaher  reaervea  the  right  to 
atiaaaify,  edit  or  reject  any  copy. 


il  BUSINESS  OPPORTUNITIES 

Inc,  ^  ^  ^  =— 


Brokan 


). 


Journal  iam  School 


gRCULATlON 

Promotione 


EDITORIAL 


Syndicate  Features 

Editorial  Comment  Sunday  School  Leaaona,  Inter- 
uutiunal  aeriea.  Newapaper  article  by  an  editor. 
l.OUU  worda,  {l.SO  weekly.  Wm.  Southern,  Jr., 
Indeliendenoe.  Mlaaouri. 


EMPLOYMENT 


Help  Wanted 


ptiiai.  Wiiat  Propertiee— KiclualTe  liatlnga.  No 
■■luaaiDg  publicity.  Peraonal  aervice  in  every 
bal.  Everything  confidential.  Clyde  H.  Knox, 
•51  Board  of  Trade.  Kanaaa  City,  Mo. _ 

Eiperienced  Managing  Editor  with  financial 
t,.,il£lDg,  would  Join  successful  businesa  manager 
with  newspaper  or  additional  capital  to  develop 
avndlcate  In  Central  West  or  Northwest.  Ixuiis 
Wrlgley  Itnllding.  Chicago. 

|lone»t-to-Goodne»8  Propoaltion  -Evening  paper. 
,  ewiusive  fertile  field,  middle  west;  good  plant, 
!  Xoiludliig  real  estate;  earning  large  net  profit; 
f  Initial  payment  gWhOtlO;  will  stand  the  add  test, 
B.  Shale,  Times  Bldg.,  New  York. 

Onur  D.  Gray,  the  Sturgeon,  Mo.,  newspaper 
l.iiblisher  and  broker,  writes;  “1  am  thinking 
Ijiir.l  and  may  conclude  within  thirt.v  days  to 
piciinir."  a  holding  company  and  buy  a  number 
.0!  good  newspa|»ers  and  1  am  wondering  how 
tiuiny  persons  engaged  in  the  newspaper  game 
Would  like  to  put  In  from  one  to  ten  thousand 
polliirs  in  this  enterprise  which  1  believe  would 
•■like  fair  dividends  for  all  parties  concerned. 
If  you  have  any  surplus  funds  and  think  well  of 
lids  pro|ioBitlon  drop  me  a  line. 

'T  have  for  sale  a  dally  newspa|>er  in  Illinois 
will,  h  cleared  last  year  over  $k“;!.onO  liesldes 
I'l.liOO  salary  to  owner;  a  Ixtiilsiana  dally  which 
1.111  be  bought  for  110,(100  down  -balance  easy: 
■  Texas  dally;  two  Idaho  weeklies;  a  North 
I'lkota  weekly  which  clears  big  money  every 

rear;  a  good  Iowa  weekly  and  other  good  buys 
I  other  states.” 


Bookkeeper  and  Office  Manager  wanted  for  daily 
newspaper  In  Oklahoma  city,  18,000,  References 
required.  Give  experience,  education,  age  and 
other  needed  information  first  letter.  Address 
C-T.'iT,  care  Editor  &  Publiaher. 

Circulation  Man  or  men  wanted  to  make  thor¬ 
ough  canv.iss  for  high  class  weekly  near  New 
York.  Do  not  want  contest.  Write  Box  C-700. 
Editor  A  Publisher. 

Circulation  Manager,  not  afraid  of  field  work, 
and  with  proven  ability,  suburban  and  country. 
Position  open  now  with  unusual  old-established 
dally  in  virgin  territory.  Reasonable  salary. 
-Must  have  own  car.  Tell  all,  references,  photo. 
.Middle  West  plant.  C-MItt,  Editor  &  Publisher. 

City  Editor  not  afraid  of  work  who  can  do  some 
public  speaking.  Pers<inality  must  be  such  as  to 
make  him  factor  in  city  affairs,  Cnusual  Middle 
West  olllee.  Perinanent  position  at  reasonable 
salary  open  now.  Tell  all.  give  references,  send 
photo.  C-8(I7,  Editor  &  Publisher 


Classified  Manager  .\  newspaper  of  over  thirty 
thousand  circnlation  within  one  hundred  miles  of 
.New  York  City  desires  a  Classllled  Manager  of 
good  experience  and  personality.  .Must  l>c  ca¬ 
pable  and  willing  to  apply  himself  to  the  build 
lag  of  classified  section.  Compensation  will  l>e 
in  aecordaio'e  with  aecompllshment.  Address 
Box  C-8(ll,  in  own  handwriting,  care  Editor  & 
Publisher,  stating  quallfieutions,  experience,  and 
en<,|ose  recent  photograph  with  your  letter. 


Vrriteri  Wanted — For  Post  Graduate  School  of 
Joarnallsm  for  Women.  Enroll  immediately. 
I.earn  .Newspaiier  Feature  work  and  how  to  com- 
laenlallse  your  ability.  Fit  yourself  for  the 
•'SI  to  $100  weekly  salary  class.  Positions 
uaranteed.  Four  weeks’  intensive  training, 
iiltion  $100,  payable  in  advance.  Address 
Vaturc  School  of  Journalism  for  Women,  45  N. 
lain  St.,  Wilkes  Barre,  Pa. 


Situktioas  Wanted 


Newspapers  for  Sale 

angllth  Jewish  Weekly,  published  and  circulated 
^  ya  southwest,  for  sale.  C  737,  EMltor  A  Publisher. 

i  Tell  Us  exactly  what  you  want  to  buy, 

t  F**  II  iDswer  quickly  and  tell  you  of  something 
\  liiut  flu  you.  State  locution,  type  of  paper,  cash 
||  Jnd  total  Investment,  (tood  buyH  now  in  county 
’  J^ut  dallies,  weeklies,  partnerships  and  Job 
tPlants  Wilhelm  &  Holm,  300-12th  NW.,  Can- 
tlun,  Ohio. 

Partner  Wanted 

^artner  wanted  who  can  take  businesa  manage- 
prnt  of  thriving  Piedmont  Carolina  dally  news- 
M|st.  I  nusnal  opfiortunity.  State  business  and 
•csspaper  experience  and  amount  can  Invest. 
0.  Box  7i.*«,  Charlotte,  N.  C. 


“**  “  000  aubacrlb- 

"nderstlta-  ml"!.  former  publisher, 

"lee?*  Hudeon  Da 

P.  0.  Box  771,  Brooklyu,  N.  T. 


ItttlM-Thi  Circulation  Building  Organ- 

k  New.M^i.a  iwlldlng  aervice 

M  tli  exai?  ^ni.^"'5  PUbllkhera  affldavUe 
^rlee  Pait^  o  **  “*  campaign.  Tha 
padlanaimfi*  Company,  Occidental  Bnlldlng, 


*  Austin.  280  North 
^•nihlp  ’cu"  ‘^s'ipVigSs.  Solea- 

N.  Bailey 

|un(lart!^reat'iJi  Superior  Circulation 

nsMaU  Pi^  ‘•'ffuera  of  The 


EMPLOYMENT 


Situations  Wanted 


Circulation  Manager,  young,  wishes  to  make 
perinanent  connection  as  circulation  manager  or 
assistant,  where  hard,  perpetual  and  well- 
planned  lalsir  will  build  himself  into  a  real 
position.  Please  understand  not  interesteil  in 
initial  salary  but  In  opportunity  olfered.  Six 
years’  experience  exceptitmal  record  witli  well 
planned  carrier  competitive  contests  of  ex¬ 
tremely  low  cost.  Careful  at  detail  work  and 
a  hard  hitting  promotion  man.  Detailed  in¬ 
formation  of  past  10  years  oil  retiuest,  C-7y2. 
Editor  A  Publisher. 

Circulation  If  your  Circulation  Department  has 
tieeii  a  sor,‘  spot  with  you  or  a  constant  source 
of  annoyance,  take  advantage  of  this  opportun¬ 
ity  to  put  an  eml  to  your  worries.  I  know  eir- 
eiilation.  1  am  as  Intimately  acquainted  with 
scientific  circulation  system,  finance  and  promo 
tion  ns  it  is  |,ossible  to  be  in  eighteen  years  of 
steady  application  to  circulation  problems. 
Thirly  five  next  birthday  ami  brimful  of  pep. 
Employed  now  but  want  to  change. 

My  eximrieme  is  both  small  town  and  nietro- 
ixdltan,  morning,  evening  and  Sunday,  and  cov¬ 
ers  all  circulation  classificntloiis  speclalixing  in 
iKiy  carrier. 

Will  provide  gilt  edge  references  and  give 
complete  history  to  Interested  persons.  I’refer 
West  or  Middle  West.  Will  come  for  interview 
if  there  Is  definite  prospect  of  a  suitable  con¬ 
nection.  C  7!t1,  Editor  A  I’lildislier. 

Circulation  Man.  five  years  experience  Including 
last  fifteen  months  with  New  York  city  pai>er, 
desires  connection  smaller  city  dally  as  man¬ 
ager  or  assistant.  Excellent  record  in  promo¬ 
tion  and  road  work.  .'Vge  2(1.  married,  available 
June  12.  C  77.7,  Editor  &  Publisher. 

Circulation  Manager  -Young  man  with  ten  years' 
experience  would  like  to  make  a  cliange.  Can 
furnish  hosf  of  references.  C-7S9,  Editor  & 
I’ubilslier. 


Circulation  Manager  — Can  direct  entire  di'part- 
ment,  producing  solid  clruclatlon  at  low  coat. 
Immedlnte  |iermaneiit  connection.  State  salary, 
etc.  Address  71  Illll  street,  Is'baiion,  Pa. 


Classified  Managers  Several  o|ienings 
Classified  Salesmen  —  Near  New  York 
Clreulatioii  .Managers --.Several  openings 
Display  Salesman— Near  I’hlladelpliia 
Other  Openings — .\11  departments 
No  advaiiee  registration  fee.  Placement  Service, 
I’.  O.  Box  78,1,  Wilmington,  Del. 

Eastern  Representative — Big  proposition  now 
open  for  experienced  magazine  representative 
able  to  finance  himself  for  six  months;  must  de¬ 
vote  bis  entire  time  to  development  of  color 
pages  In  high  grade  national  medium  with  nearly 
two  million  A.  B.  C.  circulation:  references  re¬ 
quired.  C-766,  Editor  A  Xbibllsber. 


Advertising  Manager  with  15  years’  productive 
record  can  put  new  life  and  business  into  your 
department.  Experienced  advertising  writer. 
I’refer  tlie  West.  C-707,  Editor  &  Publisher. 

Advertising — Services  of  local  advertising  man¬ 
ager  available  through  elmnge  in  management. 
Sucoessftil  record  of  achievement  in  one  of  the 
most  dlftlcult  cities  of  lOd.fiOO  iiopulation.  Ad¬ 
dress  512  Wrigley  Building,  Chicago,  Illinois. 

Advertising  Manager,  Solicitor — Capable,  enthii- 
slaatlc,  thoroughly  seasoned  advertising  solicitor 
with  successful  record  covering  several  years  in 
present  position,  desires  position  as  advertising 
manager  on  progressive  dally  In  city  of  lesg  than 
.‘lO.OOO.  Prefer  South.  Not  a  copy  chaser  but 
an  advertising  salesman  of  real  ability  with 
thorough  knowledge  of  advertising.  Not  obliged 
to  change,  but  desire  harder  job  with  greater 
responsiliilltles  and  with  correspondingly  greater 
opx)ortiinlty.  At  present  employeii  In  city  of 
7.’i,(i00.  Thirty-three,  married.  Address  C-790. 
Editor  &  Publisher. 

Advertising  Man  with  excellent  record  aa  linage 
builder  desires  connection.  Employed,  but  avail 
able  on  reasonable  notice.  Will  go  anywhere. 
Can  write  copy  and  thoroughly  appreciates  value 
of  service  to  advertisers.  C-71)4,  Editor  A 
I’ublislier. 

Advertising  and  Busineaa  Manager  -Thorough  ex- 
exiitive  and  high  grade  peraonal  pro<1urer.  Now 
General  .Manager,  eastern  city  of  hundred  thou¬ 
sand.  Desiring  permanent  connection — account 
contemplated  sale  or  merger.  Forty,  married. 
Provincial  and  metropolitan  experience.  Excep 
tional  record.  C-804,  Editor  Ac  Publisher. 

Advertising — National  Representative — 

I’m  looking  for  a  I’libllsher  with  at  least 
lOO.OOb  A.B.C.  clreulatlon  who  wants  a  man 
that  knows  how  to  sell  circulation  to  the  ad¬ 
vertiser  as  well  as  to  tlie  agenc.v. 

A  talk  with  me  may  Increase  your  National 
linage. 

Address  C  Editor  A  Publisher. 

Circulation  Manager — Experienced  in  all  phases 
of  circulation,  married,  age  32.  Am  a  go  getter, 
laick  Box  12,  Cbauihersburg,  i’a. 


Claaaifled  Builder,  seven  years’  experience  on 
metropolitan  and  smaller  city  paper.  Remark¬ 
able  record  in  present  position,  but  want  bigger 
opportunity.  Know  promotion  and  every  phase 
of  classified  building.  Prefer  salary  and  per¬ 
centage  on  increase,  C-76>'1,  Editor  A  Publisher. 

Classified  Advertising;  Young  woman.  7  years’ 
exi>erlence  on  metropolitan  newspaper,  under  one 
of  America’s  best-known  classified  managers, 
would  like  position  us  telephone  supervisor:  as 
slstant  to  manager,  or  manager  of  smaller 
paper.  I'nlverslty  education;  thorouglily  expe¬ 
rienced  in  classified;  enthusiastic,  sincere  worker. 
KxcelhMit  references.  C-71C»,  Editor  &  Publisher. 


Clerk-Typist,  lilgh  school  graduate,  liegiiiner. 
New  York  City  or  Brooklyn.  Please  call  .Miss 
Sherlock,  Gleumore.  8.7(kt. 


Composing  Room  Superintendent  -Foreman  for 
dally,  or  weekly  and  Job  plant;  a  man  of  ex¬ 
ceptional  ahillty;  thoroughly  experienced;  good 
jiroducer  and  capable  executive,  seeks  opening; 
Eastern  States.  A.  W.  A.,  Editor  &  Publisher, 
New  Y’ork. 

Copy  Reader.  s|)orts  or  city  editor  on  a  country 
paper,  young,  conscientious,  have  good  record. 
C-8(K),  Editor  A  Publisher. 

Editorial — Experienced  writer,  editorial,  fea¬ 
tures;  also  ran  act  as  managing  or  city  editor; 
or  can  handle  desk,  make-up.  Able  reporter.  Age 
3;i,  now  employed.  C-772,  Editor  A  Publisher. 

Linotype  Operator,  fast,  clean,  Al  newspaper, 
puldlcutloii,  Job;  above  average.  Cun  care  for 
iimclilne.  .Mcslerate  salary,  non-union.  C  802, 
Editor  A  Publisher. 

Managing  Editor  and  editorial  writer,  thor 
utighly  experienced,  32,  open  to  change.  A  driver 
wlio  gets  results.  Prefer  West,  hut  will  go  any¬ 
where.  .Make  offer.  C-S08,  Eilltor  A  Publisher. 

Mechanical  Superintendent  of  a  morning  news¬ 
paper,  In  present  position  for  |>ast  eight  years, 
seeking  change  to  an  afternoon  or  a  twenty- 
four  hour  paper.  Age  .‘18.  Married,  Protestant, 
member  'ryiHigraphlcal  Union,  now  making 
$(>.700  a  year.  Know  the  niecbanical  end  of  a 
newspaper  (not  a  high  powered  salesman)  but 
know  what  results  are  and  believing  that  they 
I'ount,  willing  i)rove  ability  at  own  expense. 
References  cliaracter  and  ability.  Address  C-803, 
Editor  A  Publisher. 


Newspaper  Accountant — 15  years’  experience;  11 
years  dally,  15,000  circulation;  accountant,  office 
manager,  familiar  all  butineat  requlremeuta; 
clrrulation;  financial,  income  tax,  <;ollection8, 
assistant  to  publisher.  A-1  referencea.  0-752, 
Editor  A  Publifher. 

Newa  Executive — Man,  40,  with  13  years’  ex- 
iwrience,  seeks  position  with  afternoon  daily  la 
city  under  125,000;  college  graduate;  now  bolds 
responsible  position  on  large  city  dally.  C-T73, 
Editor  A  Publisher, 


Services 


EMPLOYMENT 

Situatiolu  Wanted 


Press  Room  Foreman  Thoroughly  experienced  in 
prosK  work  from  every  uiiKle.  Aj;e  dO.  uiarried. 
availuhle  alKiut  July  1st.  r  suri,  Kditor  &  Pub¬ 
lisher. 


Sports  Editor,  writt'r.  eoluiunist,  now  on  uiid 
Wt'steni  mornini;  daily,  seeks  ehankc,  preferably 
to  afteriUKUi  rteltl.  T  “PS,  Kditor  A:  Publisher. 


Sports  Writer,  age  22,  seeks  new  location.  Three 
years’  experience,  one  year  University,  colum- 
uist,  handle  copy.  Specialising  Hockey  and  La¬ 
crosse.  Now  with  ('aiiudiuu  daily.  C*759,  Ed¬ 
itor  Ac  Publisher. 


Stenographer,  high  stdtoul  graduate,  hegiimer. 
New  York  Pity  or  HrtMiklyii.  Please  cjill  .Miss 
Sherlock.  Kleiimore,  S.MML 


Supt.  of  Press  Room— For  20  years  Head  of 
.Mechuiiicul  Pepartmcut  of  Philadelphia  Record — 
under  iny  direction  one  of  the  best  printed 
papers  in  the  country.  My  services  are  only 
available  as  the  Phlfatlelphia  Record  recently 
changed  owners.  (.'-“SI  Editor  &  Publisher. 


Telegraph  Editor,  formerly,  desires  newspaper 
connection  at  oiit'e,  now  employed.  Be.«se  .Murks 
lU.'tl  Indep.  .\ve.,  Kansas  Clay,  Mo. 


MECHANICAL 

Equipment  for  Sale 


Hoe  quadruple  Press,  now  prints  copies 

»f  a  V.  daily-- for  sale  >ir  for  lease.  See, 
write  or  wire  Foreman  I’ressroom,  18.'t  East 
Broadway,  New  York  Ulty. 


Job  Presses,  Paper  Cutters,  'Wire  Btitohera,  etc. 
— A  complete  line.  Overhauled  and  guarantead 
machlnea  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Type  A  Engraving  Co.,  114  E.  13tb  at.. 
New  York  City. 


Modern  G.  E.  80  H. I'.,  220  volt,  D.  C.  chain 
press  drive  cum|>lete  with  control  board,  reaist- 
ance.  push  button  stations,  etc.  A-l  conditiou. 
The  .Spokesman-Review,  Spokane,  Washington. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  .Miles  Machinery  Co.,  480 
West  Brondway,  N.  Y.  C. 

Equipment  Wanted 


Wanted —.Model  21  linotype  with  split  magazines, 
not  over  two  years  old;  will  buy  motor  if  llo 
volts  d.  c.  I’refer  electric  heating  |>ot  220  volts 
il.  c.  C  79(1,  Editor  A  I’nblishcr. 


Wanted  to  Buy — 32  page,  four  deck,  straight 
line  Iloe  or  (loss  pre.ss,  21 ‘/i"  cut-oIT.  t'-777. 
Editor  A  I’liblisher, 


Harwell  &  Rockwell 

Spucializing  in  confidential  ne¬ 
gotiations  for  tlie  purchase, 
sale  and  consolidation  of  news¬ 
papers,  magazines  and  trade 
publications. 

We  also  welcome  consultation 
on  newspaper  financing  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  tiiese  lines  ex¬ 
tends  over  18  years. 

Write  or  call  at  the  ncaritst 
ollice. 

Comer  Building  Timet  Building 
Birmingham,  Ala.  New  York  City 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Bustnett  Eatablished  in  IBM 
S50  Madiaon  Awe.  New  York 

Pacific  Coait  Keprtsentativt: 

M.  C  Moor*,  272  North  Rodeo  Drlvt, 
Beverly  HlUa,  Calif. 
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DOLLAR  $$ 

$$  PULLERS 


Ont  Dollar  will 
be  pend  for  each 
idea  published. 
Send  clipping 
for  payment. 


A  STUXT  that  netted  the  Range 
(Tex.)  Times  over  9,(X)0  lines  can  be 
worked  in  any  town.  Simply  lay  out  a 
map  of  your  city  and  list  each  business 
house  in  their  proper  blocks  charging 
them  pro-rata  for  the  cost  of  the  page. 
This  copy  can  be  changed  each  week 
while  the  map  remains  the  same. — X. 

The  ITorcestcr  (Mass.)  Evening 
Gazette  is  printing  a  coupon  in  its  paper 
to  assist  its  readers  in  ordering  the  iKiiK-r 
mailed  to  them  while  on  their  vacations. 
Subscribers  are  instructed  to  fill  out  the 
coupon  and  give  it  to  their  regular  car¬ 
rier,  with  the  advance  payment  for  the 
number  of  weeks  they  exjK-ct  to  be  away. 
The  boy  is  given  the  usual  commission 
on  these  orders,  as  though  he  was  to  de¬ 
liver  the  i>aper  himself. — L.  D.  Chamber- 
lain. 

Secure  a  group  of  wcKKl-working  and 
lumber  plants  in  the  larger  cities  to  take 
space  to  feature  their  iKjrtable  summer 
cottages  and  camps,  and  the  log  cabins 
which  they  build  in  the  plant  and  trans¬ 
port  to  the  idyllic  site,  or  build  on  the 
vacation  spot  to  order. — C.  M.  L. 

We’ve  had  every  sort  of  a  page 
imaginable  for  special  ads  :uid  why  not 
a  page  on  tires  now,  urging  the  people 
to  retire  iK'fore  thev  start  the  summer 


grind  of  driving.  Urge  them  to  come 
in  for  inspectoin  and  check  up  for  safety’s 
sake  and  get  all  your  tire  dealers  to  go 
in  on  a  page. — D. 

Publishers  of  weekly  newspapers  lo¬ 
cated  close  to  large  cities  are  missing 
a  good  advertising  tip,  when  they  fail 
to  read  the  daily  and  Sunday  papers 
from  the  city  with  an  ej-e  especially  to 
large  manufacturers’  or  jobbers’  copy 
which  carries  the  names  of  dealers 
handling  that  line  in  a  large  surround¬ 
ing  territory.  A  l<x:al  tie-up  is  possible 
in  most  of  the  cases. — C.  P.  C.,  Char- 
don,  O. 

The  classified  page  devoted  to  real 
estate  in  the  I )es  Moines  Sunday  Regis¬ 
ter  has  this  heading  over  all,  “Satis¬ 
faction  is  a  monthly  home  payment — 
not  a  rent  receipt.  Buy  your  home  to¬ 
day,’’  and  the  Ixittom  half  of  the  page 
is  turned  over  to  larger  real  estate  ads, 
with  pictures  of  the  lots  for  .sale,  taken 
from  the  air,  under  the  heading,  “Air 
tour  of  Des  Moines’  subdivisions!” — 
Thora  Kigenmann. 

Get  the  liakers  of  your  city  to  run  a 
page  in  which  they  play  up  the  advan¬ 
tages  of  buying  bread,  pastries,  cakes  and 
the  like  from  the  bake  shop  during  the 
warm  weather. — Fred  L.  W.  Bennett. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


BELL  PRAISES  CANADIAN  PRESS 

Compliment*  Paper*  for  Steering 
Clear  of  “American  Idea*’’ 

Praise  for  Canadian  newspapers  be¬ 
cause  they  steered  clear  of  the  “Amer¬ 
ican  ideas,”  was  offered  by  Robert  Bell, 
of  Christ  Church,  New  Zealand,  presi¬ 
dent  of  the  Press  Congress  of  the 
World,  during  his  recent  stay  at  Mon¬ 
treal. 

“In  the  United  States,”  he  said,  “I 
have  been  forcibly  struck  with  the  dis¬ 
play  and  details  given  to  crime,  suicide 
or  scandal  news.  The  pages  of  these 
papers  are  full  of  this  news  which  we, 
in  New  Zealand,  think  should  be  toned 
down  as  much  as  possible. 

“New  York  papers,  as  far  as  I  can 
judge,  follow  the  same  policies  as  ours, 
giving  all  the  news. 

"It  is  the  duty  of  newspapers  to  keep 
down  whatever  dangerous  elements  or 
suggestions  there  may  be  in  them,  and 
printing  prominently  all  news  of  par¬ 
ticular  interest  to  the  general  public.  In 
this  way  newspapers  instruct  and  amuse 
without  offering  any  danger  of  demor¬ 
alization.” 

Mr.  Bell,  before  he  sailed  for  Eng¬ 
land  on  May  31,  said  that  Ottawa  might 
lie  chosen  as  the  place  of  meeting  for  the 
next  world  press  congress. 

PRAISES  DAILIES’  PULL 

Philadelphia  Utility  Head  See*  Dailie* 
a*  Mo*t  Effective  Medium 

Public  utility  companies  can  best  pro¬ 
mote  and  hold  the  gCHod-will  of  the  public 
by  presenting  their  story  in  the  daily 
newspaper,  William  H.  Taylor,  president 
of  the  Philadelphia  Electric  Company, 
told  his  employes  at  their  annual  gather¬ 
ing  last  week. 

“The  buying  and  use  of  space  in  the 
newspapers,”  said  Mr.  Taylor,  “is  the 
best  method  a  public  utility  has  of  pre¬ 
senting  its  affairs  and  transactions  to  the 
public.  The  Philadelphia  Electric  Com¬ 


pany  believes  in  newspaper  space.  ^ 
believe  in  straightforward,  up-to-d* 
vertising  with  a  real  punch  in  it^^ 
best  medium  for  such  advertising  » 
daily  newspaper. 

GALLICO  BACK  FROM  EUR0| 

Paul  Gallico,  sports  editor  of  the  # 
York  Daily  News,  returned  to  K 
York,  June  3,  after  a  six-weeks’  viA 
Europe  with  his  wife  and  child, 
spent  some  time  motoring  throtigh  E 
land  and  Scotland  and  played  golf  jt 
St.  Andrew’s  and  Muirfield  courseii* 
flew  from  London  to  Amsterdam, 
also  visited  Germany,  France  and 
gium. 

CATHOLIC  DAILY  CHANGES  NA|| 

The  June  1  issue  of  the  Catholic  d 
published  at  Dubuque.  Iowa,  carriel 
new  name  of  Catholic  Daily  Tril 
place  of  Daily  American  Tribune 
lias  been  the  name  since  its  es 
ment  July  1,  1920.  John  P.  G 
general  manager. 

More  New  Uni 
Press  Members: 

Caracas,  Venezuela,  i 
El  Nuevo  Diario  I 
Caracas,  Venezuela, 

El  Universal 
Willemstad,  Curacao 
(D.W.L) 

Boletin  Comercial 
Pergamino,  Argentina, 
El  T tempo 

UNITED 

PRESS 


'T'HE  Boston  Sunday  Globe  used  an  in- 
teresting  feature,  with  cartiKin  illustra¬ 
tions,  on  the  vast  quantity  of  f<xHl  con¬ 
sumed  Ix-tween  meals,  in  spite  of  the 
warnings  of  doctors.  The  story  said  the 
morning  coffee  and  afternoon  tea  habit 
is  Ix-coming  so  iK)pular  in  Boston  that, 
exclusive  of  the  regular  meal  hours,  the 
lunch  room  and  counters  do  their  greatest 
volume  of  business  between  10:30  and 
11  a.  ni.  and  3  :.S0  and  4  p.  m.  People 
in  all  walks  of  life  cat  Ix-tween  meals,  it 
was  shown. — L.  1).  Chamberlain. 

An  interview  with  the  electrician  on 
the  method  used  in  replacing  electric  light 
gloljes  in  the  domes  of  theatres  and 
churches  would  satisfy  the  curiosity  of 
tnany  people.  What  is  the  average  length 
of  life  of  such  globes?  It  surely  would 
be  too  expensive  to  erect  a  scaffold  every 
time  a  few  lights  burned  out.  How 
do  they  get  them  up  there? — M.  L.  B.  T. 

Local  hard  luck  stories  make  interest¬ 
ing  reading,  and  when  they  tell  of  hard 
luck  overcome,  are  beneficial  reading  as 
well.  Every  active  citizen  has  one  or 
more  to  tell. — T. 

Offer  a  prize  to  the  high  school  student 
who  submits  the  best  paper  on  “How  the 
Community  Newspaper  Can  Best  Serve 
the  Community,”  or  “If  I  Were  Editor 


I  Newspaper  Engineering 


\An  organization  specializing 
in  newspaper  buildings,  all 
,  phases  of  newspa|)er  en- 
\  gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
X  valuations. 

S.  P.  WESTON,  INC. 

Newspaper  Buildings, 
Production,  Operation, 

Surveys,  Valuotions. 

420  Lexington  .Avenue,  New  York 


of - .”  You  may  gather  some  inter¬ 

esting  and  workable  ideas. — Don  J. 
Wellenkamp. 

How  may  resorts,  filling  stations, 
amusement  places  are  there  in  and  near 
your  city?  Comparison  with  the  total 
and  the  nature  of  the  business  10  and  20 
years  ago  will  make  an  interesting  fea¬ 
ture. — Davis  O.  Vandivier. 

In  your  city  your  court  judges  have 
probably  received  threat  letters  from 
fanatics  or  men  they  have  sent  up  at 
some  time  in  their  career  on  the  bench. 
It  makes  a  good  feature. — F.  B.  A. 
Waterloo. 

.Are  there  monasteries  or  nunneries  in 
your  city  or  territory  about  which  there 
is  much  superstition  and  little  real  in¬ 
formation?  The  Des  Moines  Sunday 
Register  recently  sent  a  feature  writer 
to  a  Trappist  monastery  for  a  story  and 
I)ictures. — L.  G.  M. 


McCLURE 

FEATURES 


develop 

Circulafion 

Prestige 

Advertising 


McCLURE  SYNDICATE 

373  FOURTH  AVENUE,  N.Y. 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORK 

Keralb  tribune 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  IlL 


KAY  FEATURES,  Ik 

offers 

j 

TOM  SIMS’ 
LAUGHUNES 

The  Beat  Huntoroua  Colaam  ■ 
In  America 

EVERY  LINE  A  LAUGH! 

For  term*  WIRE  or  WRIT! 

KAY  FEATURES,  InCd 


ilES,  InCd 

,  Pr**.  1 


M.  Koenifoberc,  Pre*. 

1650  Broadway,  New  York 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Buren  d 
Sigma  Delta  CU,  an  orguiMi 
tion  of  college  trahied  n*» 
paper,  magazine  and  advertW 
men,  wants  to  help  3roa  find  ■> 
The  Bureau  pats  you  in  ton 
with  experienced,  energetic  ■■ 
— it  saves  you  time  by  re^ 
mending  only  those  who  bm* 
your  requirements. 

If  you  expect  a  vacancy,  pliij 
write  John  G.  Earbart,  DIfJJJI 
Personnel  Bureau  of  WP 
Delta  Chi,  836  Exchange  K"* 
Chicago,  ^ 

NO  CHARGE  TO 
EMPLOYERS 


